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DERS PROGRAMI

l. SEMESTER

Code Course Title Course Type

LEE610 Research Design and Ethics (ENG) Required Courses 7.5

Elective Courses 22.5

Sum 30

Il. SEMESTER

Code Course Title Course Type

SMR600 Seminar (ENG) Required Courses 7.5

Elective Courses 22.5

Sum 30

I1l. SEMESTER

Code Course Title Course Type

DYS000 Qualifying Exam (ENG) Required Courses 0.0
Sum 0

IV. SEMESTER

Code Course Title Course Type

TEZ900-0 Thesis (Thesis Proposal) (ENG) Required Courses 30.0
Sum 30

V. SEMESTER

Code Course Title Course Type

TEZ900 Thesis (ENG) Required Courses 30.0
Sum 30

V1. SEMESTER

Code Course Title Course Type

TEZ900 Thesis (ENG) Required Courses 30.0

Sum 30

VIl. SEMESTER

Code Course Title Course Type

TEZ900 Thesis (ENG) Required Courses 30.0

Sum 30
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VIIl. SEMESTER

Code Course Title Course Type
TEZ900 Thesis (ENG) Required Courses 30.0

Sum 30

Elective Courses

Laboratory

Code Course Title + Practice ECTS
iSL627 Advanced Corporate Finance (ENG)(ENG) 3+0 7.5
iSL629 Business Policy and Strategic Management (ENG)(ENG) 3+0 7.5
; Directed Readings in Management & Organization

ISL631 (ENG)(ENG) 3+0 7.5
iSL633 Internal Auditing (ENG)(ENG) 3+0 7.5
PZL623 Marketing Theory (ENG)(ENG) 3+0 7.5
iSL618 Advanced Research Methods (ENG)(ENG) 3+0 7.5
; Directed Readings and Proposal of a Research in Global

ISL624 Mar. (ENG)(ENG) 340 7.5
iSL634 Global Management Strategies (ENG)(ENG) 3+0 7.5
; International Financial Reporting and Accounting

15L636 Standards (ENG)(ENG) 3+0 73
iSL644 Topics in Contemporary Management and Technology 340 75

(ENG)(ENG)

Institute Specialization Field Course

Laboratory +

Code Course Title .
Practice

UzM900 Research in Area of Specialization (ENG)(ENG) 7+0 7.5
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DERS ICERIKLERI

DYS000 Qualifying Exam(Yeterlik Sinavi) AKTS: 0,0
Yeterlilik sinavi icerigi ve yapisinin aciklanmasi; Sinav icin ¢alisma listelerinin hazirlanmasi; Haftalik calisma
konularinin belirlenmesi; Soru-cevap seklinde konularin 6grenme derecelerini tespit etme; Ogrencinin bilgi
eksiklerinin belirlenmesi; Calisma listelerindeki kaynaklara iliskin tartismalar yapiimasi.

DYS000 Qualifying Exam ECTS: 0,0
Explanation of the content and structure of the proficiency exam; Creation of study lists for the exam;
Identifying weekly study topics; Assessing the student's knowledge through question-answer sessions;
Identifying knowledge gaps; Discussing resources related to the study lists.

iSL618 Advanced Research Methods (ileri Arastirma Yéntemleri) AKTS: 7,5
Arastirma Yontemlerinin Temelleri: Arastirma dili; Etik: Etik disi arastirma, Modern Sistemler; Nitel Arastirma
Yaklasimlari: Nitel Gelenekler, Nitel Yéntemler; Ornekleme: Yéntemler; Olcmeye Giris: Olcekler ve Olcekleme;
Anket Arastirmasi: Anket Tasarimi; Tasarima Giris: Tasarim ve Nedensellik; Yari Deneysel Tasarim: Yari Deneysel
Tasarimin Temelleri; Veri Analizi: Tanimlayici ve Gikarimsal Analiz

iSL618 Advanced Research Methods ECTS: 7,5
Foundations of Research Methods: Language of research; Ethics: Unethical research, Modern Systems;
Qualitative Approaches to Research: Qualitative Traditions, Qualitative Methods; Sampling: Methods;
Introduction to Measurement: Scales and Scaling; Survey Research: Survey Design; Introduction to Design:
Design and Causality; Quasi experimental Design: Foundations of Quasi-Experimental Design; Data Analysis:
Descriptive and Inferential Analysis

iSL624 Directed Readings and Proposal of a Research in Global Mar. AKTS: 7,5
Klresel pazarlama arastirmasina giris; Klresel pazarlamanin teorik temelleri; Kiresel pazarlamada kulturel
boyutlar; Kiresel markalasma ve konumlandirma; Uluslararasi pazara giris stratejileri; Kiresel baglamlarda
tuketici davranisi; Kiresel pazarlamada dijital dontistim; Klresel pazarlamada karsilasilan zorluklar; Kiresel
pazarlamada surdurulebilirlik ve etik; Akademik literatir tarama teknikleri; Kiresel pazarlama arastirmalarinda
yukselen trendler; Klresel pazarlamada ileri metodolojiler; Arastirma dnerisi gelistirme; Nihai 6neri sunumu ve
degerlendirme

isL624 Directed Readings and Proposal of a Research in Global Mar. ECTS: 7,5

Introduction to global marketing research; Theoretical foundations of global marketing; Cultural dimensions in
global marketing; Global branding and positioning; International market entry strategies; Consumer behavior in
global contexts; Digital transformation in global marketing; Challenges in global marketing; Sustainability and
ethics in global marketing; Academic literature review techniques; Emerging trends in global marketing
research; Advanced methodologies in global marketing; Research proposal development; Final proposal
submission and reflection

iSL627 Advanced Corporate Finance (ileri isletme Finansi) AKTS: 7,5
Finansal Yonetim ve Fonksiyonlari: isletmenin amaclari, Finansmanin tarihsel gelisimi; isletmelerin Yasal Kurulus
Tarleri: Anonim ortakliklar, Halka acik ortakliklar; Paranin Zaman Dederi: Faiz hesaplamalari, Anliteler; Finansal
Analiz: Analizde kullanilan teknikler, Basabas analizi; Finansal Planlama ve Kontrol: Nakit bltcesi, Fon akim
tablosu; Calisma Sermayesi Yonetimi: Calisma sermayesi, Risk ve karllik; Kisa Vadeli Finansman: Baslica Kisa
Vadeli Finansman Kaynaklari: Orta Vadeli Finanslama: Banka kredileri, Satici kredileri, Kiralama, Forfaiting.
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iSL627 Advanced Corporate Finance ECTS: 7,5
Financial Management and lts Functions: Purposes of a company, Historical evolution of finance; Legal
Foundations and Types of Companies: Joint stock companies, Publicly held Corporations; Time Value of Money:
Interest calculations, Annuities; Financial Analysis: Analysis techniques, Breakeven analysis; Financial Planning
and Control: Cash budget, Statement of fund flows; Working Capital Management, Risk and Profitability; Short-
Term Financing: Major sources of short-term finance; MediumTerm Financing: Bank loans, Credits from sellers,
Leasing, Forfaiting.

iSL629 Business Policy and Strategic Management (isl. Poli. ve Str. AKTS: 7,5

isletme Politikasi ve Stratejik Yénetime Giris: Stratejik Yonetimde temel kavramlar, Kurumsal Yénetisim, Stratejik
yonetim acisindan etik ve sosyal sorumluluk; Cevresel Analiz: Cevrenin taranmasi ve endustri analizi, isletme ici
tarama ve o6rgutsel analiz; Stratejileri olusturma: Durum analizi ve isletme stratejisi, Kurumsal stratejiler,
Fonksiyonel stratejiler ve stratejik secim; Strateji Uygulama ve Kontrol: 6rgitleme, yoneltme ve kontrol.

iSL629 Business Policy and Strategic Management ECTS: 7,5

Introduction to Business Policy and Strategic Management: Basic concepts in strategic management, Corporate
Governance, Ethics and social responsibility in strategic management; Scanning the Environment:
Environmental scanning & industry analysis, Internal scanning & organizational analysis; Strategy Formulation:
Situation analysis & business strategy, Corporate strategy, Functional strategy & strategic choice; Strategy
Implementation and Control: Organizing for Action, Staffing & directing, Evaluation & control.

isL634 Global Management Strategies (Kiiresel Yonetim Stratejileri) AKTS: 7,5

Giderek daha karmasik hale gelen is dinyasi, artan klresel rekabetle karsi karsiyadir.strateji tasarimi ve
uygulamasi; ve bu, dinya capindaki etki nedeniyle daha zorlayici hale gelditarifeler ve iklim degisikligi
savunuculugu ile ilgili anlasmazliklarin Herhangi bir dizeyde ve herhangi bir alanda stratejilerrekabet avantaji
elde etmeye odaklanma, yenilik ve teknoloji ile strdlrtlir.Kiresellesmenin degisen dogdasi gibi herhangi bir
sektorde is yapmanin dinamiklerini anlamakytksek hizli teknolojinin yonlendirdigi baglantilar, kaltare agikligin
hayati 6nemifarkliliklar, yeni nesil tiketicilerin yUkselisi ve ilgili is stratejileri birbirine baglanmalidir.

iSL634 Global Management Strategies ECTS: 7,5
The increasingly complex world of business confronts increasing global competition in terms ofstrategy design
and implementation; and this has become more challenging by the worldwide impactof disputes regarding
tariffs and climate change advocacy. Strategies at any level and in any field offocus on acquiring competitive
advantage are sustained by innovation and technology.Understanding the dynamics of doing business in any
sector such as the changing nature of globalconnections driven by high speed technology, the vital importance
of openness to culturaldifferences, the rise of a new generation of consumers and relevant business strategies
must be connected.

iSL636 International Financial Reporting and Accounting Standards AKTS: 7,5
UFRS'ye giris, Kavramsal Cerceve ve Standartlar

iSL636 International Financial Reporting and Accounting Standards ECTS: 7,5
Introduction to IFRS, Conceptual Framework for Financial Reporting and Standards
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iSL644 Topics in Contemporary Management and Technology(C.Y.ve AKTS: 7,5
T.K)

Yapay zeka: Makine 6grenimi ve derin 6grenme gibi yapay zeka tekniklerinin incelenmesi, otomasyon, karar
verme ve inovasyon gibi yapay zeka is yetenekleri, islevsel alanlarda yapay zeka, yapay zeka ve isin gelecedi,
yapay zeka zorluklari (toplumsal, organizasyonel ve etik ); Blyuk veri analizi: bUyUk veri teknolojileri ve is
analitiginin incelenmesi, buyUk veri analitigi uygulamalari, buaytk veri etigi; Dijital dontisim: Dijital is
baglaminda vizyon ve strateji, organizasyon yapisi, is sirecleri, yetenekler, liderlik ve kultlr; Dijital
ekosistemler: Ekosistem stratejisi, Platform isleri, Dijital hazirlik ve ortaklik.

isL644 Topics in Contemporary Management and Technology ECTS: 7,5
Artificial intelligence (Al): review of Al techniques such as machine learning and deep learning, Al business
capabilities such as automation, decision making and innovation, Al in functional areas, Al and the future of
work, Al challenges (societal, organizational and ethical); Big data analytics: review of big data technologies and
business analytics, big data analytics applications, big data ethics; Digital transformation: Vision and strategy,
organizational structure, business processes, capabilities, leadership and culture in digital business context;
Digital ecosystems: Ecosystem strategy, Platform businesses, Digital readiness and partnering.

LEE610 Research Design and Ethics (Arastirma Etigi ve Tasarimi) AKTS: 7,5
Arastirma Yontemlerine Giris: Farkl arastirma turleri, Arastirma raporu, Arastirma sorulari; Yaygin Veri Toplama
Yontemleri; Arastirmada Degiskenler: Degisken Tirleri; Gecerlik ve Glvenirlik: Gegerlik tlrleri, GUvenirlik tlrleri;
Nicel Arastirmalar: Nicel veri toplama ve veri analizi; Nitel Arastirmalar: Nitel veri toplama ve veri analizi; Sinif ici
Arastirma; Bilim Etigi.

LEE610 Research Design and Ethics ECTS: 7,5
Introduction To Research: Different types of research, Research report, Research questions; Common Data
Collection Measures; Research Variables: Types of variables; Validity And Reliability: Types of validity, Types of
reliability; Quantitative Studies: Gathering and analyzing quantitative data; Qualitative Studies: Gathering and
analyzing qualitative data; Classroom Research; Ethical Issues In Research.

PZL623 Marketing Theory (Pazarlama Teorisi) AKTS: 7,5
Sosyal Bilim Olarak Pazarlama; Pazarlama Biliminin Evrimi; Pazarlama ve Yéntem; Pazarlama, isletme ve Toplum
Etkilesimi; Pazarlamanin Temel Sosyal Bilimlerle Etkilesimi; Pazarlamaya MUbadele Yonlu Yaklasim; Pazarlamaya
iliski Yonlu Yaklasim; Pazarlamaya Erdem Yonli Yaklasim; Deder Yaratim ve Paylasim Siireci Olarak Pazarlama;
TUketici Davranisi Teorisi; Sosyo-Materyal Bir Yapi Olarak Pazar; Yeni Kurumsal Kuram ve Pazarlama.

PZL623 Marketing Theory ECTS: 7,5
Marketing as a Social Science; Evolution of Marketing Science; Marketing and Method; Marketing, Business and
Community Interaction; Interaction of Marketing with Core Social Sciences; Exchange Oriented Approach to
Marketing; Relationship Oriented Approach to Marketing; Virtue-Oriented Approach to Marketing; Marketing as a
Value Creation and Sharing Process; Consumer Behavior Theory; Market as a Socio-Material Structure; New
Institutional Theory and Marketing.

TEZ900 Thesis (Tez) AKTS: 30,0
Tez konusunu belirlemek Uzere 6grencinin bilgi birikiminin oldugu ve ilgi duydugu konular hakkinda fikir
alisverisinde bulunulmasi; Ogrencinin belirlenen tez konusu ile iliskili olarak énerdigi fikirlerin ve literatir
taramasinin degerlendirilmesi; Tez calismasina konu olacak distncenin belirlenmesi; Yapilan literatlr taramalari
Isiginda, tez calismasi kapsaminda kullanilacak olan arastirma planina ve cihazlara karar verilmesi; Tez
calismasi kapsaminda yapilacak olan uygulamalara iliskin parametrelerin saptanmasi; Tez calismasi icin gerekli
adimlarin, arastirmalarin ve uygulamalarin gergeklestirilmesi.
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TEZ900 Thesis ECTS: 30,0

Exchange information with the student on his/her areas of interest in order to define the scope of the thesis;
Evaluate the literature survey the student has done on the proposed research topic; Evaluate ideas the student
has put forward on his/her research topic; Decide on the ideas to be used in the thesis work; Decide on a
research plan and equipment to be used in the thesis work in the light of the literature survey; Define
experimental parameters to be used in the thesis work; Carry out studies for the supply of materials to be used
in the thesis work; Determining the parameters related to the applications; Carrying out the necessary steps,
and applications.

TEZ900 Thesis (Tez) AKTS: 30,0
Tez konusunu belirlemek Gzere 6grencinin bilgi birikiminin oldugu ve ilgi duydugu konular hakkinda fikir
alisverisinde bulunulmasi; Ogrencinin belirlenen tez konusu ile iliskili olarak énerdigi fikirlerin ve literatir
taramasinin degerlendirilmesi; Tez calismasina konu olacak dislncenin belirlenmesi; Yapilan literatir taramalari
Isiginda, tez calismasi kapsaminda kullanilacak olan arastirma planina ve cihazlara karar verilmesi; Tez
calismasi kapsaminda yapilacak olan uygulamalara iliskin parametrelerin saptanmasi; Tez calismasi icin gerekli
adimlarin, arastirmalarin ve uygulamalarin gergeklestirilmesi.

TEZ900 Thesis ECTS: 30,0
Exchange information with the student on his/her areas of interest in order to define the scope of the thesis;
Evaluate the literature survey the student has done on the proposed research topic; Evaluate ideas the student
has put forward on his/her research topic; Decide on the ideas to be used in the thesis work; Decide on a
research plan and equipment to be used in the thesis work in the light of the literature survey; Define
experimental parameters to be used in the thesis work; Carry out studies for the supply of materials to be used
in the thesis work; Determining the parameters related to the applications; Carrying out the necessary steps,
and applications.

TEZ900 Thesis (Tez) AKTS: 30,0
Tez konusunu belirlemek Gzere 6grencinin bilgi birikiminin oldugu ve ilgi duydugu konular hakkinda fikir
alisverisinde bulunulmasi; Ogrencinin belirlenen tez konusu ile iliskili olarak 6nerdigi fikirlerin ve literatir
taramasinin degerlendirilmesi; Tez calismasina konu olacak dlslincenin belirlenmesi; Yapilan literatlr taramalari
Isiginda, tez calismasi kapsaminda kullanilacak olan arastirma planina ve cihazlara karar verilmesi; Tez
calismasi kapsaminda yapilacak olan uygulamalara iliskin parametrelerin saptanmasi; Tez calismasi icin gerekli
adimlarin, arastirmalarin ve uygulamalarin gerceklestiriimesi.

TEZ900 Thesis ECTS: 30,0
Exchange information with the student on his/her areas of interest in order to define the scope of the thesis;
Evaluate the literature survey the student has done on the proposed research topic; Evaluate ideas the student
has put forward on his/her research topic; Decide on the ideas to be used in the thesis work; Decide on a
research plan and equipment to be used in the thesis work in the light of the literature survey; Define
experimental parameters to be used in the thesis work; Carry out studies for the supply of materials to be used
in the thesis work; Determining the parameters related to the applications; Carrying out the necessary steps,
and applications.

TEZ900 Thesis (Tez) AKTS: 30,0
Tez konusunu belirlemek Uzere 6grencinin bilgi birikiminin oldugu ve ilgi duydugu konular hakkinda fikir
alisverisinde bulunulmasi; Ogrencinin belirlenen tez konusu ile iliskili olarak énerdigi fikirlerin ve literatir
taramasinin degerlendirilmesi; Tez calismasina konu olacak dlslncenin belirlenmesi; Yapilan literatlr taramalari
Isiginda, tez calismasi kapsaminda kullanilacak olan arastirma planina ve cihazlara karar verilmesi; Tez
calismasi kapsaminda yapilacak olan uygulamalara iliskin parametrelerin saptanmasi; Tez calismasi icin gerekli
adimlarin, arastirmalarin ve uygulamalarin gergeklestirilmesi.



Anadolu Universitesi isletme Programi (ingilizce) (Doktora) Programi 2026-2027 Ogretim Yili Ders
Katalogu

TEZ900 Thesis ECTS: 30,0
Exchange information with the student on his/her areas of interest in order to define the scope of the thesis;
Evaluate the literature survey the student has done on the proposed research topic; Evaluate ideas the student
has put forward on his/her research topic; Decide on the ideas to be used in the thesis work; Decide on a
research plan and equipment to be used in the thesis work in the light of the literature survey; Define
experimental parameters to be used in the thesis work; Carry out studies for the supply of materials to be used
in the thesis work; Determining the parameters related to the applications; Carrying out the necessary steps,
and applications.

UuzM900 Research in Area of Specialization AKTS: 7,5
Tez konusunun belirlenmesi, Tez konusu ile ilgili literatlir arastirmasi, Literatirden elde edilen bulgular
dogrultusunda arastirmanin teorik cercevesinin belirlenmesi; Verilerin toplanmasi ve analiz edilmesi; Arastirma
bulgularinin literatire dayali olara tartisiimasi, Arastirmanin literatlire ve uygulamaya yonelik katkilarinin
belirlenmesi, Tezin raporlanmasi.

UuzM900 Research in Area of Specialization ECTS: 7,5
Propose the thesis subject; Literature search about thesis subject; Determining the theoretical framework of the
research in line with the findings obtained from the literature; collecting data and data analyse; Discussion of
the findings of the research compared to the literature; Determining the contribution of the research to the
literature and practice; Reporting the thesis.



