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Learning
Outcomes

PZL218U - Tourism Marketing
IV. SEMESTER

0+0

5.0

Turkce

Elective Courses

PROF. DR. EMRE OZAN AKSOZ

Distance Education
There is no prerequisite or co-requisite for this course.

There is no recommended optional programme component for this
course.

E-learning portal

Not suitable for this course.

Teaching

Topics Methods

The Concept of Marketing and Its Relationship with
Tourism Marketing

Tourism Marketing Overview

The Place of Marketing Mix Elements in Tourism
Marketing

Extended Marketing Mix in Tourism Marketing Location
of Elements

Market Segmentation, Target Marketing and Positioning
Practice Questions

Midterm

Marketing Information Systems and Marketing Research
Use of Social Media in Tourism Marketing

The Future of Tourism Marketing

The Future of Tourism Marketing Il

Practice Questions |

Practice Questions Il

Final Exams
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I Learning Outcomes

# Learning Outcome

O N OO B AW N R

I Sustainable Development Goals

No content has been provided.

I Course Theme

No content has been provided.

I AKTS Workload
Activity

Teorik Derse Katilim

Sinif Disi Calisma (On Hazirlik & Pekistirme Amach)
Odevler

Proje - Rapor - Sunum Hazirlama

Ara Sinav Hazirhdi (sinav slresi dahil)

Final Sinavi Hazirligi (sinav suresi dahil)

Uygulama (Laboratuvar, Muzik/Enstriman Uygulamasi,
Atdlye/Saha Calismasi vb.)

Staj Uygulamasi

I Assessment Method and Passing Requirements
No content has been provided.
Assessment Method and Passing Requirements

1.Midterm Exam

Final Exam

Will be able to evaluate the Future of Tourism Marketing

Will be able to evaluate the Future of Tourism Marketing

Able to evaluate the marketing information system and process.

Duration
(Hour)

0

O O O oo o

Able to analyze the difference between the marketing of goods and services,

Evaluate the size of the marketing mix elements in the marketing of tourism products.

Will be able to analyze Marketing Information Systems and Marketing Research process

To be able to evaluate the use of social media in tourism marketing.

Will be able to analyze Marketing Information Systems and Marketing Research process

Count
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0
Calculated ECTS

Quamtity

1
1
Sum (%)

Workload
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Percentage
(%)

30
70
100



