Anadolu l"lni_versitesi Pazarlama Yénetimi Programi (Tezsiz YL) (Uzaktan Ogretim) Programi
2026-2027 Ogretim Yili Ders Katalogu

DERS PROGRAMI

Elective Courses

Laboratory +

Code Course Title Practice ECTS
PZL555 Sustainability and Marketing (TR) 3+0 6.0
PZY501 Marketing Strategy and Management (TR) 3+0 6.0
PZY503 Service Marketing and Management (TR) 3+0 6.0
PZY505 Consumer Behavior (TR) 34+0 6.0
PZY507 Brand Management (TR) 3+0 6.0
PZY509 Marketing Communication Management (TR) 34+0 6.0
PZL522 Customer Relationship Management (TR) 3+0 6.0
PZY502 Digital Marketing ve Social Media Management (TR) 3+0 6.0
PZY504 Industrial/B2B Marketing Strategies (TR) 3+0 6.0
PZY506 Retailing Management (TR) 3+0 6.0
PZY508 International Marketing Strategies (TR) 3+0 6.0
PZY514 Research and Analysis in Marketing (TR) 3+0 6.0
Il. SEMESTER
Code Course Title Course Type
DPU500 Term Project Required Courses 0.0
Elective Courses 30.0

Sum 30
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DERS ICERIKLERI

DPU500 Donem Projesi AKTS: 0,0
Doénem Projesine Giris: Konu belirleme, Alan incelemesi, Danisman gortsmeleri; Literatlir Calismasi: Kaynak
tarama, Tematik yapi, Elestirel dederlendirme; Proje Cercevesi: Kavramlar arasi iliskiler, Model olusturma,
Uygulama alani; Yontem Secimi: Nitel yaklasim, Nicel yaklasim, Uygulamali analiz; Veri Calismalari: Veri
toplama, Analiz hazirligi, Bulgularin diizenlenmesi; Raporlama Slreci: Proje yazimi, Revizyon, Sunum.

DPU500 Term Project ECTS: 0,0
Introduction to the Term Project: Topic selection, Field exploration, Supervisor meetings; Literature Study:
Source review, Thematic structuring, Critical evaluation; Project Framework: Conceptual relations, Model
development, Applied context; Method Selection: Qualitative approach, Quantitative approach, Applied analysis;
Data Work: Data collection, Analysis preparation, Structuring findings; Reporting Process: Project writing,
Revision, Presentation.

PZL522 Miisteri iliskileri Yonetimi AKTS: 6,0
Mdisteri iliskileri yonetimi dersinin amaci musteri iliskileri yonetimi kavramina hakim, musteri istek ve
ihtiyaclarini tantyan, musteri iliskileri yénetim sirecini uygulayabilen, musteri deger yénetimini ve musteri
siniflamasini bilen, musteri kazanma-tutma kavramlarini taniyan, musteri sadakati olgusuna hakim, musteri
sikayetleri yonetimini taniyan, uygulama slrecinde uygun bilgi teknolojisini secebilen bireyler yetistirmektir.

PZL522 Customer Relationship Management ECTS: 6,0

PZL555 Surdurulebilirlik ve Pazarlama AKTS: 6,0
Surdarulebilir Kalkinma Amaclari’'na (SKA) Genel Bakis; Cevresel Sorunlar-l (SKA 13, 14 ve 15); Cevresel
Sorunlar-Il (SKA 6, 7 ve 11); Sosyal Sorunlar-I (SKA 1, 2 ve 3); Sosyal Sorunlar-Il (SKA 4, 5); Politik Sorunlar (SKA
10, 16 ve 17); Ekonomik Sorunlar-l (SKA 8 ve 9); Ekonomik Sorunlar-11 (SKA 12 ve 17); SKA'nI gerceklestirmede
Pazarlamanin RolU; Strddrtlebilir Tlketici Davranisi; StrdUrllebilirlik ve Pazarlamanin ortak dederleri ve
amaclari; Strduarulebilirlik ve Pazarlama Stratejileri; Sturdurulebilirlik ve Pazarlama Taktikleri; Sardaralebilirlik ve
Pazarlama Uygulamalari.

PZL555 Sustainability and Marketing ECTS: 6,0
Overview of Sustainable Development Goals (SDG); Environmental Issues-1 (SDG 13, 14 and 15); Environmental
Issues-Il (SDG 6, 7 and 11); Social Problems-1 (SDG 1, 2 and 3); Social Problems-Il (SDG 4, 5); Political Issues
(SDG 10, 16 and 17); Economic Issues-l (SDG 8 and 9); Economic Issues-Il (SDG 12 and 17); The Role of
Marketing in achieving the SDG; Sustainable Consumer Behavior; Shared Values and Goals of Sustainability and
Marketing; Sustainability and Marketing Strategies; Sustainability and Marketing Tactics; Sustainability and
Marketing Operations.

PZY501 Pazarlama Yonetimi ve Stratejileri AKTS: 6,0
Pazarlama Stratejisi:stratejik bakis, strateji belirleme ve secme; Portféy Analizi: Uriin Yasam Egrisi, Portfdy
Modelleri; isletme Analizi; Endiistri Analizi; Pazar Analizi; Rekabet Analizi; isletme Cevresi Analizi; Miisteri Analizi;
Sdrdarulebilir Rekabet Analizi ve Jenerik Stratejiler; Pazar Béliumleme, Hedef Pazar Secimi ve Konumlama;
Pazarlama Karmasi Stratejisi; Buyume Stratejileri: Uriin-Pazar genisletme; Stratejilerin Olusturulmasi ve
Uygulanmasi; Pazarlama Planlama ve Pazarlama Stratejisinin Uygulanmasi.
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PZY501 Marketing Strategy and Management ECTS: 6,0
Marketing Strategy: strategic view, strategy selection; Portfolio Analysis: Product Life Cycle, Portfolio Models;
Business Analysis; Industrial Analysis; Market Analysis; Competition analysis; Business Environment Analysis;
Customer Analysis; Sustainable Competition Analysis and Generic Strategies; Market Segmentation, Target
Market Selection and Positioning; Marketing Mix Strategy; Growth Strategies: Product-market expansion;
Formation and Implementation of Strategies; Application of Marketing Planning and Marketing Strategy.

PZY502 Dijital Pazarlama ve Sosyal Medya Yonetimi AKTS: 6,0
Sosyal Medyanin Gelisimi; Sosyal Medyanin Yap! Taslari; Sosyal Medya ve Pazarlama; Sosyal Medya
Pazarlamasi; Dijitallesme ve Yeni Tuketici; Ag Yapilari ev Toplumsal Etkinin Glcil; Sosyal Medya Platformlari:
Sosyal ag kurma platformlari, Yayincilik platformlari, Eglence Platformlari; Sosyal Medya Kampanya Planlamasi;
Sosyal Medyada Olciim ve Analiz Siireci; Reklamcilikta Yeni Medya; Sosyal Medya ve Halkla iliskiler; Basaril
Sosyal Medya Kampanyalari.

PZY502 Digital Marketing ve Social Media Management ECTS: 6,0
Development of Social Media; Building Blocks of Social Media; Social Media and Marketing; Social Media
Marketing; Digitization and the New Consumer; Networks and the Strength of Social Influence; Social Media
Platforms: Social networking platforms, Publishing platforms, Entertainment platforms; Social Media Campaign
Management; Social Media Metrics and Analysis Process; Advertising in New Media; Social Media and Public
Relations; Success Stories.

PZY503 Hizmet Pazarlamasi ve Yonetimi AKTS: 6,0
Hizmet Ekonomisini Anlamak: Hizmet sektorindeki artis, Nedenleri, Hizmet Cevresi; Hizmetlerin Ayirt Edici
Ozellikleri: Fiziksel mallar ve hizmetler arasindaki farklar, Hizmet pazarlamasinin farki; Hizmet Uriint ve
Kavramlastirilmasi; Hizmetlerin Dagitimi; Hizmetlerin Fiyatlandiriimasi; Hizmetlerin Tutundurulmasi: Reklam,
Satis tutundurma, Kisisel satis, Halkla iliskiler ve dogrudan pazarlama; Hizmet Pazarlamasinda insan: Personel,
Misteri ve diger musteriler; Hizmet Sektériinde Musteri iliskileri Yénetimi; Hizmet Pazarlamasinda Fiziksel
Kanitlar; Talep ve Kapasite Yonetimi; Hizmet Kalitesi Modeli ve Kalite Boyutlari; Hizmet Kalitesinin Gelistirilmesi.

PZY503 Service Marketing and Management ECTS: 6,0
Services Environment; Characteristics of Services: Differences between products and services, Different aspects
of services marketing; Service Product and Conceptualization of Services as a Product; Distribution of services;
Pricing the Services; Promoting the Services: Advertising, Sales promotion, Personal selling, Publics relation and
direct marketing; People in Services Marketing: Personnel, Customer and other customers; Customer
Relationship Management in Services Industry; Physical Evidences of Services; Demand and Capacity
Management; Service Quality Model and Quality Dimensions; Improving The Services Quality.

PZY504 Endistriyel/B2B Pazarlama Stratejileri AKTS: 6,0
Endustriyel/B2B Pazarlamaya Giris; Endiistriyel/B2B Pazarlamanin Nitelikleri; Satin Alma Fonksiyonu; Orgutsel
Satin Alma Davranisi; Endiistriyel/B2B Pazarlarda Bélimleme, Hedef pazar secimi ve konumlama; Yeni Uriin
Gelistirme ve Uriin Yénetimi; Endiistriyel/B2B Pazarlama Kanallari; Misteri ile Diyalog Kurmak; Reklam Yoluyla
iletisim; Satis ve Satis Ydnetimi; Endiistriyel/B2B Fiyatlama ve Pazarlik/Miizakere; Pazarlama Cabalarini
Degerlendirme; Misteriyi Elde Tutma ve Sadakat.

PZY504 Industrial/B2B Marketing Strategies ECTS: 6,0

Introduction to Industrial/B2B Marketing; The Character of Industrial/B2B Marketing; The Purchasing Function;
Organizational Buyer Behaviour; Segmentation, Targeting and Positioning in Industrial/B2B Marketing;
Developing and Managing Products; Industrial/B2B Marketing Channels; Creating Customer Dialogue;
Communication Via Advertising; Sales and Sales Management; Industrial/B2B Pricing and Bargain/Negotiation;
Evaluating Marketing Efforts; Customer Retention and Loyalty.
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PZY505 Tuketici Davranislari AKTS: 6,0
TiUketici Kavrami ve Misteri; Satin Alan ve Benzeri Kavramlar ile iliskisi; Davranis, ihtiyaclar ve istekler;
Pazarlama Stratejisi; TuUketicinin Farkh Rolleri; Tuketici Davranislarini Etkileyenve Aciklayan: Demografik,
Psikolojik, Sosyo-kultirel faktorler ve cevresel faktorler; Teknoloji ve Degisen Tlketici; Karar Verici Bir Birim
Olarak Tuketiciler; Hane Halki TUiketim Kararlari.

PZY505 Consumer Behavior ECTS: 6,0
Concept and Context of Consumer; The Relationship Among the Concepts of Consumer; Customer and Buyer,
Behavior, Needs and requests; Marketing Strategy; Different Roles of Consumers; Factors Affecting and
Explaining Consumer Behaviors; Demographics, Psychologic and Socio-cultural, Environmental factors;
Technology and Changing Consumers; Consumers as Decision Makers; Household Decision Processes.

PZY506 Perakende Yonetimi AKTS: 6,0
Perakendecilige Giris: Tanimi ve 6nemi; Perakendeciligin Gelisimi ve GUnUmuzdeki Durumu; Perakendeci Turleri;
Sanal Magazalar; Perakende Stratejileri; Perakende Yonetiminde Planlama Sireci; Perakendecilikte Lokasyon
Stratejileri; Perakendecilikte Finansal Yénetim Stratejileri; Perakendecilikte insan Kaynaklari Yénetimi;
Perakende Magazalarda Pazarlama iletisimi; Perakendecilikte Tedarik Zinciri Yonetimi; Perakendecilikte Miisteri
iliskileri Yénetimi; Perakende Magaza Dizeni, Tasarim ve gérsel magazacilik.

PZY506 Retailing Management ECTS: 6,0
Introduction to Retailing: Definition and importance; Development of Retailing and Current Situation; Types Of
Retailers; Virtual Retailers; Retailing Strategies; Planning Process in Retail Management; Retail Location
Strategies; Financial Management Strategy for Retailers; Human Resource Management for Retailers; Marketing
Communication for Retailers; Supply Chain Management for Retailers; Customer Relationship Management For
Retailers; Store Layout, Design, and visual merchandising.

PZY507 Marka Yonetimi AKTS: 6,0
Marka nedir?; Uriin marka ayrimi, markalasma olgusu, marka ve cagrisimlari; Ticari marka kurumsal marka
iliskisi; Marka yapilandirma ve yonetimi: marka yonetiminin temel ilkeleri, marka kimligi, marka genisleme
stratejileri; Marka statust; Marka mimarisi; Marka yénetimi modelleri; Markaya yonelik iletisim; Marka mesaj
stratejisi; Kurum kulttrd marka iletisimi iliskisi, batlnlesik iletisim araclari ve uygulamalari.

PZY507 Brand Management ECTS: 6,0

What is brand?; Product and brand differentiating dimensions; Branding concept, brand associations;
Relationship between brand and corporate brand; Brand building and management: brand management basic
principles, brand identity, brand extension strategies; Brand status; Brand architecture; Brand management
models; Brand communication; Brand messages strategy; Corporate culture and brand communications,
integrated communication tools and applications.

PZY508 Uluslararasi Pazarlama Stratejileri AKTS: 6,0
Uluslararasi Pazarlama: Temel kavramlar ve kapsam; isletmeleri Uluslararasi Pazarlara Yénlendiren Sebepler;
Uluslararasi Pazarlama Cevresi (Demografik, Ekonomik, Dogal, Teknolojik, Sosyal, Kilttrel, Politik ve Yasal
Cevre); Uluslararasi Pazar Arastirmasi; Pazar Bélimlendirme ve Hedef Pazar Secimi; Uluslararasi Pazarlara Giris
Stratejileri; Uluslararasi Pazarlamada Uriin; Uluslararasi Pazarlamada Yeni Uriin Gelistirme Siireci; Uluslararasi
Pazarlamada Fiyat; Uluslararasi Pazarlamada Dagitim; Uluslararasi Pazarlamada iletisim; Uluslararasi Markalar;
Turk Markalarinin Uluslararasilasmasi.
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PZY508 International Marketing Strategies ECTS: 6,0
International Marketing: Basic concepts and content; Reasons for Entering International Markets; International
Marketing Environment (Demographic, Economic, Natural, Technological, Social, Cultural, Political and Legal
Environment); International Market Research; Market Segmentation and Target Marketing; International Markets
Entry Strategies; Product Decisions in International Marketing; New Product Development Process in
International Marketing; Pricing Decisions in International Marketing; Distribution Channels in International
Marketing; Communication Decisions in International Marketing; International Brands; Internationalization of
Turkish Brands.

PZY509 Pazarlama iletisimi Yénetimi AKTS: 6,0
Pazarlama iletisimi: Kavrami, Kapsami, Amaclari, Onemi; Pazarlama iletisimindeki Gelismeler ve Egilimler:
Tlketicilerdeki, Uygulama ve anlayislardaki gelismeler; Pazarlama iletisimi ve Teknolojik Gelismeler; Sosyal
Aglar ve Marka Topluluklari; Biitiinlesik Pazarlama iletisimi; Reklam Stratejileri; Halkla iliskiler ve Duyurum;
Dogrudan Pazarlama ve Dogrudan Satis; Agizdan Agiza iletisim ve Pazarlama; Kurumsal Sosyal Girisimler; Mobil
ve Gerilla Pazarlama Uygulamalari; Pazarlama iletisimi Planlama Siireci; Pazarlama liletisiminin Sosyal
Sorumluluk ve Etik Boyutlari.

PZY509 Marketing Communication Management ECTS: 6,0
Marketing Communication: Concept, Scope, Objectives, importance; Developments and Trends in Marketing
Communication: Developments in consumers, Practices and approaches; Marketing Communication and
Technological Developments; Social Networks and Brand Communities; Integrated Marketing Communication;
Advertising Strategies; Public Relations and Publicity; Direct Marketing and Direct Selling; Word of Mouth
Communication and Marketing; Corporate Social Initiatives; Mobile and Guerilla Marketing Applications;
Marketing Communication Planning Process; Social Responsibility and Ethical Dimensions of Marketing
Communications.

PZY514 Pazarlamada Arastirma ve Analiz AKTS: 6,0

Pazarlama Arastirmasinin Ozellikleri ve Dogasi; Pazarlamada Arastirmanin Alani ve Onemi; Pazarlama
Arastirmasi Turleri; Pazarlama Arastirmasinda Arastirma Stlreci ve Yapisi; Arastirmada Problemin Tanimlanmasi;
Ornekleme ve Ornekleme Yoéntemleri; Arastirmada ikincil Veriler; Nitel ve Nicel Veri Toplama Yontemleri: Anket
ve anket yontemleri, G6zlem ve g6zlem yéntemleri, Deney yontemi, Derinlemesine gérisme, Odak grup; Soru
ve Olcek Tirleri; Veri Toplama ve Siniflandirma; Analizle ilgili Bilgisayar Programlari; Pazarlama Arastirmasinda
Veri Analizi Tuarleri; Parametrik ve Parametrik Olmayan Analizler; Pazarlama Arastirmasi Raporunun
Hazirlanmasi.

PZY514 Research and Analysis in Marketing ECTS: 6,0
Nature and Characteristics of Marketing Research; Scope and Importance of Research in Marketing; Marketing
Research Types; Research Process and Structure in Marketing Research; Defining Problem in Research;
Sampling and Sampling Methods; Secondary Data in Research; Qualitative and Quantitative Data Collecting
Methods: Questionnaire and questionnaire methods, Observation and observation methods, Experiment
method, Deep interview, Focus group; Question and Scale Types; Data Collecting and Classification; Computer
Programs Related to Analyzing; Types of Data Analyzes in Marketing Research: Parametric and nonparametric
analyzes; Preparing Marketing Research Report.



