Anadolu Universitesi Sosyal Medya Yéneticiligi Programi 2026-2027 Ogretim Yili Ders Katalogu

DERS PROGRAMI

I. SEMESTER
Code Course Title
ARY101U Research Methods for Social Sciences Required Courses 6.0
MEi103U Required Courses 7.0
SMY105U Required Courses 7.0
SMY107U Required Courses 7.0
Foreign Language Courses 3.0
Sum 30
Il. SEMESTER
Code Course Title
SMY104U Digital Age Advertising Required Courses 7.0
HiT214U Elective Courses 5.0
HUK124U Elective Courses 5.0
iSL214U Yok Elective Courses 5.0
MAI102U Elective Courses 5.0
SMY102U Elective Courses 5.0
Foreign Language Courses 3.0
Sum 35
Ill. SEMESTER
Code Course Title
SMY201U Required Courses 7.0
SMY209U Required Courses 7.0
TAR201U Er‘ei\r;(c)ilﬁlc(iejnolf Atatirk and the History of Turkish Required Courses 3.0
TUR201U Turkish Language | Required Courses 3.0
SMY203U Elective Courses 5.0
SMY207U Elective Courses 5.0
WTK201U Yok Elective Courses 5.0

Sum 35
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IV. SEMESTER

Code Course Title

SMY206U Required Courses 7.0

SMY210U Required Courses 7.0

TAR202U Erei\r;cc)ilﬁlt(iasno;‘l Atatlrk and the History of Turkish Required Courses 3.0

TUR202U Turkish Language Il Required Courses 3.0

HiT210U Elective Courses 5.0

SMY202U Elective Courses 5.0
Sum 30

Foreign Language Courses

Laboratory +

Code Course Title Practice

ALM101U German | (ALM)(ALM) 0+0 3.0
FRA101U French | (FRA)(FRA) 0+0 3.0
iING101U English I (ENG)(ENG) 0+0 3.0
ALM102U German Il (ALM)(ALM) 0+0 3.0
FRA102U French Il (FRA)(FRA) 0+0 3.0
iING102U English 1l (ENG)(ENG) 0+0 3.0

Elective Courses

Laboratory +

Code Course Title Practice

FOT101U (TR) 0+0 5.0
FOT105U (TR) 0+0 5.0
FOT108U (TR) 0+0 5.0
GiT108U (TR) 0+0 5.0
GIT302U (TR) 0+0 5.0
GIT303U (TR) 0+0 5.0
GiT410U (TR) 0+0 5.0
HIT403U (TR) 0+0 5.0
HiT406U (TR) 0+0 5.0
iLT102U New Communication Technologies (TR) 0+0 5.0
iLT208U (TR) 0+0 5.0
MAI106U (TR) 0+0 5.0

MAI203U (TR) 0+0 5.0
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Elective Courses

Laboratory +

Code Course Title Practice

MAI206U (TR) 0+0 5.0
PSi104U (TR) 0+0 5.0
PZL303U (TR) 0+0 5.0
PZL305U (TR) 0+0 5.0
TiC204U (TR) 0+0 5.0
WTK212U (TR) 0+0 5.0

YBS308U (TR) 0+0 5.0
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DERS ICERIKLERI

ALM101U Almanca | AKTS: 3,0

Almanca I: Selamlasmak ve vedalasmak, Kendini ve baskalarini tanitmak, Hal hatir sormak, Bir kisiyi resmf bir
ortamda tanitmak, Meslegini sdylemek, Aile hakkinda konusmak, Uyrugunu ve dilini sdylemek, Saati sdylemek,
Hafta sonu aktiviteleri planlamak, Yiyeceklerin adlarini sdéylemek, Bir seyi 6dung istemek, Fikrini sdylemek,
Adres sormak ve bir yol tarifini anlamak, YOnergeler / talimatlar vermek, Randevulasmak, Bir sorunu dile
getirmek, Bir calisma planini anlamak, GUnun nasil gectigi ile ilgili konusmak, Kampanyalari ve fiyatlari anlamak,
Kasada sikayetlerini dile getirmek.

ALM101U German | ECTS: 3,0

German I: Greetings and goodbyes,Introducing yourself and others, Introducing oneself, Introducing someone in
a formal setting, Talking about a family, Talking about family, Saying your nationality and language, Telling the
time, Planning weekend activities, Names of food, Borrowing something, Asking for an opinion, Asking for an
address and understanding directions, Giving directions/instructions, Making an appointment, Raising a
problem, Understanding a work plan, Talking about how the day was going, Understanding offers and prices,
Expressing complaints at the checkout.

ALM102U Almanca Il AKTS: 3,0

Gefallen / Missfallen ausdricken, einen Vorschlag annehmen / ablehnen, Schilder verstehen, Netzplane
lesenlber Sport und Sportergebnisse sprechen, sich verabreden, Mitteilungen aus der Schule verstehen , in
einem Gesprach zustimmen, widersprechen, nachfragen, nach einem Auftrag fragen, ein Fest organisieren,
Kommunikationsmittel und -gewohnheiten beschreiben, Angebote vergleichen, Anzeigen am Schwarzen Brett
verstehen, eine Berufsbiografie schreiben, Uber verschiedene Kulturen sprechen, Uber eigene Erfahrungen
diskutieren, Uber Lebensmodelle sprechen, einen literarischen Text lesen, Gegenstande beschreiben, einen
Vorgang erklaren

ALM102U German |l ECTS: 3,0

Gefallen / Missfallen ausdricken, einen Vorschlag annehmen / ablehnen, Schilder verstehen, Netzplane
lesenlber Sport und Sportergebnisse sprechen, sich verabreden, Mitteilungen aus der Schule verstehen , in
einem Gesprach zustimmen, widersprechen, nachfragen, nach einem Auftrag fragen, ein Fest organisieren,
Kommunikationsmittel und -gewohnheiten beschreiben, Angebote vergleichen, Anzeigen am Schwarzen Brett
verstehen, eine Berufshiografie schreiben, Uber verschiedene Kulturen sprechen, Uber eigene Erfahrungen
diskutieren, Uber Lebensmodelle sprechen, einen literarischen Text lesen, Gegenstande beschreiben, einen
Vorgang erklaren

ARY101U Sosyal Bilimlerde Arastirma Yoéntemleri AKTS: 6,0
Temel Kavramlar: Bilim, Fen bilimi, Sosyal bilim, Nitel ve nicel arastirma yaklasimlari; Nicel Arastirmalarin
Asamalari: Konu, Amag, Kaynak taramasi, Evren ve 6rneklem, Veri toplama ve analizi, Raporlastirma; Betimsel
Yéntem: Anket, Gériisme, Goézlem; Olcme ve Olcme Araclari: Olcek tirleri, Gecerlik, Guvenirlik, Olcme araclari;
Bagintisal Yontem; Nedensel Karsilastirma Yontemi, Deneysel Yontem; Bilimsel Arastirma Etigi; Bilimsel
Arastirmalarin Degerlendirilmesi.

ARY101U Research Methods for Social Sciences ECTS: 6,0
General Concepts: Science, Social science, Quantitative and qualitative research; The Stages of Quantitative
Research: Subject, Goal, Source scanning, The universe and sampling, Data collection and analysis, Reporting;
Descriptive Method: Questionnaire, Meeting, Observation; Measuring Tools: Scales, Validity, Credibility,
Measuring Tools; Relational Method; Causative Comparison Method, Empirical Method; Scientific Research
Ethics; The Evaluation of Scientific Research.
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FOT101U Temel Fotografcilik AKTS: 5,0
Fotograf, Isikla Resmetmek; Fotograf Makineleri; Pozlama Sistemleri; Pozlama Kontrol Sistemleri, Diyafram;
Ortlicti Hizi, Netleme Sistemleri; Objektifler ve Gérinti Estetigi; Fotograf Filmleri, Isiga Duyarl Yiizeyler; Renkli
Fotografcilik; Siyah/Beyaz Fotografcilikta Karanlik Oda Calismalari; Siyah/Beyaz Negatif Film Banyosu;
Siyah/Beyaz Fotograf Kagidina Baski; Fotografcilikta Kullanilan Filtreler Fotografcilikta; Fotografcilikta Yardimci
Gerecler; Genel Uyarilar, Oneriler.

FOT101U ECTS: 5,0
Photograph, Drawing with light; Cameras for photographing; Exposing systems; Control of Exposing, Aperture;
Obturator (Shutter), Focusing systems; The Lenses and Visual Esthetic; Films for photograph, sensitive layers;
Color Photography; Practices in Black&White; Darkrooms; Developing the Black&White; Negative Films; Printing
on Black&White; Papers; Filters for Photography; Aiding Apparatus for Photography; General Warnings and
Suggestions.

FOT105U Fotograf Kulturu AKTS: 5,0
Aygit ve Gorme DUzeni: Aygit yoluyla Gérme, Karanlik Kutu Metoforlari; Yeni Girme Dlizeni; Optik Yoluyla Ylzey
Uzerinde Gérintii: Fotograf Makinesi, Optik Bakis, Goriintiilerin Cogaltilarak Yayilmasi; ilk Fotografcilar; Fotograf
tartismalari: Fotografin ilk Yillari, Modernizm Déneminde Fotograf, Postmodernizm Ddéneminde Fotograf,
Fotograf ve Kuram, Fotograf ve Sanat Akimlari; Dedisen Teknoloji Degisen Fotograf:Degisen Gorsel Yapi, Bilimsel
Gelismeler ve Sanat, Sayisal Cag, Yeni Gorme Bicimi, Sayisal Fotograf

FOT105U ECTS: 5,0

Device and Vision System: Vision by Device, Dark Box Metaphors; New Vision; Image on Surface by Optical:
Camera, Optical View, Propagation of Images; First Photographers; Discussions on photography: Early Years of
Photography, Photography in the Period of Modernism, Photography, Photography and Theory in the Period of
Postmodernism, Photography and Art Movements; Changing Technology, Changing Photography: Changing
Visual Structure, Scientific Developments and Art, Digital Age, New Way of Seeing, Digital Photography

FOT108U Film ve Video Yapimi AKTS: 5,0
Film ve Televizyonda Yapim Asamalari: Sinopsis, Gelistirim senaryosu, Senaryo, Cekim senaryosu; Goéruntu
Yénetmeni ve Kamera Ekibi: Kamera Operatéri, 1. kamera asistani; Isik Olcimii ve Pozlama: Yansiyan isik
dlciimi, Dusen 1sik dlciimii; Isiklandirma ve Aydinlatma: Uc anahtar isiklandirma, Isiklandirma orani, Yiksek ve
duasuk anahtar 1sik, YUksek ve dusuk kontrastlik; Rengin Kontroll ve Filtre Kullanimi: Renk isisi, Beyaz dengesi,
Filtre faktor(; Objektif Dili: Kontrastlik, Perspektif, Netlik, Alan derinligi; Kamera Dinamikleri: Kamera acilari,
Cekim olcekleri, Kamera hareketleri; Kavram Olarak Kompozisyon: Uyum, Kontrastlik, Denge, Oran, Cerceve
orani, Ritm, Hareket.

FOT108U ECTS: 5,0
Production Phases in Film and Television: Synopsis, Treatment, Script, Shooting script; Cinematographer and
Camera Crew: Cameraman, Focus puller; Light Measurement and Exposure: Reflected light measurement,
Incident light measurement; Lighting and Illumination: Three key lighting, Lighting ratio, High and low key
lighting, High and low contrast; Control of Colour and Filter Applications: Color temperature, White balance,
Filter factor; Language of Lens: Contrast, Perspective, Focus, Depth of field; Camera Dynamics: Camera angles,
Camera distances, Camera movements; Composition As Concept: Harmony, Contrast, Balance, Proportion,
Aspect ratio, Rhythm, Movement.
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FRA101U Fransizca | AKTS: 3,0

Dilsel islevler: Kendini tanitma, Selamlasma, Tanimlama, Saat sdyleme, Soru sorma, Cevap verme, Zevklerinden
sbz etme, Cevresinden séz etme, Talimatlari anlama, Talimat verme, Sagliktan séz etme, Oneride bulunma;
Soézciuk Bilgisi: Meslekler ve uyruklar, Sayilar, Ginler, Aylar, Hava durumu, insan viicudu; Dilbilgisi: Simdiki
zaman, Gecmis zaman, Gelecek zaman, Basit soru zamirleri, isaret sifatlari, iyelik sifatlari, Basit ilgi adillari.

FRA101U French | ECTS: 3,0
Linguistic Functions: Introducing oneself, Greeting each other, Identifying oneself, Giving the time, Asking
questions, Responding, Talking about pleasures, Talking about one's environment, Understanding instructions,
Giving instructions, Talking about health, Making suggestions; Vocabulary: Professions and nationalities,
Numbers, Days, Months, Weather, Human body; Grammar: Present tense, Future tense, Past tense, Simple
interrogative pronouns, Demonstrative adjectives, Possesive adjectives, Simple relative pronouns.

FRA102U Fransizca ll AKTS: 3,0
Fransizca iletisime Gecmek: Soru sorma, Anlama ve anlasiima, ilgi alanlarindan séz etme, S6z alma ve isteme,
Fikrini sdyleme; insan Betimlemek: Fiziksel, Kiyafet, Karakter; Nesne Betimleme: Sekil, Renk; Yer Betimleme:
Cevre, Mekan; Duygularini ifade Etmek: Heyecan, Mutluluk, Uzinti, Dilek, Umut; Konum Bildirmek: Yer, Yén,
Emir kipi; Degisiklikleri ifade etmek: Gecmis zaman, Simdiki zaman, Gelecek zaman, Hatiralar; Mesleki Hayat:
Egitim, Projeler.

FRA102U French Il ECTS: 3,0
Communicate in French: Asking questions, Understanding and being understood, Talking about interests,
Talking and asking to talk, Expressing opinions; Describe a Person: Physical, Dress, Character; Object
Description: Shape, Color; Location Description: Environment, Space; Expressing Emotions: Excitement,
Happiness, Sadness, Wish, Hope; Location: Place, Direction, Imperative; Expressing Changes: Past tense,
Present tense, Future tense, Memories; Professional Life: Education, Projects.

GiT108U Dijital Kaltir AKTS: 5,0
Dijital Kultir Sosyolojisi: Teorik Cerceveler; Yikselen Alanlar. Ag Toplumunda Mekan, Konum ve Topluluklar: Ag
Toplumu; Kamusal Alan; Cevrimici Topluluklar; Konum verisi; Etik. Dijital Yeni Gergek: Sayisal Gerceklik; AR; VR.
Bilgi Ekonomisi: Blokzincir; Kripto para; Bitcoin. Dijital Sanat: Teknoloji Sanat iliskisi; Yeni Medya Sanati; Yeni
Estetik; NFT. Dijital Oyunlar: Dijital Oyuncu topluluklari; Oyunlastirma; E-Sporlar. Yapay Zeka ve Robotlar:
Teknoloji kultur iliskisi; Yapay zeka turleri; Robot kavrami. Algoritmik Yontemler ve BUyuk Veri: Dijital mecra
tlrleri; Veriye erisim; Veri TUrleri; Web kazima; Sosyal medyada veri toplama; Ag analizi.

GiT108U ECTS: 5,0
Digital Culture Sociology: Theoretical Frameworks; Ascending Fields. Space, Location and Communities in the
Network Society: Network Society; Public Space; Location data; Ethic. Digital New Reality: Digital Reality; AR;
VR. Knowledge Economy: Blockchain; Cryptocurrency; bitcoin. Digital Art: Technology Art Relation; New Media
Art; New Aesthetics; NFT. Digital Games: Communities; Gamification; E-Sports. Artificial Intelligence and Robots:
Technology culture relationship; Types of artificial intelligence; Robot concept. Algorithmic Methods and Big
Data: Types of digital media; access to data; Data Types; web scraping; Data collection on social media;
Network analysis.

GiT303U Kurumsal Kimlik Tasarimi AKTS: 5,0
Grafik Kimlik: Kavramsal kimlik, Kurum dili ve iletisim platformunun tespiti, Bicim ve form kimligi, Renk kimligi,
Renk oranlari, Tipografik kimlik, Kurumsal olarak kimlik iletisim parcalari, Basili malzemelerde kimlik, Reklam ve
tanitim malzemelerinde kimlik, Dis mekan ortaminda kimlik, Mimari ve ic mimari ortamlarinda kimligin
surdurulebilirligi, Ara¢ ve kurum ici giysilerde kimligin kullanimi, Strdurebilir kimlik anlayisi, Kurum kimligi
kullanim kilavuzunun hazirlanmasi, Kilavuz kullanim ilkeleri, Kurum kimliginin uzun é6murlt bir dile eristiriimesi.
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GiT303U ECTS: 5,0
Graphic Identity: Conceptual identity, identification of corporate language and communication platform, form
and style identity, color identity, color ratios, typographic identity, corporate identity communication elements,
identity in printed materials, identity in advertising and promotional materials, identity in outdoor environments,
sustainability of identity in architectural and interior design environments, use of identity in vehicles and
company uniforms, sustainable identity concept, preparation of a corporate identity usage guide, principles of
guide usage, achieving a long-lasting corporate identity language.

GiT410U Reklam Tasarim ve Uygulamalan AKTS: 5,0
Reklamcilik, Reklam Stratejileri, Reklamda Yaraticilik, Reklam Tasarimi ve Sanat iliskisi, Basili ve Acik Hava
Reklam Uygulamalari, Televizyonda Reklam Uygulamalari, Dijital Reklam Uygulamalari ve Yeni Teknolojiler,
Gorsel iletisim, Gostergebilim

GiT410U ECTS: 5,0
Advertising, Advertising Strategies, Creativity in Advertising, Advertising Design and Art Relationship, Printed
and Outdoor Advertising Applications, Television Advertising Applications, Digital Advertising Applications and
New Technologies, Visual Communication, Semiotics

HiT210U Dijital Halkla iliskiler AKTS: 5,0
Geleneksel Halkla iliskiler, Dijital Halkla iliskiler, Yeni Medya, Dijital Déniisiim, Sosyal Medya, Esik Bekgisi, Sosyal
Medya Etkileyenleri, Hedef Kitle, Kullanicilar Tarafindan Olusturulan icerikler, Ure-Tiiketiciler, Online Topluluklar,
Kusak Kavrami ve Farkli Kusaklar, Dijital Yerliler, Dijital Go¢cmenler, Analog Veri, Dijital Veri, Hipermetin, Sosyal
Medya Platformlari, Halkla iliskilerde Hikaye, Dijital Ortamlarda Hikaye, Dijital Ortamlarda ikna, Buyik Veri
Yapay Zeka, Sanal Gerceklik, Arttirlmis Gergeklik, Halkla iliskiler Uygulama Alanlari.

HiT210U ECTS: 5,0
Traditional Public Relations, Digital Public Relations, New Media, Digital Transformation, Social Media,
Gatekeeper, Social Media Influencers, Target Audience, User-Generated Content, Prosumers, Online
Communities, Generation Concept and Different Generations, Digital Natives, Digital Immigrants , Analog Data,
Digital Data, Hypertext, Social Media Platforms, Public Relations Story, Digital Media Story, Digital Media
Persuasion, Big Data, Artificial Intelligence, Virtual Reality, Augmented Reality, Public Relations Application
Areas.

HiT214U Dijital icerik Pazarlamasi AKTS: 5,0
icerik ve Dijital icerik Pazarlamasi Kavramlari: icerik, Dijital icerik pazarlamasi; Dijital icerik Pazarlamasi
Yoéntemleri: Sosyal medya platformlari, Video paylasim platformlari, Web site ve bloglar, Podcast, Mobil
uygulamalar, White paper, E-posta; Video: Gorsel anlatim, Video yayin platformlari, YouTube, TikTok, Twitch;
Sosyal Aglar: Sosyal ag, Sosyal medya platformlari, Facebook, Twitter, Instagram, LinkedIn, Pinterest; Podcast:
Sesli pazarlama, Podcast; Web Site ve Bloglar: Websitesi, Bloglar, Arama motoru pazarlamasi, Influencer
Pazarlama: Influencer, Influencer pazarlama; Transmedya Pazarlama: Transmedya, Transmedya hikayeciligi,
Transmedya pazarlama

HiT214U ECTS: 5,0

Content and Digital Content Marketing Concepts: Content, Digital content marketing; Digital Content Marketing
Methods: Social media platforms, Video sharing platforms, Websites and blogs, Podcast, Mobile applications,
White paper, E-mail; Video: Visual narrative, Video streaming platforms, YouTube, TikTok, Twitch; Social
Networks: Social network, Social media platforms, Facebook, Twitter, Instagram, LinkedIn, Pinterest; Podcast:
Audio marketing, Podcast; Website and Blogs: Website, Blogs, Search engine marketing, Influencer Marketing:
Influencer, Influencer marketing; Transmedia Marketing: Transmedia, Transmedia storytelling, Transmedia
marketing
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HiT403U itibar Yénetimi AKTS: 5,0
itibar Yénetimi Nedir: itibar meshur olmak degildir, Degerler itibar ydnetimi giiven, itibar yonetimi bir proje degil
bir felsefedir, Elle tutulamayan degerlerin itibara donismesi, Kurumlarin farklilasma stratejileri kapsaminda
itibar ydnetimi, Algilar gercekler ve itibar, Sosyal ortaklar ve beklentileri, itibar riskleri ydnetimi, itibar
ekonomisi; Sosyal Ortaklarin (Paydaslarin) Onemi; itibar Arastirmalari; itibar Yonetim Sirecleri; itibarin is
Sonuclar Uzerindeki Etkisi; Kurumsal Marka Stratejileri ve itibar Yénetimi; Hem Yeni Hem Dijital Hem Sosyal
Hem de Medya; Kurumsal iletisim ve itibar.

HiT403U ECTS: 5,0
What Is Reputation Mangement: Reputation does not equal to fame, Values Reputation Management and Trust,
Reputation management is not a project but a philosophy, Reputation management in terms of differentiation
strategies of organizations, Perceptions realities and reputation, Social partners (shareholders) and their
expectations, Reputation risks management, Reputation economy; Importance of Social Partners
(Shareholders); Reputation Research; Reputation Management Processes; Effects of Reputation on Bussiness
Outcome; Corporate Brand Strategies and Reputation Management, New, Digital, Social Media; Corporate
Communication and Reputation.

HiT406U Reklam Kampanya Sireci AKTS: 5,0
Reklam Kampanya Sulreci adli ders kitabi, reklam kampanyasinin ne oldugu ve kampanya slrecinin nasil
uygulanmasi gerektigini aciklamak amaciyla hazirlanmistir. Bu nedenle reklam kampanya slrecini olusturan
asamalar adim adim ele alinip agiklanmistir. Bu baglamda durum analizi ile baslayan slreg, stratejik planlama
ve yaratici stratejilerin olusturulmasinin geleneksel ve dijital mecralarda nasil olusturuldugunun aciklanmasiyla
devam etmis, son olarak da ortaya ¢ikan kampanyanin etkili olup olmadiginin élgimlenmesiyle sona ermistir.

HiT406U ECTS: 5,0
The textbook titled Advertising Campaign Process has been prepared to explain what an advertising campaign
is and how the campaign process should be implemented. For this reason, the stages that make up the
advertising campaign process are discussed and explained step by step. In this context, the process starts with
the situation analysis, continues with the explanation of how strategic planning and creative strategies are
created in traditional and digital media, and finally ends with the measurement of whether the resulting
campaign is effective or not.

HUK124U Bilisim Hukuku AKTS: 5,0
Bilisim, internet ve Hukuk: Bilisim Hukuku Mevzuatina Genel Bakis, internet Sijelerinin Sorumlulugu; insan
Haklari ve Kisisel Verilerin Korunmasi: Kisisel Verilerin Korunmasinda Hakim Olan ilkeler; Tirkiye'de Kisisel
Verilerin Korunmasi: Turk Ceza Kanunu, Turk Medeni Kanunu; Bilisim Suclari: Bilisim Suclarinin TUrleri ve Bu
Suclarla MlUcadele Edilmesi; E-Ticaret: Elektronik Ortamda So6zlesmeler; Bilisim Ortaminda Fikri ve Sinai Haklar:
internet Ortaminda Fikri Haklarin Korunmasi, internet Ortaminda Sinai Haklarin Korunmasi; Bilisim Hukuku
Alaninda Guncel Gelismeler: Unutulma Hakki

HUK124U ECTS: 5,0
Informatics, Internet and Law: Overview of IT Law Legislation; Responsibility of Internet Subjects; Human Rights
and Protection of Personal Data: Dominant Principles on the Protection of Personal Data; Protection of Personal
Data in Turkey: Turkish Penal Code, Turkish Civil Code; Cybercrimes: Types of Cyber Crimes and Combating
These Crimes; E-Commerce: Electronic Agreements; Intellectual and Industrial Rights in the Information
Environment: Protection of Intellectual Rights on the Internet, Protection of Industrial Rights on the Internet;
Current Developments in the Field of IT Law: The Right to be Forgotten
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iLT102U Yeni iletisim Teknolojileri AKTS: 5,0
Dijital dinya ve dijital dlinya vatandashgi, dijital gizlilik, dijital iletisimin o6zellikleri; Akilli TV ve IPTV
uygulamalari, etkilesimli medya; internet radyoculugu, calisma prensipleri, yayincilik tiirleri ve yasal boyutlar;E-
gazete ve e-gazetecilik, e-gazeteciligin hukuksal sorunlari, haber odakli tasarim;Mobil teknolojiler, mobil
teknolojilerin gelisimi ve uygulamalari;Sosyal aglar, etkileri, kisisel yayincilikta kullanimi, sosyal medya
okuryazarhgi, kisisel 6grenme ve arastirma aglari;Kusumsal sosyal medya, pazarlama uygulamalari, itibar
yonetimi, blylk veri ve sosyal medya analizi;Gelecedin iletisim teknolojileri, yeni etkilesim bicimleri, zihinsel
iletisim.

iLT102U New Communication Technologies ECTS: 5,0
Digital world and digital world citizenship, digital privacy, features of digital communication; Smart TV and IPTV
applications, interactive media; Internet radio broadcasting, working principles, broadcasting types and legal
dimensions; E-newspaper and e-journalism, legal problems of e-journalism, news-oriented design; Mobile
technologies, the development and applications of mobile technologies; Social networks, their effects, use in
personal broadcasting, social media literacy, personal learning and research networks; Private social media,
marketing practices, reputation management, big data and social media analysis; Future communication
technologies.

iLT208U Kurumsal Kimlik ve imaj Yénetimi AKTS: 5,0
Kimlik ve Kurumsal Kimlik Tanimi ve Siniflandirmalari; Kurum Kimligi ve Kurum Kimliginin Olusturulmasi; Kurum
Kimliginin Bilesenleri; Kurum Kimligi ve Kurumsal itibar; imaj ve Kurumsal imaj Kavramlari; imaj Cesitleri ve
Fonksiyonlari; Kurumsal imaj Olusumu ve Hedef Kitle; imaj Stratejileri ve Politikalari

iLT208U ECTS: 5,0
Definition and categorization of identitiy and corporate identitiy; Corporate identitiy and constitution of
corporate identitiy; Components of corporate identitiy; Corporate identitiy and corporate reputation; Concepts of
image and corporate image; The variety and functions of image; Constitution of corporate image and target
audience; Image Strategies and policies

iNG101U ingilizce | AKTS: 3,0
‘Be’ Fiili: Kendini tanitma, Kisisel bilgiler verme, Tesekkiir etme; Siniftaki Yerleri ve Esyalar Tarif Etme; iyelik
Zamirleri; Kisileri Tarif Etme; Genis Zaman: Evet-hayir sorulari, Kisa cevaplar, Gunlik ve haftalik rutinler; Genis
Zaman: Sorular, Siklik Zarflar; There's/There are: Mahalleyi ve etkinlikleri tarif etme; Saati Sorma ve Séyleme;
Simdiki Zaman: Hava durumu ve sporlar; Alisveris: Giysiler, Renkler, Fiyatlar; ‘Can’: Duz cumleler, Soru
ciimleleri, Kisa cevaplar; Ulkeler, Diller ve Milliyetler; Gecmis Zaman: Diizenli ve Diizensiz Fiiller; ‘Be’ Fiili:
Gecgmis zaman hali, Soru hali; ‘Many’ ve ‘Much’: Sayilabilir ve sayilamayan isimler, Teklifler, Ricalar.

iNG101U English | ECTS: 3,0
Verb ‘Be’: Introducing yourself, Giving personal information, Thanking; Describing Things and Places in the
Class; Possessive Pronouns; Describing People; Simple Present: Yes-no questions; Short answers, Daily and
weekly routines; Simple Present: Questions, Frequency adverbs; There's/There are: Describing neighborhood
and activities; Asking and Telling Time; Present Continuous: Weather and sports; Shopping: Clothes, Colors,
Prices; ‘Can’: Statements, Questions, Short answers; Countries, Languages and Nationalities; Simple Past:
Regular and irregular verbs; Verb ‘Be’: Past form, Question form; ‘Many’ and ‘Much’: Countable and uncountable
nouns, Offers, Requests.
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iING102U ingilizce 1l AKTS: 3,0
Kendiniz, aileniz ve sevdiginiz seyler hakkinda konusma; Hobileriniz, ilgi alanlariniz ve muzik zevkinizi sdyleme;
Saglik, ilaglar, uyku ahskanliklari ve stresten bahsetme; Gelecek zaman kullanimi; Hatiralardan bahsetme;
Yardim teklifi ve ydn sorma ifadeleri; Dikkanlar ve sehrinizdeki sevdiginiz yerleri séyleme; Oneri ve tavsiye
isteme ve verme; Tatiller ve seyahate hazirlik ifadeleri; Eviniz, esyalariniz ve aliskanliklariniz ile ilgili konusma;
Kazalar ve ters giden seylerden bahsetme; Farkl iletisim kurma yollarini sdéyleme; Kisileri tarif etme; Planlar ve
etkinlik dizenleme ile ilgili konusma.

iNG102U English 1l ECTS: 3,0
Talking about yourself, your family, and your favorite things; Talking about your hobbies, interests, and taste in
music; Talking about health, remedies, sleep habits, and stress; Talking about the future; Talking about
memories; Offering help and asking for directions; Talking about stores and favorite places in your city or town;
Asking for and giving advice and suggestions; Talking about vacations and getting ready for a trip; Talking
about your home, your belongings, and your habits; Talking about accidents and things that went wrong;
Talking about different ways of communicating; Talking about what people look like; Talking about plans and
organizing events.

iSL214U Teknoloji, inovasyon ve Girisimcilik AKTS: 5,0
Endistri Devrimi, Yénetim Bilimi, Teknolojinin isletme Uzerindeki Etkileri; Bliyiik Veri, Yapay Zeka, Endiistri 4.0,
Digital Cagda isletmecilik; inovasyon Kavraminin Tanimi, icat, Yaraticilik, Ar-Ge, Tasarim; inovasyon Yénetimi ve
Stratejisi, inovatif isletmelerin Ozellikleri; inovasyon Yaklasimlari; Ulusal inovasyon Ekosistemi, Kimeler,
Teknoparklar; Girisimcilik, is Fikri, Yapilabilirlik Analizi; Girisimin Kurulusu, Kiiciik isletme Yénetimi

iSL214U Yok ECTS: 5,0
Industrial Revolution, Management Science, Effects of Technology on Business Operations; Big Data, Artificial
Intelligence, Industry 4.0, Business in the Digital Age; Innovation Concept, Invention, Creativity, R&D, Design;
Innovation Management and Strategy, Characteristics of Innovative Businesses; Innovation Approaches;
National Innovation Ecosystem, Clusters, Technoparks; Entrepreneurship, Business Idea, Feasibility Analysis;
Establishment of Enterprise, Small Business Management

MAi102U Marka ve Yonetimi AKTS: 5,0
Marka ve marka yonetimi kavramlari; Pazarlama biriminin is ve gorev tanimlamalari ve pazarlama plani; Pazar
analizi; Bélumleme (segmentasyon); Konumlandirma; marka kimlik ve kisiligi; Marka mimarisi; Marka
yOnetiminin uygulanabilecedi farkl alanlar

MAI102U ECTS: 5,0
The concepts of brand and brand management; Job Descriptions of the Marketing Unit and Marketing Plan;
Market Analysis; Segmentation; Positioning; Brand ldentity and Personality; Brand architecture; Different Areas
Where Brand Management Can Be Applied

MAI106U Marka iletisiminde Analiz ve Arastirma AKTS: 5,0
Veriye Dayali Marka iletisimi: Veriden Bilgiye, Karar Alma, Bilgi Kaynaklari, Arastiram ve Analiz; Arastirma
Yaklasimlari ve Desenleri: Temel Kavramlar, Arastirma Yaklasimlari, Nicel Arastirma Desenleri, Nitel Arastirma
Desenleri, Karma Arastiram Desenleri; Nicel Analiz Teknikleri: Betimsel istatistikler, Kestirimsel istatistikler,
Blyuk Veri, Duygu Analizi, Sosyal A§ Analizi; Nitel Analizler: Nitel Veri Analiz Sureci, icerik Analizi, Séylem
Analizi; Diger Analiz Teknikleri: Medya Olciim Arastirmalari, SWOT Analizi, Fizyolojik Olciimler, Tutum Olcekleri;
Anket; Gortsme ve GoOzlem; Verilerin Yorumlanmasi ve Raporlanmasi
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MAi106U ECTS: 5,0
Data-Driven Brand Communication: From data for Knowledge, Decision Making, Information Resources,
Research and Analysis; Research Approaches and Designs: Main Concepts, Research Approaches, Quantitative
Research Designs, Qualitative Research Designs, Mixed Research Designs; Quantitative Analyses: Descriptive
Statistics, Predictive Statistics, Big Data, Sentiment Analysis, Social Network Analysis; Qualitative Analyses:
Qualitative Data Analysis Process, Content Analysis, Discourse Analysis; Other Analyses: Media Measurement
Studies, SWOT Analysis, Physiological Measurements, Attitude Scales; Survey; Interview and Observation; Data
Interpretation and Reporting

MAi203U Medya Planlama AKTS: 5,0
Medya, Reklam ve Pazarlama iliskisi; Medya Planlama Siireci: Hedef kitle secimi, Bdlgesellik, Reklam
zamanlamasi; Temel Kavramlar: izlenme orani, Erisim, izlenme payi, Bin kisiye erisim maliyeti, Birit izlenme
orani; Medya Olciimleri: Kisidlcer, Panel, Anket, Evren, Orneklem; Medya Amaclar ve Stratejileri; Mecralarin
Karsilastiriimasi; Online Medya Planlama; Medya Maliyetleri.

MAi203U ECTS: 5,0
Media, Advertising and Marketing Relationship; Media Planning Process: Target audience selection, Regionalism,
Advertising timing; Basic Concepts: Rating, Reach, Share, Cost of reaching thousand people, Gross impression;
Media Measurements: Peoplemeater, Panel, Questionnaire, Population, Sample; Media Objectives and
Strategies; Comparison of Media; Online Media Planning; Media Costs.

MAIi206U Marka iletisimi Tasarimi ve Uygulamalan AKTS: 5,0
Marka Tasarimina Giris; Pazar Acisindan Markalasmanin Degerlendirilmesi; Bir Markanin Tim Unsurlari; Duyusal
ve Deneyimsel Markalama; Viral Marka Yénetimi ve Dijitallesen Markalar; Marka Topluluklari ve iletisimi; Marka
Yénetiminde En Yeni Paradigma: Néromarkalama; Marka iletisiminde Yeni Egilimler

MAi206U ECTS: 5,0
Introduction to Brand Design; Evaluation of Branding in terms of Market; All Elements of a Brand; Sensory and
Experiential Branding; Viral Brand Management and Digitalized Brands; Brand Communities and
Communication; The Newest Paradigm in Brand Management: Neuromarking; New Trends in Brand
Communication

MEi103U Medya ve iletisim AKTS: 7,0
iletisim Siireci; iletisim Tirleri; iletisim Modelleri; iletisim Kuramlari; Medya Kavrami ve Toplum; Medya ve
Kamuoyu; Medya, Siyaset, Propaganda; Turkiye'de Medya.

MEi103U ECTS: 7,0

Communication Process; Types of Communication; Communication Models; Communication Theories; Concept
of Media and Society; Media and Public Opinion; Media, Politics, Propaganda; Media in Turkey.

PSi104U Calisma Psikolojisi AKTS: 5,0
is, Calisma Yasami ve is Analizi: isin tanimi, Psikolojik is analizi; Personel Secimi: Aday temini, personel secim
yontemleri; Performans Degerlendirmenin Psikolojik Boyutu: Performans degerlendirme, Performans
degerlendirmede yapilan hatalar; ise Giudillenme ve is Tatmini: Giidiilenme kavrami, is tatmini: Personel Egitimi
ve Gelistirme: Egitim yéntem ve teknikleri; Is Cevresinin Psikolojik Sonuclari: Calisma saatleri, isin niteligi; Toplu
Pazarlik Psikolojisi: Toplu pazarlik kavrami, Toplu gériismenin psikolojik boyutu; Emeklilik ve issizlik Psikolojisi:
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PSil104U ECTS: 5,0
Work, Work Life and Job Analysis: Definition of job, Psychological job analysis; Personnel Selection: Candidate
procurement, personnel selection methods; Psychological Dimension of Performance Evaluation: Performance
evaluation, Errors in performance evaluation; Motivation and Job Satisfaction: Concept of motivation, Job
satisfaction: Personnel Training and Development: Training methods and techniques; Psychological
Consequences of Work Environment: Working hours, Nature of work; Collective Bargaining Psychology: Concept
of collective bargaining, Psychological dimension of collective bargaining; Retirement and Unemployment
Psychology.

PZL303U Tanitim ve Pazarlama AKTS: 5,0

Pazarlama ve Pazarlama Karmasi: Pazarlama Taniminda Yer Alan Onemli noktalar, Pazarlama Kavraminin
Tarihsel Gelisimi; Pazarlama iletisimi: iletisim Kavrami ve Ogeleri, Reklam: Reklamda Duygularin Kullanimi;
Tiketim Kiltird ve Reklamcilik: Tiketim Kiiltiirii Olgusu ve Ozellikleri; Reklamcilikta Yeni Medya; Satis
Tutundurma; Kisisel Satis ve Dogrudan Pazarlama; Halkla iliskiler, Sponsorluk ve Kurumsal Reklam.

PZL303U ECTS: 5,0
Marketing and marketing mix: Important points located in marketing definition, Historical development of
marketing concept; Marketing communication: The concept of communication and its elements; Advertising:
Use of emotions in advertising; Consumption culture and advertising: The concept of consumption culture and
its characteristics ; New media in advertising; Sales promotion; Personnal selling and direct marketing; Public
relations, sponsorship and corporate advertising.

PZL305U internet ve Mobil Pazarlama AKTS: 5,0
internet ve Mobil Teknolojilerin Kiiltirel ve Toplumsal Boyutu: Tanimlar Siber kiiltir Siber uzay, Teknolojiye farkl
yaklasimlar teknofobik, teknofilik ve ekolojik, Siber kiltiire farkh yaklasimlar, internet kiltiirii, Mobil teknoloji
kaltlrd; Mobil Pazarlama Temelleri; Mobil Ticaret; Mobil Reklam; Basarili Bir Mobil Pazarlama Kampanyasinin
Ozellikleri ve Diinyadan Ornekler; Tirkiye'de internet ve Mobil Pazarlama; internet ve Mobil Pazarlamada Veri ve
Veri Madenciligini; internet ve Mobil Pazarlamanin Etik ve Hukuksal Boyutlari.

PZL305U ECTS: 5,0
Cultural and Social Aspects of Internet and Mobile Technologies: Definitions of cyberculture and cyberspace,
Different approaches to technology technophobic, technophilic and ecologic, Different approaches to
cyberculture, Internet culture, Mobile technology culture; Foundations of Mobile Marketing; Mobile Commerce;
Mobile Advertising; Features of a Successful Mobile Marketing Campaign and Examples from World; Internet and
Mobile Marketing in Turkey; Data and Data Mining in Internet and Mobile Marketing; Ethical and Legal
Dimensions of Internet and Mobile Marketing.

SMY102U Sosyal Medya Platformlan AKTS: 5,0
Sosyal Medyanin Kavramsal Cercevesi ve Teknik Altyapisi: Sosyal medyanin altyapisi, internet, Sosyal medya;
Kisiler Arasi iletisim Platformlari: Popiiler kisiler arasi iletisim platformlari; Sosyal Medya ve Bloglar/Mikrobloglar:
Blog ttirleri, Blog terimleri, populer mikrobloglar; Akademik Sosyal AJ ve Platformlar: Akademik sosyal ag
platformlari; Fotograf ve Video Paylasim Platformlari: Fotograf ve video formatlari; Sosyal Medya ve Glvenlik:
Sosyal medya ve riskler; Sosyal Medya Platformlari ve APller: Apiler ve kullanim senaryolari; is Diinyasi ve
Sosyal Medya Platformlar iliskisi: Teknik hususlar ve is uygulamalari.
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SMY102U ECTS: 5,0
Theoretical Framework and Technical Infrastructure of Social Media: Infrastructure of social media, Internet,
Social media; Interpersonal Communication Platforms: Popular interpersonal communication platforms; Social
Media and Blogs/Microblogs: Types of blogs, Blog terms, popular microblogs; Academic Social Networking and
Platforms: Academic social networking platforms; Photo and Video Sharing Platforms: Photo and video formats;
Social Media and Safety: Social media and risks; Social Media Platforms and APIs: APls and usage scenarios;
Relationship between Business World and Social Media Platforms: Technical aspects and business practices.

SMY104U Dijital Cagda Reklam AKTS: 7,0
Reklamcilikta Dijital Dénlsiim: Dijitallesme, Web teknolojileri, internet reklamcihigi; Dijital Medya Stratejisi:
Hedef kitle, icgdéri, Medya siniflamasi, Planlama ve satin alma, Raporlama ve analiz; icerik Pazarlamasi: Inbound
pazarlama, Dogal reklam, Influencer, Kullanicinin Urettigi icerik; Sosyal Medya Reklamcihgi: Platformlar, Reklam
formatlari; Mobil Pazarlama ve Reklamcilik: Mobilite, Mobil cihazlar, Konum, Beacon, QR kod; Arama Motoru
Pazarlamasi: Google reklamlari, Anahtar kelime, Optimizasyon, Backlink, Algoritma; Veriye Dayali Reklamcilik:
Programatik, Cevrimici davranissal reklamcilik; Bltlinlesik Pazarlama iletisimi: Tutundurma karmasi,
ButlUnlestirme.

SMY104U Digital Age Advertising ECTS: 7,0
Digital Transformation in Advertising: Digitization, Web technologies, Internet advertising; Digital Media
Strategy: Target audience, Insight, Media classification, Planning and purchasing, Reporting and analysis;
Content Marketing: Inbound marketing, Native advertising, Influencer, User generated content; Social Media
Advertising: Platforms, Advertising formats; Mobile Marketing and Advertising: Mobility, Mobile devices,
Location, Beacon, QR code; Search Engine Marketing: Google ads, Keyword, Optimization, Backlink, Algorithm;
Data Driven Advertising: Programmatic, Online behavioral advertising; Integrated Marketing Communications:
Promotion mix, Integration.

SMY105U Dijital Medya ve Tiiketici AKTS: 7,0
Dijital Medya: Dijital medyanin 6zellikleri, Web teknolojilerinin evrimi; Dijital TtUketici: Dijitallesme, GUclenen
tiketici, Dijital tiiketicilerin 6zellikleri; Cevrim ici Topluluklar: Topluluk tirleri, Katilim nedenleri, Uye tirleri;
Paylasim Ekonomisi: Paylasimin dedisen yapisi, Paylasim platformlari; Gizlilik: Tlketici gizliligi, Gizlilik endiseleri,
Verilerin korunmasi; Kisisel Yayincilik: icerik kavrami, Kullanicinin Urettigi icerik, Kisisel yayin araclari; Hikaye
Anlatimi: Hikayenin islevleri ve etkileri, Dijital cagda hikayenin déntsimd, Hikaye anlatim sireci, Arag ve
ortamlar; Dijital Oyun ve Tuketici: Oyun platformlari, Oyun ekonomisi, Oyun ve tiketim.

SMY105U ECTS: 7,0
Digital Media: Characteristics, Evolution of web technologies; Digital Consumer: Digitalization, Empowering
consumer, Characteristics of digital consumers; Online Communities: Types of communities, Reasons for
participation, Types of members; Sharing Economy: Changing structure of sharing, Sharing platforms; Privacy:
Consumer privacy, Privacy concerns, Data protection; Personal Broadcasting: Content, User-generated content,
Personal broadcasting tools; Storytelling: Functions and effects of stories, Transformation of story in the digital
age, Storytelling process, Tools and media; Digital Gaming and Consumer: Gaming platforms, Gaming economy,
Gaming and consumption.

SMY201U Sosyal Medya ve Propaganda AKTS: 7,0
Sosyal Medya ve Propaganda; Sosyal Medyada Kullanilan Propaganda Stratejileri ve Teknikleri; Sosyal
MedyadaDezenformasyon ve Algi Yénetimi; Sosyal Medya ve ideolojik Propaganda; Sosyal Medya ve Siyasal
Kutuplasma; Toplumsal Olaylar ve Sosyal Medyada Propaganda; Sosyal Medyada istihbarat ve Karsi
Propaganda; Sosyal Medya ve Terér Orgiitleri.
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SMY201U ECTS: 7,0
Social Media and Propaganda; Propaganda Strategies and Techniques Used in Social Media; Disinformation and
Perception Management in Social Media; Social Media and Ideological Propaganda; Social Media and Political
Polarization; Social Events and Propaganda in Social Media; Intelligence and Counter-propaganda on Social
Media; Social Media and Terrorist Organizations.

SMY202U Sosyal Medya ve Siyasal iletisim AKTS: 5,0
Sosyal Medya ve Siyasal iletisimin Genel Ozellikleri; Sosyal Medyanin Siyasal iletisime Etkisi; Sosyal Medyadaki
Siyasal iletisim Aktérleri; Kanaat Onderleri ve Siyasal iletisim; Siyasi Liderlerin ve Siyasi Partilerin Sosyal
Medyadaki Siyasal iletisim Yéntemleri; Popiilist Siyasetciler ve Sosyal Medya; Sosyal Medya ve Demokrasi;
Sosyal Medya ve Siyasal Katilma; Siyasetcilerin Sosyal Medyayla lliskileri; Sosyal Medya ve Siyasal Kampanya;
Sosyal Medya ve Kamuoyu Olusumu; Sosyal Medyada Kamu Diplomasisi ve Halkla iliskiler

SMY202U ECTS: 5,0
General Features of Social Media and Political Communication; General Features of Social Media and Political
Communication; The Effect of Social Media on Political Communication; Political Communication Actors in Social
Media; Opinion Leaders and Political Communication; Political Communication Methods of Political Leaders and
Political Parties on Social Media; Populist Politicians and Social Media; Social Media and Democracy; Social Media
and Political Participation; Relations of Politicians with Social Media; Social Media and Political Campaign; Social
Media and Public Opinion Formation; Public Diplomacy and Public Relations in Social Media

SMY203U Dijital Yayincilik AKTS: 5,0
Dijital Yayincilik, Dijitallesen Cagda Yayincilik, Dijital Medya ve Turkiye'de Yeni Nesil Habercilik Kultura, Dijital
Fotograf, Dijitallesen Sinema, Radyo Yayinciligi ve Dijital DOntsim, Televizyon Yayinciliginin Déntsumu, Dijital
Medya ve Halkla iliskiler, Dijital Cagda Bilisim Hukuku

SMY203U ECTS: 5,0
Digital Broadcasting, Broadcasting in the Digitalizing Age, Digital Media and New Generation Journalism Culture
in Turkey, Digital Photography, Digitizing Cinema, Radio Broadcasting and Digital Transformation,
Transformation of Television Broadcasting, Digital Media and Public Relations, Informatics Law in the Digital Age

SMY206U Sosyal Medya ve Kurumsal iletisim AKTS: 7,0
Kurumsal iletisim ve Sosyal Medya Kavramsal Cerceve; Kurumsal iletisim Yénetimi ve Liderlik; Kurumsal iletisim
ve Sosyal Medyanin Endiistri 4.0 icindeki Rolii; Sosyal Medya ve Kriz iletisimi; Sosyal Medya Caginda Sosyal
Sorumluluk; Sosyal Medya ve Kurumsal iletisimin Ekonomik Boyutu; Sosyal Medya ve Algi Yénetimi; Kurumsal
iletisim ve Sosyal Medyanin Uluslararasi Ticarette itibar Yonetimine Etkisi.

SMY206U ECTS: 7,0

Corporate Communication and Social Media Theoretical Framework; Corporate Communication Management
and Leadership; The Role of Corporate Communication and Social Media in Industry 4.0; Social Media and Crisis
Communication; Social Responsibility in the Age of Social Media; The Economic Aspect of Social Media and
Corporate Communication; Social Media and Perception Management; The Effect of Corporate Communication
and Social Media on Reputation Management in International Trade.

SMY207U Dijital Tasarim AKTS: 5,0

Dijital iletisim Teknolojileri; Grafik Tasarim ve Masalistii Yayincilik; Dijital iletisim ve Mesaj Tasarimi; Dijital Sanat
ve Medya; Dijital Gériintii isleme ve Fotograf Teknolojileri; Dijital illistrasyon; 3D Tasarim; Tasarim Hukuku
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SMY207U ECTS: 5,0
Digital Communication Technologies; Graphic Design and Desktop Publishing; Digital Communication and
Message Design; Digital Art and Media; Digital Image Processing and Photography Technologies; Digital
Illustration; 3D Design; Design Law

SMY209U Sosyal Medya Araclan AKTS: 7,0
Sosyal Medyanin Temelleri; Sosyal Medya Okuryazarhgi; Sosyal Medyada Web 2.0 Araclari: Bloglar, vikiler,
podcastler, sosyal ag platformlari, icerik paylasim araclari; Sosyal Medyada icerik Gelistirme: Metin, gérsel,
video ve etkilesimli icerik Uretimi; Sosyal Medyada Haber Takibi ve Paylasimi; Sosyal Medyada Veri Toplama ve
Analiz: Veri toplama araclari, temel analiz yontemleri, raporlama; Kisisel Verilerin Korunmasi ve GUvenlik; Sosyal
Medya Hukuku ve Etigi.

SMY209U ECTS: 7,0
Fundamentals of Social Media; Social Media Literacy; Web 2.0 Tools in Social Media: Blogs, wikis, podcasts,
social networking platforms, content-sharing tools; Content Development in Social Media: Production of text,
visual, video, and interactive content; News Tracking and Sharing in Social Media; Data Collection and Analysis
in Social Media: Data collection tools, basic analysis methods, reporting; Protection of Personal Data and
Security; Social Media Law and Ethics.

SMY210U Sosyal Medya Uygulama Alanlari AKTS: 7,0

Sosyal Medyada Uygulama Alanlari: E-6grenme; Sosyal Medyada Marka Yonetimi; Sosyal Medyada Pazarlama;
Sosyal Medya Reklamcili§i; Sosyal Medyada Halkla iliskiler Yénetimi; Sosyal Medya ve Kamu Diplomasisi; Sosyal
Medyada Siyasal iletisim; Sosyal Medyanin Ekonomi-Politidi; Dijital icerik Uretimi ve Kullanici Katilimi; Sosyal
Medya Analitigi ve Performans Olciimi; Etik, Mahremiyet ve Dijital Giivenlik; Sosyal Medya Uygulamalarinda
GUncel Egilimler.

SMY210U ECTS: 7,0

Applications of Social Media: E-learning; Brand Management on Social Media; Marketing on Social Media; Social
Media Advertising; Public Relations Management on Social Media; Social Media and Public Diplomacy; Political
Communication on Social Media; The Political Economy of Social Media; Digital Content Production and User
Engagement; Social Media Analytics and Performance Measurement; Ethics, Privacy, and Digital Security;
Current Trends in Social Media Applications.

TAR201U Atatiirk ilkeleri ve inkilap Tarihi | AKTS: 3,0
Cumhuriyet'in ilan edildigi 1923 tarihinden Mustafa Kemal Atatirk'ln vefat ettigi 1938 yilina kadar olan surecte
Turkiye Cumhuriyeti'nin ic ve dis siyasetini ve gelismeleri konu almaktadir. Bu surec zarfinda yasanan ic ve dis
siyasi gelismelerin yani sira gerceklestirilen inkilap hamleleri ve bu atilimlarin toplumda meydana getirdigi
sosyo-kultirel degisim de irdelenecektir.

TAR201U Principles of Atatiirk and the History of Turkish Revolution | ECTS: 3,0
It covers the domestic and foreign policy and developments of the Republic of Turkey in the period from 1923,
when the Republic was proclaimed, to 1938, when Mustafa Kemal Atatlrk passed away. In addition to the
internal and external political developments experienced during this process, the refo
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TAR202U Atatiirk ilkeleri ve inkilap Tarihi Il AKTS: 3,0
Tirk inkilabi ve inkilap Hareketler; Tirk inkilabinin Hedefleri; Bir Devlet Kurucusu Olarak Mustafa Kemal
Atatiirk’(in Hayati ve ilkeler; ismet inén{i Dénemi (1939-1950); Tirkiye'nin Demokrat Partili Yillari (1950-1960);
Darbelerin Golgesinde Yoluna Devam Eden Turkiye (1960-1980); Tlrkiye Cumhuriyeti Siyasi Hayatinda
Ozallivillar (1980-1991); Tirkiye'de Koalisyonlar ve Krizler Dénemi(1991-2002); Adalet ve Kalkinma Partisi (AK
Parti) Doneminde Turkiye (2002-2018).

TAR202U Principles of Atatiirk and the History of Turkish Revolution Il ECTS: 3,0

Turkish Revolution and Revolutionary Movements; Goals of the Turkish Revolution; The Life of Mustafa Kemal
Atatlrk as a Founder of a State and Principles; ismet indén(i Period (1939-1950); Turkey's Democratic Party Years
(1950-1960); Turkey Continuing on the Path of the Shadows of Coups (1960-1980); Ozalli Years in the Life of the
Political Republic of Turkey (1980-1991); The Period of Coalitions and Crises in Turkey (1991-2002); Turkey
during the Justice and Development Party (AK Party) Era (2002-2018).

Tic204U Elektronik Ticaret AKTS: 5,0

Bilgi Ekonomisi ve Elektronik Ticaret; Elektronik Ticaretin Altyapisi; Elektronik Ticarette Guvenlik; E-Pazarlama;
Elektronik Ticaret ve ilgili Hukuki Diizenlemeler: Elektronik ticarette temel hukuksal sorunlar, Elektronik ticaret
ve fikri mulkiyet haklari, Elektronik ticaret ve haksiz rekabet, Elektronik ticarette islem guvenligi ve elektronik
imza (e-imza), Elektronik s6zlesmeler, Elektronik ticaret ve tuketicilerin korunmasi; Elektronik Ticaret ve
Vergilendirme; Elektronik Ticaret ve Lojistik; Elektronik Ticaret ve Bilgi Sistemleri.

Tic204u ECTS: 5,0
Information Economy and Electronic Commerce; Infrastructure of Electronic Commerce; Security in Electronic
Commerce; E-Marketing; Electronic Commerce and Related Legal Regulations: Basic legal issues in electronic
commerce, Electronic commerce and intellectual property rights, Electronic commerce and unfair competition,
Transaction security and electronic signature (e-signature) in electronic commerce, Electronic contracts,
Electronic commerce and consumer protection; Electronic Commerce and Taxation; Electronic Commerce and
Logistics; Electronic Commerce and Information Systems.

TUR202U Tark Dili 1l AKTS: 3,0

Kompozisyon Bilgileri: Kompozisyonla ilgili genel bilgiler, paragraf ve paragrafta anlatim bicimleri; Noktalama
isaretleri; Yazim Kurallari; Yazili anlatim tarleri ve uygulamalari I: Distnce yazilari; Yazili anlatim tdrleri ve
uygulamalari Il: Sanatsal yazilar; Bilimsel Yazilar ve Yazisma Turleri: Bilimsel yazilar, Yazisma tarleri; Okuma ve
Dinleme: Okuma, Okudugunu anlama stratejileri, Elestirel okuma; Dinleme; Okuma Dinleme iliskisi; S6zli
Anlatim: Konusma ve guzel konusma ile ilgili temel kavramlar, Beden Dili ve S6zli Anlatimdaki Yeri; Konusma
Tirleri; Basarili Sunum ilkeleri ve Teknikleri; S6zli Anlatimda Bazi Soyleyis Ozellikleri.

TUR202U Turkish Language Il ECTS: 3,0
Composition information: General information about composition, Paragraph, and ways of paragraph
expressions; Punctuation; Spelling Rules; Types of Text and Applications I: Expository writing; Types of Text and
Applications II: Narrative writing; Scientific Writing and Correspondence Types; Reading and Listening: Reading,
Reading comprehension strategies, Critical reading; Listening; Listening and Reading Relationship; Oral
Expression: The basic concepts of speech and effective speaking; Body Language and The Role of Body
Language in Oral Expression; Speech Types; Principles and Techniques of Effective Presentations; Articulatory
Features of Oral Expression.

WTK201U icerik Yonetim Sistemleri AKTS: 5,0

icerik Yénetim Sistemlerinde Temel Kavramlar; icerik Yénetim Sistemleriyle Calismak; WordPress; Joomla icerik
Yoénetim Sistemi; Drupal; CraftCMS; DotNetNuke-DNN; Uygulamada icerik Yénetim Sistemleri.
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WTK201U Yok ECTS: 5,0

Basic Concepts in Content Management Systems; Working with Content Management Systems; WordPress;
Joomla Content Management System; Drupal; CraftCMS; DotNetNuke-DNN; Content Management Systems in
Practice.

WTK212U Web Grafik Tasarimi AKTS: 5,0

Web Grafik Tasarimin Gelisimi: Grafik tasarim, Grafik tasarimci, Grafik tasarim programlarinin 6nemi; Web Grafik
Tasariminda Kalite ve Standartlar: Web grafik tasarimin kisa tarihi, Web grafik tasariminda kalite faktorleri, Web
grafik tasarim kalite standartlar; lllustrator ile Grafik Tasarim: lllustrator ile basit cizimler, Illustrator ortaminda
katmanlarla calisma; CorelIDRAW ile Grafik Tasarim: Corel ile basit cizimler; Google Web Designer ile Grafik
Tasarimi; Photoshop ile Grafik Tasarimi; InDesign ile Grafik Tasarimi; Acik Kaynak Kodlu Web Gratik Tasarim
Araclari: GIMP, GEGL, Inkscape.

WTK212U ECTS: 5,0

Advances of Web Graphic Design: Graphic design, Graphic designer, Importance of graphic design programs;
Quality and Standards in Web Graphic Design: A brief history of web graphic design, Quality factors in web
graphic design, Web graphic design quality standards; Graphic Design with Illustrator: Simple drawings with
Illustrator, Working with layers in lllustrator; Graphic Design with CoreIDRAW: Simple drawings with Corel;
Graphic Design with Google Web Designer; Graphic Design with Photoshop; Graphic Design with InDesign; Open
Source Web Graphic Design Tools: GIMP, GEGL, Inkscape.

YBS308U Sosyal Ag Analizi AKTS: 5,0
Ag Bilimi ve Sosyal Aglar: Cizge kurami, Sosyal aglarin gelisimi, Ag analizinin katkilari; Temel Kavramlar: Derece
dagihmi, Komsuluk matrisi, Ag tarleri ve yogunlugu, En kisa patika; Aglarin Tarleri: Rassal aglar, Alti adim
hipotezi, Kiiciik diinya aglari; Olcekten Bagimsizlik ve Kuvvet Yasasi: internetin haritasi, Olcekten bagimsizlik,
Kuvvet yasasi, Aglarin bliyUmesi; Aglarda Topluluklarin Belirlenmesi: Topluluk, Uyum modeli, Yapisal esdegerlilik
modeli, Hiyerarsik kiimelenme, Dendogramlar; Merkezilik Olclleri: Derece, Arasindalik ve Yakinhk Merkeziligi;
Pajek ile Aglarin Cizimi ve Analizi; NodeXL ile Aglarin Cizimi ve Analizi.

YBS308U ECTS: 5,0

Network Science and Social Networks: Graph theory, The development of social networks, The contributions of
network analysis; Basic Concepts: Degree distribution, The adjacency matrix, Network type and density, The
shortest path; Types of Networks: Random networks, Six-degrees of seperation, Small-world networks; Scale-
freeness and Power Law: Internet map, Scale-freeness, Power law, The growth of the network; Determining
Communities: Social cohesion model, Structural equivalence model, Hierarchical clustering, Dendograms;
Centrality Measures: Degree, closeness, and betweenness; Drawing and Analysis of Networks with Pajek;
Drawing and Analysis



