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International Marketing: Concepts and Scope

International Marketing Environment
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International Market Research

International Market Research

Strategies for Entry to International Markets

Strategies for Entry to International Markets
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Product in International Markets

Product in International Markets

Distribution in International Markets
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Learning .
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I Learning Outcomes

# Learning Outcome

Teaching
Methods

1 Able to know the concepts regarding international marketing and explain the scope of international

marketing.

Able to define international marketing environment and evaluate environmental factors.

Able to develop a good grasp of studies conducted for a successful international marketing.

Able to foresee what options are available for businesses interested in international marketing and

assess strong and weak sides of various entry strategies.

5 Able to explain product, distribution, promotion and pricing strategies for businesses in international

markets.

I Sustainable Development Goals

No content has been provided.

I Course Theme

No content has been provided.

| AKTS Workload
Activity

Teorik Derse Katilim

Sinif Dist Calisma (On Hazirlik & Pekistirme Amach)
Odevler

Proje - Rapor - Sunum Hazirlama

Ara Sinav Hazirhgi (sinav slresi dahil)

Final Sinavi Hazirligi (sinav suresi dahil)

Uygulama (Laboratuvar, Muzik/Enstriman Uygulamasi,
Atélye/Saha Calismasi vb.)

Staj Uygulamasi

I Assessment Method and Passing Requirements

No content has been provided.

Assessment Method and Passing Requirements
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Assessment Method and Passing Requirements Quamtity Perc(eo/n)tage
o
Final Exam 1 70

Sum (%) 100



