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iSL704 - Strategic Global Marketing
Il. SEMESTER

3+0

6.0

Turkce

Required Courses

DOC. DR. NUR OZER CANARSLAN

The mode of delivery of this course is Face to face
There is no prerequisite or co-requisite for this course.

There is no recommended optional programme component for this
course.
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there is no work placement

. Teaching
Topics Methods

Internationalization concepts and the
Internationalization Process of Firms

Motives of firms for Internationalization
Globalization and born global
Global Competitive Strategies

Market Segmentation and target marketing: Evaluation
markets

Factors influencing market and entry strategy selection

Analysis of International Marketing Environment: Social
and Cultural Environment

Analysis of International Marketing Environment: Legal
and Political Environment

Analysis of International Marketing Environment:
Economic Environment
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Learning

el Outcomes

Topics
Week Product, Brand and Packaging Strategies for Global
-10 Markets

Week Global Pricing Strategies
-11

Week Global Distribution and Retailing Strategies
-12

Week Global Marketing Communications Strategies
-13

Week Ethics and Corporate Social Responsibility in Global
-14 Marketing

I Learning Outcomes
# Learning Outcome
evaluate global marketing concept and context
evaluate global marketing environment and its importance for firms.

defines selection of the foreign markets and entry strategies
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explain global marketin mix

I Sustainable Development Goals

No content has been provided.

I Course Theme

No content has been provided.

I AKTS Workload

Duration

(Hour) Count

Activity

Teorik Derse Katilim 0
Sinif Disi Calisma (On Hazirlik & Pekistirme Amacli)
Odevler

Proje - Rapor - Sunum Hazirlama

Ara Sinav Hazirhdi (sinav siresi dahil)

Final Sinavi Hazirligi (sinav stresi dahil)
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Uygulama (Laboratuvar, Muzik/Enstriman Uygulamasi,
Atolye/Saha Calismasi vb.)

Staj Uygulamasi 0 0
Calculated ECTS

I Assessment Method and Passing Requirements

No content has been provided.
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