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PZL317 - Marketing Management
IIl. SEMESTER

2+0

3.0

Turkce

Elective Courses

DOC. DR. RIDVAN KOCAMAN

The mode of delivery of this course is Face to face
There is no prerequisite or co-requisite for this course.
There is no recommended optional programme component for this course.
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Teaching

Topics Methods

A review of marketing principles and introduction to the
marketing mix elements

Introduction to product and service strategy

New product development and product life cycle

Brand and several aspects of branding

Pricing products:Pricing considerations and approaches

Pricing products:Pricing strategies

Distribution channels management and strategies
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Weeks o Comes Topics Methods
Wesek Distribution channels management and strategies
Week Integrated marketing communication strategy
-9
Week Advertising,sales promotion and public relations
- 10
Week Personal selling and sales management
-11
Week Social Media
-12
Week Relationship Marketing
-13
Week Experimental Marketing
-14
I Learning Outcomes
# Learning Outcome
1 Define marketing and marketing management concepts;
2 Explain types and processes of marketing plans.
3 Explain product, price, place and promotion issues.
I Sustainable Development Goals
No content has been provided.
I Course Theme
No content has been provided.
I AKTS Workload
Activity L Count Workload
(Hour)
Teorik Derse Katilim 0 0 0
Sinif Disi Calisma (On Hazirlik & Pekistirme Amacli) 0 0 0
Odevler 0 0 0
Proje - Rapor - Sunum Hazirlama 0 0 0
Ara Sinav Hazirhdi (sinav siresi dahil) 0 0 0
Final Sinavi Hazirligi (sinav suresi dahil) 0 0 0
Uygulama (Laboratuvar, Muzik/Enstriman Uygulamasi, 0 0 0
Atélye/Saha Calismasi vb.)
Staj Uygulamasi 0 0

Calculated ECTS 0
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I Assessment Method and Passing Requirements

No content has been provided.



