Anadolu Universitesi Medya ve iletisim Programi 2026-2027 Ogretim Yili Ders Katalogu

DERS PROGRAMI

I. SEMESTER
Code Course Title
HUK101U Fundamental Concepts of Law Required Courses 4.0
MEi101U Required Courses 8.0
MEi103U Required Courses 8.0
MEi105U Required Courses 7.0
Foreign Language Courses 3.0
Sum 30
Il. SEMESTER
Code Course Title
iLT112U Required Courses 6.0
MEi102U News Gathering Techniques Required Courses 6.0
GiT104U Elective Courses 5.0
iLT110U Yok Elective Courses 5.0
SMY202U Elective Courses 5.0
SOS106U Elective Courses 5.0
Foreign Language Courses 3.0
Sum 35
Ill. SEMESTER
Code Course Title
HUK213U Required Courses 7.0
iLT211U Required Courses 7.0
TAR201U Er‘ei\r;(c)ilﬁlc(iejnolf Atatirk and the History of Turkish Required Courses 3.0
TUR201U Turkish Language | Required Courses 3.0
FOT211U Photojournalism Elective Courses 5.0
GiT201U Elective Courses 5.0
MEi203U Elective Courses 5.0

Sum 35
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IV. SEMESTER

Code Course Title

MEi202U News Types Required Courses 7.0
MEi204U Required Courses 7.0
TAR202U Erei\r;cc)ilﬁlt(iasno;‘l Atatlrk and the History of Turkish Required Courses 3.0
TUR202U Turkish Language Il Required Courses 3.0
GiT108U Elective Courses 5.0
MEi206U Elective Courses 5.0
MEi210U Elective Courses 5.0

Sum 35

Foreign Language Courses

Laboratory +

Code Course Title Practice

ALM101U German | (ALM)(ALM) 0+0 3.0
FRA101U French | (FRA)(FRA) 0+0 3.0
iING101U English | (ENG)(ENG) 0+0 3.0
ALM102U German |l (ALM)(ALM) 0+0 3.0
FRA102U French Il (FRA)(FRA) 0+0 3.0
ING102U English Il (ENG)(ENG) 0+0 3.0

Elective Courses

Laboratory +

Code Course Title Practice

EST101U (TR) 0+0 5.0
FOT101U (TR) 0+0 5.0
FOT102U History of Motion Picture (TR) 0+0 5.0
FOT103U (TR) 0+0 5.0
FOT104U (TR) 0+0 5.0
FOT105U (TR) 0+0 5.0
FOT108U (TR) 0+0 5.0
FOT201U (TR) 0+0 5.0
FOT202U (TR) 0+0 5.0
FOT203U (TR) 0+0 5.0
FOT204U (TR) 0+0 5.0

FOT206U (TR) 0+0 5.0
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Elective Courses

Laboratory +

Code Course Title Practice ECTS

FOT207U (TR) 0+0 5.0
FOT213U (TR) 0+0 5.0
GiT101U (TR) 0+0 5.0
GiT106U (TR) 0+0 5.0
GiT202U (TR) 0+0 5.0
GIiT203U (TR) 0+0 5.0
GIiT204U (TR) 0+0 5.0
GIiT206U (TR) 0+0 5.0
GiT301U (TR) 0+0 5.0
GIT302U (TR) 0+0 5.0
GIT303U (TR) 0+0 5.0
GIiT304U (TR) 0+0 5.0
GIT305U (TR) 0+0 5.0
GIT306U (TR) 0+0 5.0
GIT309U (TR) 0+0 5.0
GiT310U (TR) 0+0 5.0
GiT401U (TR) 0+0 5.0
GIiT402U (TR) 0+0 5.0
GIT403U (TR) 0+0 5.0
GiT404U (TR) 0+0 5.0
GiT406U (TR) 0+0 5.0
GIT409U (TR) 0+0 5.0
GiT410U (TR) 0+0 5.0
HIT102U Public Relations (TR) 0+0 5.0
HIT104U (TR) 0+0 5.0
HiT201U (TR) 0+0 5.0
HIT203U (TR) 0+0 5.0
HIT204U (TR) 0+0 5.0
HIT206U (TR) 0+0 5.0
HIT207U (TR) 0+0 5.0
HiT208U (TR) 0+0 5.0

HiT210U (TR) 0+0 5.0
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Elective Courses

Laboratory +

Code Course Title Practice ECTS

HIT212U (TR) 0+0 5.0
HiT214U (TR) 0+0 5.0
HIT301U (TR) 0+0 5.0
HIT304U (TR) 0+0 5.0
HIT306U (TR) 0+0 5.0
HIT310U Yok (TR) 0+0 5.0
HiT401U (TR) 0+0 5.0
HIT402U (TR) 0+0 5.0
HIT403U (TR) 0+0 5.0
HiT406U (TR) 0+0 5.0
iLT101U Interpersonal Communication (TR) 0+0 5.0
iLT102U New Communication Technologies (TR) 0+0 5.0
iLT103U (TR) 0+0 5.0
iLT104U Effective Communication Techniques (TR) 0+0 5.0
iLT107U (TR) 0+0 5.0
iLT202U (TR) 0+0 5.0
iLT203U Yok (TR) 0+0 5.0
iLT204U (TR) 0+0 5.0
iLT206U Digital Communications and New Media (TR) 0+0 5.0
iLT207U (TR) 0+0 5.0
iLT208U (TR) 0+0 5.0
iLT210U (TR) 0+0 5.0
iLT213U (TR) 0+0 5.0
iLT402U (TR) 0+0 5.0
KUL202U (TR) 0+0 5.0
MAI102U (TR) 0+0 5.0
MAiI106U (TR) 0+0 5.0
MAI201U (TR) 0+0 5.0
MAI203U (TR) 0+0 5.0
MAI204U (TR) 0+0 5.0
MAI206U (TR) 0+0 5.0

MAI208U (TR) 0+0 5.0
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Elective Courses

Laboratory +

Code Course Title Practice ECTS

PZL303U (TR) 0+0 5.0
RTP102U (TR) 0+0 5.0
SAG205U (TR) 0+0 5.0
SMY102U (TR) 0+0 5.0
SMY104U Digital Age Advertising (TR) 0+0 5.0
SMY105U (TR) 0+0 5.0
SMY107U (TR) 0+0 5.0
SMY201U (TR) 0+0 5.0
SMY203U (TR) 0+0 5.0
SMY206U (TR) 0+0 5.0
SMY207U (TR) 0+0 5.0
SMY209U (TR) 0+0 5.0
SMY210U (TR) 0+0 5.0
SOS315U (TR) 0+0 5.0
SYT104U Sport-Media Relationship (TR) 0+0 5.0

TAR407U History of the Turkish Press (TR) 0+0 5.0
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DERS ICERIKLERI

ALM101U Almanca | AKTS: 3,0

Almanca I: Selamlasmak ve vedalasmak, Kendini ve baskalarini tanitmak, Hal hatir sormak, Bir kisiyi resmf bir
ortamda tanitmak, Meslegini sdylemek, Aile hakkinda konusmak, Uyrugunu ve dilini sdylemek, Saati sdylemek,
Hafta sonu aktiviteleri planlamak, Yiyeceklerin adlarini sdéylemek, Bir seyi 6dung istemek, Fikrini sdylemek,
Adres sormak ve bir yol tarifini anlamak, YOnergeler / talimatlar vermek, Randevulasmak, Bir sorunu dile
getirmek, Bir calisma planini anlamak, GUnun nasil gectigi ile ilgili konusmak, Kampanyalari ve fiyatlari anlamak,
Kasada sikayetlerini dile getirmek.

ALM101U German | ECTS: 3,0

German I: Greetings and goodbyes,Introducing yourself and others, Introducing oneself, Introducing someone in
a formal setting, Talking about a family, Talking about family, Saying your nationality and language, Telling the
time, Planning weekend activities, Names of food, Borrowing something, Asking for an opinion, Asking for an
address and understanding directions, Giving directions/instructions, Making an appointment, Raising a
problem, Understanding a work plan, Talking about how the day was going, Understanding offers and prices,
Expressing complaints at the checkout.

ALM102U Almanca Il AKTS: 3,0

Gefallen / Missfallen ausdricken, einen Vorschlag annehmen / ablehnen, Schilder verstehen, Netzplane
lesenlber Sport und Sportergebnisse sprechen, sich verabreden, Mitteilungen aus der Schule verstehen , in
einem Gesprach zustimmen, widersprechen, nachfragen, nach einem Auftrag fragen, ein Fest organisieren,
Kommunikationsmittel und -gewohnheiten beschreiben, Angebote vergleichen, Anzeigen am Schwarzen Brett
verstehen, eine Berufsbiografie schreiben, Uber verschiedene Kulturen sprechen, Uber eigene Erfahrungen
diskutieren, Uber Lebensmodelle sprechen, einen literarischen Text lesen, Gegenstande beschreiben, einen
Vorgang erklaren

ALM102U German |l ECTS: 3,0

Gefallen / Missfallen ausdricken, einen Vorschlag annehmen / ablehnen, Schilder verstehen, Netzplane
lesenlber Sport und Sportergebnisse sprechen, sich verabreden, Mitteilungen aus der Schule verstehen , in
einem Gesprach zustimmen, widersprechen, nachfragen, nach einem Auftrag fragen, ein Fest organisieren,
Kommunikationsmittel und -gewohnheiten beschreiben, Angebote vergleichen, Anzeigen am Schwarzen Brett
verstehen, eine Berufshiografie schreiben, Uber verschiedene Kulturen sprechen, Uber eigene Erfahrungen
diskutieren, Uber Lebensmodelle sprechen, einen literarischen Text lesen, Gegenstande beschreiben, einen
Vorgang erklaren

EST101U Gorsel Estetik AKTS: 5,0
Estetik ve Gdrsel Sanatlar: Estetik tarihi, Kavramlar, Sanat ve gorsel estetik;Sanat ve Fotograf: Sanat,Gelisimi, ki
boyutlu ylzey kullanimi, Fotograf ve sanat iliskisi; Fotograf kesfi teknigi:Fotografin kesfi, Cekim teknikleri,
Uygulamalar ve yaraticilik; Gorsel Algi:G6z, Gorme duyusu, Gorsel iletisim, Gorsel dgeler; Isik, Renk ve
Aydinlatma: Dogal ve yapay isik, Golge, Isigin 6zellikleri, Filtreler; Kompozisyon:Kompozisyon tirleri,Ogeleri,
ilkeleri, Uctincli boyut; Gériinta Ozelligi: ilk gérintiller,Kamera ve cekim dlcekleri, Kurgulama; Gérinti ve
Zaman: Zaman kavramina yaklasimlar, Goruntl hareket ve zaman.
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EST101U ECTS: 5,0
Aesthetics and Visual Arts: History of aesthetics, Concepts, Art and visual aesthetics; Art and Photography: Art,
Development, Use of two-dimensional surface, Relationship between photography and art; Photo discovery
technique: Photo discovery, Shooting techniques, Applications and creativity; Visual Perception: Eye, Sight,
Visual communication, Visual elements; Light, Color and Lighting: Natural and artificial light, Shadow, Properties
of light, Filters; Composition: Composition types, Elements, Principles, Third dimension; Image Property: First
images, Camera and shooting scales, Editing; Image and Time: Approaches to the concept of time, Image,
motion and time.

FOT101U Temel Fotografcilik AKTS: 5,0
Fotograf, Isikla Resmetmek; Fotograf Makineleri; Pozlama Sistemleri; Pozlama Kontrol Sistemleri, Diyafram;
Ortlici Hizi, Netleme Sistemleri; Objektifler ve Gérinti Estetigi; Fotograf Filmleri, Isiga Duyarl Yiizeyler; Renkli
Fotografcilik; Siyah/Beyaz Fotografcilikta Karanlik Oda Calismalari; Siyah/Beyaz Negatif Film Banyosu;
Siyah/Beyaz Fotograf Kagidina Baski; Fotografcilikta Kullanilan Filtreler Fotografcilikta; Fotografcilikta Yardimci
Gerecler; Genel Uyarilar, Oneriler.

FOT101U ECTS: 5,0
Photograph, Drawing with light; Cameras for photographing; Exposing systems; Control of Exposing, Aperture;
Obturator (Shutter), Focusing systems; The Lenses and Visual Esthetic; Films for photograph, sensitive layers;
Color Photography; Practices in Black&White; Darkrooms; Developing the Black&White; Negative Films; Printing
on Black&White; Papers; Filters for Photography; Aiding Apparatus for Photography; General Warnings and
Suggestions.

FOT102U Hareketli Goriintliiniin Tarihi AKTS: 5,0
Filmin Tarihi: Optik oyuncaklar, Filme kayit, Perdedeki film; Videonun Tarihi: Analog televizyon sistemleri,
Sayisal televizyon; Film ve Videonun Kullanimlar Tarihi: Kultdr endUstrisi olarak sinema, Videonun kullanim
tarihi; YUksek Tanimlamali Goértintl Yayinciliginin Tarihgesi: Tv yayin sistemleri, Yuksek tanimlamali televizyon;
Film Sanatin Ortaminda: Filmin yeniden kesfi, Sinematografinin gelismesi, 1950'den sonra film; Video Sanatin
Ortaminda: Teknolojik temeller, Toplumsal temeller, Sanatsal temeller, Farkh video uygulamalari; Cagimizin
Gorsel iletisim Ortami Olarak Yeni Medya: Kavram olarak yeni medya, Yeni medyanin karakteristik ézellikleri

FOT102U History of Motion Picture ECTS: 5,0
History of Film: Optic tools, Recording on film, Film on the movie screen; History of Video: Analog television
systems, Digital television; History of Film and Video Uses: Film as an cultural industry, History of video uses;
History of HD Broadcasting: Tv broadcasting systems, HD television; Film as An Art Form: The reinvention of the
film, Development of cinematography, Film after 1950; Video as An Art Form: Technological fundamentals,
Social fundamentals, Artistic fundamentals, Different video applications; New Media as a Visual Communication
Medium of Our Age: New media as a concept, Characteristics of new media.

FOT103U Fotograf Tarihi AKTS: 5,0
Fotografin Tarih Oncesi: izdiisiim, Karanlik kutu, Giims tuzlari, Isiga duyarli yiizey; Fotografin Bulunusu: Sanayi
devrimi, Negatif gorintd, Helyografi; Fotografin Yayginlasmasi: Dagerotip, Kalotip; Sanat Yapiti Olarak Fotograf:
Sanatsal fotograf, Yiksek Sanat, Resimselcilik; Fotograf Farkli Ortamlarda: Renkli fotograf, Fotogram, Magnum
Fotos, f/64 grubu, Polaroid; Postmodern Dénemde Fotograf: Postmodernizm, Kavramsal sanat, Dijital fotograf;
Osmanl imparatorlugu'nda ve Cumhuriyetin ilk Déneminde Fotograf; Tirkiye'de 1960 Sonrasi Fotograf:
Halkevleri, Fotograf dernekleri, Fotograf dergileri, Sayisal fotograf.



Anadolu Universitesi Medya ve iletisim Programi 2026-2027 Ogretim Yili Ders Katalogu

FOT103U ECTS: 5,0
Prehistory of Photography: Projection, Camera obscura, Silver salts, Photosensitive surface; Discovery of
Photography: Industrial revolution, Negative image, Heliography; Popularization of Photography: Dagerotype,
Calotype; Photography as a Work of Art: Artistic photography, High Art, Pictorialism; Photography in Different
Media: Color photography, Photogram, Magnum Fotos, f/64 group, Polaroid; Photography in the Postmodern
Period: Postmodernism, Conceptual art, Digital photography; Photography in the Ottoman Empire and the First
Period of the Republic; Post-1960 Photography in Turkey: Halkevleri, Photograph associations, Photo magazines,
Digital photography.

FOT104U Sayisal Fotografa Giris AKTS: 5,0
Sayisal Teknolojiler: Mekanik teknolojiden sayisal teknolojiye gecis, Yuzey Uzerine resmetmek, Sayisal
fotografcilik; Sayisal Teknolojilerin Fotografa Getirdikleri: Filmden sayisala gecis, Sayisal teknolojinin olanaklari,
Sayisal fotograf Uretim slreci; Sayisal Fotograf Makineleri: Calisma prensipleri, TUrleri; Algilayicilar: Algilayicilar,
Algilayici tarleri, Dosya formatlar; Sayisal Fotograf Makinelerinin Kontrol Sistemleri: Netleme sistemi, Pozlama
sistemi, Iso hizi kontrol sistemi, Beyaz ayari sistemi, Flas kontrol sistemi; Sayisal Cekim ve Mudahale Olanaklar:
Sayisal cekim siirecinde yeni olanaklar, Hdr teknigi, Cekim sonrasi olanaklar; Makineyle Dogru iletisim

FOT104U ECTS: 5,0
Digital Technologies: From analog to digital, Picturing techniques, Digital photography; Contributions Of Digital
Technologies To Photography: Film to Digital, Pros and cons, Digital photography process; Digital Cameras:
Principles, Classification; Image Sensors: Sensors, Sensors types, File formats; Control Systems Of Digital
Cameras: Iso, White balance, Flash control systems; Digital Shooting And Editing Options: New shooting options
in digital photography, Hdr technique, Post shooting options; Understanding digital cameras

FOT105U Fotograf Kulturi AKTS: 5,0
Aygit ve Gorme DUlzeni: Aygit yoluyla Gorme, Karanlik Kutu Metoforlari; Yeni Gorme Duzeni; Optik Yoluyla Ylzey
Uzerinde Goériintli: Fotograf Makinesi, Optik Bakis, Gériintiilerin Cogaltilarak Yayilmasi; ilk Fotografcilar; Fotograf
tartismalari: Fotografin ilk Yillari, Modernizm Déneminde Fotograf, Postmodernizm Déneminde Fotograf,
Fotograf ve Kuram, Fotograf ve Sanat Akimlari; Degisen Teknoloji Degisen Fotograf:Degisen Goérsel Yapi, Bilimsel
Gelismeler ve Sanat, Sayisal Cag, Yeni Gérme Bicimi, Sayisal Fotograf

FOT105U ECTS: 5,0
Device and Vision System: Vision by Device, Dark Box Metaphors; New Vision; Image on Surface by Optical:
Camera, Optical View, Propagation of Images; First Photographers; Discussions on photography: Early Years of
Photography, Photography in the Period of Modernism, Photography, Photography and Theory in the Period of
Postmodernism, Photography and Art Movements; Changing Technology, Changing Photography: Changing
Visual Structure, Scientific Developments and Art, Digital Age, New Way of Seeing, Digital Photography

FOT108U Film ve Video Yapimi AKTS: 5,0
Film ve Televizyonda Yapim Asamalari: Sinopsis, Gelistirim senaryosu, Senaryo, Cekim senaryosu; Goruntu
Yénetmeni ve Kamera Ekibi: Kamera Operatéri, 1. kamera asistani; Isik Olcimii ve Pozlama: Yansiyan isik
dlcimi, Disen 1sik 6lcim; Isiklandirma ve Aydinlatma: Ug anahtar isiklandirma, Isiklandirma orani, Yiiksek ve
dusik anahtar isik, Yiksek ve disuk kontrastlik; Rengin Kontroll ve Filtre Kullanimi: Renk isisi, Beyaz dengesi,
Filtre faktord; Objektif Dili: Kontrastlik, Perspektif, Netlik, Alan derinligi; Kamera Dinamikleri: Kamera acilari,
Cekim olcekleri, Kamera hareketleri; Kavram Olarak Kompozisyon: Uyum, Kontrastlik, Denge, Oran, Cerceve
orani, Ritm, Hareket.
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FOT108U ECTS: 5,0
Production Phases in Film and Television: Synopsis, Treatment, Script, Shooting script; Cinematographer and
Camera Crew: Cameraman, Focus puller; Light Measurement and Exposure: Reflected light measurement,
Incident light measurement; Lighting and Illumination: Three key lighting, Lighting ratio, High and low key
lighting, High and low contrast; Control of Colour and Filter Applications: Color temperature, White balance,
Filter factor; Language of Lens: Contrast, Perspective, Focus, Depth of field; Camera Dynamics: Camera angles,
Camera distances, Camera movements; Composition As Concept: Harmony, Contrast, Balance, Proportion,
Aspect ratio, Rhythm, Movement.

FOT201U Sayisal Fotograf isleme Teknikleri AKTS: 5,0
“Sayisal Fotograf isleme Teknikleri” kitabi, cevremizi sarmalayan ve kacinilmaz olarakfarkli seviyelerde de olsa
6grenmek durumunda oldugumuz sayisal (digital) gorsellerin islenmesi konusunda temel bilgileri kazandirmak
Uzere hazirlanmistir.

FOT201U ECTS: 5,0
The book “Digital Photo Processing Techniques” is a book that surrounds us and inevitablylt has been prepared
to provide basic information about the processing of digital images that we have to learn, albeit at different
levels.

FOT202U Videonun Kullanim Alanlar AKTS: 5,0

Haber Kameramanligi: Haber Kameramani ve Goriuntlileme; Belgesel Kameramanligi: Belgesel Film Nedir;
Stlidyo Kameramanhgi: Televizyon Stldyolari, Stiidyo Kameralari, Kamera Kullanim Teknikleri; Glnlik Yasamda
Kamera Kullanimi: Amatér Video Kavrami, Aydinlatma, Gorsel Dizenleme ve Cekim Teknikleri; Sualti
Kameramanlidi: Sualtindan Tirkiye, ilk Sualti Filmleri, Gelismis Cekim Teknikleri ve Oneriler; Anilarin
Belgeleyicisi Kamera: Yasam Evreleri Karsisinda Kamera, Teknik ve Estetik Kurallar; Kamerada Ses Kullanimi:
Ses ve Ses Sinyali, Mikrofonlar, Kameralarda Ses Kayit.

FOT202U ECTS: 5,0
News Cameraman: News Cameraman and Visualizing; Documentary Cameraman: What is Documentary,
Production Steps Of Documentary Film; Studio Cameraman: Television Studios, Studio Cameras, Camera
Techniques; Use of Camera in Daily Life: Home Video, Lighting, Composition and Shooting Techniques;
Underwater Camera, History, Advanced Shooting Techniques and Clues; Camera as a Recorder Of The
Memories: Stages of Life and Video Camera, Technical and Aesthetic Rules; Audio for Video Camera: Sound and
Audio Signal, Microphones, Audio Recording on Video Cameras.

FOT203U Sayisal Fotograf Baski Teknikleri AKTS: 5,0

Renk Bilgisi; Renk Yénetim Sistemi; Sayisal Gériintileme ve Tarayicilar; Dijital Gériinti isleme; Baski Siireci ve
Aygitlan I; Baski SUreci ve Aygitlar Il; Matbaa Basim Teknolojileri; Baski Alti Malzemeleri ve Medyalar.

FOT203U ECTS: 5,0

Color Information; Color Management System; Digital Imaging and Scanners; Digital Image Processing; Printing
Process and Devices I; Printing Process and Devices Il; Printing Press Technologies; Substrates and Media.

FOT204U Optik Bakis AKTS: 5,0
insanoglu tarihin ¢cok eski giinlerinden beri optik benzer araclari kullanmistir. Toplumsal yasamin ve
teknolojinin gelismesiyle optik bircok aracla birlikte, hizla yayginlasmistir. Ylizey lzerine resmetme gelenegi
acisindan bakildiginda ise fotografin bulunusu 6nemli bir asama olmustur. Fotograla birlikte optigin kullanim
alani genislemistir. kdlsakdsakOptik farkli dlizenleme ve kullanim bicimleriyle 6zellikle objektiflerin temel
Ogesidir. Fotograf ve video teknolojlerinde objektif denildiginde dncelikle, optik ve optik sistemler anlasilir.
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FOT204U ECTS: 5,0
Mankind has used similar optical tools since the very ancient days of history. With the development of social life
and technology, optics has become widespread with many tools. From the point of view of the tradition of
painting on the surface, the discovery of photography has been an important step. With photography, the field
of use of optics has expanded. Optical different arrangement It is the main element of the lenses, especially
with the way they are used and the way they are used. When it comes to lenses in photography and video
technologies, optics and optical systems are understood first.

FOT206U Fotograf ve Video Proje Gelistirme AKTS: 5,0
KUltdr ve Sanat Programlarinda Proje Gelistirme; Proje, Proje Yasam DongusU, Proje Gelistirme, Tema, Projenin
Raporlastirilmasi; Portfolyo Tasarimi; Portfolyo Tasarimi, Sunum, Beden Dili; Bir Fotoroportaj Projesi; Roportaj,
Belgesel Fotograf, Proje Gelistirme; Stok Fotograf; Mikrostok EnduUstri, Stok Fotograf; Belgesel Yapimlarin
Projelendirilmesi; Belgesel Film, S6zli Tarih; Bir Televizyon Programi Tasarlamak; Program Fikri, Program
Onerisi, Program Tirleri, Hedef Kitle, Program Formati, Program Biitcesi; Reklam ve Tanitim Projesi Gelistirme;
Reklam ve Tanitim Projesi, Yaratici Strateji, Reklamda Anlatim Bigimi; Stok Video; Goruntu Yukleme.

FOT206U ECTS: 5,0
Project Development in Culture and Art Programs; Project, Project Life Cycle, Project Development, Theme,
Reporting of the Project; Portfolio Design; Portfolio Design, Presentation, Body Language; A Photo Interview
Project; Interview, Documentary Photography, Project Development; Stock Photo; Microstock Industry, Stock
Photo; Projecting Documentary Productions; Documentary Film; Designing a Television Program; Program Idea,
Program Proposal, Program Types, Target Audience, Program Format, Program Budget; Advertising and
Promotion Project Development; Advertising and Publicity Project, Creative Strategy, Expression in Advertising;
Stock Footage; Image Upload.

FOT207U Fotografin Kullanim Alanlari AKTS: 5,0
Fotograf: Kavram ve tanimi; Camera Obscura; Fotograf Makinelerinin Siniflandiriimasi; Fotograf makinelerinde
temel denetleme mekanizmalari; Fotograf Cekim Teknikleri; Uygulamalar: Pozlama degistirimi, Dengeleme,
Basamaklama, Siirekli cekim, Kendi kendine ¢cekim, Diizeltme uygulamalari; Objektif Bilgisi; Isik Fotograf iliskisi:
Dogal -yapay isik kaynaklari, Aydinlatma, Beyaz denge; Fotografta Pozlamayi Etkileyen Etmenler: Pozlamanin
dnemi, Diyafram, Ortlici hizi, Degerlerin sonuca etkisi, ISO; Sayisal Fotograf Cekim Modlari; Netlik: Otomatik ve
manuel netlik, Olciim noktalari, Alan derinligi, Netsizlik, Blur, Otomatik alan derinligi; Fotografta Gorsel
Dlzenleme...

FOT207U ECTS: 5,0
Photography: Conception and definition; Camera Obscura; Classification of the Still Cameras; Basic control
systems; Shooting Techniques; Appliances; Exposure compensation, Balancing, Bracketing, Continuous
shooting, Self-timer; Correction applications; Lenses; Relations of Ligth and Photography: Natural and artificial
light sources, Artificial illumination; White balance; Exposure Factors in Photography: Importance of exposure,
Aperture, Shutter speed, ISO; Shooting modes; Focusing: Auto and manual metering, Points of focus measuring,
Depth of field, Out of focus, Blurring; Composition and framing; Working Areas of Photography; Accessory and
Equipment...

FOT211U Basin Fotografciligi AKTS: 5,0
Basin ve Fotograf: Haber ve fotograf, Fotograf ve gerceklik; Basinda Fotograf Kullanimi; Basin Fotografciligi:
Basin fotografciliginin 6zellikleri, Basin fotografcisinin rold, Basin fotografcisinin sinirlari; Basin Fotografcihgi
Tirleri: Magazin, Gezi, Spor; Basin Fotografciliginin Tarihsel Gelisimi; Basin Fotografciliginda Ortaya Cikan Etik
Sorunlar; Basin Fotografi Kuruluslari ve Ornek Fotografcilar: Basinda fotograf kaynaklari, Diinyada fotograf
ajanslarn, Ornek basin fotografcilari; Basin Fotografcihiginda Yeni Yénelimler: Foto muhabirliginde yeni arayislar,
Haber fotografinin yeni sunum bicimleri, Yurttas foto muhabirligi.
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FOT211U Photojournalism ECTS: 5,0
Press and Photography: News and photograpy, Photograpy and reality; Using Photograpy In The Press;
Photojournalism: Features of photojournalist, Role of photojournalist, Limits of photojournalist; Photojournalism
Sorts: Magazine, Excursion, Sports; Historical Development Of Photojournalism; Etical Issues Arising
Photojournalism; Photojournalism Establisments And Model Photojournalists: Photograpy resources in the press,
Photograpy agengies in the World, Model Photojournalists; New Orientations For Todays Photojournalism: New
quests of today’s photojournalism, New forms of presenting press photographs, The concept of citizen
photojournalism.

FOT213U Sayisal Goriuntiuleme Teknolojileri AKTS: 5,0
Endustri Devrimleri, Sayisal Fotograf, Sayisal Video, Akilli Telefon Fotografciligi, Sayisal Fotograf Makineleri,
Aynasiz Fotograf Makineleri; Video Kamera, DLSR, Aynasiz Kamera; Renk Yonetimi, Stidyo Ekipmanlari, Cikti
Birimleri, Depolama; Sayisal Fotograf Makinelerinde P-S-A-M Kadrani, Sayisal Fotografcilikta Isik Olcim, Alan
Derinligi, Odaklama; Fotograf Stidyosu, Aydinlatma Ekipmanlari, Stiidyo Donanimlari; Gorlntd Formatlari,
Gorinti isleme, Photoshop, Video isleme, Renk Yénetimi; Sosyal Medya ve Fotograf, Selfie (Ozcekim), Giindelik
Yasam ve Fotograf, Fotografin Kullanim Alanlari.

FOT213U ECTS: 5,0

Industrial Revolutions, Digital Photography, Digital Video, Smartphone Photography, Digital Cameras, Mirrorless
Cameras; Camcorder, DLSR, Mirrorless Camera; Color Management, Studio Equipment, Output Units, Storage; P-
S-A-M Dial in Digital Cameras, Light Measurement in Digital Photography, Depth of Field, Focusing; Photography
Studio, Lighting Equipment, Studio Equipment; Image Formats, Image Processing, Photoshop, Video Processing,
Color Management; Social Media and Photography, Selfie, Daily Life and Photography, Uses of Photography.

FRA101U Fransizca | AKTS: 3,0

Dilsel islevler: Kendini tanitma, Selamlasma, Tanimlama, Saat séyleme, Soru sorma, Cevap verme, Zevklerinden
sdz etme, Cevresinden séz etme, Talimatlari anlama, Talimat verme, Sagliktan s6z etme, Oneride bulunma;
Sozclk Bilgisi: Meslekler ve uyruklar, Sayilar, Ginler, Aylar, Hava durumu, insan viicudu; Dilbilgisi: Simdiki
zaman, Gecmis zaman, Gelecek zaman, Basit soru zamirleri, isaret sifatlari, lyelik sifatlari, Basit ilgi adillari.

FRA101U French | ECTS: 3,0

Linguistic Functions: Introducing oneself, Greeting each other, Identifying oneself, Giving the time, Asking
questions, Responding, Talking about pleasures, Talking about one's environment, Understanding instructions,
Giving instructions, Talking about health, Making suggestions; Vocabulary: Professions and nationalities,
Numbers, Days, Months, Weather, Human body; Grammar: Present tense, Future tense, Past tense, Simple
interrogative pronouns, Demonstrative adjectives, Possesive adjectives, Simple relative pronouns.

FRA102U Fransizca Il AKTS: 3,0
Fransizca iletisime Gecmek: Soru sorma, Anlama ve anlasiima, ilgi alanlarindan séz etme, Séz alma ve isteme,
Fikrini séyleme; insan Betimlemek: Fiziksel, Kiyafet, Karakter; Nesne Betimleme: Sekil, Renk; Yer Betimleme:
Cevre, Mekan; Duygularini ifade Etmek: Heyecan, Mutluluk, Uzinti, Dilek, Umut; Konum Bildirmek: Yer, Yon,
Emir kipi; Degisiklikleri ifade etmek: Gecmis zaman, Simdiki zaman, Gelecek zaman, Hatiralar; Mesleki Hayat:
Egitim, Projeler.

FRA102U French 1l ECTS: 3,0
Communicate in French: Asking questions, Understanding and being understood, Talking about interests,
Talking and asking to talk, Expressing opinions; Describe a Person: Physical, Dress, Character; Object
Description: Shape, Color; Location Description: Environment, Space; Expressing Emotions: Excitement,
Happiness, Sadness, Wish, Hope; Location: Place, Direction, Imperative; Expressing Changes: Past tense,
Present tense, Future tense, Memories; Professional Life: Education, Projects.
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GiT101U Temel Sanat ve Tasarim Egitimi AKTS: 5,0
Sanat Teorileri; Sanat ve Tasarimda Oz ve Bicim iliskisi ve Estetik; Tasarim ve Siirecleri; Sanatsal Tasarimda
Anlatim ve Disinme Bicimleri; Bellek ve imge; Gésterge Bilim; Eskiz Calismalar ve Malzemeler; Boya Teknikleri
ve Diger Teknik Malzemeler; 2 Boyutlu Yiizeyler ve Olciiler; Bilgisayar Destekli Temel Tasarim Calismalari;
Tasarimda Kavramsal, Gorsel, iliskisel ve Uygulamali Ogeler; Renk; Renk Sisteminin Kékenleri ve
Siniflandiriimasi; Sayisal ve Baski Ortaminda Renk; Gorsel Tasarimda Denge, Ritim, Hareket, Hiyerarsi,
Komposizyon, Buatunltk, Oran/Oranti, Vurgu ve Gestalt; Boyut, Perspektif ve Algi Yanilsamasi.

GiT101lU ECTS: 5,0
Art Theories; Essence and Form Relationship and Aesthetics in Art and Design; Design and Its Processes; styles
of Expression and Thinking in Artistic Design; Memory and Image; Semiotics; Sketches and Materials; Paint
Techniques and Other Technical Materials; 2D Surfaces and Dimensions; Basic Computer Aided Design Studies;
Conceptual, Visual, Relational and Applied Elements in Design; Colour; Origins and Classification of the Color
System; Color in Digital and Print Media; Balance, Rhythm, Movement, Hierarchy, Composition, Integrity,
Ratio/Proportion, Emphasis and Gestalt in Visual Design; Size, Perspective and the lllusion of Perception.

GiT104U Gorsel iletisim ve Tasarim Tarihi AKTS: 5,0
Gorsel, iletisim ve Tarihin ifade Ettikleri: Kiltirel evrimin baslamasi; Gorsel iletisimin Erken Evreleri: Prehistorik
dénem; Magaradaki Sanat; ilkcag Kultiirleri ve Gérsel iletisimin Gelisimi: iletisimde yeni dénem ve yazi; Baski
Teknolojisinin Avrupaya Gelisi: Endustri Devrimi Sonrasi Ortaya Cikan Sanat Hareketleri; Viktorya Dénemi, Arts
And Crafts ve Art Nouveau; Modern Sanat, Klibizm, Fltlrizm, Dada, Art Deco ve De Stijl; Konstriktivizm,
Bauhaus ve Vkhutemas; 1960’lar Etkisi Altina Alan Yeni Yaklasimlar; Psychedelic Sanat ve Post-Modernizm;
Uluslararasi Tipografik Stil (isvicre Stili), New York Okulu ve Polonya Film Afigleri; Dijital Devrim

GiT104U ECTS: 5,0
Expressions of Visual, Communication and History: Beginning of cultural evolution; Early Stages of Visual
Communication: Prehistoric period; Art in the Cave; Ancient Cultures and Development of Visual
Communication: A new era in communication and writing; The Coming of Printing Technology to Europe: Art
Movements After the Industrial Revolution; Victorian, Arts And Crafts and Art Nouveau; Modern Art, Cubism,
Futurism, Dada, Art Deco and De Stijl; Constructivism, Bauhaus and Vkhutemas; New Approaches Influencing
the 1960s; Psychedelic Art and Post-Modernism; International Typographic Style (Swiss Style), New York School
and Polish Film Posters; Digital Revolution

GiT106U Tipografi AKTS: 5,0
Tipografi, Yazi ve Tipografinin Gelisimi, 20. Yuzyll Modernizmi Kapsaminda Tipografi, Sayisal Tipografi, Yazi
Karakterleri, Tasarim ilkeleri ve Tipografi, Tipografinin Kullanim Alanlari, Tipografi Tasarimi, Okunurluk -
Okuturluk

GiT106U ECTS: 5,0
Typography, The Development of Lettering and Typography, Typography in the Scope of 20th Century
Modernism, Digital Typography, Typefaces, Design Principles and Typography, Usage Areas of Typography,
Typography Design, Legibility - Readability
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GiT108U Dijital Kultur AKTS: 5,0
Dijital KUltlr Sosyolojisi: Teorik Cerceveler; Yikselen Alanlar. A§ Toplumunda Mekan, Konum ve Topluluklar: Ag
Toplumu; Kamusal Alan; Cevrimigi Topluluklar; Konum verisi; Etik. Dijital Yeni Gergek: Sayisal Gergeklik; AR; VR.
Bilgi Ekonomisi: Blokzincir; Kripto para; Bitcoin. Dijital Sanat: Teknoloji Sanat iliskisi; Yeni Medya Sanati; Yeni
Estetik; NFT. Dijital Oyunlar: Dijital Oyuncu topluluklari; Oyunlastirma; E-Sporlar. Yapay Zeka ve Robotlar:
Teknoloji kultur iliskisi; Yapay zeka turleri; Robot kavrami. Algoritmik Yontemler ve BlyUk Veri: Dijital mecra
turleri; Veriye erisim; Veri Tlrleri; Web kazima; Sosyal medyada veri toplama; AJ analizi.

GiT108U ECTS: 5,0
Digital Culture Sociology: Theoretical Frameworks; Ascending Fields. Space, Location and Communities in the
Network Society: Network Society; Public Space; Location data; Ethic. Digital New Reality: Digital Reality; AR;
VR. Knowledge Economy: Blockchain; Cryptocurrency; bitcoin. Digital Art: Technology Art Relation; New Media
Art; New Aesthetics; NFT. Digital Games: Communities; Gamification; E-Sports. Artificial Intelligence and Robots:
Technology culture relationship; Types of artificial intelligence; Robot concept. Algorithmic Methods and Big
Data: Types of digital media; access to data; Data Types; web scraping; Data collection on social media;
Network analysis.

GiT201U Yeni Medya Sanati AKTS: 5,0
Yeni Medya Sanatinin Dogusu; Sanat ve Teknoloji iliskisi, Kdkenleri, Tarihi, Yeni Sanat, Yeni Estetik, Yeni Mekan;
Tarih Boyu Estetik Kavrami, Dijital Estetik, Yeni Medya Sanatinda Genisletilmis Gerceklik; Genisletilmis Gergeklik
ve Yeni Medya Sanati Uygulamalari, Veri Gorsellestirme Sanati; Veri Gorsellestirmenin Tarihsel Gelisimi, Sanat
Alaninda Veri Gorsellestirme, Gelenekselden Dijitale Akan; Geleneksel Sanatlarin Yeniden Medyalastiriimasi,
Yeni Sanatin Nesneleri: Kusurlar, Bozmalar Sikistirmalar, Yeni Ortamlar, Yeni Evrenler, Dijital Oyun Sanati; Dijital
Oyunlar ve Sanat iliskisi, Sanat Mekanlarinin Oyunlastiriimasi, Generatif Sanat

GiT201U ECTS: 5,0
The Birth of New Media Art; The Relationship between Art and Technology, Its Origins, History, New Art, New
Aesthetics, New Space; The Concept of Aesthetics Throughout History, Digital Aesthetics, Extended Reality in
New Media Art; Extended Reality and New Media Art Applications, Data Visualization Art; Historical Development
of Data Visualization, Data Visualization in Art, Flowing from Traditional to Digital; Remediation of Traditional
Arts, Objects of New Art: Imperfections, Distortions Compressions, New Mediums, New Universes, Digital Game
Art; Digital Games and Art Relation, Gamification of Art Spaces, Generative Art

GiT202U ileri Tipografi AKTS: 5,0
Uc Boyutlu Tipografi: Kullanim alanlarina gére, Olusturma ydntemlerine gére; Deneysel Tipografi: Tasarimda
deney, deneysel ve antrenman kavramlari, Glncel tasarimda deneysel tipografi yaklasimlar; Hareketli
Tipografi: Hareket ve tipografi, Hareketli tipografi bilesenleri; Sanat ve Tipografi: Tasarim ve sanat, Sanatta
tipografi; Yazi Karakteri Tasarimi: Terimler, Font, Yazi karakteri tasarimi; Mimari ve Tipografi: Mimari ve tipografi
arasindaki iliski, Kamusal mekanda tasarim ve tipografik gereksinimler; Kaligrafi, Harfleme ve Tipografi:
Kaligrafi, Harfleme (Lettering), Tipografi; Vernakller Tipografi: Bir tasarim yaklasimi olarak vernakuller
tipografi.

GiT202U ECTS: 5,0
Three Dimensional Typography: According to usage, According to creation methods; Experimental Typography:
Experiment, experimental and training concepts in design, Experimental typography approaches in design;
Kinetic Typography: Motion and typography, Components of kinetic typography; Art and Typography: Design
and art, Typography in art; Typeface Design: Terminology, Font, Typeface design; Architecture and Typography:
The relationship between architecture and typography, Design and typographic requirements in public space;
Calligraphy, Lettering and Typography: Calligraphy, Lettering, Typography; Vernacular Typography: Vernacular
typography as a design approach.
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GiT203U Sanatta Elestirel Diisiince AKTS: 5,0
Elestiri ve Elestiri YOntemleri: Sanat elestirisi ve yontemleri; Dusinme Yontemleri ve Elestirel DusUnce:
Dudsunme yontemlerinin elestirel dasunce acisindan anlami; Edebiyatta Elestirel Distnce: Edebiyat kuramlarn ve
elestiri; Muzik ve Sahne Sanatlarinda Elestirel Dustnce: 19. ve 20. ylzyillda muzik ve sahne sanatlarinda
elestirel disunce; Resimde Elestirel Dlslnce: Tarihsel sUrecte resim sanatinda elestirel disince; Heykelde
Elestirel DUslnce: Tarihsel strecte heykel sanatinda elestirel disince; Sinemada Elestirel DlUsunce: Film
kuramlari ve elestiri; Karikatir ve Grafik Tasarimda Elestirel Dulslnce: Karikatirde elestirel distnce, Grafik
tasarinda elestirel dusunce.

GiT203U ECTS: 5,0
Criticism and Criticism Methods: Art criticism and its methods; Thinking Methods and Critical Thinking: The
meaning of thinking methods in terms of critical thinking; Critical Thinking in Literature: Literary theories and
criticism; Critical Thinking in Music and Performing Arts: Critical thinking in music and performing arts in the
19th and 20th centuries; Critical Thinking in Painting: Critical thinking in painting in the historical process;
Critical Thinking in Sculpture: Critical thinking in sculpture in the historical process; Critical Thinking in Cinema:
Film theories and criticism; Critical Thinking in Caricature and Graphic Design.

GiT204U Grafik Uretim ve Dijital Cogaltim Teknikleri AKTS: 5,0
Geleneksel Baski Tekniklerinden EnduUstriyel Basim Teknolojilerine kadar olan baskinin gelisim slreci, Tipo Baski
(Yiiksek Baski) Teknigi ve Dijital Uretim Yéntemleri, Tifdruk Baski (Cukur Baski) Teknigi ve Dijital Uretim
Yéntemleri, Ofset Baski Teknigi ve Dijital Uretim Yéntemleri, Serigrafi (Elek Baski) Teknigi ve Dijital Uretim
Yoéntemleri, Dijital Grafik Uretiminde Renk, Dijital Baskida Kagit Kullanimi ve Ciltleme Sistemleri, Dijital Uretim
Teknikleri

GiT204U ECTS: 5,0
The development process of printing from Traditional Printing Techniques to Industrial Printing Technologies,
Letterpress Printing (High Printing) Technique and Digital Production Methods, Intaglio Printing (Pull Printing)
Technique and Digital Production Methods, Offset Printing Technique and Digital Production Methods, Screen
Printing (Screen Printing) Technique and Digital Production Methods, Color in Digital Graphic Production, Paper
Use in Digital Printing and Binding Systems, Digital Production Techniques

GiT206U Dijital Goériintiileme isleme Yontemleri AKTS: 5,0
Dijital Gérintl islemenin Tarihsel Gelisimi ve Kullanim Alanlari; Basili Goérsel Tasarim Uriinleri; Dijital Gérsel
Tasarim Urinleri; Hareketli Grafik Uretimi; Dijital Goérintl isleme Ydntemlerinin Sanatsal Uygulamalarda
Kullanimi; Yeni Medya TeknolojilerindeKullanimi; Yapay Zeka Destekli Veri Gorsellestirmesi; Dijital Goruntu
islemede Gérsel Anlam.

GiT206U ECTS: 5,0
Historical Development and Uses of Digital Image Processing; Printed Visual Design Products; Digital Visual
Design Products; Motion Graphics Production; Use of Digital Image Processing Methods in Artistic Applications;
New Media TechnologiesUsage; Artificial Intelligence-Assisted Data Visualization; Visual Meaning in Digital
Image Processing.
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GiT303U Kurumsal Kimlik Tasarimi AKTS: 5,0

Grafik Kimlik: Kavramsal kimlik, Kurum dili ve iletisim platformunun tespiti, Bicim ve form kimligi, Renk kimligi,
Renk oranlari, Tipografik kimlik, Kurumsal olarak kimlik iletisim parcalari, Basili malzemelerde kimlik, Reklam ve
tanitim malzemelerinde kimlik, Dis mekan ortaminda kimlik, Mimari ve ic mimari ortamlarinda kimligin
surdurulebilirligi, Ara¢ ve kurum igi giysilerde kimligin kullanimi, Strdurebilir kimlik anlayisi, Kurum kimligi
kullanim kilavuzunun hazirlanmasi, Kilavuz kullanim ilkeleri, Kurum kimliginin uzun 6marlG bir dile eristirilmesi.

GIT303U ECTS: 5,0

Graphic Identity: Conceptual identity, identification of corporate language and communication platform, form
and style identity, color identity, color ratios, typographic identity, corporate identity communication elements,
identity in printed materials, identity in advertising and promotional materials, identity in outdoor environments,
sustainability of identity in architectural and interior design environments, use of identity in vehicles and
company uniforms, sustainable identity concept, preparation of a corporate identity usage guide, principles of
guide usage, achieving a long-lasting corporate identity language.

GIiT306U Sirduriilebilir Grafik Tasarim AKTS: 5,0
Sarduaralebilirlik Kavrami: Eko-tasarim kavrami; Ekolojik yasam ve surduralebilir tasarim; Strddrualebilir Tasarim
Yaklasimi: Dénglsel ekonominin temel prensipleri; Negatif cevresel etkilerin en aza indirgenmesi ve
yenilenebilir olmayan kaynaklarin tiketiminin azaltilmasi; Sirdurulebilirlik ve Tasarim Slreci; Tasarim ilkeleri;
Gelecek icin Tasarim Alanlari: Gelecek nesillerin doga ve gezegenle daha yakin iliskiler kurmasini saglayacak
surdirilebilir ve ekolojik tasarimlarin énemi; insan-Doga iliskisi; Cevre Bilinci Yaratma ve Sorunlarina Dikkat
Cekme: Cevresel duyarlilik yaratma; Akilci, sorgulayan, yaratici deneysel uygulamalar; Empati kurma; Problem
¢ozme.

GIT306U ECTS: 5,0

Concept of Sustainability: The concept of eco-design; Ecological living and sustainable design; Sustainable
Design Approach: Basic principles of circular economy; Minimizing negative environmental impacts and
reducing consumption of non-renewable resources; Sustainability and Design Process; Design principles; Design
Areas for the Future: The importance of sustainable and ecological designs that will enable future generations to
establish closer relationships with nature and the planet; Human-Nature Relationship; Creating Environmental
Awareness and Drawing Attention to Problems: Creating environmental awareness; Rational, questioning,
creative experimental practices

GiT401U Hareketli Grafik Tasarimi AKTS: 5,0
Bu derste, Hareketli Grafigin Gelisimi: Tarihi, Kavramlari, Onci tasarimcilari; Kullanim Alanlari: Sinema,
Televizyon, Dijital Medya; Bilesenleri: Hareketli imge, Gériintl, Tipografi, Ses bilesenleri; Hareketli Grafik ilkeleri:
Grafik tasarim ilkeleri, Gestalt ilkeleri; Yapim Surecleri: Yaratici 6zet, Yapim asamalari; Gelistirme Yontemleri:
Grafik turleri yontemleri, Teknik ayrimlari; Kullanilan Araclar: Analog araglar, Donanimlar, Bilgisayar yazilimlari,
Eklentiler; Hareketli Grafigin Gelecegi: Yapay zeka, Genisletilmis, Sanal, Artirllmis, Karma gerceklik, Gercek
zamanli gorsellestirme aciklanmaktadir.

GiT401U ECTS: 5,0
This course covers the following topics: The Development of Motion Graphics: History, Concepts, Pioneering
Designers; Applications: Cinema, Television, Digital Media; Components: Moving Image, Image, Typography,
Sound Components; Principles of Motion Graphics: Graphic design principles, Gestalt principles; Production
Processes: Creative brief, Production stages; Development Methods: Graphic types and methods, Technical
distinctions; Tools Used: Analog tools, Hardware, Computer software, Plugins; The Future of Motion Graphics:
Artificial intelligence, Augmented reality, Virtual reality, Mix reality, Real-time visualization.
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GiT403U Posthiimanist Tasarim Yaklasimlan AKTS: 5,0

Posthimanizmin tarihsel gelisimi, hiUmanizm ve transhimanizm farki, kapsami ve amaclari, hazirlayan kosullar;
Posthiimanizm ve Grafik Tasarim, dijitallesme, yapay zeka, yeni medya estetigi; Posthimanizm ve Sinema:
Yapim siirecleri, tiir ve tema olarak posthiimanizm, seyir kiltiri; insansonrasinda Mekan ve Mimarlik: Mekan-
beden iliskisi, tekno-doga, postmodernizmden posthimanizme; Posthimanizm ve Yeni Medya: Sanal ve
artiriimis gerceklik, sosyal robotlar, Neuralink ve Starlink; PosthiUmanizm ve Moda: Dijital moda, giyilebilir
teknolojiler, biyotasarim, metaverse ve surdurulebilirlik; Posthlimanizm ve Ses tasarimi; PosthUmanizm ve
Kurgusal Yaraticilik, tarihsel gelisimi

GiT403U ECTS: 5,0
Posthumanism, differences between humanism and transhumanism, preparatory conditions; Posthumanism and
Graphic Design: digitalization, artificial intelligence, new media aesthetics; Posthumanism and Cinema:
production processes, posthumanism as genre and theme, viewing culture; Posthumanism, Space and
Architecture: body-space relations, techno-nature; Posthumanism and New Media: virtual and augmented
reality, social robots, Neuralink and Starlink; Posthumanism and Fashion: digital fashion, wearable technologies,
biodesign, metaverse and sustainability; Posthumanism and Sound Design; Posthumanism and Fictional
Creativity: historical development.

GiT404U Tasarim Surecleri ve Yonetimi AKTS: 5,0
Ders kapsaminda 6grenciler, Tasarim Dislncesi, Tasarim Sirecleri ve KultlrQ; Portfolyo Tasarimi; Sergileme ve
Sunum Yoéntemleri; Tasarim Ydnetimi ve Pazarlama; Tasarim Siirecinde Giincel Teknolojiler ve inovasyon;
Tasarim Alaninda Kariyer; Tasarimla Toplumsal Katki ve Deder Yaratma; Tasarim Yonetiminde Kullanici
Deneyimi konularinda beceriler kazanirlar.

GiT404U ECTS: 5,0
Within the scope of the course, students gain skills in Design Thinking, Design Processes and Culture; Portfolio
Design; Exhibition and Presentation Methods; Design Management and Marketing; Current Technologies and
Innovation in the Design Process; Career in Design; Creating Social Contribution and Value through Design; and
User Experience in Design Management.

GiT406U Tasarimda Sirali Anlatim ve Oykiilendirme AKTS: 5,0
Transmedya Anlati ve Temel Kavramlar: Transmedya kavrami, gelisimi, Transmedya hikaye anlaticiliginda Anlati
Stratejileri; Yapay Zeka: Dijital cagin anlatisi; Genisletilmis Gerceklikte Anlati: Genisletilmis gerceklik ve anlati,
Transmedya anlatilarda genisletilmis gergeklik; Dijital Oyunlar: Oyun enddustrisi, Yakinsama kulturd, Oyunlarda
anlati, Oyunlar icin transmedya stratejileri; Kitle iletisimi: Tarihce, izleyici ve katilim kavramlari; Kiiltiir; E§itim:
Egitsel teknolojiler, Egitimde transmedya yaklasimlari, gelecede iliskin 6éngériiler; Reklam ve Halkla iliskiler:
Markalama, Reklam, Halkla iliskiler; Gérsel iletisim Tasarimi: Tasarimci, Multimedya, interaktivite.

GiT406U ECTS: 5,0
Transmedia Narrative and Basic Concepts: Concept, development, Narrative Strategies; Artificial Intelligence:
Narrative of the digital age; Narrative in Extended Reality: Extended reality, narrative, Extended reality in
transmedia narratives; Digital Games: Gaming industry, Convergence culture, Narrative in games, Transmedia
strategies for games; Mass Communication: History, Audience, Participation; Culture; Education: Educational
technologies, transmedia approaches in education, predictions for the future; Advertising and Public Relations:
Branding, Advertising, Public Relations; Visual Communication Design: Designer, Multimedia, Interactivity.

GiT409U Dijital Oyun Tasarimi AKTS: 5,0
Dijital Oyunlara iliskin Temel Kavramlar; Dijital Oyunlarin Gelisimi; Dijital Oyun Motorlari; Dijital Oyun Varliklari;
Dijtal Oyunlarda Animasyon ve Ses; Dijital Oyun Varliklarinin Davranis Kontroll; Dijital Oyun Tasarimi
Sireclerinde Yapay Zekéa Kullanimi; Dijital Oyun Yayinciligi; Dijital Oyunlarin Gelecegine iliskin Ongériiler.
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GiT409U ECTS: 5,0
Fundamental Concepts Related to Digital Games; The Evolution of Digital Games; Digital Game Engines; Digital
Game Assets; Animation and Sound in Digital Games; Behavior Control of Digital Game Assets; Use of Artificial
Intelligence in Digital Game Design Processes; Digital Game Publishing; Projections for the Future of Digital
Games.

GiT410U Reklam Tasarim ve Uygulamalan AKTS: 5,0
Reklamcilik, Reklam Stratejileri, Reklamda Yaraticilik, Reklam Tasarimi ve Sanat lliskisi, Basili ve Acik Hava
Reklam Uygulamalari, Televizyonda Reklam Uygulamalari, Dijital Reklam Uygulamalari ve Yeni Teknolojiler,
Gorsel iletisim, Géstergebilim

GiT410U ECTS: 5,0
Advertising, Advertising Strategies, Creativity in Advertising, Advertising Design and Art Relationship, Printed
and Outdoor Advertising Applications, Television Advertising Applications, Digital Advertising Applications and
New Technologies, Visual Communication, Semiotics

HiT102U Halkla iliskiler AKTS: 5,0
Kavram Olarak Halkla iliskiler, Diinyada ve Tirkiye'de Halkla iliskilerin Tarihsel Gelisimi; Halkla iliskiler, iletisim,
Halkla iliskiler Modelleri ve Halkla iliskiler Kariyeri; Uygulamada Halkla iliskiler ve iliskili Oldugu Alanlar; Halkla
iliskiler Stireci; ic ve Dis Halkla iliskiler; Halkla iliskilerde Kullanilan Geleneksel ve Dijital iletisim Araclari; Halkla
iliskiler ve Yeni Medya; Halkla iliskiler ve Etik

HiT102U Public Relations ECTS: 5,0
Public Relations as a Concept; Development Process of Public Relations, Historical Development of PR in the
World and Turkey; Public Relations and Communication, PR Models; Public Relations Career; Internal Public
Relations; External public relations; Traditional Communication Tools Used in Public Relations; Digital
Communication Tools Used in Public Relations; Public Relations and New Media; Public Relations and Ethics

HiT104U Halkla iliskilerde Etkili iletisim AKTS: 5,0

iletisim Kavrami ve Tdarleri, SozlU iletisimde konusma, S6zslz iletisim ve beden dili kavrami, Beden dili
gostergeleri, Metin kavrami ve turleri, Etkili yazili iletisim, catisma kavrami, Catisma sirecini ifade etme, Tutum
kavrami ve bilesenleri, ikna kavrami, Empati kavramini ve basamaklari, Duygusal zekd kavrami, Sunum
planlamasi, Sunum icerigini hazirlama

HiT104U ECTS: 5,0

Concept and types of Communication, talking in verbal communication, concept on non-verbal and body
language, body language indicators, text concept and types, written communication, concept of conflict and
typesconflict process, concept of attitude and it's components, concept of persuasion, concept of empathy and
its stepsconcept of emotional intelligence, presentation planing, presentation content

HiT201U Halkla iliskiler Uygulama Teknikleri AKTS: 5,0
Halkla iliskilerde Gérsel iletisim Tasarimi ve Uygulamalari: Gecmisten giiniimiize gérsel iletisim ve basim yayin;
Halkla iliskilerde Baski Teknikleri ve Uygulamalari: Baski teknikleri, baski sonrasi isleri; Halkla iliskilerde Fotograf
ve Uygulamalari: Halkla iliskilerde fotografin énemi ve kullanim alanlari; Halkla iliskilerde Gérsel ve isitsel
Araclarin Kullanim ve Uygulamalari: Halkla iliskilerde gérsel isitsel araclarin énemi; Halkla iliskilerde Sunum
Teknikleri ve Uygulamalari: Heyecani yenmek, sunusa hazirlik, sunusu gerceklestirmek; Halkla iliskilerde
internet Araclari ve Uygulamalari: internet, sosyal aglar, sosyal medya.
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HiT201U ECTS: 5,0
Visual Design and Applications in PR: Visual communication and publishing from past to present; Printing
Techniques and Applications in PR: Printing techniques, post-printing works; Photography and Applications in
PR: Importance and usage areas of photography in PR; Usage and Applications of Visual and Audial Media in PR:
The importance of audio-visual tools in PR; Presentation Techniques and Applications in PR: Overcoming the
excitement, preparing for the presentation, Perform the presentation; Internet Tools and Applications in PR:
Internet, social networks, social media.

HiT203U Halkla iliskiler Yénetimi AKTS: 5,0
Halkla iliskiler ve Yénetim: Sistem teorisi, proaktif ve reaktif halkla iliskiler, kurumsal iletisim tarzlari, paydas
teorisi. Stratejik Yénetim ve Halkla iliskiler Yénetimi: Strateji, stratejik yénetim sireci, stratejik diisiinme, vizyon
ve misyon, stratejik halkla iliskiler uygulamalari ve ydnetim sireci. Halkla iligskiler Birimlerinin islevleri ve
Orgiitlenmesi: Kurumsal iletisim kategorileri, halkla iliskiler departmani ve ajansi. Arastirma ve Analiz:
Arastirma, Analiz, SWOT, Cevreyi izleme arastirmalari. Strateji ve Taktikler: Strateji, stratejik planlama, hedef
kitle, taktikler. Uygulama ve Degerlendirme: Uygulama plani, zaman ¢izelgesi, 6lcme ve degerlendirme.

HiT203U ECTS: 5,0
Public Relations and Management: Systems theory, proactive and reactive public relations, corporate
communication styles, stakeholder theory. Strategic Management and Public Relations Management: Strategy,
strategic management process, strategic thinking, vision and mission, strategic public relations practices and
management process. Functions and Organization of Public Relations Units: Corporate communication
categories, public relations department and agency. Research and Analysis: Research, Analysis, SWOT,
Environmental monitoring research. Strategy and Tactics: Strategy, strategic planning, target audience, tactics.
Implementation and Evaluation: Implementation.

HiT204U Halkla iliskiler Yazarhg: AKTS: 5,0
Halkla iliskiler Yazarh@i: Rol ve Sorumluluklar: Halkla iliskiler yazarligi ve ikna slreci; Yazmaya Hazirlik: Yazar
Neyi, Nasil Yazar?: Yazim siireci ve ilkeleri, Yaraticilik ve yazili iletisim; Geleneksel ve Sosyal Medya icin Yazarlk:
Geleneksel medya, Basin biilteni, Sosyal medya; Kurum ici ve Kurum Disina Yénelik Araclar icin Yazarlik I: Halkla
iliskilerde yazili araclar, Yazili araclarin avantaj ve dezavantajlari; Kurum yayinlari; Kurum ici ve Kurum Disina
Yénelik Araclar icin Yazarlik Il: Mesaj tasarimi, iyi mesaj tasarim 6zellikleri; Kriz Zamanlarinda Yazarlik: Kriz
iletisimi planlamasi.

HiT204U ECTS: 5,0
Public Relations Writing: Role and resposibilities: Public relations writing and the persuasion process;
Preparation to Writing: What and How does Writer Write?: Writing process and principles, Creativity and written
communication; Writing for traditional and socia media: Traditional media, Press release, Social media; Writing
for tools for intended to internal and external of company |: Written tools in public relations, Advantages and
disadvantages of written tools; Writing for tools for intended to internal and external of company Il: Good
message design features; Writing in Crisis: Crisis communication planning.

HiT206U Kurumsal Sosyal Sorumluluk AKTS: 5,0
Kurumsal Sosyal Sorumluluk Kavrami; Kurumsal Sosyal Sorumlulugun Gelisimi; Kurumsal Sosyal Sorumlulukla
Baglantili Kavramlar; Kurumsal Sosyal Sorumluluk Alanlari; Kurumsal Sosyal Sorumlulukta Paydas Yaklasimi;
Kurumsal Sosyal Sorumlulukta Stratejik Yaklasimlar; Pazarlamada Sosyal Sorumluluk Uygulamalari;
Pazarlamada Sosyal Sorumluluk ve is Ahlaki; Pazarlamada Sosyal Sorumluluk ve itibar Yénetimi; Kiiresellesme
Surecinde Kurumsal Sosyal Sorumluluk; Kurumsal Sosyal Sorumluluk Projelerinin Ozellikleri; Kurumsal Sosyal
Sorumluluk Kampanyalarinda Medya iliskileri.
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HiT206U ECTS: 5,0
The Concept of Corporate Social Responsibility; Development of Corporate Social Responsibility; Concepts
Related to Corporate Social Responsibility; Corporate Social Responsibility Areas; Stakeholder Approach to
Corporate Social Responsibility; Strategic Approaches in Corporate Social Responsibility; Social Responsibility
Practices in Marketing; Social Responsibility and Business Ethics in Marketing; Social Responsibility and
Reputation Management in Marketing; Corporate Social Responsibility in the Process of Globalization;
Characteristics of Corporate Social Responsibility Projects; Media Relations in Corporate Social Responsibility
Campaigns.

HiT207U Halkla iliskilerde Giincel Kavramlar | AKTS: 5,0
Halkla iliskiler kavrami; Kurum ici halkla iliskilerin amac, islev ve modelleri; medya iliskileri; Kamu sektéra ve
Ozel sektdr halkla iliskiler uygulamalari; Konu yénetimi; Kurumsal sosyal sorumluluk; Kurumsal itibar

HiT207U ECTS: 5,0
concept of public relations; aims, functions and models of internal public relationsmedia relations; private ans
public sector public relations practices; concept of issues management; concept of crisess management;
concept of corporate social responsibilitycoprporate reputation

HiT208U Halkla iliskilerde Giincel Kavramlar Il AKTS: 5,0
Etkinlik Yénetimi: Etkinlik kavrami, yénetimi ve pazarlamasi; Pazarlama Amach Halkla iliskiler: Pazarlama amacl
halkla iliskiler kavrami, Pazarlama amacli halkla iliskilerin stratejileri ve araclari; Sponsorluk: Sponsorlugun
tanimi, kapsami, tiirleri ve program siireci, Dijital Halkla iliskiler: Dijital halkla iliskilerde kullanilan sosyal medya
araclari ve platformlari, Finansal Halkla iliskiler: Finansal halkla iliskiler kavrami, Paydas kavrami, Lobicilik:
Lobiciligin tanimi, kapsami ve tirleri; Halkla iliskiler ve Etik: Kavramsal tanim, teoriler, etik kodlar ve modeller;
Uluslararasi Halkla iliskiler: Kavramlar, aktérler ve uygulamalar

HiT208U ECTS: 5,0

Event Management: Event concept, management and marketing; Marketing Public Relations: Concept of
marketing public relations, Marketing public relations strategies and tools; Sponsorship: Definition, scope, types
and program process of sponsorship, Digital Public Relations: Social media tools and platforms used in digital
public relations, Financial Public Relations: Financial public relations concept, Stakeholder concept, Lobbying:
Definition, scope and types of lobbying; Public Relations and Ethics: Conceptual definition, theories, ethical
codes and models; International Public Relations: Concepts, actors and practices

HiT210U Dijital Halkla iliskiler AKTS: 5,0
Geleneksel Halkla iliskiler, Dijital Halkla iliskiler, Yeni Medya, Dijital Déniisiim, Sosyal Medya, Esik Bekgisi, Sosyal
Medya Etkileyenleri, Hedef Kitle, Kullanicilar Tarafindan Olusturulan icerikler, Ure-Tiiketiciler, Online Topluluklar,
Kusak Kavrami ve Farkli Kusaklar, Dijital Yerliler, Dijital Go¢cmenler, Analog Veri, Dijital Veri, Hipermetin, Sosyal
Medya Platformlari, Halkla iliskilerde Hikaye, Dijital Ortamlarda Hikaye, Dijital Ortamlarda ikna, Buyik Veri
,Yapay Zeka, Sanal Gerceklik, Arttinlmis Gerceklik, Halkla iliskiler Uygulama Alanlari.

HiT210U ECTS: 5,0
Traditional Public Relations, Digital Public Relations, New Media, Digital Transformation, Social Media,
Gatekeeper, Social Media Influencers, Target Audience, User-Generated Content, Prosumers, Online
Communities, Generation Concept and Different Generations, Digital Natives, Digital Immigrants , Analog Data,
Digital Data, Hypertext, Social Media Platforms, Public Relations Story, Digital Media Story, Digital Media
Persuasion, Big Data, Artificial Intelligence, Virtual Reality, Augmented Reality, Public Relations Application
Areas.




Anadolu Universitesi Medya ve iletisim Programi 2026-2027 Ogretim Yili Ders Katalogu

HiT212U Reklamda Yaraticilik AKTS: 5,0

Yaraticilik Kavrami, Yaratici Diisiinme Teknikleri, Reklamda Yaratici Strateji, Reklamin iletisim Etkisi, Stratejik
Planlama, Tiketici icgériisi, Yaratici Oz, Biyiik Fikir, Olcimleme ve Testler, Kiltir, Etik ve Blyuk Fikir iliskisi,
Testler, ikna ve Cekicilikler, Deger ve Cekicilikler, Rasyonel ve Duygusal Cekicilikler, Mesaj Stratejileri, Yaratici
Mesaj Siniflandirmalari, Reklam Yazarhidi ve Yaratici Uygulamalar, Reklam Medyalari ve Yaraticilk, Reklam
Yaraticihginda Dontsim, Yeni Formatlar.

HiT212U ECTS: 5,0
Creativitiy, Creative Thinking Methods,Creative Strategy in Advertisin, Advertising Effects, Strategic Planning,
Consumer Insights, Creative Essence, Big idea Measurment and Tests, Culture, Ethics and Big idea, Tests,
Persuasion and Appeals, Values and Appeals, Message Strategies, CType of Creative Strategies, Copy Writing
and Executions, Media and Creativity, Transformations Advertising Creativity, Nev Formats.

HiT214U Dijital icerik Pazarlamasi AKTS: 5,0
icerik ve Dijital icerik Pazarlamasi Kavramlari: icerik, Dijital icerik pazarlamasi; Dijital icerik Pazarlamasi
Yontemleri: Sosyal medya platformlari, Video paylasim platformlari, Web site ve bloglar, Podcast, Mobil
uygulamalar, White paper, E-posta; Video: Gérsel anlatim, Video yayin platformlari, YouTube, TikTok, Twitch;
Sosyal Aglar: Sosyal ag, Sosyal medya platformlari, Facebook, Twitter, Instagram, LinkedIn, Pinterest; Podcast:
Sesli pazarlama, Podcast; Web Site ve Bloglar: Websitesi, Bloglar, Arama motoru pazarlamasi, Influencer
Pazarlama: Influencer, Influencer pazarlama; Transmedya Pazarlama: Transmedya, Transmedya hikayeciligi,
Transmedya pazarlama

HiT214U ECTS: 5,0
Content and Digital Content Marketing Concepts: Content, Digital content marketing; Digital Content Marketing
Methods: Social media platforms, Video sharing platforms, Websites and blogs, Podcast, Mobile applications,
White paper, E-mail; Video: Visual narrative, Video streaming platforms, YouTube, TikTok, Twitch; Social
Networks: Social network, Social media platforms, Facebook, Twitter, Instagram, LinkedlIn, Pinterest; Podcast:
Audio marketing, Podcast; Website and Blogs: Website, Blogs, Search engine marketing, Influencer Marketing:
Influencer, Influencer marketing; Transmedia Marketing: Transmedia, Transmedia storytelling, Transmedia
marketing

HiT301U Kurumici Halkla iliskiler AKTS: 5,0
Kurumici iletisim ve Halkla iliskiler Faaliyetleri; Kurumici Halkla iliskilerin Yénetimi ve Liderlik; Kurumici Halkla
iliskilerde Kurum Kiltiiri ve Onemi; Kurumici Halkla iliskilerde Hedef Kitle; Kurumici Halkla iliskiler Amaclarr,
Arac ve Ortamlari; Kurumici Halkla iliskilerin iliskili Oldugu Alanlar; Kurumici Halkla iliskilerin Organizasyonu:
Aktorler, Roller ve Yetenekler; Kurumici Halkla iliskiler ve Catisma Y&netimi.

HIT301U ECTS: 5,0
In-company communication and public relations facilities; In-company public relations management and
leadership; Corporate culture and its importance in in-company public relations; Target audience in in-company
PR; In-company PR's objectives, tools and media; In-company PR and related areas; Organizing in-company PR:
Actors, roles and skills; In-company PR and conflict management

HiT304U Kamu Diplomasisi ve Uluslararasi Halkla iliskiler AKTS: 5,0
Uluslararasi Halkla iliskiler ve Bir Halkla iliskiler Etkinligi olarak Kamu Diplomasisi; Kamu Diplomasisinin Bir
Yumusak Gug Ogesi Olarak Ortaya Cikisi; Kamu Diplomasisi Araclari ve Uygulama Alanlari; Kamu Diplomasisi
Modelleri; Kamu Diplomasisinde Geleneksel ve Yeni Medya Uygulamalari; Kamu Diplomasisinde Uluslararasi
Etkinlikler ve Dis Yardimin Roll; Turkiye'de Kamu Diplomasisi;Turkiye'de Kamu Diplomasisi Aktorleri ve
Medyanin Rol.
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HIT304U ECTS: 5,0
International Public Relations and Public Diplomacy as an activity of Public Relations; The Emergence of Public
Diplomacy as an element of Soft Power; Public Diplomacy Tools and Application Areas; Models of Public
Diplomacy; Traditional and New Media Applications for Public Diplomacy; International Activities in Public
Diplomacy and The Role of External Aid; Public Diplomacy in Turkey; Public Diplomacy Actors in Turkey and Role
of Medi.

HIT306U Surdurilebilirlik ve Halkla iliskiler AKTS: 5,0
Surdirilebilirlik, Kurumsal Sosyal Sorumluluk ve Halkla iliskiler; Siirdiiriilebilirlik Acisindan Halkla iliskiler ve Etik;
Surdirilebilir Marka Anlayisinda Halkla iliskiler; Sirdirilebilir Stratejik Planlarin Olusturulmasi ve Paylasimi;
Halkla iliskilerde Surdirulebilirligin Olcim( ve Raporlanmasi; Sosyal Aglar ile Strdurilebilirlik Farkindahiginin
Artirilmasi; Kitle iletisim Araclari ile Sirduralebilirlik Farkindah@inin Artirilmasi; Yiz Yize Ortamlarda
SUrdUrdlebilirlik Farkindaliginin Artirilmasi.

HiT306U ECTS: 5,0
Sustainability, corporate social responsibility and public relations; Public Relations and Ethics in terms of
Sustainability; Public Relations in Sustainable Brand Understanding; Creating and Sharing Sustainable Strategic
Plans; Measuring and Reporting Sustainability in Public Relations; Increasing Sustainability Awareness with
Social Networks; Increasing Sustainability Awareness with Mass Media; Increasing Sustainability Awareness in
Face-to-Face Environments

HiT310U Medyada Yapim AKTS: 5,0
Kavram olarak Yapim; Yapim nedir?; Yapim Asamalari; Medya ve Yapim Endustrisi; Geleneksel ve Dijital
Medyada Yapim Tirleri; Senaryo, Yapim Oncesi Siirec ve Biitce; Yapimda Kullanilan Gérsel isitsel Ogeler; Yapim
Siireci; Yapim Sonrasi Siirec; Dijital Medyada icerik Yapimi; Medya Sektériinde Yayinlarin Dizenlenmesi,
Denetimi ve Planlanmasi.

HiT310U Yok ECTS: 5,0
Media as a Term; What is production?; Produciton Stages; Media and Production Industry; Production Types in
Traditional and Digital Media; Scenario, Pre-production Process and Budget; Audio-Visual Elements Used in
Production; Production Process; Post Production Process; Content Production in Digital Media; Regulation,
Supervision and Planning of Broadcasts in the Media Sector.

HiT401U Halkla iliskiler Kampanya Analizi AKTS: 5,0
Halkla iliskiler Kampanyasi Planlama: SWOT Analizi, Amac ve Hedeflerin Belirlenmesi, Olcme ve Degerlendirme ;
Durum Analizi: Halkla iliskiler Kampanyalarinda Durum Analizinin Basamaklar;; Hedefler: Halkla iliskiler
Hedeflerinin Belirlenmesinde Stratejik Yénetim ve Onemi; Hedef Kitle; Mesaj ve Medya Stratejileri; Etkinlik
Stratejileri; Uygulama Planlar; Halkla iliskiler Kampanyalarinin Olclilmesi ve Degerlendirilmesi.

HiT401U ECTS: 5,0
Public relations campaign planning: SWOT analysis, Defining goals and targets, Measuring and evaluation;
Situation analysis: Steps of situation analysis in public relations campaigns; Goals: Strategic management and
its importance in defining targets of public relations; Target Audience; Message and media strategies; Event
strategies; Execution plans; Measuring and evaluating public relations campaigns.
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HiT402U Halkla iliskiler Arastirmalari AKTS: 5,0
Halkla iliskilerde Bilimsel Arastirmanin Onemi: Bilgi ve Bilginin Kaynagi, Ampirizm; Arastirma Sorunu ve
Yénteminin Belirlenmesi; Halkla iliskilerde Nicel Arastirmalar; Halkla iliskilerde Nitel Arastirmalar; Halkla
iliskilerde Web Analitik Arastirmalari; Nicel Veri Analizi; Arastirma Raporunun Yazilmasi ve Sunulmasi; Halkla
iliskiler Arastirmalarinda Etik.

HiT402U ECTS: 5,0
Importance of Scientific Research in Public Relations: Knowledge and the source of knowledge, empiricism;
Identifying Research Problem and Method; Quantitative Researches in Public Relations; Qualitative Researches
in Public Relations; Web Analytic Researches in Public Relations; Quantitative Data Analysis; Writing and
Submitting The Research Report; Ethical Issues in Public Relations Researches.

HiT403U itibar Yénetimi AKTS: 5,0
itibar Yonetimi Nedir: itibar meshur olmak degildir, Degerler itibar ydnetimi giiven, itibar yénetimi bir proje degil
bir felsefedir, Elle tutulamayan degerlerin itibara donismesi, Kurumlarin farklilasma stratejileri kapsaminda
itibar yonetimi, Algilar gercekler ve itibar, Sosyal ortaklar ve beklentileri, itibar riskleri yénetimi, itibar
ekonomisi; Sosyal Ortaklarin (Paydaslarin) Onemi; itibar Arastirmalari; itibar Yénetim Sirecleri; itibarin is
Sonuclar Uzerindeki Etkisi; Kurumsal Marka Stratejileri ve itibar Yonetimi; Hem Yeni Hem Dijital Hem Sosyal
Hem de Medya; Kurumsal iletisim ve itibar.

HiT403U ECTS: 5,0
What Is Reputation Mangement: Reputation does not equal to fame, Values Reputation Management and Trust,
Reputation management is not a project but a philosophy, Reputation management in terms of differentiation
strategies of organizations, Perceptions realities and reputation, Social partners (shareholders) and their
expectations, Reputation risks management, Reputation economy; Importance of Social Partners
(Shareholders); Reputation Research; Reputation Management Processes; Effects of Reputation on Bussiness
Outcome; Corporate Brand Strategies and Reputation Management, New, Digital, Social Media; Corporate
Communication and Reputation.

HiT406U Reklam Kampanya Sireci AKTS: 5,0
Reklam Kampanya Streci adll ders kitabi, reklam kampanyasinin ne oldugu ve kampanya slrecinin nasil
uygulanmasi gerektigini aciklamak amaciyla hazirlanmistir. Bu nedenle reklam kampanya sirecini olusturan
asamalar adim adim ele alinip aciklanmistir. Bu baglamda durum analizi ile baslayan sireg, stratejik planlama
ve yaratici stratejilerin olusturulmasinin geleneksel ve dijital mecralarda nasil olusturuldugunun acgiklanmasiyla
devam etmis, son olarak da ortaya ¢cikan kampanyanin etkili olup olmadiginin élcimlenmesiyle sona ermistir.

HiT406U ECTS: 5,0
The textbook titled Advertising Campaign Process has been prepared to explain what an advertising campaign
is and how the campaign process should be implemented. For this reason, the stages that make up the
advertising campaign process are discussed and explained step by step. In this context, the process starts with
the situation analysis, continues with the explanation of how strategic planning and creative strategies are
created in traditional and digital media, and finally ends with the measurement of whether the resulting
campaign is effective or not.
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HUK101U Hukukun Temel Kavramlan AKTS: 4,0

Toplumsal duzen kurallari ve bunlarin icinde yeralan hukuk kurallari; Zor kullanma olarak hukuk, Yaptirim;
Hukukun uygulanmasi, kaynaklari, yorumlanmasi, hukuk kurallarinin ¢catismasi; Karsilastirmali hukuk ve hukuk
sistemleri; Turk hukukunun tarihsel gelisimi; Yarg:r Orglti, Adli Yargi; idari Yargl, Anayasa Yargisi, diger yargi
kollari; Hak kavrami, haklarin ayrimi; Haklarin kazanilmasi, kullaniimasi; Haklarin kaybedilmesi, korunmasi; Ozel
Hukukun Dallari, Medeni hukuk, Borclar hukuku; is Hukuku, Ticaret hukuku, Devletler 6zel hukuku; Kamu
Hukukunun dallari, Uluslararasi hukuk, Anayasa hukuku; idare hukuku, Ceza hukuku, Vergi hukuku.

HUK101U Fundamental Concepts of Law ECTS: 4,0
Rules of social order and rules of law; Law as a law enforcement, sanction; Implementation of the law, its
sources, interpretation, conflict of law rules; Comparative law and legal systems; Historical development of
Turkish law; Judicial Organization, Judiciary Judiciary; Administrative Judiciary, Constitutional Judgment, other
judicial branches; The concept of right, the distinction of rights; Acquisition and use of rights; Loss of rights,
protection; Branches of Private Law, Civil Law, Law of Obligations; Labor Law, Commercial Law, States Private
Law; Branches of public law, international law, constitutional law; Administrative law, Criminal law, Tax law.

HUK213U Medya Hukuku AKTS: 7,0
Medya Hukuku Medya Hukukun Kavram ve Kaynaklari: Basin Yayin Faaliyetleri ve Yasal Dlizenlemeler: Sureli
yayin, Sorumlu midiir; Radyo ve Televizyon Yayincih§i: Radyo ve televizyon (st kurulu; internet Yayincihgr ve
Yasal DlUzenlemeler: Bilisim suclari, internet yayincihgi ve kisilik haklari; Medyada Cezai Sorumluluk: Cezai
sorumluluk kavrami ve kitle iletisim araclarina gore cezai sorumluluk; Medyada Hukuki Sorumluluk: Kisilik hakki
ve Ozellikleri; Medyada Dlzeltme ve Cevap Hakki: Dlizeltme ve cevap hakkinin hukuki niteligi; Medyada
Ozdenetim Sistemleri: Ozdenetim, Basin ombudsmanlidi, Okur ve izleyici temsilciligi.

HUK213U ECTS: 7,0
Media Law Concept and Sources of Media Law: Press Activities and Legal Regulations: Periodicals, Responsible
Manager; Radio and Television Broadcasting: Radio and television supreme board; Internet Broadcasting and
Legal Regulations: Cybercrimes, Internet broadcasting and personality rights; Criminal Liability in the Media:
The concept of criminal responsibility and criminal responsibility according to mass media; Legal Responsibility
in the Media: Personal Rights and Characteristics; Right of Correction and Reply in the Media: Legal nature of
the right of rectification and reply; Self-Regulatory Systems in the Media: Self-regulation, Press Ombudsman,
Reader's agency

iLT101U Bireylerarasi iletisim AKTS: 5,0
iletisim kavrami; Bireylerarasi iletisim; iletisim modelleri; Bireylerarasi iletisim siirecleri, temel 6geleri, énemli
unsurlari, asamalari, yapisi; Bireylerarasi iletisimde dinleme-konusma streci ve becerileri; Davranis, gudu,
duygu, 6grenme, algi, kisilik, tutum kavramlari; iletisim ve davranis iliskisi; Davranis bicimleri; Kiltiir kavrami ve
kapsami; Bireylerarasi iletisim ve kiltir; S6zli ve sdzsiz iletisimin kiltar ile iliskisi; iletisim araclari ve
bireylerarasi iletisime etkileri; Catisma kavrami; Negatif ve pozitif catisma; Catisma bicimlerinin avantaj ve
dezavantajlari; Catisma ikliminin 6nemi; Catisma ydnetimi ve stratejileri; Onyargi, kalipyargi, empati

iLT101U Interpersonal Communication ECTS: 5,0
The concept of communication; interpersonal communication; Communication models; Interpersonal
communication processes, basic elements, important elements, stages, structure; Listening-speaking process
and skills in interpersonal communication; Behavior, motivation, emotion, learning, perception, personality,
attitude concepts; Relationship between communication and behavior; Behaviors; The concept and scope of
culture; Interpersonal communication and culture; The relationship between verbal and nonverbal
communication and culture; Communication tools and their effects on interpersonal communication; The
concept of conflict; Negative and positive conflict




Anadolu Universitesi Medya ve iletisim Programi 2026-2027 Ogretim Yili Ders Katalogu

iLT102U Yeni iletisim Teknolojileri AKTS: 5,0
Dijital dinya ve dijital dlinya vatandashgi, dijital gizlilik, dijital iletisimin o6zellikleri; Akilli TV ve IPTV
uygulamalari, etkilesimli medya; internet radyoculugu, calisma prensipleri, yayincilik tiirleri ve yasal boyutlar;E-
gazete ve e-gazetecilik, e-gazeteciligin hukuksal sorunlari, haber odakli tasarim;Mobil teknolojiler, mobil
teknolojilerin gelisimi ve uygulamalari;Sosyal aglar, etkileri, kisisel yayincilikta kullanimi, sosyal medya
okuryazarhgi, kisisel 6grenme ve arastirma aglari;Kusumsal sosyal medya, pazarlama uygulamalari, itibar
yonetimi, blylk veri ve sosyal medya analizi;Gelecedin iletisim teknolojileri, yeni etkilesim bicimleri, zihinsel
iletisim.

iLT102U New Communication Technologies ECTS: 5,0
Digital world and digital world citizenship, digital privacy, features of digital communication; Smart TV and IPTV
applications, interactive media; Internet radio broadcasting, working principles, broadcasting types and legal
dimensions; E-newspaper and e-journalism, legal problems of e-journalism, news-oriented design; Mobile
technologies, the development and applications of mobile technologies; Social networks, their effects, use in
personal broadcasting, social media literacy, personal learning and research networks; Private social media,
marketing practices, reputation management, big data and social media analysis; Future communication
technologies.

iLT103U Halkla iliskiler ve iletisim AKTS: 5,0
iletisim ve iletisim Siirecinde Halkla iliskiler: iletisimin temel amaclari, iletisim siirecleri ve Turleri, Halkla iliskiler
siirecinin temel islevleri; Kisilerarasi iletisim: Onemi, Tanimlar, Sartlari, Ozellikleri; Kisisel iliskiler ve Davranis
Gelistirme Siireci; iletisim Siirecinde Anlasim ve Uzlasma: Tutumlar, Sosyal etki, Uyma; iletisim ve Alg:: Dil ve
algi iliskisi; iletisim ve ikna: ikna siirecinde etkili olan faktérler, iknaya direnme nedenleri ve Direncin kirilmasi;
iletisim Siirecinde Empati Kurma Davranisi; Kurumsal iletisim: Kurumsal iletisim modeli, Kurum kdltird, Kurum
kaltarinan Unsurlari, Boyutlari, Diger kurumsal streclerle iliskisi, Kurumsal kimlik.

iLT103U ECTS: 5,0
Communication and Public Relations in the Communication Process: The main purposes of communication,
Communication processes and types, Basic functions of the public relations process; Interpersonal
Communication: Importance, Definitions, Conditions, Characteristics; Personal Relationships and Behavior
Development Process; Agreement and Compromise in Communication Process: Attitudes, Social influence,
Adaptation; Communication and Perception: The relationship between language and perception; Communication
and Persuasion; Empathy Behavior in Communication Process; Corporate Communication: Corporate
communication model, Corporate culture, Corporate identity.

iLT104U Etkili iletisim Teknikleri AKTS: 5,0
Etkili iletisim ve Dogru Anlamak; Etkili iletisim ve Dogru Anlatma; Sanal iletisim; Etkili iletisim ve Toplumsal
Cinsiyet; iletisimde Kalite; Etkili iletisimde Konusma ve Dinleme; Etkileme, Etkili iletisim ve ikna Edici Konusma;
Sozsiiz iletisim: Etkili iletisimin Temeli.

iLT104U Effective Communication Techniques ECTS: 5,0
Effective Communication and Correct Understanding; Effective Communication and Correct Narration; Virtual
Communication; Effective Communication and Gender; Quality in Communication; Speaking and Listening in
Effective Communication; Influencing, Effective Communication and Persuasive Speaking; Nonverbal
Communication: The Foundation of Effective Communication.
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iLT107U iletisim Bilgisi AKTS: 5,0
iletisime Giris: Bir siirec olarak iletisim ve dgeleri; Sézel iletisim: lyi bir konusmanin stratejisi; Sozsiiz iletisim:
S6zsiiz iletisim kodlarinin ortak 6zellikleri; Bireylerarasi iletisim ve Grup iletisimi: Bireylerarasi iletisim unsurlari,
modeli ve ilkeleri; Orglitsel iletisim: Orgiitsel iletisim stireci, Orgitsel iletisim ortaminda catisma, sézsiiz iletisim
ve halkla iliskiler; Kitle iletisimi: Kitle iletisim araclari, Kitle iletisim araclarinin dzellikleri ve islevleri; Cevrimici
iletisim: Cevrimici iletisim nedir?, Cevrimici iletisim kurarken nelere dikkat etmeliyiz?; Uluslararasi ve
Kiltirlerarasi iletisim: Kiltirel boyutlar, Kiltiirlerarasi farkhhklar.

iLT107U ECTS: 5,0
Introduction to Communication: Communication as a process and its elements; Verbal Communication: The
strategy of a good speech; Nonverbal Communication: Common features of nonverbal communication codes;
Interpersonal Communication and Group Communication: Elements, model and principles of interpersonal
communication; Organizational Communication: Organizational communication process; Mass Communication:
Mass media, Features and functions of mass media; Online Communication: What is online communication?,
Should we pay attention to when communicating online?; International and Intercultural Communication:
Cultural dimensions, Intercultural differences.

iLT110U Uluslararasi iletisim AKTS: 5,0
Uluslararasi iletisimin altyapisi: Uluslararasi iletisim, Medya, Siyasal sistemler, Kamu yayincih§i; iletisim
dzgurlugu: iletisim 6zgurliga, ifade 6zglrligla, Nefret sdylemi; Kiresel medya sistemleri: Global kdy, Kiresel
medya sistemleri; iletisim ve glc: Gli¢, Gi¢ cesitleri, Kultiirlerarasi iletisim; Kiresel iletisim kultirleri: iletisim
araclari, Kuresellesme, Kultir emperyalizmi; Kiiresellesme ve iletisim: Teknoloji, Medya sahipligi; Kiresel haber
aglar: Haber ajanslari, internet ve sosyal aglar; internet ve sosyal aglar: internet, Etkilesim, Sosyal ag yayinlari.

iLT110U Yok ECTS: 5,0
International communication infrastructure: International communication, Media, Political systems, Public
broadcasting; Freedom of communication: Freedom of communication, Freedom of expression, Hate speech;
Global media systems: Global village, Global media systems; Communication and power: Power, Types of
power, Intercultural communication; Global communication cultures: Communication tools, Globalisation,
Cultural imperialism; Globalisation and communication: Technology, Media ownership; Global news networks:
News agencies, Internet and social networks; Internet and social networks: Internet, Interactivity, Social network
casting.

iLT112U iletisim Kuramlari AKTS: 6,0
iletisim Kuramlarina Giris: iletisim kavrami ve anlami, iletisim arastirmalarinin siniflandiriimasi; Cizgisel ve
Sosyal-Psikolojik Yaklasimlar: Propaganda ve ikna calismalari; Medyanin Etkilerine Yonelik Yaklasimlar: Kamuoyu
olusturma, Suskunluk sarmali, Glindem belirleme, Yetistirme kurami; izleyici Merkezli Yaklasimlar: Kullanimlar
ve doyumlar, Kullanimlar ve etkiler; Teknoloji Merkezli Yaklasimlar: Enformasyon toplumu ve iletisim
teknolojileri, Bilgi acigi yaklasimi; Dilbilimsel ve Gostergebilimsel Yaklasimlar; Elestirel Yaklasimlar: Siyasal
ekonomi, Kiiltiirel emperyazilm, Frankfurt okulu ve kiiltiir endistrisi; Turkiye'de iletisim Arastirmalari.

iLT112U ECTS: 6,0
Introduction to Communication Theories: Concept and meaning of communication, Classification of
communication studies; Linear and Social-Psychological Approaches: Propaganda and persuasion; Approaches
to the Effects of the Media: Public opinion, Spiral of silence, Agenda setting, Cultivation theory; Audience-
Centered Approaches: Uses and gratifications, Uses and effects; Technology Centered Approaches: Information
society and communication technologies, Knowledge gap theory; Linguistic and Semiotic Approaches; Critical
Approaches: Political economy, Cultural imperialism, Frankfurt school and culture industry; Communication
Studies in Turkey.
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iLT202V Kriz iletisimi ve Yénetimi AKTS: 5,0
Kriz Kavrami ve isletmeler Acisindan Kriz Yaratan Faktérler; Kriz Kavrami ve isletmeler Acisindan Kriz Yaratan
Faktorler; Kriz Strecinin Asamalari Etkileri ve Kriz Yonetimi Kavrami; Kriz Strecinin Asamalari Etkileri ve Kriz
Yénetimi Kavram; Krize Yanit Siireci; Kriz Oncesi Yapilacak Calismalar; Kriz Aninda Yapilacak Calismalar; Kriz
Aninda Yapilacak Calismalar; Kriz Sonrasi Yonetim ve Ornek Olaylar; Kriz Sonrasi Yonetim ve Ornek Olaylar; Kriz
iletisim Sireci; Kriz iletisiminde Yeni Medya.

iLT202U ECTS: 5,0
Crisis Concept and The Factors Creating Crisis For Companies; Crisis Concept and The Factors Creating Crisis For
Companies; The Stages of Crisis Process, Its Effects and The Concept of Crisis Management; The Stages of Crisis
Process, Its Effects and The Concept of Crisis Management; The Process of Crisis Response; The Studies to Be
Done in Pre-crisis; The Studies to Be Done in Times of Crisis; The Studies to Be Done in Times of Crisis; The
Management in Post-crisis and The Sample Reviews; The Management in Post-crisis and The Sample Reviews;
The Process of Crisis Communication; The New Media in Crisis Communication.

iLT203U Kurumsal iletisim AKTS: 5,0
Kurumsal iletisim Kavram ve Kuramlar; Kurumsal iletisimin Etkilesim icinde Oldugu Alanlar; Kurumsal iletisimde
Kullanilan Teknik ve Araclar; Kurumsal iletisimde Stratejik Yonetim; Stratejik Planlama; Kurum Kiltiri ve Kimligi;
Kurumsal Kimlik Bilesenleri; Kurumsal Tasarim ve Gérsel Kimlik; Kurumsal itibar Yonetimi; Online itibar Yonetimi;
Kurumsal imaj, Marka ve Reklam Yénetimi; Kurumsal Pazarlama; Kurumsal iletisim ve Sosyal Medya; Kurumsal
Sosyal Sorumluluk ve Halkla iliskiler

iLT203U Yok ECTS: 5,0
Corporate Communication Concepts and Theories; Areas in which Corporate Communication Interacts;
Techniques and Tools Used in Corporate Communication; Strategic Management in Corporate Communication;
Strategic planning; Institutional Culture and Identity; Corporate Identity Components; Corporate Design and
Visual Identity; Corporate Reputation Management; Online Reputation Management; Corporate Image, Brand
and Advertising Management; Corporate Marketing; Corporate Communication and Social Media; Corporate
Social Responsibility and Public Relations

iLT204U Kultiirlerarasi iletisim AKTS: 5,0
Kiltirlerarasi iletisim: Kiltlrlerarasi iletisimin Konusu, Kiltiirlerarasi iletisim Biliminin Amaci, Kiltiirlerarasi
iletisim Biliminin Gelisim Tarihi, Kilturlerarasi iletisimle ilgili Temel Kavramlar; Toplumsal Yasam, Kiltir Ve
iletisim; Kulturlerarasi iletisim Kuramlari: Enformasyon Sistemleri Kurami, Kiltirel Boyutlar Kurami;
Kiltirlerarasi Farklilasma Ve iletisim; So6zlu iletisim Bicemlerinde Farklilasma; Sézsiiz iletisim Bicemleri;
Kiltirlerarasi iletisim Yeterligi; Kiltiirlerarasi iletisimin Kullanim Alanlar: Turizm Ve Kiltiirlerarasi iletisim, Saglk
Ve Kiiltiirlerarasi iletisim, Egitim Ve Kultirlerarasi iletisim, Hukuk Ve Kiltiirlerarasi iletisim, Sanat Ve Kiltirler

iLT204U ECTS: 5,0
Intercultural Communication: Subject of Intercultural Communication, Purpose of Intercultural Communication
Science, Development History of Intercultural Communication Science, Basic Concepts of Intercultural
Communication; Social Life, Culture and Communication; Intercultural Communication Theories: Information
Systems Theory, Cultural Dimensions Theory; Intercultural Differentiation and Communication; Differentiation in
Oral Communication Styles; Nonverbal Communication Styles; Intercultural Communication Competence; Uses
of Intercultural Communication: Tourism And Intercultural Communication, Health And Intercultural
Communication, Education And Intercultural Com
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iLT206U Dijital iletisim ve Yeni Medya AKTS: 5,0
Yeni iletisim Teknolojilerinin Gelisimi; Degisim Araci Olarak Yeni Medya; Yeni Medya Kullaniminin Etkileri; Sosyal
Medya Platformlari; Sosyal Medyada Etkilesim; Sosyal Medya ve Kurumsal iletisim; Sosyal Medyada Marka
Yonetimi; Kuresellesme ve Sosyal Medya Uygulamalari

iLT206U Digital Communications and New Media ECTS: 5,0
Development of New Communication Technologies; New Media as a Change Tool; Effects of New Media Use;
Social Media Platforms; Interaction in Social Media; Social Media and Corporate Communications; Brand
Management in Social Media; Globalization and Social Media Applications

iLT207U ikna Edici iletisim AKTS: 5,0
ikna Kavrami ve Tanimlari: ikna araclari, retorik, etik; iknanin isleyisine Yénelik Kuramlar ve Modeller; ikna
Surecinin Psikolojik Etki Faktérleri: Tutumlar, duygular, degerler ve inanclar; ikna Edici iletisimde Kaynak ve
Alici: Kaynagin ozellikleri, kanit, mesaj yapilandirma ve anlatim, dil ve konusma, alicilarin analizi; iknada Mesaj
ve Mesaj Cekicilikleri: Mesajin yapisi, cekicilikler, semboller, metaforlar ve arketipler, sdzsiiz iletisim; ikna
Taktikleri: Bireylerarasi iletisim ve ikna taktikleri; Dijital iletisim ve ikna: Dijital teknolojiler, dijital ikna stirecleri;
iletisim Kampanyalarinda ikna: iletisim kampanyalar tiirleri, modelleri

iLT207U ECTS: 5,0
Persuasion Concept and Definitions: Persuasion tools, rhetoric, ethics; Theories and Models for Persuasion;
Psychological Impact Factors of Persuasion Process: Attitudes, feelings, values and beliefs; Source and Receiver
in Persuasive Communication: Characteristics of the source, evidence, message construction, language, analysis
of receivers; Message and Message Appeals in Persuasion: Structure of the message, appeals, symbols,
metaphors and archetypes, nonverbal communication; Persuasion Tactics: Interpersonal communication and
persuasion tactics; Digital Communication and Persuasion:Digital technologies, persuasion processes;
Persuasion in Communication Campaigns

iLT208U Kurumsal Kimlik ve imaj Yénetimi AKTS: 5,0
Kimlik ve Kurumsal Kimlik Tanimi ve Siniflandirmalari; Kurum Kimligi ve Kurum Kimliginin Olusturulmasi; Kurum
Kimliginin Bilesenleri; Kurum Kimligi ve Kurumsal itibar; imaj ve Kurumsal imaj Kavramlari; imaj Cesitleri ve
Fonksiyonlari; Kurumsal imaj Olusumu ve Hedef Kitle; imaj Stratejileri ve Politikalari

iLT208U ECTS: 5,0
Definition and categorization of identitiy and corporate identitiy; Corporate identitiy and constitution of
corporate identitiy; Components of corporate identitiy; Corporate identitiy and corporate reputation; Concepts of
image and corporate image; The variety and functions of image; Constitution of corporate image and target
audience; Image Strategies and policies

iLT210U Saghk Kurumlarinda iletisim AKTS: 5,0

Saglkta temel kavramlar, gorevler ve haklar; Saglhk kurumlarinda kurumsal iletisim: Kurumsal iletisim yonetimi;
Saglik hizmetlerinde etkili iletisim teknikleri: insan insana iletisimin temelleri, iletisim engelleri ve asma
yontemleri, S6zsuz iletisim becerisi; Hastayl tanima ve hastalar arasi iletisim: Hasta ve saglik personeli iletisimi;
Hasta yakinlariyla iletisim; Ozel hastalar ve yakinlariyla iletisim; Saglik hizmetlerinin sunumunda kriz durumlari
ve kriz iletisimi.
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iLT210U ECTS: 5,0
Basic concepts, duties and rights in health; Corporate communication in healthcare institutions: Corporate
communication management; Effective communication techniques in health services: Fundamentals of human-
to-human communication, Communication barriers and overcoming methods, Nonverbal communication skills;
Getting to know the patient and communication between patients: Patient and healthcare personnel
communication; Communication with patients' relatives; Communication with private patients and their
relatives; Crisis situations and crisis communication in the delivery of health services.

iLT211U iletisim Ortamlari Tasarimi AKTS: 7,0

ILETISIM ORTAMLARI TASARIMI Kavramlar: iletisim, Mesaj, imaj, Tasarim; Tarihsel Gelisimi: Yazinin dogusu ve
gelisimi, Teknolojinin etkileri, imajlarin ortaya cikisi ve gelisimi; Gazete Tasarimi: Unsurlari ve tasarimi; Dergi
Tasarimi: Sayfa tasarimi ve islevleri, Turleri, tasarimi, Bllten-brosir ve afis tasarimi; Radyo Yayinciligr Tasarimi:
Yayincilik - programcilik, Ozellikleri ve yayincinin sorumluluklari, Programinin icerigi; Televizyon Program
Tasarimi: Dramatik yapimlar, Cocuk, haber, egitim, mlzik-eglence programlari; Reklam Tasarimi: Reklamda
taraflar, Meslegin dzellikleri, Uygulama siireci; Web (internet) Tasarimi: Turleri ve yapisi.

iLT211U ECTS: 7,0
COMMUNICATION MEDIA DESIGNConcepts: Communication, Message, Image, Design; Historical Development:
The birth and development of writing, The effects of technology, The emergence and development of images;
Newspaper Design: Elements and design; Magazine Design: Page design and functions, Types, design, Bulletin-
brochure and poster design; Radio Broadcasting Design: Broadcasting - programming, Characteristics and
responsibilities of the broadcaster, Content of the program; Television Program Design: Dramatic productions,
Children's, news, education, music-entertainment programs; Advertising Design: Parties in advertising; Web
Design, Types and structure.

iLT213U Kurum Kiiltiri AKTS: 5,0
Kaltar; toplum ve Kurum Kultlrt Tanimlamalar: Kurum Kulttrd Kavrami; Kurum Kaltara Siniflandirmalari; Kurum
KUltari ve Kurumsal Davranis; Kurum Kiltiirii ve Kurumsal imaj: Kurum Kiltiirii ve Kurumsal imaj iliskisi; Kurum
Kiltird ve Kurumsal itibar; Kurum Kiltiri ve Liderlik Kurum Kiltiriiniin Olusmasinda Liderin Etkisi; Kurum
Kiltirt ve Kurumsal Marka; Kurum Kiltiiriiniin Temel islevleri ve Sonuclari.

iLT213U ECTS: 5,0
Culture, society and definitions of corporate culture: Concept of corporate culture; Classifications of corporate
culture; Corporate culture and corporate behavior; Corporate culture and corporate image: The relationship of
corporate culture and corporate image; Corporate culture and corporate reputation; Corporate culture and
leadership: The effect of leadership in formation of corporate culture; Corporate culture and corporate brand;
Basic functions and results of corporate culture.

iLT402U Kiresellesme ve Kiltiirlerarasi iletisim AKTS: 5,0
Kualtar ve KualtUrel Yeterlik; Kalttrel Cesitlilik; Kultirel Yeterlik; Kiresellesme Ve Tarihsel Gelisimi; Klresel Kaltur,
Halkla iliskiler Ve Reklam; Kiiresel Yonetim Ve Uluslararasi isletmeler; Kiiltiirlerarasi iletisim; Kultirlerarasi
iletisimde Catisma Yénetimi; Medya; Medyanin islevleri; Geleneksel Medya; Medya ve Kiresellesme;
Kiresellesme Ve iletisim Teknolojileri; Kiresellesme Ve Yeni Medya; Catisma; Baris Ve Barisin insasi; Endistri
Toplumundan Ag Toplumuna; Yeni Medya Ve Calisma Hayati.
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iLT402U ECTS: 5,0
Culture and Cultural Competence; Cultural diversity; Globalization and Its Historical Development; Global
Culture, Public Relations and Advertising; Global Management and International Business; Intercultural
Communication; Conflict Management in Intercultural Communication; Media; Functions of Media; Traditional
Media; Media and Globalization; Globalization and Communication Technologies; Globalization and New Media;
Conflict; Peace and Peace Building; From Industrial Society to Network Society; New Media And Work Life.

iNG101U ingilizce | AKTS: 3,0
‘Be’ Fiili: Kendini tanitma, Kisisel bilgiler verme, Tesekkiir etme; Siniftaki Yerleri ve Esyalar Tarif Etme; iyelik
Zamirleri; Kisileri Tarif Etme; Genis Zaman: Evet-hayir sorulari, Kisa cevaplar, Gunlik ve haftalik rutinler; Genis
Zaman: Sorular, Sikhik Zarflar; There's/There are: Mahalleyi ve etkinlikleri tarif etme; Saati Sorma ve Séyleme;
Simdiki Zaman: Hava durumu ve sporlar; Alisveris: Giysiler, Renkler, Fiyatlar; ‘Can’: Duz cumleler, Soru
climleleri, Kisa cevaplar; Ulkeler, Diller ve Milliyetler; Gecmis Zaman: Diizenli ve Diizensiz Fiiller; ‘Be’ Fiili:
Gecgmis zaman hali, Soru hali; ‘Many’ ve ‘Much’: Sayilabilir ve sayilamayan isimler, Teklifler, Ricalar.

ING101U English | ECTS: 3,0
Verb ‘Be’: Introducing yourself, Giving personal information, Thanking; Describing Things and Places in the
Class; Possessive Pronouns; Describing People; Simple Present: Yes-no questions; Short answers, Daily and
weekly routines; Simple Present: Questions, Frequency adverbs; There's/There are: Describing neighborhood
and activities; Asking and Telling Time; Present Continuous: Weather and sports; Shopping: Clothes, Colors,
Prices; ‘Can’: Statements, Questions, Short answers; Countries, Languages and Nationalities; Simple Past:
Regular and irregular verbs; Verb ‘Be’: Past form, Question form; ‘Many’ and ‘Much’: Countable and uncountable
nouns, Offers, Requests.

iNG102U ingilizce 1l AKTS: 3,0
Kendiniz, aileniz ve sevdiginiz seyler hakkinda konusma; Hobileriniz, ilgi alanlariniz ve muzik zevkinizi sdyleme;
Saglik, ilaglar, uyku aliskanliklari ve stresten bahsetme; Gelecek zaman kullanimi; Hatiralardan bahsetme;
Yardim teklifi ve yén sorma ifadeleri; Diikkanlar ve sehrinizdeki sevdiginiz yerleri séyleme; Oneri ve tavsiye
isteme ve verme; Tatiller ve seyahate hazirlik ifadeleri; Eviniz, esyalariniz ve aliskanliklariniz ile ilgili konusma;
Kazalar ve ters giden seylerden bahsetme; Farkli iletisim kurma yollarini séyleme; Kisileri tarif etme; Planlar ve
etkinlik dizenleme ile ilgili konusma.

iING102U English Il ECTS: 3,0
Talking about yourself, your family, and your favorite things; Talking about your hobbies, interests, and taste in
music; Talking about health, remedies, sleep habits, and stress; Talking about the future; Talking about
memories; Offering help and asking for directions; Talking about stores and favorite places in your city or town;
Asking for and giving advice and suggestions; Talking about vacations and getting ready for a trip; Talking
about your home, your belongings, and your habits; Talking about accidents and things that went wrong;
Talking about different ways of communicating; Talking about what people look like; Talking about plans and
organizing events.

KUL202U Gorsel Kiltur AKTS: 5,0
Gorsel Kultur kitabl insanoglunun gelismesi, ilerlemesi ve evrilerek gercek anlamda ‘insan’ olmasinda en énemli
niteliklerden biri olan, ‘kultir’ konusunu gorsel bir dille size aktarmak icin tasarlanmistir. Gérmeden, dnce
bakariz, saniyeler icinde karar verir davranislarimizi yénlendirir, yeni surecler ve algilar olustururuz. Gorsel
KUltGr Kitabi, coklu ve katmanh disiinme yeteneginizi gelistirmek, bakarak, gérerek, katmanlarda derinleserek
0grenebilmeniz amacina yonelik olarak tasarlanmistir. Kultlr olgusunu; mimarlk, sanat, duragan ve hareketli
gorintu, gorsel-okuryazarhk ve sayisal yasam isiginda ele alinarak hazirlandi.
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KUL202U ECTS: 5,0
The Visual Culture book has been designed to convey to you the subject of 'culture’, which is one of the most
important qualities for the development, progress and evolution of human beings to become truly 'human’, in a
visual language. Before we see, we look, decide within seconds, direct our behavior, create new processes and
perceptions. Visual Culture Book is designed to improve your ability to think multiple and layered, to learn by
looking, seeing and deepening in layers. The phenomenon of culture; It was prepared by considering
architecture, art, still and moving image, visual literacy and digital life.

MAi102U Marka ve Yonetimi AKTS: 5,0
Marka ve marka yonetimi kavramlari; Pazarlama biriminin is ve goérev tanimlamalari ve pazarlama plani; Pazar
analizi; Bélumleme (segmentasyon); Konumlandirma; marka kimlik ve kisiligi; Marka mimarisi; Marka
yOnetiminin uygulanabilecedi farkli alanlar

MAI102U ECTS: 5,0
The concepts of brand and brand management; Job Descriptions of the Marketing Unit and Marketing Plan;
Market Analysis; Segmentation; Positioning; Brand ldentity and Personality; Brand architecture; Different Areas
Where Brand Management Can Be Applied

MAi106U Marka iletisiminde Analiz ve Arastirma AKTS: 5,0
Veriye Dayali Marka iletisimi: Veriden Bilgiye, Karar Alma, Bilgi Kaynaklari, Arastiram ve Analiz; Arastirma
Yaklasimlari ve Desenleri: Temel Kavramlar, Arastirma Yaklasimlari, Nicel Arastirma Desenleri, Nitel Arastirma
Desenleri, Karma Arastiram Desenleri; Nicel Analiz Teknikleri: Betimsel istatistikler, Kestirimsel istatistikler,
Blylk Veri, Duygu Analizi, Sosyal A§ Analizi; Nitel Analizler: Nitel Veri Analiz Sureci, icerik Analizi, Séylem
Analizi; Diger Analiz Teknikleri: Medya Olciim Arastirmalari, SWOT Analizi, Fizyolojik Olciimler, Tutum Olcekleri;
Anket; Gortsme ve GoOzlem; Verilerin Yorumlanmasi ve Raporlanmasi

MAi106U ECTS: 5,0
Data-Driven Brand Communication: From data for Knowledge, Decision Making, Information Resources,
Research and Analysis; Research Approaches and Designs: Main Concepts, Research Approaches, Quantitative
Research Designs, Qualitative Research Designs, Mixed Research Designs; Quantitative Analyses: Descriptive
Statistics, Predictive Statistics, Big Data, Sentiment Analysis, Social Network Analysis; Qualitative Analyses:
Qualitative Data Analysis Process, Content Analysis, Discourse Analysis; Other Analyses: Media Measurement
Studies, SWOT Analysis, Physiological Measurements, Attitude Scales; Survey; Interview and Observation; Data
Interpretation and Reporting

MAI201U Reklamcilik AKTS: 5,0

Reklam nedir?, Reklamin islevleri, Reklamin rolleri Biitiinlesik Pazarlama iletisim ve Reklam, Biitiinlesik
Pazarlama iletisimi Araclari, Reklamin iletisim Etkileri, Kuram ve Modeller,Reklamcilik Sektérii ve Kurumlar,
Reklam Ajans Turleri, Reklamcilik Kurumlari, Reklam ve Tuketiciler, Yaratici Strateji ve Tuketiciler,Reklam
Planlama Sureci, Durum Analizi, Mesaj Stratejisi, Medya Stratejisi

MAi201U ECTS: 5,0
Advertising, Advertising Functions, Roles of Adverising, Integrated Marketing Communication, IMC and its
Tools,Advertising Effects, Theory and Models, Advertising Industry, Advertising Agency, Ad Agency Types,
Institutions of Advertising, Advertising and Consumers, Creative Strategy and Consumer Behaviour, Advertising
Planinig Process, Analysis, Message Strategy, Media Strategy
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MAi203U Medya Planlama AKTS: 5,0
Medya, Reklam ve Pazarlama lliskisi; Medya Planlama Siireci: Hedef kitle secimi, Bdlgesellik, Reklam
zamanlamasi; Temel Kavramlar: izlenme orani, Erisim, izlenme payi, Bin kisiye erisim maliyeti, Biiriit izlenme
orani; Medya Olciimleri: Kisidélcer, Panel, Anket, Evren, Orneklem; Medya Amaclar ve Stratejileri; Mecralarin
Karsilastirilmasi; Online Medya Planlama; Medya Maliyetleri.

MAi203U ECTS: 5,0
Media, Advertising and Marketing Relationship; Media Planning Process: Target audience selection, Regionalism,
Advertising timing; Basic Concepts: Rating, Reach, Share, Cost of reaching thousand people, Gross impression;
Media Measurements: Peoplemeater, Panel, Questionnaire, Population, Sample; Media Objectives and
Strategies; Comparison of Media; Online Media Planning; Media Costs.

MAi204U Marka iletisim Kampanyalar AKTS: 5,0
Marka iletisiminde Kampanya Siireci; Global ve Glokal Kampanyalar (Reklam ve Halkla iliskiler); Kurumsal Marka
iletisim Kampanyalari; Siyasal iletisim Kampanyalari; Destinasyon Pazarlamasi; Sosyal Medya Kampanyalari ;
Liks Uriin Markalamasi ve Kampanyalari; Marka iletisim Kampanyalarinin Degerlendiriimesi,Denetim, Yasal ve
Etik Konular

MAi204U ECTS: 5,0
Campaign Process in Brand Communication; Global and Glocal Campaigns (Advertising and Public Relations);
Corporate Brand Communication Campaigns; Political Communication Campaigns; Destination Marketing; Social
Media Campaigns; Luxury Product Branding and Campaigns; Evaluation of Brand Communication Campaigns,
Audit, Legal and Ethical Issues

MAi206U Marka iletisimi Tasarimi ve Uygulamalari AKTS: 5,0
Marka Tasarimina Giris; Pazar Agisindan Markalasmanin Degerlendirilmesi; Bir Markanin Tim Unsurlari; Duyusal
ve Deneyimsel Markalama; Viral Marka Yénetimi ve Dijitallesen Markalar; Marka Topluluklari ve iletisimi; Marka
Yoénetiminde En Yeni Paradigma: Néromarkalama; Marka iletisiminde Yeni Egilimler

MAi206U ECTS: 5,0
Introduction to Brand Design; Evaluation of Branding in terms of Market; All Elements of a Brand; Sensory and
Experiential Branding; Viral Brand Management and Digitalized Brands; Brand Communities and
Communication; The Newest Paradigm in Brand Management: Neuromarking; New Trends in Brand
Communication

MAIi208U Reklamda Yaraticilik ve Yazarhk AKTS: 5,0
Reklam Yazarligi ve Yaraticilik: Yaratici kisilik, Yaratici reklam; Yaratici Strateji: Reklamcilikta yaratici stratejiler,
Yaratici stratejilerde kullanilan taktikler; Yaratici Fikir Kavrami ve Yaratici Fikrin Bulunmasi: Yaratici fikir bulma
teknikleri, Reklamda yaratici strec; Gorsel-S6zel Metafor Kullanimi:Sézel metafor, Gérsel metafor; Basili Mecra
icin Reklam Yazmak: Gazete ve dergi icin reklam yazimi, Mektup, Brosiir icin reklam yazimi; Gérsel-isitsel Mecra
icin Reklam Yazmak: TV igin reklam yazmak, Radyo igin reklam yazmak; Dijital Mecrada Reklam Yazmak;
Yaratici Fikrin Sunulmasi.
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MAi208U ECTS: 5,0
Copywriting and Creativity: Creative personality, Creative advertising; Creative Strategy: Creative strategies in
advertising, Tactics used in creative strategies; Creative Idea and Come up with Creative Ideas: Creative
process in advertising; Using Visual-Verbal Metaphor: Verbal metaphor, Visual metaphor; Advertising for Printed
Media: Advertising for newspapers and magazines, Advertising for Letters, Brochures; Copywriting
Advertisements for Audio-Visual Media: copywriting advertisements for TV, copywriting advertisements for
Radio; Advertising in Digital Media; Presentation of Creative work.

MEi101U Haberciligin Temel Kavramlan AKTS: 8,0
Medya Tarihi: Haberlesmenin kékenleri, Medyanin teknolojik gelisimi; Medya Sistemleri: Basinin dort kurami,
Altschull'un siniflamasi; Temel Kavramlar: Medya, Gazete ve gazetecilik, Haberciligin temel nitelikleri; Haberin
Anatomisi: Haber hiyerarsisi, Haber bilesenleri, Haber giris teknikleri, Haber yazma teknikleri; Kitle iletisim
Araclarina Gére Habercilik Tirleri; Haber Fotografi: Ozellikleri, Foto muhabirligi; Medya Hukuku ve Meslek
ilkeleri: Basin dzgurlagi, Ozdenetim, ilke ve esaslar; Medya okuryazarhdi

MEi101U ECTS: 8,0
Media History: Origins of communication, Technological development of media; Media Systems: Four theories of
the press, Altschull's classification; Basic Concepts: Media, Newspaper and journalism, Basic features of
journalism; Anatomy of News: News hierarchy, News components, News entry techniques, News writing
techniques; Types of Journalism According to Mass Media; News Photography: Characteristics, Photojournalism;
Media Law and Professional Principles: Freedom of the press, Self-control, Principles, and principles; Media
literacy

MEi102U Haber Toplama Teknikleri AKTS: 6,0
Gazetecilik ve Haber; Haber Toplama Siirecleri, istihbarat calismalar, Kaynaklarla iliskiler; Haber Yazma Kural
ve Ozellikleri, Pratigin gelistiriimesi; Haberin islevselligi ve Sosyal Sorumlulugu; Yayimlanmis Haberlerin Teknik
Degerlendirmeleri; Haber Toplama ve Yazma Uygulamalari; Basin Toplantisi Uygulamalari; Dogru Soru Sorma,
Algilama ve yazma; Haber ve Gazeteci iliskisi; Haber Tirleri, Kaynaklari, Onem sirasi, Haber toplamada yaklasim
ydntemleri; Haberin Temel Ogeleri ve Sorulari, Anlatim teknikleri; Haber Ciimlelerinde Sonlama Kelimeleri;
Haber Dili: Anlatim, Baslik, Spot, Fotografalti anlatim.

MEi102U News Gathering Techniques ECTS: 6,0
Journalism and News; Process of News Gathering, Information studies, Relations with the news sources; News
Writing Rules and Features, Improvement of practices; Functions of News and Social Responsibility; Technical
Evaluation of Published News; Practices of News Gathering and Writing; Practices of Press Conferences: Asking
the right question, Perception and writing; Relation of News and Journalist; News Types, Sorces, Importance
order; Approach Methods at News Gathering; Basic Components and Questions of News; Narration Techniques;
Finishing Words for News Sentences; News Language: Narration, Header, Spot, Caption narration.

MEi103U Medya ve iletisim AKTS: 8,0
iletisim Siireci; iletisim Tirleri; iletisim Modelleri; iletisim Kuramlari; Medya Kavrami ve Toplum; Medya ve
Kamuoyu; Medya, Siyaset, Propaganda; Turkiye'de Medya.

MEi103U ECTS: 8,0

Communication Process; Types of Communication; Communication Models; Communication Theories; Concept
of Media and Society; Media and Public Opinion; Media, Politics, Propaganda; Media in Turkey.
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MEi105U Siyasal iletisim AKTS: 7,0
Siyasal iletisim : Siyasal iletisim Tanimlama Bicimleri ve Genel Kavramlar; Siyasal iletisim Teknikleri; Arastirma
Yéntemleri; Kamuoyu; Siyasal iletisimde Propaganda; Secim Kampanyalari; Siyasal iletisimde Lobicilik; Lobicilik
Tlrleri; Lobicilikte Kullanilan Araclar ve Yéntemler; Siyasal iletisimde Kriz; Krizin strecleri ve Krizle Miicadele;
iletisim Araclarinin Toplum Baglantisi ve Anlasmazliklarin Yeri; Siyasal iletisimde ikna; Hitabet; Beden Dili ve
isaretlerin Onemi; Siyasal iletisim Kitle Araclari; Siyasal iletisim ve Halkla iliskiler; Bilgi Yonetimi; Siyasal iletisim
Acisindan imaj

MEi105U ECTS: 7,0
Political Communication Definitions and General Concepts; Political Communication Techniques; Research
methods; Public opinion; Propaganda in Political Communication; Election Campaigns; Lobbying in Political
Communication; Types of Lobbying; Means and Methods Used in Lobbying; Crisis in Political Communication;
Processes of the Crisis and Challenging the Crisis; Community Relations of Communication Means and the main
conflicts ; Persuasion in Political Communication; Oratory; Body Language and Importance of Signs; Political
Communication Mass Media; Political Communication and Public Relations; Information Management; Image in
Terms of Political Communication.

MEi202U Haber Turleri AKTS: 7,0
Haber ve Haber Yazma Teknikleri; Habere Giris Teknikleri; Haber Tiirleri; Muhabir ve Ozellikleri; iyi Haberin
Ozellikleri; Haber Uygulamalari: Gazete haberi, Dergi haberi, Radyo ve televizyon haberciligi, Sanal habercilik,
Yerel habercilik, Polis-adliye, Toplum-yasam, Magazin, Kultir-sanat, Parlamento ve siyaset, Ekonomi, Dis
habercilik, Spor, Saglik, Bilim, Din, Cevre haberciligi uygulamalari.

MEi202U News Types ECTS: 7,0
News and News Writing Techniques; Techniques of Introduction to News; News Types;Reporter and the
Qualifications of the Reporter;Charecteristics of Abundant News; News Applications: Newspaper News, Magazine
News, Radio and Television News, Internet News, Local News, Police- Court News, Society- Life News, Magazine,
Culture-Art, Politics and Parliament, Economy, Foreign News, Sports, Health, Science, Religion, Environment
News and Applications.

MEi203U internet Yayincihigi AKTS: 5,0
internet Yayinciligi Nedir; internet Yayincili§i Araclar Nelerdir; internet Ortaminda Yayin Tirleri Nelerdir; Dijital
Medya Kuramlari; Siber Kiltir Kavrami; Sosyal Medyayi Nedir ve Ozellikleri Nelerdir; internet Reklamciliginin
Ayirt Edici Ozellikleri Nelerdir; internet Tasarimi Nedir.

MEi203U ECTS: 5,0
What is Internet Publishing and Broadcasting?; What are Internet Publishing and Broadcasting Tools?; What are
the Internet Publishing and Broadcasting Types?; Digital Media Theories; Concept of Cyber Culture; What is
Social Media and What Are Its Characteristics?; What are the Distinctive Features of Internet Advertising?; What
is Internet Design?

MEi204U Medya Ekonomisi ve isletmeciligi AKTS: 7,0
Medya Ekonomisine Giris: Medya ekonomisine yaklasimlar; Medyada Tekellesme Egilimleri: Tarkiye'de medya
sahiplik yapisindaki degisim; Reklam Endiistrisi ve Medya: Reklam araci olarak medya; Basin isletmeciligi:
isletme tlrleri; Radyo-Televizyon Sektériinin Ekonomisi ve isletmeciligi: Radyo ve televizyon isletmeciligi;
Sinema Sektdriiniin Ekonomisi ve isletmeciligi: Sinema sektériiniin temel bilesenleri ve deger zinciri, Sinema
endustrisinde temel modeller, Yeni Medya ve Yaratici Endastri: Yeni medyanin 6zellikleri, Dijital oyun endustrisi;
Medya isletmelerinde Calisanlarin Yasami: Basin sendikaciligi.
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MEi204U ECTS: 7,0
Introduction to Media Economics: Approaches on media economics; Monopolization in Media: Transformation of
the ownership structure in Turkish media industry; Advertising Industry and Media: Media as an advertising
mean; Management for Press Industry: Varieties of management; The Economics of Radio and Television
Industry and Their Management: Management for radio and television industry; Economics of Cinema Industry
and Its Managment: Basic components of cinema industry and the value chain, Basic models for cinema
industry; New Media and Creative Industry: Features of new media, Dijital game industry; Workers’ Life in Media
Organizations: Press Unionism.

MEi206U Medya Siyaset Kiiltir AKTS: 5,0
Medya ve Siyaset: Sivil alan, Siyasal sistem ve iletisim; Kamusal Alan ve Medya: Kamusal alan, Medya, Kamusal
alanin elestirisi, Kamusal alanin yapisal donusimu; Sivil Toplum ve Medya: Kuresellesme, Sivil toplum kuramlari,
Tlrkiye'de sivil toplum, Sivil toplum medyalari; Alternatif Medya: Yurttas gazeteciligi, Hak haberciligi, Baris
gazeteciligi, Edebi gazetecilik; Yeni Medya ve Demokrasi: Bilgi toplumu, internet ve demokrasi, Bilginin
guvenilirliligi, iletisim boyutunun 6zglrlesmesi; Medya Ekonomisi ve Kualtard: Medya ekonomisi, Medya
endustrisi, Medya emperyalizmi, Kultirel emperyalizm; Populer Kultir ve Magazinlesme: Halk kultaru, Populer
kGltar, Kitle kaltara.

MEi206U ECTS: 5,0
Media and Politics: Civil space, Political system and communication; Public Sphere and Media: Public sphere,
Media, Criticism of public sphere, Structural transformation of public sphere; Civil Society and Media:
Globalization, Theories of civil society, Civil society in Turkey, Civil society media; Alternative Media: Citizen
journalism, Journalism of rights, Peace journalism, Literary journalism; New Media and Democracy: Information
society, Internet and democracy, Reliability of information, Liberation of communication dimension; Economics
and Culture of Media: Media economy, Media industry, Media imperialism, Cultural imperialism; Popular Culture
and Magazine.

MEi210U Medya ve Reklam AKTS: 5,0
Medya ve Reklam: Medya, Kultir ve Reklam: Kultlir ve reklam endustirisi, Kliresellesme strecinde reklam
endUstrisi, Tuketim kualtard ve reklam; Reklamin Tarihi: Reklamin dinyadaki tarihsel gelisimi, Reklamin
Tarkiye'deki gelisimi; Basin ve Reklam: Basili reklam mecrelari; Radyo ve Reklam: Dinya’da ve Turkiye'de
radyonun gelisimi, Reklam araci olarak radyonun 6zellikleri; Televizyon ve Reklam: Televizyon reklamlarinin
gliclii ve giicsiiz yonleri, Yayin ve icerik acisindan televizyon reklam tiirleri; internet ve Reklam: internet reklam
turleri; Mobil Reklam: Mobil reklam turleri; Reklamda Etik.

MEi210U ECTS: 5,0
Media, Culture and Advertising: Culture and advertising industry, Advertising industry at the time of
globalization, consumer culture and advertising; History of Advertising: Historical development of advertising in
the World, Historical development of advertising in Turkey; Press and Advertising: Mediums of print advertising;
Radio and Advertising: Development of radio in the World and Turkey, Specities of radio as a advertising
medium; Television and Advertising: Powerful and weak sides of television advertising, Television advertising
genres in case of broadcasting and content; Internet and Advertising: Species of internet advetising; Mobile
Advertising.

PZL303U Tanitim ve Pazarlama AKTS: 5,0
Pazarlama ve Pazarlama Karmasi: Pazarlama Taniminda Yer Alan Onemli noktalar, Pazarlama Kavraminin
Tarihsel Gelisimi; Pazarlama iletisimi: iletisim Kavrami ve Ogeleri, Reklam: Reklamda Duygularin Kullanimi;
Tiketim Kiltiri ve Reklamcilik: Tuketim Kultari Olgusu ve Ozellikleri; Reklamcilikta Yeni Medya; Satis
Tutundurma; Kisisel Satis ve Dogrudan Pazarlama; Halkla iliskiler, Sponsorluk ve Kurumsal Reklam.
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PZL303U ECTS: 5,0
Marketing and marketing mix: Important points located in marketing definition, Historical development of
marketing concept; Marketing communication: The concept of communication and its elements; Advertising:
Use of emotions in advertising; Consumption culture and advertising: The concept of consumption culture and
its characteristics ; New media in advertising; Sales promotion; Personnal selling and direct marketing; Public
relations, sponsorship and corporate advertising.

RTP102U Radyo ve Televizyonda Program Yapimi AKTS: 5,0
RTP102U-Radyo ve Televizyonda Program YapimiRadyo ve Televizyonda iletisim Siireci; Radyo Program Yaratim
ve Yapim Sireci, Yapim Yaklasimlari ve Unsurlari; Televizyon Anlati Yapisi ve Yapim Unsurlari; Yapim Oncesi;
Gorsel ve isitsel Anlatim Ogeleri; Televizyonda Dizi Ve Film Senaryosu Yazimi; Televizyon Programi Yapim
Asamasi; Yapim Sonrasi

RTP102U ECTS: 5,0
RTP102U- Programme Production for Radio and TelevisionRadio and Television Communication Process; Radio
Programme Production and Creation Process; Television Narrative Structure; Pre-Production; Visual and Auditory
Elements of Television; Writing TV Series and Film Script; Television Program Production Phase;Post-Production

SAG205U Saglik isletmelerinde Halkla iliskiler AKTS: 5,0
Halkla iliskiler Kavramsal Cercevesi ve Saglik Sektérii; Saglik Kurumlarinda Halkla iliskiler; Halkla iliskiler ve
iletisim; Halkla iliskilerin Yonetimi; Saghk Kurumlari, Ekonomik Faktérler ve Halkla iliskiler Finansmani; Halkla
iliskiler, Kurumsal Sosyal Sorumluluk ve Etik; isletmelerin Kanita Dayal Saglik Politikalarinda Halkla iliskiler;
Saglik Personelinin Hukuki ve Cezai Sorumluluklari.

SAG205U ECTS: 5,0
Conceptual Framework of Public Relations and Health Sector; Public Relations in Health Institutions; Public
Relations and Communication; Public Relations Management; Health Institutions, Economic Factors and Public
Relations Financing; Public Relations, Corporate Social Responsibility and Ethics; Public Relations in Evidence-
Based Health Policies of Businesses; Legal and Criminal Responsibilities of Health Personnel.

SMY102U Sosyal Medya Platformlan AKTS: 5,0
Sosyal Medyanin Kavramsal Cercevesi ve Teknik Altyapisi: Sosyal medyanin altyapisi, internet, Sosyal medya;
Kisiler Arasi iletisim Platformlari: Popiiler kisiler arasi iletisim platformlari; Sosyal Medya ve Bloglar/Mikrobloglar:
Blog tdrleri, Blog terimleri, popller mikrobloglar; Akademik Sosyal AJ ve Platformlar: Akademik sosyal ag
platformlari; Fotograf ve Video Paylasim Platformlari: Fotograf ve video formatlari; Sosyal Medya ve Glvenlik:
Sosyal medya ve riskler; Sosyal Medya Platformlari ve APller: Apiler ve kullanim senaryolari; is Diinyasi ve
Sosyal Medya Platformlar iliskisi: Teknik hususlar ve is uygulamalari.

SMY102U ECTS: 5,0

Theoretical Framework and Technical Infrastructure of Social Media: Infrastructure of social media, Internet,
Social media; Interpersonal Communication Platforms: Popular interpersonal communication platforms; Social
Media and Blogs/Microblogs: Types of blogs, Blog terms, popular microblogs; Academic Social Networking and
Platforms: Academic social networking platforms; Photo and Video Sharing Platforms: Photo and video formats;
Social Media and Safety: Social media and risks; Social Media Platforms and APIs: APIs and usage scenarios;
Relationship between Business World and Social Media Platforms: Technical aspects and business practices.
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SMY104U Dijital Cagda Reklam AKTS: 5,0
Reklamcilikta Dijital Dénlisiim: Dijitallesme, Web teknolojileri, internet reklamcihigi; Dijital Medya Stratejisi:
Hedef kitle, icgérii, Medya siniflamasi, Planlama ve satin alma, Raporlama ve analiz; icerik Pazarlamasi: Inbound
pazarlama, Dogal reklam, Influencer, Kullanicinin Urettigi icerik; Sosyal Medya Reklamciligi: Platformlar, Reklam
formatlari; Mobil Pazarlama ve Reklamcilik: Mobilite, Mobil cihazlar, Konum, Beacon, QR kod; Arama Motoru
Pazarlamasi: Google reklamlari, Anahtar kelime, Optimizasyon, Backlink, Algoritma; Veriye Dayali Reklamcilik:
Programatik, Cevrimici davranissal reklamcilik; Biitiinlesik Pazarlama iletisimi: Tutundurma karmasi,
Butlnlestirme.

SMY104U Digital Age Advertising ECTS: 5,0
Digital Transformation in Advertising: Digitization, Web technologies, Internet advertising; Digital Media
Strategy: Target audience, Insight, Media classification, Planning and purchasing, Reporting and analysis;
Content Marketing: Inbound marketing, Native advertising, Influencer, User generated content; Social Media
Advertising: Platforms, Advertising formats; Mobile Marketing and Advertising: Mobility, Mobile devices,
Location, Beacon, QR code; Search Engine Marketing: Google ads, Keyword, Optimization, Backlink, Algorithm;
Data Driven Advertising: Programmatic, Online behavioral advertising; Integrated Marketing Communications:
Promotion mix, Integration.

SMY105U Dijital Medya ve Tuketici AKTS: 5,0
Dijital Medya: Dijital medyanin 6zellikleri, Web teknolojilerinin evrimi; Dijital Tlketici: Dijitallesme, GUlclenen
tuketici, Dijital tuketicilerin 6zellikleri; Cevrim ici Topluluklar: Topluluk tarleri, Katim nedenleri, Uye tarleri;
Paylasim Ekonomisi: Paylasimin degisen yapisi, Paylasim platformlari; Gizlilik: Tlketici gizliligi, Gizlilik endiseleri,
Verilerin korunmasi; Kisisel Yayincilik: icerik kavrami, Kullanicinin iirettigi icerik, Kisisel yayin araclari; Hikaye
Anlatimi: Hikayenin islevleri ve etkileri, Dijital cagda hikayenin donlGsimd, Hikaye anlatim slreci, Aracg ve
ortamlar; Dijital Oyun ve Tuketici: Oyun platformlari, Oyun ekonomisi, Oyun ve tlketim.

SMY105U ECTS: 5,0
Digital Media: Characteristics, Evolution of web technologies; Digital Consumer: Digitalization, Empowering
consumer, Characteristics of digital consumers; Online Communities: Types of communities, Reasons for
participation, Types of members; Sharing Economy: Changing structure of sharing, Sharing platforms; Privacy:
Consumer privacy, Privacy concerns, Data protection; Personal Broadcasting: Content, User-generated content,
Personal broadcasting tools; Storytelling: Functions and effects of stories, Transformation of story in the digital
age, Storytelling process, Tools and media; Digital Gaming and Consumer: Gaming platforms, Gaming economy,
Gaming and consumption.

SMY201U Sosyal Medya ve Propaganda AKTS: 5,0
Sosyal Medya ve Propaganda; Sosyal Medyada Kullanilan Propaganda Stratejileri ve Teknikleri; Sosyal
MedyadaDezenformasyon ve Algi Yénetimi; Sosyal Medya ve ideolojik Propaganda; Sosyal Medya ve Siyasal
Kutuplasma; Toplumsal Olaylar ve Sosyal Medyada Propaganda; Sosyal Medyada istihbarat ve Karsi
Propaganda; Sosyal Medya ve Teror Orgltleri.

SMY201U ECTS: 5,0
Social Media and Propaganda; Propaganda Strategies and Techniques Used in Social Media; Disinformation and
Perception Management in Social Media; Social Media and Ideological Propaganda; Social Media and Political
Polarization; Social Events and Propaganda in Social Media; Intelligence and Counter-propaganda on Social
Media; Social Media and Terrorist Organizations.
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SMY202U Sosyal Medya ve Siyasal iletisim AKTS: 5,0
Sosyal Medya ve Siyasal iletisimin Genel Ozellikleri; Sosyal Medyanin Siyasal iletisime Etkisi; Sosyal Medyadaki
Siyasal iletisim Aktorleri; Kanaat Onderleri ve Siyasal iletisim; Siyasi Liderlerin ve Siyasi Partilerin Sosyal
Medyadaki Siyasal iletisim Yéntemleri; Popiilist Siyasetciler ve Sosyal Medya; Sosyal Medya ve Demokrasi;
Sosyal Medya ve Siyasal Katilma; Siyasetcilerin Sosyal Medyayla lliskileri; Sosyal Medya ve Siyasal Kampanya;
Sosyal Medya ve Kamuoyu Olusumu; Sosyal Medyada Kamu Diplomasisi ve Halkla iliskiler

SMY202U ECTS: 5,0
General Features of Social Media and Political Communication; General Features of Social Media and Political
Communication; The Effect of Social Media on Political Communication; Political Communication Actors in Social
Media; Opinion Leaders and Political Communication; Political Communication Methods of Political Leaders and
Political Parties on Social Media; Populist Politicians and Social Media; Social Media and Democracy; Social Media
and Political Participation; Relations of Politicians with Social Media; Social Media and Political Campaign; Social
Media and Public Opinion Formation; Public Diplomacy and Public Relations in Social Media

SMY203U Dijital Yayincihik AKTS: 5,0
Dijital Yayincilik, Dijitallesen Cagda Yayincilik, Dijital Medya ve Turkiye'de Yeni Nesil Habercilik Kultura, Dijital
Fotograf, Dijitallesen Sinema, Radyo Yayinciligi ve Dijital DOntsim, Televizyon Yayinciliginin Déntsumu, Dijital
Medya ve Halkla iliskiler, Dijital Cagda Bilisim Hukuku

SMY203U ECTS: 5,0
Digital Broadcasting, Broadcasting in the Digitalizing Age, Digital Media and New Generation Journalism Culture
in Turkey, Digital Photography, Digitizing Cinema, Radio Broadcasting and Digital Transformation,
Transformation of Television Broadcasting, Digital Media and Public Relations, Informatics Law in the Digital Age

SMY206U Sosyal Medya ve Kurumsal iletisim AKTS: 5,0
Kurumsal iletisim ve Sosyal Medya Kavramsal Cerceve; Kurumsal iletisim Yénetimi ve Liderlik; Kurumsal iletisim
ve Sosyal Medyanin Endistri 4.0 icindeki Rolii; Sosyal Medya ve Kriz iletisimi; Sosyal Medya Caginda Sosyal
Sorumluluk; Sosyal Medya ve Kurumsal iletisimin Ekonomik Boyutu; Sosyal Medya ve Algi Yénetimi; Kurumsal
iletisim ve Sosyal Medyanin Uluslararasi Ticarette itibar Yonetimine Etkisi.

SMY206U ECTS: 5,0
Corporate Communication and Social Media Theoretical Framework; Corporate Communication Management
and Leadership; The Role of Corporate Communication and Social Media in Industry 4.0; Social Media and Crisis
Communication; Social Responsibility in the Age of Social Media; The Economic Aspect of Social Media and
Corporate Communication; Social Media and Perception Management; The Effect of Corporate Communication
and Social Media on Reputation Management in International Trade.

SMY207U Dijital Tasarim AKTS: 5,0

Dijital iletisim Teknolojileri; Grafik Tasarim ve Masalistii Yayincilik; Dijital iletisim ve Mesaj Tasarimi; Dijital Sanat
ve Medya; Dijital Gériintii isleme ve Fotograf Teknolojileri; Dijital illlistrasyon; 3D Tasarim; Tasarim Hukuku

SMY207U ECTS: 5,0
Digital Communication Technologies; Graphic Design and Desktop Publishing; Digital Communication and
Message Design; Digital Art and Media; Digital Image Processing and Photography Technologies; Digital
Illustration; 3D Design; Design Law
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SMY209U Sosyal Medya Araclari AKTS: 5,0

Sosyal Medyanin Temelleri; Sosyal Medya Okuryazarhgi; Sosyal Medyada Web 2.0 Araclari: Bloglar, vikiler,
podcastler, sosyal ag platformlari, icerik paylasim araclari; Sosyal Medyada icerik Gelistirme: Metin, gérsel,
video ve etkilesimli icerik Uretimi; Sosyal Medyada Haber Takibi ve Paylasimi; Sosyal Medyada Veri Toplama ve
Analiz: Veri toplama araclari, temel analiz yontemleri, raporlama; Kisisel Verilerin Korunmasi ve GUvenlik; Sosyal
Medya Hukuku ve Etigi.

SMY209U ECTS: 5,0

Fundamentals of Social Media; Social Media Literacy; Web 2.0 Tools in Social Media: Blogs, wikis, podcasts,
social networking platforms, content-sharing tools; Content Development in Social Media: Production of text,
visual, video, and interactive content; News Tracking and Sharing in Social Media; Data Collection and Analysis
in Social Media: Data collection tools, basic analysis methods, reporting; Protection of Personal Data and
Security; Social Media Law and Ethics.

SMY210U Sosyal Medya Uygulama Alanlari AKTS: 5,0
Sosyal Medyada Uygulama Alanlari: E-6grenme; Sosyal Medyada Marka Yonetimi; Sosyal Medyada Pazarlama;
Sosyal Medya Reklamcilii; Sosyal Medyada Halkla iliskiler Yénetimi; Sosyal Medya ve Kamu Diplomasisi; Sosyal
Medyada Siyasal iletisim; Sosyal Medyanin Ekonomi-Politidi; Dijital icerik Uretimi ve Kullanici Katilimi; Sosyal
Medya Analitigi ve Performans Olciimi; Etik, Mahremiyet ve Dijital Giivenlik; Sosyal Medya Uygulamalarinda
Guncel Egilimler.

SMY210U ECTS: 5,0
Applications of Social Media: E-learning; Brand Management on Social Media; Marketing on Social Media; Social
Media Advertising; Public Relations Management on Social Media; Social Media and Public Diplomacy; Political
Communication on Social Media; The Political Economy of Social Media; Digital Content Production and User
Engagement; Social Media Analytics and Performance Measurement; Ethics, Privacy, and Digital Security;
Current Trends in Social Media Applications.

SOS106U Birey ve Davranis AKTS: 5,0
Glduler ve GudlUlenme; Duygular; Yasam boyu gelisim; Kisilik; Stres ve saglik psikolojisi; Normal disi
davranislar; Psikoterapi; Sosyal psikoloji.

SOS106U ECTS: 5,0

Motives and motivation; Emotions; Lifelong development; Personality; Stress and psychology of health;
Abnormal behaviors; Psychotherapy; Social psychology.

S0S315U iletisim Sosyolojisi AKTS: 5,0
iletisim Sosyolojisinde Tanimlar, Kavramlar ve Yaklasimlar; iletisim Arastirmalari; Kitle iletisim Kuramlari;
Toplumsal ve Tarihsel Boyutu icinde iletisim; Basin Ozgiirl(i§ii; Yeni Medya Diizeninde Kamusal Alan, Demokrasi,
iletisim Ozgirligi ve Toplumsal Denetim; So6zlii, Yazili ve Goérsel Kiiltiirde insan ve Toplum; Mobil iletisim
Teknolojileri: Baglanmanin Sinirlari.

S0S315U ECTS: 5,0
Definitions, Concepts and Approaches in Communication Sociology; Communication Studies; Mass
Communication Theories; Communication in its Social and Historical Dimension; Freedom of the Press; Public
Space, Democracy, Freedom of Communication and Social Control in the New Media Order; Human and Society
in Verbal, Inscriptive and Visual Culture; Mobile Communication Technologies: The Limits of Connectivity.
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TAR201U Atatiirk ilkeleri ve inkilap Tarihi | AKTS: 3,0
Cumbhuriyet'in ilan edildigi 1923 tarihinden Mustafa Kemal Atatlrk'in vefat ettigi 1938 yilina kadar olan slrecte
Turkiye Cumhuriyeti'nin i¢c ve dis siyasetini ve gelismeleri konu almaktadir. Bu streg zarfinda yasanan ic ve dis
siyasi gelismelerin yani sira gercgeklestirilen inkilap hamleleri ve bu atilimlarin toplumda meydana getirdigi
sosyo-kultlrel degisim de irdelenecektir.

TAR201U Principles of Atatiuirk and the History of Turkish Revolution I ECTS: 3,0
It covers the domestic and foreign policy and developments of the Republic of Turkey in the period from 1923,
when the Republic was proclaimed, to 1938, when Mustafa Kemal Atatlrk passed away. In addition to the
internal and external political developments experienced during this process, the refo

TAR202U Atatiirk ilkeleri ve inkilap Tarihi Il AKTS: 3,0
Tirk inkilabi ve inkilap Hareketler; Tirk inkilabinin Hedefleri; Bir Devlet Kurucusu Olarak Mustafa Kemal
Atatiirk’(in Hayati ve ilkeler; ismet inén(i Dénemi (1939-1950); Tirkiye'nin Demokrat Partili Yillari (1950-1960);
Darbelerin Goélgesinde Yoluna Devam Eden Turkiye (1960-1980); Turkiye Cumhuriyeti Siyasi Hayatinda
Ozallivillar (1980-1991); Tlrkiye'de Koalisyonlar ve Krizler Dénemi(1991-2002); Adalet ve Kalkinma Partisi (AK
Parti) Déneminde Turkiye (2002-2018).

TAR202U Principles of Atatiirk and the History of Turkish Revolution Il ECTS: 3,0
Turkish Revolution and Revolutionary Movements; Goals of the Turkish Revolution; The Life of Mustafa Kemal
Atatiirk as a Founder of a State and Principles; ismet inénii Period (1939-1950); Turkey's Democratic Party Years
(1950-1960); Turkey Continuing on the Path of the Shadows of Coups (1960-1980); Ozalli Years in the Life of the
Political Republic of Turkey (1980-1991); The Period of Coalitions and Crises in Turkey (1991-2002); Turkey
during the Justice and Development Party (AK Party) Era (2002-2018).

TAR407U Turk Basin Tarihi AKTS: 5,0

Matbaacilik Faaliyetlerinin Gelisimi: Oncii matbaaci ibrahim Miteferrika; Tanzimat Déneminde Basin: ilk 6zel
gazeteler; Sultan Il. Abdilhamit Déneminde Basin: Basinin kontrolU; Il. Mesrutiyet ve Mitareke Donemlerinde
Basin; Milli Micadele Dénemi Ve Cumhuriyetin ilk Yillarinda Basin; Cumhuriyet Dénemi Basini (1980 Oncesi);
Cumhuriyet Dénemi Basini (1980 Sonrasi); Cok Partili DOnemden 2000lere Basin Yayin Alaninda Yapisal Degisim
Ve Yasal Duzenlemeler: Demokrat parti ve basin yayin; Basindan Medyaya: Basin yayin alaninda guncel
gelismeler ve sorunlar.

TAR407U History of the Turkish Press ECTS: 5,0
The Development Of Printing Activities: Pioneer printer ibrahim Miteferrika; The Press In Reorganization Period:
First private newspapers; Press During The Reign of Sultan Abdulhamit Il: Control of press; The Press During The
Period Of Il. Constitutionalism And The Truce; The Press During The Period Of National Struggle And The First
Years Of The Republic; Republican Press (Before 1980); Republican Press (After 1980); Structural Change And
Legal Regulations In The Field Of Press And Broadcasting From Multi Party Period To 2000s: Democratic party
and press sector; From The Press To The Media: Current developments and problems in the field of press and
broadcasting.

TUR202U Tark Dili Il AKTS: 3,0

Kompozisyon Bilgileri: Kompozisyonla ilgili genel bilgiler, paragraf ve paragrafta anlatim bicimleri; Noktalama
isaretleri; Yazim Kurallari; Yazili anlatim tarleri ve uygulamalari I: Didstnce yazilari; Yazili anlatim tdrleri ve
uygulamalari II: Sanatsal yazilar; Bilimsel Yazilar ve Yazisma Turleri: Bilimsel yazilar, Yazisma tdrleri; Okuma ve
Dinleme: Okuma, Okudugunu anlama stratejileri, Elestirel okuma; Dinleme; Okuma Dinleme iliskisi; S6zli
Anlatim: Konusma ve glzel konusma ile ilgili temel kavramlar, Beden Dili ve S6zIU Anlatimdaki Yeri; Konusma
Turleri; Basarili Sunum ilkeleri ve Teknikleri; S6zIi Anlatimda Bazi Sdyleyis Ozellikleri.



Anadolu Universitesi Medya ve iletisim Programi 2026-2027 Ogretim Yili Ders Katalogu

TUR202U Turkish Language Il ECTS: 3,0

Composition information: General information about composition, Paragraph, and ways of paragraph
expressions; Punctuation; Spelling Rules; Types of Text and Applications |: Expository writing; Types of Text and
Applications II: Narrative writing; Scientific Writing and Correspondence Types; Reading and Listening: Reading,
Reading comprehension strategies, Critical reading; Listening; Listening and Reading Relationship; Oral
Expression: The basic concepts of speech and effective speaking; Body Language and The Role of Body

Language in Oral Expression; Speech Types; Principles and Techniques of Effective Presentations; Articulatory
Features of Oral Expression.



