Anadolu Universitesi Halkla iliskiler ve Reklamcilik Bliimii (%30 ingilizce) Programi 2026-2027
Ogretim Yili Ders Katalogu

DERS PROGRAMI

I. SEMESTER
Code Course Title Course Type
ARY111 Research Methods in Social Sciences (ENG) Required Courses 4.5
iLT107 Introduction to Communication Required Courses 3.5
iSL153 Business Management (ENG) Required Courses 6.0
KUL193 Career Planning Required Courses 2.0
PSi102 Psychology (ENG) Required Courses 3.5
S0OS153 Sociology Required Courses 3.5
TUR121 Writing Required Courses 2.0
TUR125 Turkish Language | Required Courses 2.0
Area Elective Courses 3.0
Sum 30
Il. SEMESTER
Code Course Title Course Type
BiL150 Fundamentals of Information Technology Required Courses 5.0
FOT201 Basic Photography (ENG) Required Courses 5.0
iLT108 Theories of Communication Required Courses 4.5
PZL104 Introduction to Marketing Management Required Courses 6.5
RHi207 Visual Communication Required Courses 5.0
TUR122 Speaking Skills Required Courses 2.0
TUR126 Turkish Language I Required Courses 2.0
Sum 30
I1l. SEMESTER
Code Course Title Course Type
iKT215 Economics (ENG) Required Courses 2.5
ING325 Academic English 11l (ENG) Required Courses 3.0
PSi104 Social Psychology (ENG) Required Courses 3.0
RHi203 Introduction to Advertising Required Courses 6.5
RHi206 Introduction to Public Relations Required Courses 6.5
RHi306 Communication Research Required Courses 6.5
TAR165 Atatlrk's Principles and History of Turkish Revolution | Required Courses 2.0

Sum 30
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IV. SEMESTER
Code Course Title Course Type
FEL102 Introduction to Philosophy (ENG) Required Courses 2.5
HUK124 Basic Concepts of Law Required Courses 2.5
ING326 Academic English IV (ENG) Required Courses 3.0
RHi202 Theory and Practice in Public Relations Required Courses 6.0
RHi204 Consumer Behavior (ENG) Required Courses 6.0
RHi351 Social Campaigns Required Courses 4.5
SNT253 History of Art Required Courses 3.5
TAR166 Atatlrk's Principles and History of Turkish Revolution Il Required Courses 2.0
Sum 30

V. SEMESTER

Code Course Title Course Type

RHi301 Persuasive Communication (ENG) Required Courses 4.0

RHi303 Creativity in Advertising | Required Courses 6.0

RHi305 Media Planning Required Courses 3.5

Siv102 Political Science (ENG) Required Courses 3.0
Elective Courses 2.0
Area Elective Courses 11.5

Sum 30

V1. SEMESTER

Code Course Title Course Type
RHi304 Creativity in Advertising Il Required Courses 6.0
RHi312 Advertising Copywriting Required Courses 6.0
RHi334 Advertising Campaign Analyses Required Courses 4.5
ST)324 Internship Required Courses 5.0
Area Elective Courses 8.5
Sum 30

VIl. SEMESTER

Code Course Title Course Type
RHi440 Analysis of Public Relations Campaigns Required Courses 4.5
RHi461 Graduation Project | Required Courses 8.0

Area Elective Courses 17.5
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VIl. SEMESTER

Code Course Title Course Type

Sum 30

VIIl. SEMESTER

Code Course Title Course Type
RHi462 Graduation Project Il Required Courses 8.0
Area Elective Courses 22.0
Sum 30

Elective Courses

Laboratory +

Code Course Title Practice

KUL199 Cultural Activities (TR) 0+2 2.0
TiY152 Theatre (TR) 2+0 2.5
TUR120 Turkish Sign Language (TR) 3+0 3.0
KUL195 Volunteer Work (TR) 1+2 4.0

Area Elective Courses

Code Course Title I;all::;:;z;y ECTS

EDB235 Literary and Cultural Studies (ENG)(ENG) 3+0 4.5
GRA206 Introduction to Computer Aided Graphic Design (TR) 3+0 6.5
iLT379 Social Media Applications (TR) 2+2 4.5
RHi205 Marketing Communication (TR) 3+0 4.5
HiR240 Consumption Awareness and Consumer Rights (TR) 3+0 4.5
iLT238 Political Communication (TR) 2+1 5.0
iSL412 Strategic Management (TR) 2+0 3.0
RHi324 Internal Communication (ENG)(ENG) 3+0 4.5
RHi326 Critical Thinking (ENG)(ENG) 3+0 4.5
STV210 Film and TV Information (TR) 2+0 4.5
ARY301 Qualitative Methods in Communication Research (TR) 3+0 4.5
GZT307 Digital Media Ethics (ENG)(ENG) 3+0 4.0
HiR341 Project Cycle Management (TR) 2+2 4.5
HiR343 Communiation in Non Govermental Organizations (TR) 3+0 4.5
HUK399 Human Rights and Democracy (TR) 3+0 4.5

iSP151 Spanish | (ISP)(ISP) 4+0 4.0
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Area Elective Courses

Code Course Title tall::ar:tti?;;y ECTS

RHi307 Advertising Analysis (TR) 340 4.5
RHi315 Event Management (TR) 2+ 2 5.0
RHi322 Corporate Social Responsibilty Communication (ENG)(ENG) 3+0 4.5
RHi323 Critical Perspectives on Advertising (ENG)(ENG) 2+1 5.0
RHi328 Strategic Framing Approaches in Public Relations (TR) 2+2 5.0
RHi355 Presentation Techniques in Campaigns (TR) 3+0 4.5
RHi357 Digital Public Relations (TR) 3+0 4.5
RHi361 Public Relations Management (TR) 3+0 4.5
RHi363 Seminar | (TR) 242 5.0
RHi365 Media and Politics (ENG)(ENG) 3+0 4.5
RHi367 Advertising Film Production (TR) 2+2 5.0
RHi369 Psychological Approaches in Advertising (TR) 3+0 4.5
RHi451 Strategic Planning (TR) 3+0 4.0
GRA252 Motion Graphics (TR) 2+ 2 5.0
HiR340 ,(A_rrltp\i;‘icial Intelligence Assisted Public Relations Content D. 242 50
HiR342 Digital Advertising and Artificial Intelligence (TR) 2+2 4.5
iLT381 Web-Based Storytelling (TR) 2+2 4.5
iSP152 Spanish Il (ISP)(ISP) 4+0 4.0
RHi310 Brand Communication Management (ENG)(ENG) 3+0 4.5
RHi316 Advertising and Neuroscience (TR) 3+0 4.5
RHi318 Content Marketing (ENG)(ENG) 2+2 5.0
RHi320 Sustainability Communication (TR) 3+0 4.5
RHi345 TV Advertising (TR) 3+0 5.0
RHi352 Advertising Design Il (TR) 2+2 4.5
RHi354 Corporate Communication Management (TR) 3+0 4.5
RHi358 Advertising in the Digital Age (TR) 2+2 5.0
RHi360 Digital Media Applications (ENG)(ENG) 2+2 5.0
RHi366 Storytelling in Advertising (TR) 2+2 5.0
BiL441 Artificial Intelligence (TR) 3+0 4.5
iLT407 Applications of Communication Research (TR) 3+0 4.5

iING425 Academic English V (ENG)(ENG) 3+0 3.0
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Area Elective Courses

Laboratory

Code Course Title + Practice ECTS

RHi459 Digital Advertising Copywriting (TR) 2+2 6.0
RHi463 Advertising Copywriting Practices (TR) 2+2 6.0
BiL464 Computer Based Creative Studies Il (TR) 340 6.0
HiR440 Public Diplomacy (TR) 340 4.5
HUK478 Intellectual Property Rights (TR) 2+0 3.0
ING426 Academic English VI (ENG)(ENG) 3+0 3.0
RHi452 Sport Marketing Communication (TR) 3+0 4.5
RHi456 International Advertising and Public Relations (TR) 3+0 4.5
RHi458 International Projects (ENG)(ENG) 2+4 6.0
RHi460 Advertising Project (ENG)(ENG) 2+2 6.0

RHi466 Seminar IV (ENG)(ENG) 2+2 5.0
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DERS ICERIKLERI

ARY11l1l Research Methods in Social Sciences (Sos.Bil.Ar.Yon.) AKTS: 4,5
Bu ders sosyal arastirma yontemlerine genel bir giris niteligindedir ve dort genis konuyu kapsayacaktir: sosyal
bilimin temelleri, arastirma tasarimi, veri toplama ve veri analizi. Her bir konuyu tartisirken, sosyal arastirmanin
etik sonuglarini da ele alacagiz. Sosyal arastirma bir zanaattir ve diger tUm zanaatlarda oldugu gibi bunu iyi
yapmak icin pratik yapmak gerekir. Dijital kaynaklara ek olarak, ders boyunca verilecek édevler ve tartismalar,
sosyal arastirmaci olmanizi saglayacak beceri ve aracglarla kendinizi donatmaniza yardimci olacaktir.

ARY11l1l Research Methods in Social Sciences ECTS: 4,5

This course is a general introduction to social research methods and will cover four broad topics: the
foundations of social science, research design, data collection, and data analysis. In discussing each topic, we
will also consider the ethical implications of social research. Social research is a craft, and like any other craft, it
takes practice to do it well. In addition to digital resources, the assignments and the discussions throughout the
course will help you to equip yourself with the skills and the tools that will enable you to become a social
researcher.

BiL150 Temel Bilgi Teknolojisi AKTS: 5,0
Bilgisayara Giris: Bilgisayarin tarihcesi; isletim Sistemleri; Ofis Yazilimlar-Sézciik islemciler ve Belge Sistemleri;
Ofis Yazilimlari-Hesap Tablosu Programlari; Ofis Yazilimlari-Sunu Programlari; E-Posta-Kisisel iletisim Yénetimi;
internet'in Etkin Kullanimi ve internet Givenligi; Ag Teknolojileri; Bilgisayar Donanim ve Hata Bulma: Bilgisayar
turleri; Sosyal Aglar ve Sosyal Medya: Sosyal aglar ve sosyal medyaya giris; Ozel 7 Uygulama Yazilimlari: Coklu
ortam (Multimedia); Bilisim Hukuku ve Etigi; EOgrenme: E-6grenmenin gelisimi; E-Devlet Uygulamalari;
Bilgisayar ve Ag Glvenligi; GUnUmuUzde Bilisimin Stratejik Teknolojileri.

BiL150 Fundamentals of Information Technology ECTS: 5,0
Introduction to Computer: History of computer; Operating systems; Office Software-Word Processors and
Document Systems; Office Software- Spreadsheet Programs; Office Software-Presentation Programs; E-Mail-
Personal Communication Management; Effective Use of Internet and Internet Security; Network Technologies;
Computer Hardware and Fault Finding: Types of computers; Social Networks and Social Media: Introduction to
social networks and social media; Special 7 Application Software: Multimedia; IT Law and Ethics; eLearning:
Development of e-learning; E-Government Applications; Computer and Network Security; Strategic Technologies
of Informatics Today.

BiL441 Yapay Zeka AKTS: 4,5
Yapay Zekanin Temelleri: Temel kavramlar, Yapay zekanin tarihcesi, Yapay zekanin yapisi; Veriden Ogrenme:
Veri, Veri Tirleri, Enformasyon, Bilgi; Makine Ogrenimi: Yaygin makine 6grenimi algoritmalari, Tahmin modelleri,
Tanimlayici modeller, Makine 6grenimi uygulamalari; Derin Ogrenme: Sinir aglari, Derin 6grenme uygulamalari;
Reklamcilik ve Halkla iliskiler alani icin Uretken Yapay Zeka; Dogal Dil isleme: Sanal asistan; Yapay Zeka Etigi;
Yapay Zeka Stratejisi; Reklamcilik ve Halkla iliskiler alaninda Yapay Zek& Céziimlerinin Uygulanmasi: Faydalar
ve sinirlamalar

BiL441 Artificial Intelligence ECTS: 4,5
Fundamentals of Artificial Intelligence: Fundamental concepts, Historical perspective, Structure of Al; Learning
from Data: Data, Types of Data, Information, Knowledge; Machine Learning: Common types of machine learning
algorithms, Predictive models, Descriptive models, Machine learning applications; Deep Learning: Neural
networks, Deep learning applications; Generative Al for Public Relations and Advertising; Natural Language
Processing: Virtual assistant; Al Ethics; Al Strategy; Implementing Al Solutions in Public Relations and
Advertising: Benefits and limitations
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EDB235 Literary and Cultural Studies (Edebi.ve Kiiltir Calismalari) AKTS: 4,5
Temel Kavramlar: Dil ve Edebiyat; Metin ve anlam: ingiliz Edebiyati, Amerikan Edebiyati ve Elestiri; Toplumun
Entelektlel Yapisi ve Edebi Eserlere Yansimasi; Edebi Elestiri Kuramlari ve Toplumsal Elestiri: Psikoanaliz,
Feminizm, Varolusculuk, Cinsiyet Calismalar ve Kultirel Calismalar; Otobiyografi; Dil ve Kultldr; Cokkultarltluk:
Edebiyat ve Kltir: ingiliz Kiltird, Koloniler Dénemi ve Sonrasi; Ornek metin ve film incelemeleri; Edebi tiirler:
Roman, Siir, Drama, Kisa éykii; Metin Uzerinde Edebi Unsurlari Gésterme: Kiiltiirel Unsurlari Gésterme,
Semboller, Kodlar, imgeler.

EDB235 Literary and Cultural Studies ECTS: 4,5
Basic Concepts. Language and Literature; Text and meaning: English Literature, American Literature and
Criticism; Intellectual Background; Literary Theories and Social Criticism: Psychoanalysis, Feminism, Marxism,
Existentialism, Gender and Cultural Studies; Autobiography; Language and Culture; Multiculturalism: Literature
and Culture: English Culture, Colonialism, Post-Colonialism; Analysis of Sample Texts and Films; Literary Genres:
Novel, Poetry, Short Story, Drama; Literary Analysis; Analysis of Cultural Elements: Text, Codes, Signs and
Symbols.

FOT201 Basic Photography (Temel Fotografcilik) AKTS: 5,0
Fotografin Kisa Tarihi: Dinden buglne goéruntu ve fotograf; Kullanilan Film Boyutuna Goére Fotograf Makinesi
Cesitleri; Fotograf Makinesi Parcalari; Objektifler; Diyafram, Orticii ve 1SO: Degiskenler arasi baglantilar;
Netleme: Netleme tiirleri, Otomotik ve manuel netlik; Net Alan Derinligi; Isik Olciim{; Cekim Modlari; Renkler;
Beyaz Ayari; Aydinlatma Bicimleri; Kompozisyon ve Estetik.

FOT201 Basic Photography ECTS: 5,0
Short History of Photography: Image and photography from yesterday to today; Camera Types According to Film
Size Used; Camera Parts; Lenses; Aperture, Shutter and 1SO: Connections between variables; Focusing: Types of
focus, Automatic and manual focus; Depth of Field; Light Measurement; Shooting Modes; Colors; White Balance;
Lighting Styles; Composition and Aesthetics.

GRA206 Bilgisayar Destekli Grafik Tasarima Giris AKTS: 6,5
Tasarim Araci Olarak Adobe Photoshop: Menller, Aracglar; Secim Araclari ve Katmanlara Giris: Segim araclarinin
ozellikleri, Katmanlarin 6zellikleri; Secimlerle ve Katmanlarla Calismak; Fotograf Réotuslama ve Onarma:
Rotuslama ve onarma araclari; Photoshop'ta Maskeler: Katman maskesi, Kirpoma maskesi; Photoshop'ta Mock
Up: 2 boyutlu uygulamalar, 3 boyutlu uygulamalar; Afis Tasarimi; Dergi Reklami Tasarimi.

GRA206 Introduction to Computer Aided Graphic Design ECTS: 6,5
Adobe Photoshop as a Design Tool: Menus, Tools; Introduction to Selection Tools and Layers: Features of
selection tools, Features of Layers; Working with Selection Tools and Layers; Photo Retouching and Repairing:
Retouching and repairing tools; Masks in Photoshop: Layer mask, Clipping mask; Mock Up in Photoshop: 2D
applications, 3D applications; Poster Design; Print Ad Design.

GRA252 Hareketli Grafik Tasarim AKTS: 5,0
Prodiiksiyon ve Post-Prodiiksiyon Siirecleri: Post-Prodiiksiyon araclari; TV ve Sinema Gibi Dinamik Mecralar icin
Yaratici Audio-Visual icerik; Adobe After Effects Yazilimi ile 2B Canlandirma: Temel kavramlar, Araclar,
Olanaklar; Storyboard; Yaygin Kullanilan Canlandirma Yéntem ve Teknikleri: 3B, Kare animasyon, Kukla
animasyon, Stop-motion; Sesli ve Hareketli Grafik Tasarim Urlinleri: Jenerik, Reklam, Kanal kimligi.
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GRA252 Motion Graphics ECTS: 5,0
Production and Post-Production Processes: Post-Production tools; Creative Audio-Visual Content for Dynamic
Media like TV and Cinema; 2D Animation with Adobe After Effects Software: Basic concepts, Tools, Facilities;
Storyboard; Common Animation Methods and Techniques: 3D, Frame animation, Puppet animation, Stop-
motion; Audible and Animated Graphic Design Products: Generics, Advertisement, Channel ID.

GZT307 Digital Media Ethics (Dijital Medya Etigi) AKTS: 4,0
Etik Nedir? Kavramlar ve Yaklasimlar; Enformasyon Etigi; Arama Motoru Etigi; Gizlilik ve Kisisel Veri; BlyUk Veri
Etigi; Gazeteciler icin Cevrimici Etik; Yeni Teknoloji icin Etik; Yapay Zeka ve Etik; Sansir ve icerik Kaldiriimasi;
Cevrimici Nefret Soylemi; Telif Haklari.

GZT307 Digital Media Ethics ECTS: 4,0
What is Ethics? Concepts and Approaches; Information Ethics; Search Engine Ethics; Privacy and Personal Data;
Big Data Ethics; Online Ethics for Journalists; Ethics for New Technology; Artificial Intelligence and Ethics;
Censorship and Content Removal; Online Hate Speech; Copyrights.

HiR240 Tuketim Bilinci ve Tuiketici Haklari AKTS: 4,5

TUketici hukukunun genel cercevesi; Tuketici hak ve yukumlalUkleri; Tuketici haklarinin temel ilkeleri ve genel
islem sartlari; Ayipli mal ve hizmetler; Ayipli mallar nedeniyle tiketicinin tazminat isteme hakki; Tuketicinin
korunmasi hakkinda kanun ile dizenlenen tuketici sdzlesmeleri; Aldatici reklamlara karsi tiketicinin korunmasi;
Taksitli satislar ve tuketici kredileri; Tuketici kredilerinde tuketicinin korunmasi; Tatil amacl s6zlesmeler;
Tiketici konseyi ve calisma usulleri; Konut finansmani ve 6én édemeli konut satis sdzlesmeleri; isyeri disinda
kurulan sozlesmeler; Mesafeli s6zlesmeler ve abonelik sézlesmeler; Cesitli tiketici islemleri.

HiR240 Consumption Awareness and Consumer Rights ECTS: 4,5

General framework of consumer law; Consumer rights and obligations; Basic principles of consumer rights and
general transaction conditions; Defective goods and services; Consumer's right to claim compensation due to
defective goods; Consumer contracts regulated by the law on consumer protection; Protection of consumers
against misleading advertisements; Installment sales and consumer loans; Protection of consumers in consumer
loans; Vacation contracts; Consumer council and working procedures; Housing finance and prepaid housing
sales contracts; Contracts established outside the workplace; Distance contracts and subscription contracts;
Various consumer transactions.

HiR340 Yapay Zeka Destekli Halkla iliskiler icerik Tasarimi AKTS: 5,0
Uretken Yapay Zeka: Yapay zeka ve iretken yapay zeka kavrami ve farki, Halkla iliskiler alaninda yapay zeka
uygulama érnekleri; Sorumlu ve Bilincli Uretken Yapay Zeka Kullanimi: Yapay zekanin giiclii/zayif yénleri, Yapay
zeka kullaniminda riskler, etik ilkeler ve regiilasyonlar; Yapay Zeka ile Birlikte Calismak: Uretken yapay zekanin
calisma mantigi, Prompt mihendisligi kavrami; Geleneksel Yontemlerle ve Yapay Zeka Destekli Uygulama:
Halkla iliskiler amach makale, Basin bulteni, Haber mektubu, Roportaj, Brosir, Kitapcik, Afis, Sosyal medya
icerikleri.

HiR340 Artificial Intelligence Assisted Public Relations Content D. ECTS: 5,0

Productive Artificial Intelligence: The concept and difference between Al and productive Al, Examples of artificial
intelligence applications in public relations; Responsible and Conscious Use of Productive Artificial Intelligence:
Strengths/weaknesses of artificial intelligence, Risks, ethical principles and regulations in the use of artificial
intelligence; Working Together with Artificial Intelligence: Working logic of productive artificial intelligence, The
concept of prompt engineering; Traditional Methods and Al Supported Application: Public relations articles, Press
releases, Newsletters, Interviews, Brochures, Booklets, Banners, Social media content.
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HiR341 Proje Déngusi Yénetimi AKTS: 4,5
Proje Yénetimine Giris ve Temel Kavramlar; Proje Déngiisii Yénetimi ve Asamalari; ihtiyac Analizi ve Paydas
Yonetimi; Hedef Belirleme ve Stratejik Planlama; Proje Bltcesi ve Kaynak Yonetimi; Risk Analizi ve Alternatif
Stratejiler; Proje Uygulama ve Yiritme Siireci; izleme ve Degerlendirme Siirecleri; Proje Raporlama ve Geri
Bildirim Mekanizmalari; Sardarulebilir Proje Yonetimi Yaklasimlari; Uygulama: Proje Plani Tasarlama.

HiR341 Project Cycle Management ECTS: 4,5
Introduction to Project Management and Fundamental Concepts; Project Cycle Management and Its Stages;
Needs Analysis and Stakeholder Management; Goal Setting and Strategic Planning; Project Budgeting and
Resource Management; Risk Analysis and Alternative Strategies; Project Implementation and Execution Process;
Monitoring and Evaluation Procedures; Project Reporting and Feedback Mechanisms; Sustainable Project
Management Approaches; Application: Designing a Project Plan.

HiR342 Dijital Reklamcilik ve Yapay Zeka AKTS: 4,5
Dijital Reklamcilikta Yapay Zekaya Giris; Programatik Reklamcilik ve Otomatik Satin Alma; Yapay Zeka Destekli
icerik Uretimi (Uygulamali); Kullanici Davranisi Analizi ve Kisisellestirme; Google ve Sosyal Medya Reklamlarinda
Yapay Zeka; Dijital Reklamlarda Basari Olcim( ve Raporlama; Chatbotlar ve Reklamcilikta Kullanimi; Yapay
Zeka ile Dinamik ve Adaptif Reklamlar; Etik, Gizlilik ve Yapay Zeka Destekli Reklamcilik; Yapay Zeka ile
Gelecegin Reklamcilik Stratejileri; Uygulama: Al Tabanh Bir Reklam Kampanyasi Tasarimi.

HiR342 Digital Advertising and Artificial Intelligence ECTS: 4,5

Introduction to Artificial Intelligence in Digital Advertising; Programmatic Advertising and Automated Buying; Al-
Powered Content Creation (Applied); User Behavior Analysis and Personalization; Artificial Intelligence in Google
and Social Media Advertising; Success Measurement and Reporting in Digital Advertising; Chatbots and Their
Use in Advertising; Dynamic and Adaptive Ads with Artificial Intelligence; Ethics, Privacy, and Al-Supported
Advertising; Future Advertising Strategies with Artificial Intelligence; Application: Designing an Al-Based
Advertising Campaign.

HiR343 Sivil Toplum Kuruluslarinda iletisim AKTS: 4,5
Sivil Toplum Kavrami: Kapsami, Kuramsal gelisim siireci; Sivil Toplum Kurulusu (STK): Ozellikleri, Uygulama
alanlari; Uclincli Sektdr Olarak Onemi; Toplumsal Hareketler ve STK’larin iletisim Teknolojileri ile iliskisi; Kar
Amaci Giitmeyen Kurumlarda iletisim Siireci Yénetimi: Analiz, Planlama, Uygulama, Olcme; STK'larda Pazarlama
ve iletisim; STK'larda Halkla iliskiler: Kurum ici ve kurum disi uygulamalar; Medya ile iliskiler; K&r Amaci
Gutmeyen Kurumlarda Uygulamalar: Sosyal sorumluluk uygulamalari, Lobicilik, Sosyal medya kullanimi;
STK’larda Kampanya Tasarimi: Amac, Hedef kitle, iletisim stratejisi, Uygulama, Degerlendirme; Ornek Olay
Analizleri.

HiR343 Communiation in Non Govermental Organizations ECTS: 4,5
The Concept of Civil Society: Scope, Theoretical development; Civil Society Organization (CSO): Types, The
fields of activity, Importance as the third sector; The Relationship Between Social Movements, CSOs and
Communication Technologies; Communication Management in Non-Profit Organizations (NGOs): Analysis,
Planning, Implementation, Measurement; Marketing and Communication in CSOs; PR in NGOs: Internal and
external activities; Relations with the Media; Practices in NGOs: Social responsibility practices, Lobbying
activities, Social media practices; Campaign Design in CSOs: Objective, Target audience, Communication
strategy, Implementation, Evaluation; Case Studies.
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HiR440 Kamu Diplomasisi AKTS: 4,5
Kamu Diplomasisi Kavrami; Kamu Diplomasisi ve Uluslararasi Halkla iliskiler; Yumusak Giic Kavrami; Kamu
Diplomasisi Modelleri; iletisimin Kamu Diplomasisinde Onemi; Kamu Diplomasisi Ara¢ ve Yéntemleri; Kamu
Diplomasisi Uygulama Alanlari; Kamu Diplomasisinde Geleneksel Medya Uygulamalari; Kamu Diplomasisinde
Yeni Medya Uygulamalari; Kamu Diplomasisinde Haberin Rolii; Kamu Diplomasisinde Kiiresel Ornekler;
Turkiye'de Kamu Diplomasisi.

HiR440 Public Diplomacy ECTS: 4,5
Concept of Public Diplomacy; Public Diplomacy and International Public Relations; Soft Power Concept; Public
Diplomacy Models; The Importance of Communication in Public Diplomacy; Public Diplomacy Tools and Methods;
Public Diplomacy Application Areas; Traditional Media Applications in Public Diplomacy; New Media Applications
in Public Diplomacy; The Role of News in Public Diplomacy; Global Examples in Public Diplomacy; Public
Diplomacy in Turkiye.

HUK399 insan Haklari ve Demokrasi AKTS: 4,5

insan haklari ile ilgili temel kavramlar; Vatandaslik ve demokrasi ile ilgili temel kavramlar bilgisi; insan haklarinin
ve uluslararasi alana gegis slrecinin tarihi gelisimi; Avrupa Birligi Ulkelerinde ve Amerika Birlesik Devletleri’'nde
insan haklari ve gelisimi; Ulusal, uluslararasi diizeyde insan haklarinin korunmasi; insan haklari ve vatandashk
egitiminin 6nemi; Yurttaslik, demokrasi insan haklarina iliskin kavramlarin kullanilmasi; Demokrasi ve insan
haklarina saygili olmaya yonelik davranislar; Anayasal temel hak ve 6zgurliklerin 6grenilmesi; Yonetim
sistemlerinin aciklanmasi.

HUK399 Human Rights and Democracy ECTS: 4,5
Basic concepts of human rights; Knowledge of basic concepts of citizenship and democracy; Historical
development of human rights and the process of transition to the international arena; Human rights and
development in European Union countries and the United States; Protection of human rights at national and
international level; The importance of human rights and citizenship education; Use of concepts related to
citizenship, democracy and human rights; Behaviors towards respecting democracy and human rights; Learning
constitutional fundamental rights and freedoms; Explanation of administration systems.

iKT215 Economics (Ekonomi) AKTS: 2,5
Temel kavramlar; Uretim faktorleri; Gretim fonksiyonu; Uretim imkanlari egrisi; azalan verimler kanunu;
piyasalar: arz, talep ve fiyat; piyasa dengesi, mal tlrleri; piyasa dengesinde degisimler; fiyat politikalari; egim;
esneklik; nedensellik ve korelasyon; piyasa tirleri; temel makroekonomik degiskenler: enflasyon, issizlik, faiz
orani ve doviz kuru; ekonomik bliylime ve gelisme; gelisme ve teknoloji iliskisi; para, fonksiyonlari ve para
piyasasl; Turkiye Ekonomisinin temel nitelikleri; dinya ekonomisindeki glncel sorunlar: borglanma, finansal
derinlesme, kutuplasan is tarleri.

iKT215 Economics ECTS: 2,5
Main concepts; factors of production; production function; production possibilities curve; law of diminishing
returns; markets: supply, demand and price; market equilibrium; types of goods; changes in market equilibrium;
price policies; slope; elasticity; causation and correlation; market types; main macroeconomic variables:
inflation, unemployment, interest rates and exchange rates; economic growth and development; development
and technology relation; money, its functions and money market; key characteristics of Turkish Economy;
contemporary problems in world economy: debts, financial deepening, polarized jobs.
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iLT107 iletisime Giris AKTS: 3,5
iletisim Kavraminin Kékeni ve Tanimi Uzerine Tartismalar; iletisim Siirecinin Temel isleyis Ogeleri ve Yan Ogeler;
iletisimin Gostergebilimsel Ozellikleri; iletisimin Yapisal Ozellikleri, Sézsiiz ve S6zl{ iletisim; Gérsel iletisim ve
iletisimin islevleri; Grup ve Orgut iletisimi; Kitle iletisimi; Yeni Medya ve Sosyal Aglar Uzerine Tartismalar;
Uluslararasi iletisim; Kiltirlerarasi iletisim.

iLT107 Introduction to Communication ECTS: 3,5

Discussions on the Origin and Definition of Communication Concept; Basic Operational Elements and Side
Elements of the Communication Process; Semiotic Features of Communication; Structural Features of
Communication; Nonverbal and Verbal Communication; Visual Communication and Functions of Communication;
Group and Organizational Communication; Mass Communication, Discussions on New Media and Social
Networks; International Communication; Intercultural Communication.

iLT108 iletisim Kuramlari AKTS: 4,5
Temel iletisim Modelleri I; Temel iletisim Modelleri II; iletisim Kuramlari I; iletisim Kuramlari Il; Normatif Medya
Kuramlari I; Normatif Medya Kuramlari II; iletisimde Etki Arastirmalar |I; iletisimde Etki Arastirmalari Il; Feminist

Medya Calismalari; iletisim ve Toplumsallasma; Medyanin Kiltiir ve Toplum Uzerindeki Etkileri; Kamuoyu ve
Giindem Belirleme; Medya ve Toplumsal Gerceklik; iletisim Arastirmalari Tarihi.

iLT108 Theories of Communication ECTS: 4,5
Basic Communication Models I; Basic Communication Models Il; Theories of Communication I; Theories of
Communication Il; Normative Media Theories |; Normative Media Theories II; Influence Researches in
Communication [; Influence Researches in Communication IlI; Feminist Media Studies; Communication and

Socialization; Effects of Media on Culture and Society; Public Opinion and Agenda Setting; Media and Social
Reality; Communication Research History.

iLT238 Siyasal iletisim AKTS: 5,0
Siyaset, iletisim, Medya; Siyasal iletisim Tarihi: Propaganda, Halkla iliskiler, Amerikanvarilesme; Siyasal
iletisimin Aktérleri: Siyasal partiler, Yurttaslar, Medya, Sivil toplum érgtleri; Siyasal Katiim: Oy verme, Protesto,
Goénullilak, Boykot, Toplumsal hareketler; Siyasal iletisim Araclari: Yz yiize iletisim, Propaganda, Siyasal
pazarlama, Lobicilik, Oy avciligi; Siyasal Reklamcilik ve Halkla iliskiler: Siyasal kampanya, Miting, Bagis toplama,
Liderlik, Cekicilik, imaj.

iLT238 Political Communication ECTS: 5,0
Politics, Communication, Media; History of Political Communication: Propaganda, Public relations,
Americanization; Actors of Political Communication: Political parties, Citizens, Media, Non-governmental
organizations, Spin doctors; Political Participation; Voting, Protests, Social movements, Voluntary work, Boycott;
Political Communication Tools; Face to face communication, Propaganda, Political marketing, Lobbying,
Canvassing; Political Advertising and PR: Political campaign, Meeting, Fundraising, Leadership, Appeal, Image.

iING325 Academic English Ill (Akademik ingilizce IlI) AKTS: 3,0
Soru formlari: 6zne ve nesne sorulari; Genis, Simdiki, Gecmis, Present perfect simple, Present perfect
continuous Zamanlari; Gelecek zaman yapilari; Birinci ve ikinci tip kosullu cimle; Karsilastirma; Tanimlayici ve
Tanimlayici Olmayan sifat ciimlecikleri; Kisilik tanimlayici sifatlar; On ekler; Seyahat kavramlari; iki parcali fiiller;
isleri tanimlayici sifatlari; Bagimli edatlar; Reklamcilikta kullanilan sifatlar; Kelime bilesimleri; Avantaj ve
dezavantaj deneme yazisi; Biyografi yazisi; Grafik raporu yazimi; Gorus bildiren deneme yazisi; Resmi yazisma.
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ING325 Academic English Il ECTS: 3,0
Question forms: subject and object questions; Present simple, Present continuous, Past simple, Present perfect
simple, Present perfect continuous Tenses; Future forms; First and Second conditional; Comparison; Defining
and Non-defining relative clauses; Personality adjectives; Prefixes; Travel expressions; Phrasal verbs; Work
adjectives; Dependent prepositions; Advertising adjectives; Word combinations; A for and against essay; A
biographical profile; A report describing a chart; An opinion-led essay; Formal corresponce.

iNG326 Akademik ingilizce IV AKTS: 3,0
Tiketim Toplumu, Tiketim Kiltiirii ve Siirdirilebilirlik; Dogal Diinya, Biyocesitlilik ve iklim Degisimi; Calisma
Hayati, Serbest Zaman ve is-Yasam Dengesi; insanlar, Mekanlar ve Kentlesme Dinamikleri; Sanat, Miizik ve
Kultiirel ifade Bicimleri; Sporun Sosyolojisi, Biyo-Mekanik ve Endustrisi; Bilimsel Yenilikler, Teknoloji ve Yapay
Zeka Etigi; Gegcmise Bakis, Tarihsel Anlatilar ve Arkeoloji; Kesifler, Cografi Arastirmalar ve Uzay Calismalari.

iNG326 Academic English IV ECTS: 3,0
Consumer Society, Consumerism, and Sustainability; The Natural World, Biodiversity, and Climate Change; Work
and Play, Leisure, and Work-Life Balance; People and Places, Urbanization, and Spatial Dynamics; Art and Music,
Cultural Expressions, and Aesthetics; Sociology, Biomechanics, and the Industry of Sports; Scientific Innovations,
Emerging Technologies, and Al Ethics; Windows on the Past, Historical Narratives, and Archaeology; Exploration,
Geographical Discoveries, and Space Research.

iNG425 Academic English V (Akademik ingilizce V) AKTS: 3,0
Akademik Calismalar icin Okuma Becerileri: Metinleri analiz etme, Cikarimda bulunma, Alt metin bilgisini fark
etme, Alankelime bilgisini gelistirme; Akademik Calismalar icin Dinleme Becerileri: Cikarim yapma, Ders notu
alma, Sdylenileniyorumlama; Akademik Calismalar icin Konusma Becerileri: Tartismalara katilma, Ozetleme,
Gorisme yapma, Konusmasirasina uyma, Farkli konularda sunum yapma, sunumlara yorumda bulunma;
Akademik Calismalar icin Yazma Becerileri:Farkli akademik konularda yazma, Kanit kullanarak etkili tartisma
gelistirme.

iING425 Academic English V ECTS: 3,0
Reading Skills for Academic Studies: Analyzing texts, Making inferences, Recognizing implicit information,
Developing field-specific vocabulary; Listening Skills for Academic Studies: Making inferences, Taking lecture
notes, Interpreting what is said; Speaking Skills for Academic Studies: Participating in discussions, Summarizing,
Conducting interviews, Taking turns in conversation, Giving presentations on different topics, Commenting on
presentations; Writing Skills for Academic Studies: Writing on different academic topics, Developing effective
arguments using evidence.

iNG426 Akademik ingilizce VI AKTS: 3,0
Ders Tanitimi ve Soézsiiz iletisim; Viicut Dili ve iletisim; Vicut Dili Uzerine Okuma ve Kelime Calismasi; Metin
inceleme ve Yazma Alistirmalari; Okudugunu Anlama ve Kelime Calismasi; Metin Analizi ve Uygulama
Alistirmalari; Dinleme ve Konusma Becerileri; Dinleme ve Konusma Alistirmalari; Akademik Okuma ve Yazma;
Sozsiiz Iletisim Uygulamalari; Yazili Anlatim Calismalari; Metin inceleme ve Alistirmalar; Kelime Bilgisi ve Okuma
Calismasi; Dinleme, Konusma ve Genel Degerlendirme.

iNG426 Academic English VI ECTS: 3,0

Course Introduction and Nonverbal Communication; Body Language and Communication; Reading and
Vocabulary on Body Language; Text Analysis and Writing Practice; Reading Comprehension and Vocabulary
Study; Text Analysis and Practical Exercises; Listening and Speaking Skills; Listening and Speaking Practice;
Academic Reading and Writing; Applications of Nonverbal Communication; Written Expression Practice; Text
Analysis and Exercises; Vocabulary Building and Reading Study; Listening, Speaking, and General Review.
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iSP151 ispanyolca I AKTS: 4,0
Bu ders, dgrencilerin temel ispanyolca iletisim becerilerini gelistirmesini hedefler. Selamlama, tanisma, alfabe
ve telaffuzla baslayan program; ulkeler, milliyetler, meslekler, sayilar ve hay yapisi gibi temel konularla devam
eder. GUnlUk rutinler, aile bireyleri, iyelik ve isaret sifatlari, bos zaman aktiviteleri, yer-yon edatlari, estar fiili,
genis zamanda duzenli ve dlUzensiz fiiller, ayrica ir + a + mastar yapisiyla gelecek planlar islenir. Kulturel
icerikler ve s6zlU aktivitelerle 6grenme pekistirilir.

iSP151 Spanish | ECTS: 4,0
This course develops students’ basic Spanish communication skills. It begins with greetings, introductions, the
alphabet, and pronunciation, followed by countries, nationalities, professions, numbers, and the structure hay.
Students work on daily routines, family vocabulary, possessive and demonstrative adjectives, leisure activities,
prepositions, the verb estar, and regular and irregular present-tense verbs. The ir + a + infinitive structure is
introduced for future plans. Cultural themes and oral activities reinforce learning.

iSL153 Business Management (isletme Yénetimi) AKTS: 6,0
Ekonomi ve is idaresi Sistemleri; Kumandali Ekonomiler ve Pazar Ekonomileri; Pazar Sistemi Nasil Calisir:
Basarlyi nasil dlceriz; isletme Fonksiyonlari; Yénetim ve Organizasyon: Yénetim fonksiyonlari, Orgiitlerin yapisi
ve dogasl, ic érgutler, insan iliskileri; insan ve Uretim: insan kaynaklari yénetimi, Hizmetlerin (retimi;
Pazarlama: Pazar bulma sireci, Uriin ve fiyatlandirma, Tanitim, Dagditim kanallari; Finansman: Yénetimsel
finansman, Hisse senedi piyasalari

i$L153 Business Management ECTS: 6,0

Economy and business management systems; controlled economies and market economies; how does the
market system work?: How to measure success; business functions; management and organization:
management functions, structure and nature of organizations; internal organizations, human communication;
human and production: human resources management, producing services; marketing: processes of finding
markets, product and pricing, promotion, distribution channels; finance: managerial finance, stock exchange
market.

isL412 Stratejik Yonetim AKTS: 3,0
Stratejik yénetimin temel kavramlari; Stratejik yénetim siireci ve unsurlari; Dis cevre analizi; isletme analizi;
Stratejik yénlendirme; isletme stratejilerinin olusturulmasi; Kurumsal stratejilerin gelistiriimesi; Uluslararasi
stratejilerin gelistirilmesi; Stratejik degerlendirme ve kontrol.

isL412 Strategic Management ECTS: 3,0
Basic concepts of strategic management; Strategic management process and its elements; External
environment analysis; Business analysis; Strategic guidance; Establishing business strategies; Developing
corporate strategies; Developing international strategies; Strategic evaluation and control.

KUL193 Kariyer Planlama AKTS: 2,0
Kariyer Kavrami: Tanim, ilgili kavramlar; Kariyer Gelisim Kuramlari; Kariyer Planlama: Ozellikleri, ilkeleri,
Asamalari, Modelleri; Kariyer Yénetimi: Onemi, Amaclari, Kapsami; Kariyer Gelistirme ve Stratejileri; Kariyerle
ilgili Giincel Sorunlar; Oz Gecmis ve is Mektuplari Hazirlama; is Gérlismesi Teknikleri; Etkili Miillakat Teknikleri;
Diksiyon ve Beden Dili; Sektér Gunleri: Kamu sektorl; Sektor Glnleri: Akademi; Sektér Gunleri: Girisimcilik;
Sektor Ginleri: Ozel sektor
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KUL193 Career Planning ECTS: 2,0
Career Concept: Definition, Related concepts; Career Development Theories; Career Planning: Characteristics,
Principles, Stages, Models; Career Management: Importance, Aims, Scope; Career Development and Strategies;
Current Issues About Career; Preparing CV and Business Letters; Job Interview Techniques; Effective Interview
Techniques; Diction and Body Language; Sector Days: Public sector; Sector Days: Academy; Sector Days:
Entrepreneurship; Sector Days: Private sector

KUL195 Gonlullulik Calismalan AKTS: 4,0
Gondllaluk Alanlari (Afet ve Acil Durum, Cevre, Egitim ve Kultlr, Spor, Saglik ve Sosyal Hizmetler vd.); Gondlla
Calismalarla ilgili Proje Gelistirme ve Sahada Génillii Calismalara Katihm; Gonulli Calismalarda Etik, Ahlaki,
Dini, Geleneksel Degerler ve ilkeler; Kamu Kurumlari, Yerel Yonetimler ve Sivil Toplum Kuruluslarinda (STK)
Gonullt Calismalara Katilm; Toplumda Risk Gruplari ve Gonulluluk; Gégmenler ve Gonulluluk.

KUL195 Volunteer Work ECTS: 4,0
Concepts of Management and Organization; Concept of Volunteering and Volunteer Management; Basic
Volunteering Areas (Disaster and Emergency, Environment, Education and Culture, Sports, Health and Social
Services, etc); Project Development and Participation in Volunteer Field Work; Ethical, Moral, Religious, and
Traditional Values and Principles in Volunteer Work; Participation in Volunteer Work in Public Institutions, Local
Governments and NGOs; Risk Groups and Volunteering in Society; Migrants and Volunteering.

KUL199 Kultirel Etkinlikler AKTS: 2,0
Spor Faaliyetlerine Aktif Olarak veya Seyirci Olarak Katilim; Rehberlik Merkezi Tarafindan Dlzenlenen
Faaliyetlere Katilim; Sanat Atdlyelerine Katilim; Mize Egitimi; Sanat Gezilerine Katilmak; Kultirel Gezilere
Katilmak; Sinema, Tiyatro, Bilimsel Toplanti vb. Etkinliklere katilmak ve gérev almak; KullUplerde Goérev Almak;
Ogrenci Temsilcisi Olmak ve Cevre Faaliyetlerine Katilmak.

KUL199 Cultural Activities ECTS: 2,0
Participating Actively or as a Spectator in Sports Activities; Participating in Activities Arranged by the Counseling
Center; Participating in Workshops in Art; Education on Museums; Participating in Art Trips; Participating in
Cultural Trips; Participating in and Taking Duty in Activities such as Cinema, Theatre, Scientific Meeting etc.;
Taking Duty in Clubs; Being a Student Representative and Participating in Environmental Activities.

PSi102 Psychology (Psikoloji) AKTS: 3,5

Psikoloji alani, tarihcesi, arastirma yéntemleri; Algi, Ogrenme kuramlari: Associative learning, Social learning,
Cognitive learning. Yasam boyu gelisim: Bebeklik, cocukluk ve ergenlik caglari; erken, orta ve gec yetiskinlik.
Kisilik kuramlari: Psikodinamik ve insancil kuramlar,Ayirici 6zellikler kurami, bilissel-sosyal 6grenme kuramlari.
Normal disi davranislar ve gruplandirilmasi; duygu durumu bozukluklari, kaygr bozukluklari -Somatoform
bozukluklar -Disosiyatif bozukluklar -Sizofreni

PSi102 Psychology ECTS: 3,5
What is psychology? The history and scope of psychology; research methods of psychology, Perception:
Interpreting Our Sensations. Learning Theories: Associative learning, social learning, cognitive learning. Lifelong
development: Infancy and childhood, adolescence; early, middle and late adulthood. What is personality?
Theories of personality: Psychodynamic and humanistic theories; trait theories and cognitive-social learning
theories. Defining and categorising abnormal behaviors: Abnormal mood disorders; Anxiety disorders -
Somatoform disorders -Dissociative disorders -Schizoprenia
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PSi104 Social Psychology (Sosyal Psikoloji) AKTS: 3,0
Sosyal Psikoloji Nedir?: Sosyal Psikoloji Tanimlari, Sosyal Psikolojinin Avrupali Kokleri, Davraniscilik, Gestalt
Psikolojisi, Sosyal Bilis; Sosyal Etki: Sosyal Baski, Konformite, itaat, Kétiliigin Siradanhgi, Azinlik Etkisi;
Tutumlar: Tutumun Tanimi, Tutum Kavraminin Tarihcesi, Tutumun Yapisal Ozellikleri, Tutum-Davranis iliskisi,
Tutum Degisimi; Onyargi: Onyarginin Tanimi ve Sosyal Psikolojideki Tarihi, Kalip Yarginin Tanimi ve Onyargiyla
iliskisi, Ayrimcihgin Tanimi ve Onyargiyla iliskisi, Onyargi Kuramlari.

PSilo4 Social Psychology ECTS: 3,0
What Is Social Psychology?: The Definitions of Social Psychology, European Roots of Social Psychology,
Behaviourism, Gestalt Psychology, Social Cognition; Social Influence: Social Pressure, Conformity, Obedience,
The Banality of Evil, Minority Influence; Attitudes: The Definition of Attitude, The History of Concept of Attitude,
The Structural Properties of Attitude, Attitude- Behaviour Relationship, Attitude Change; Prejudice: The
Definition of Prejudice and Its History in Social Psychology, The Definition of Stereotype and Its Relationship with
Prejudice, The Definition of Discrimination.

RHi203 Reklamciliga Giris AKTS: 6,5
Temel Kavramlar: Reklamcilik, Dijital Reklamcilik, Televizyon Reklamciligi, Dergi Reklamciligi, Sinema
Reklamcihgi, Yaratici Strateji, Mesaj Stratejisi, Yaraticilik, Yaratici Fikir, Reklamcilik Sektérl, Reklam Ajanslari,
Stratejik Planlama, Konvansiyonel Mecra, Dijital Mecra, POEM, Veri, Veriye Dayali Reklamcilik, Durum Analizi,
SWOT Analizi, Hedef Kitle, Tiiketici, Pazarlama iletisimi.

RHi203 Introduction to Advertising ECTS: 6,5
Basic Concepts: Advertising, Digital Advertising, Television Advertising, Magazine Advertising, Cinema
Advertising, Creative Strategy, Message Strategy, Creativity, Creative Idea, Advertising Industry, Advertising
Agencies, Strategic Planning, Conventional Media, Digital Media, POEM, Data, Data-Based Advertising, Situation
Analysis, SWOT Analysis, Target Audience, Consumer, Marketing Communications.

RHi205 Pazarlama iletisimi AKTS: 4,5
Temel Kavramlar: Pazarlama, iletisim, Butiinlesik pazarlama iletisimi, reklam, halkla iliskiler, gerilla pazarlama,
kisisel satis, dogrudan postalama, agizdan agiza iletisim.

RHi205 Marketing Communication ECTS: 4,5

Basic Concepts: Marketing, communication, Integrated marketing Communication, advertising, public relations,
guerrilla marketing, personal selling, direct mailing, word of mouth.

RHi303 Reklamda Yaraticilik | AKTS: 6,0
RHi303Reklamda Yaraticilik 12+26,0iletisim Bicimi Olarak Reklam: Strateji ve iletisim, Bir meslek olarak
reklamcilik; Reklamin Yaratim Sireci; Reklam Yaraticiliginda Arastirma; Reklam Nasil Calisir: Algilama, iletisim,
Ogrenme, ikna; Reklam Stratejisi: Amaclar, Hedef kitle, Problemin tanimlanmasi, Uriin konumlandirmasi, Reklam
cekicilikleri, Yaratici stratejisi, Uygulama teknikleri, Satis yaklasimlari; Yaratici Tema: Yaratici fikir, Yaratici sureg,
Fikrin gelistiriimesi, Reklam fikri.

RHi303 Creativity in Advertising | ECTS: 6,0
RHi303Creativity in Advertising 12+26.0Advertising as a form of communication: Strategy and communication;
Advertising as a profession; Creative processes in advertising; Research in advertising creativity; How does it
work?: Perception, communication, learning, persuasion; Advertising strategies: Objectives, target audience,
identification of the problem, product proposition, advertising appeals, creative strategy, application techniques,
selling approach; Creative theme: Creative idea, creative process, improving ideas, advertising idea.
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RHi304 Reklamda Yaraticilik Il AKTS: 6,0

Marka: Tanimi, Tarihi, Ogeleri; Pazarlama Plani: Durum Analizi, Pazar Analizi, Tiketici Analizi; Pazar Analizi:
Pazar Yapisi, Pazar Hesaplama; Boéliimlendirme: Tanimi, Onemi, Ornekler; Konumlandirma: Tanimi, Tarihi,
Ornekler; Marka Kimligi: Aaker Modeli, Marka Piramit Modeli; Marka Kisiligi: Tanimi, Ogeleri, Besli Marka Kisilik
Skalasi; Destinasyon Markalama: Tanimi, Ornekler; Amac Yénelimli Pazarlama: Tanimi, Ornekler, Onemi.

RHi304 Creativity in Advertising Il ECTS: 6,0
Brand: Definition, History, Elements; Marketing Plan: Situation Analysis, Market Analysis, Consumer Analysis;
Market Analysis: Market Structure, Measuring the Market; Segmentation: Definiton, Importance, Examples;
Positioning: Definition, History, Examples; Brand Identity: Aaker Model, Brand Prism Model; Brand Personality:
Definition, Elements, Big5 Brand Identity Scale; Destination Branding: Definition, Examples; Purpose-Driven
Marketing: Definition, Examples, Importance.

RHi307 Reklam Analizi AKTS: 4,5
Reklam analizi ve temel kavramlar; ideoloji kavrami ve reklam ideoloji iliskisi; Reklam analizine giris
gostergebilimsel analiz; Marksist analiz feminist analiz. Toplumbilimsel analiz psikanalitik analiz; Reklam kultar
iliskisi ve tuketim toplumu; Reklamlarda anlam ve ideoloji; Toplumsal cinsiyet ve reklamlar; Reklamlarda "sinif"
olgusu; Globallesme, tiketim ve reklamlar; Reklamlar ve tiketilen kimlikler; Reklam érnekleri.

RHi307 Advertising Analysis ECTS: 4,5
Advertising analysis and the basic concepts; The concept of ideology and advertising and ideology relationship;
Introduction to advertising analysis semiotic analysis; Marxist analysis feminist analysis. Sociological analysis
psychoanalytic analysis; The relations between advertising and culture, and the consumption society; Meaning
and ideology in advertising; Gender and advertising; "Class" concept in advertising; Globalization, consumption
and advertising; Advertising and consumption identities; Samples of advertisements.

RHi310 Brand Communication Management (Marka iletisimi Yonetimi) AKTS: 4,5
Marka: Tanimi, Tarihi, Ogeleri; Pazarlama Plani: Durum Analizi, Pazar Analizi, Tlketici Analizi; Pazar Analizi:
Pazar Yapisi, Pazar Hesaplama; Bélimlendirme: Tanimi, Onemi, Ornekler; Konumlandirma: Tanimi, Tarihi,
Ornekler; Marka Kimligi: Aaker Modeli, Marka Piramit Modeli; Marka Kisiligi: Tanimi, Ogeleri, Besli Marka Kisilik
Skalasi; Destinasyon Markalama: Tanimi, Ornekler; Amac Yénelimli Pazarlama: Tanimi, Ornekler, Onemi.

RHi310 Brand Communication Management ECTS: 4,5
Brand: Definition, History, Elements; Marketing Plan: Situation Analysis, Market Analysis, Consumer Analysis;
Market Analysis: Market Structure, Measuring the Market; Segmentation: Definition, Importance, Examples;
Positioning: Definition, History, Examples; Brand Identity: Aaker Model, Brand Prism Model; Brand Personality:
Definition, Elements, Big5 Brand Identity Scale; Destination Branding: Definition, Examples; Purpose-Driven
Marketing: Definition, Examples, Importance.

RHi312 Reklam Yazarhgi AKTS: 6,0
Reklam Metninin Yapisal Ozellikleri: Reklam metni yaziminda ikna modelleri, reklam metninin égeleri, reklam
metninde basliklar, reklam metninde giris, reklam metninin gelistiriimesi, kapatis, reklam verenin adi, slogan,
logo, adres; Basarili Bir Reklam Metin Yazimi icin Oneriler; Reklam Metninde Uygulama Calismalari: Baslik yazimi
ornekleri ve uygulamalari, reklam metni yazimi yaklagsimlar érnek ve uygulamalari, reklam metni yazimi anlatim
bicimleri 6rnek ve uygulamalari.
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RHi312 Advertising Copywriting ECTS: 6,0
Structural characteristics of copy writing: Persuasive models of an advertising copy; Elements of copy writing;
Titles in copy writing; Introduction in copy writing; Improving copy writing; Conclusion, name of client, slogan,
logo, address; Suggestions for good copy write; Applied studies in copy writing: Suggestions for titles and
applications; Applications and examples of copy writing.

RHi315 Etkinlik Yonetimi AKTS: 5,0
Etkinlige Giris: Kavram, Kapsam, Halkla iliskiler; Etkinlik Stratejisi: Amac¢ belirleme, Hedef kitle, Mesaj,
Konumlandirma; Etkinlik Tasarimi: Webinar, Cevrimici lansman, Dijital konferans, Hibrit modeller; Platform ve
Araclar: Yayin altyapisi, Kayit, Glvenlik, Erisilebilirlik; icerik ve Akis Ydnetimi: Program, Moderasyon, Konusmaci
yonetimi, Prova; Etkilesim Tasarimi: Canli sohbet, Anket, Oyunlastirma, Topluluk yénetimi; iletisim Sirecleri:
Davetiye, Kayit iletisimi, Sosyal medya, Kriz senaryolari; Olcme ve Degerlendirme: KPI, Katim metrikleri, Geri
bildirim, Raporlama.

RHi315 Event Management ECTS: 5,0
Introduction to Events: Concept, Scope, Public relations; Event Strategy: Goal setting, Target audience,
Message, Positioning; Event Design: Webinar, Online launch, Digital conference, Hybrid models; Platforms and
Tools: Broadcasting infrastructure, Registration, Security, Accessibility; Content and Flow Management:
Program, Moderation, Speaker management, Rehearsal; Interaction Design: Live chat, Survey, Gamification,
Community management; Communication Processes: Invitation, Registration communication, Social media,
Crisis scenarios; Measurement and Evaluation: KPI, Participation metrics, Feedback, Reporting.

RHi316 Reklam ve Nérobilim AKTS: 4,5
insan beyni ve 6zellikleri, Beynin islevleri ve isleyisine genel bir bakis, Beyin ve karar alma siireci, Bilin¢ ve
bilincaltr, Duygularimiz ve secimlerimiz arasindaki iliski, Duyular ve satin alma, Bes boyutlu marka, Ritteller ve
markalama, Somatik imlecler, Algi esigi ve subliminal esik, Subliminal algi, Subliminal reklamcilik, Reklamda
subliminal mesajlar, Néropazarlama nedir? Noropazarlamanin en ¢ok kullanildigi alanlar, Nérobilimden satista
nasil yararlanihr?, Néropazarlama arastirmalarinda kullanilan bazi yontemler, Noropazarlamanin geleneksel
pazarlama yéntemleri ile karsilastiriimasi, Ornek olay incelemeleri ve uygulama érnekleri.

RHi316 Advertising and Neuroscience ECTS: 4,5
The human brain and its characteristics, An overview of the functions and functioning of the brain, Brain and
decision making process, Consciousness and subconscious, The relationship between our emotions and choices,
Senses and purchasing, Five-dimensional brand, Rituals and branding, Somatic markers, Perception threshold
and subliminal threshold, Subliminal perception, Subliminal advertising, Subliminal messages in advertising,
What is neuromarketing? Most used areas of neuromarketing, How is neuroscience used in sales?, Methods used
in neuromarketing research, Comparison of neuromarketing with traditional marketing methods,Case studies
and application examples.

RHi318 Content Marketing (icerik Pazarlamasi) AKTS: 5,0
Temel Kavramlar: Dijital medya, icerik pazarlamasi, Inbound pazarlama, Marka icerigi, Marka gazeteciligi,
Kullanicinin irettigi icerik, Influencer pazarlamasi, Dogal reklamcilik; icerik Pazarlamasi Stratejisi: Dijital medya
kanallari, Odenen, sahip olunan, kazanilmis medya, icerik pazarlamasi hunisi; Araclar ve Medya: Sosyal aglar,
Web siteleri, Bloglar, E-posta; Sosyal Medya: Kullanicilar, Yayincilar, Influencerlar, Gergek zamanl pazarlama;
Arama Motorlari: Anahtar kelimeler, Arama motoru optimizasyonu, icerik kalitesi; Popiiler icerik Bicimleri: Video,
Oyun, Hikaye.
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RHi318 Content Marketing ECTS: 5,0
Basic Concepts: Digital media, Content marketing, Inbound marketing, Branded content, Branded journalism,
User generated content, Influencer marketing, Native advertising; Content Marketing Strategy: Digital media
channels, Paid, owned, earned media, Content marketing funnel; Tools and Media: Social networks, Web sites,
Blogs, E-mail; Social Media: Users, Publishers, Influencers, Real time marketing; Search Engines: Keywords,
Search engine optimization, Content quality; Popular Formats: Video, Game, Story.

RHi320 Surdurilebilirlik iletisimi AKTS: 4,5
Temel Kavramlar: Surdiiriilebilirlik iletisiminde Temel Kavramlar; Sirdirilebilirlik ve Yesil Ekonominin Gelisimi;
Sirdirilebilirlik iletisiminde Etik Yaklasimlar; Surdirilebilirlik iletisiminin Kuramsal Cercevesi; Surdirilebilirlik
iletisiminin Unsurlari; Sirdiralebilir Cevre; Sosyal Strdirilebilirlik; Surdiriilebilir Yonetisim; Surdirilebilirlik
iletisimi Odaginda Yesil Aklama; Surdirulebilirlik iletisiminde Aktérler: Ticari markalar; Surdirilebilirlik
iletisiminde Aktérler: Kamu kurumlari; Siirdariilebilirlik iletisiminde Aktérler: Sivil Toplum Kuruluslari; Proje
Sunumlari.

RHi320 Sustainability Communication ECTS: 4,5
Basic Concepts: Cores of Sustainable Communication; Sustainability and Evolution of Green Economy;
Perspectives on Ethics in Sustainability Communication; Theories of Sustainability Communication; Elements of
Sustainability Communication; Sustainability of Environment; Sustainability of Governance; Greenwashing;
Sustainability Communication: Brands; Sustainability Communication: Govermental Organizations; Sustainability
Communication: Non-govermental Organizations; Presentations

RHi322 Corpora. Social Responsibilty Com. (Kur. Sos. Sorum. ileti.) AKTS: 4,5
Kurumsal sosyal sorumluluk kavrami, KSS’nin tarihsel gelisimi, KSS iletisimi stratejileri, KSS iletisiminin basarisini
etkileyen faktérler, KSS iletisim araclari, Hedef kitle, Ornek uygulamalar.

RHi322 Corporate Social Responsibilty Communication ECTS: 4,5

CSR context, Historical progress of CSR, CSR communication strategies, Factors thar effect the success of CSR
communication, CSR communication tools, Target Audience, Sample Executions

RHi323 Critical Perspectives on Advertising(Reklamda Elestirel Y.) AKTS: 5,0
Reklam, Anlam, Propaganda; Elestirel Kuramlar: Kulttrel calismalar, Ekonomi politik, Frankfurt okulu; Reklam ve
ideoloji: iktidar, ideoloji, Devletin ideolojik aygitlari; Reklam ve Toplumsal siniflar: Proleterya, Orta sinif,
Burjuvazi; Reklamda Toplumsal Cinsiyet: Feminizm, Toplumsal cinsiyet, Cinsiyet rolleri, Metalastirma; Kurumsal
Sosyal Sorumluluk: Neo-liberalizm, Etik, Femvertising; Gézetim: Veri odakli/hedefli reklamcilik, Veri kapitalizmi,
Riza, Mahremiyet.

RHi323 Critical Perspectives on Advertising ECTS: 5,0
Advertising, Construction, Propaganda; Critical Theories: Cultural studies, Political economy, Frankfurt school;
Advertising and Ideology: Power, Ideology, Ideological state apparatus; Advertising and Social Classes:
Proletariat, Middle class, Bourgeoisie; Gender in Advertising: Feminism, Gender, Gender roles, Commodification;
Corporate Social Responsibility: Neo-liberalism, Ethic, Femvertising; Surveillance: Data driven advertising, Data
capitalism, Consent, Privacy.

RHi324 Internal Communication (ic iletisim) AKTS: 4,5
ic fletisim Kavrami; ic iletisimin fonksiyon ve amaclarinin tartisilmasi; ic iletisim tirleri; Etkin iletisim icin
gerekenler; ic iletisim baglaminda etik; Liderlik iletisimi; Calisan katilimina dénik iletisim stratejileri; ic krizler;
Kurum kiltiirii; icsel pazarlama ve i¢ halkla iliskiler; Calisan markalamasi uygulamalari; ic iletisimde kullanilan
araclar; ic iletisimin planlamasi ve élcimii; Ornek uygulamalar.
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RHi324 Internal Communication ECTS: 4,5

Internal Communication Notion, Internal Communication Functions and Objectives, Determinants of Internal
Communication Effectiveness, Internal Communication Ethics; Leadership communication, Employee
engagement, Internal crisis communication, Corporate culture, Internal marketing, Internal public relations,
Employer branding, Internal communication tolls, Planning and measurement in internal communication, Case
studies.

RHi326 Critical Thinking (Elestirel Diisiinme) AKTS: 4,5
Cercevenin Disinda Dusunme: Elestirel distinme; Elestirel Dusincenin Gelisimi: Tarihten buglne elestirel
disinme, Elestirel disinmenin 6nemi; Tartismanin Zayif Noktalari: Tartismada zayif nokta kavrami; Delil;
Dustnme ve Duygusal Bag kurma: Elestirel disinme icin veri toplama ve isleme; Tartisma; Elestirel Dlslnce
icin Not Alma ve Brief Hazirlama; Elestirel S6zIu ve Yazili Sunum.

RHi326 Critical Thinking ECTS: 4,5
Thinking out of the Box: Critical thinking; Development of Critical Thinking: Critical thinking from history to
today, the importance of critical thinking; The Weaknesses of Arguments: The concept of weaknesses in
argument; Evidence; Thinking and Feeling: Data gathering and processing for critical thinking; Discussion; Note
Taking and Briefing for Argumentative; Critical Oral and Written Presentation.

RHi328 Halkla iliskilerde Stratejik Cerceveleme Yaklasimlari AKTS: 5,0
Stratejik Cerceveleme ve Halkla iliskiler: Framing, Anlam (iretimi, Konumlandirma; Cerceveleme Kavrami ve
Yaklasimlar: Kuram, Unsurlar, islevler; Problem Tanimlama ve Baglam Analizi: Durum, Problem, Baglam, Paydas
analizi; Cerceve Turleri ve Kullanimi: Kurumsal, Medya, Deger cerceveleri; Yeniden Cerceveleme: Alternatif
anlamlandirma, Problem yeniden tanimlama; Stratejik Karar Alma: Hedef, Mesaj, Strateji; Mesaj, Dil ve Cerceve
iliskisi: S&ylem, Kelime secimi, Vurgu; Vaka Analizleri ve Uygulamalar; Degerlendirme ve lyilestirme.

RHi328 Strategic Framing Approaches in Public Relations ECTS: 5,0
Strategic Framing and Public Relations: Framing, Meaning making, Positioning; Framing Concept and
Approaches: Theory, Elements, Functions; Problem Definition and Context Analysis: Situation, Problem, Context,
Stakeholder analysis; Frame Types and Their Use: Institutional, Media, Value frames; Reframing: Alternative
meaning making, Problem redefinition; Strategic Decision Making: Goal, Message, Strategy; Message, Language
and Frame Relation: Discourse, Word choice, Emphasis; Case Analyses and Applications; Evaluation and
Improvement.

RHi351 Sosyal Kampanyalar AKTS: 4,5
Sosyal Kampanyalarin Gelisimi ve Tanimi; Sosyal Pazarlama Kavrami; Sosyal Kampanya Destek Stratejileri;
Sosyal Pazarlama ile Baglantili Kavramlar; Sosyal Pazarlama Planlama Slreci; Kampanya Odak Noktasinin
Secilmesi; Sosyal Pazarlama Kampanyalarinda Hedef Kitlenin Saptanmasi; Sosyal Pazarlama Kampanyalarinda
Amac ve Hedeflerin Belirlenmesi; Pazaryerinin BolUmlendirilmesi ; Davranis Dedisikliginin Belirlenmesi;
Degisimle ilgili Engelleri, Faydalari ve Rekabeti Anlamak; Sosyal Pazarlama Stratejilerinin Gelistiriimesi; Sosyal
Pazarlamada iletisim Stratejilerinin Degerlendiriimesi; Sosyal Pazarlama Kampanyalarinda Degerlendirme ve
GoOzlem Planinin Gelistirilmesi.
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RHi351 Social Campaigns ECTS: 4,5
Sosyal Kampanyalarin Gelisimi ve Tanimi; Sosyal Pazarlama Kavrami; Sosyal Kampanya Destek Stratejileri;
Sosyal Pazarlama ile Baglantili Kavramlar; Sosyal Pazarlama Planlama Silreci; Kampanya Odak Noktasinin
Secilmesi; Sosyal Pazarlama Kampanyalarinda Hedef Kitlenin Saptanmasi; Sosyal Pazarlama Kampanyalarinda
Amac ve Hedeflerin Belirlenmesi; Pazaryerinin Bolimlendirilmesi ; Davranis Degisikliginin Belirlenmesi;
Degisimle ilgili Engelleri, Faydalari ve Rekabeti Anlamak; Sosyal Pazarlama Stratejilerinin Gelistirilmesi; Sosyal
Pazarlamada iletisim Stratejilerinin Degerlendirilmesi; Sosyal Pazarlama Kampanyalarinda Degerlendirme ve
Gozlem Planinin Gelistirilmesi.

RHi355 Kampanyalarda Sunus Teknikleri AKTS: 4,5
Sunus iceriginin Belirlenmesi; Sunus Hazirh§inin Yapiimasi; Sunus Tasariminin Gerceklestirilmesi; Goérsel
Malzemelerin Kullanimi; ikna Stratjilerinin Kullanimi; Sunus Programinin Bilgisayara Aktarimi; Sunus Dosyasi
Ozellikleri; Sunus Dosyasinin Hazirlanmasi; Konusma Bicimi ve S6zsiiz Sunum Ozellikleri; Sunumun Bitirilisi;
Sunum Avantaj ve Dezavantajlarinin Dederlendirilmesi ve Etik Sunus Ozellikleri; Ekip Sunumlarinin
Gercgeklestirilmesi; Sunus Provasinin Yapilmasi.

RHi355 Presentation Techniques in Campaigns ECTS: 4,5
Determining The Presentations’ Content; Prepairing for The Presentation; Realizing The Presentation Design;
Using The Visual Metarials; Using The Persuasion Strategies; Transfering The Presentation Programs to
Computer; Characteristic of Speking Style and Non Verbal Presentation; Finishing The Presentation; Evaluations
of the Presentation’s Advantage and Disadvantage; Characteristic of Ethical Presentation; Prepairing of Team
Presentations; Testing The Presentations.

RHi357 Dijital Halkla iliskiler AKTS: 4,5
Yeni iletisim Teknolojilerinin Kullanimi; Halkla iliskilerde Dijitale Gecis; Dijital Halkla iliskiler Arac ve Ortamlari;
Web Sayfalarinin Halkla iliskiler Amacli Kullanimi; Sosyal Medya Platformlari; Kurumsal Bloglar; Sosyal Aglarin
Halkla iliskiler Amacl Kullanimi; Online Haber Biiltenleri; Arama Motoru Optimizasyonu; Online Topluluklar;
Halkla iliskilerde Sosyal Medya Yénetimi; Halkla iliskiler Kampanyalarinda Dijital Uygulamalar; Online itibar
Yoénetimi; Sosyal Medya Olclimlenmesi.

RHi357 Digital Public Relations ECTS: 4,5
Use of New Communication Technologies; Transition to Digital in Public Relations; Digital Public Relations Tools
and Environments; Use of Web Pages for Public Relations Purposes; Social Media Platforms; Corporate Blogs;
Use of Social Networks for Public Relations Purposes; Online Newsletters; Search Engine Optimization; Online
Communities; Social Media Management in Public Relations; Digital Applications in Public Relations Campaigns;
Online Reputation Management; Social Media Measurement.

RHi358 Dijital Cagda Reklam AKTS: 5,0
Yeni medya, dijital cagda iletisim, medyanin evrimi, izleyicinin evrimi, katilim, etkilesim, kullanicinin Urettigi
icerik, tUketicinin Urettigi icerik, yeni medya ortami ve reklamcilik, dijital medyada yeni reklam bigimleri

RHi358 Advertising in the Digital Age ECTS: 5,0
New media, communication in the digital age, evolution of media, evolution of audience, participation,
engagement, user generated content, consumer generated content, new media environment and advertising,
new advertising forms in digital media
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RHi361 Halkla iliskiler Yonetimi AKTS: 4,5
Temel Kavramlar: Halkla iliskiler yonetimi, Arastirma, Etik; Arastirma Yontemleri: Nicel arastirma, Nitel
arastirma, Yeni medya; Analizler: Durum analizi, Orgiit analizi, Pazar analizi, Hedef kitle analizi; Stratejik
Planlama: Amac, Hedefler, Konumlandirma, Eylem ve tepki stratejileri; iletisim Uygulamalari: Kisilerarasi iletisim,
Geleneksel medya, Duyurum, Yeni medya.

RHi361 Public Relations Management ECTS: 4,5
Key Concepts: Public relations management, Research, Ethics; Research Methods: Quantitative research,
Qualitative research, New media; Analyses: Situation analysis, Organizational analysis, Market analysis, Target
audience analysis; Strategic Planning: Goals, Objectives, Positioning, Action and response strategies;
Communication Practices: Interpersonal communication, Traditional media, Publicity, New media.

RHi363 Seminer | AKTS: 5,0
Reklamcilik sektért, Reklam ajanslari, Ajans birimleri, MUsteri iliskileri, Stratejik planlama, Yaratici ekip, calisma
kosullari, Sektorel gelismeler, Reklam medyasi, Yeni mecralar, Reklam tasarimi, Kampanya streci, Brief, debrief,
Reklamda arastirma, Uygulama, Degerlendirme.

RHi363 Seminar | ECTS: 5,0
Advertising sector, Advertising agencies, Agency departments, Account managing, Strategic planning, Creative
team, Working conditions, Sectorial developments, Advertising media, New media, Advertising design,
Campaign process, Brief, Debrief, Research in advertising, Practice, Evaluation.

RHi366 Reklamda Hikaye Anlatimi AKTS: 5,0
Temel Kavramlar: Anlati, Oykii, Drama, Karakter, Olay 6rgiisii, Nedensellik, Kronoloji, imgeleme; Hikaye ve
iletisim: Hikaye anlatimi, Hikayenin etkileri, Pazarlama iletisiminde hikayenin énemi, Marka hikayeleri,
Destinasyon pazarlamada hikaye; Hikaye ve ikna: Anlati aktarimi (kapilma), Empati, Ozdeslesme, Zihinsel
Benzetim, Algilanan gerceklik; Reklamda Hikaye Anlatimi: Oykiisel reklamlar, Oykiisel reklam bicimleri, Oykiisel
reklam cézimlemesi, Oykiisel reklam uygulamalari, Reklam kampanya hikayeleri; Dijital hikaye anlatimi

RHi366 Storytelling in Advertising ECTS: 5,0
Basic Concepts: Narrative, Story, Drama, Character, Plot, Causality, Chronology, Imagery; Story and
Communication: Storytelling, Effects of story, Importance of story in marketing communication, Brand stories,
Story in destination marketing; Story and Persuasion: Narrative transportation, Empathy, Identification, Mental
simulation, Perceived realism; Storytelling in advertising: Narrative ads, Narrative ad formats, Narrative ad
analysis, Narrative advertising practices, Ad campaign stories; Digital storytelling.

RHi367 Reklam Filmi Yapimi AKTS: 5,0
Yapimcilik: Yapimci, Yapim ekibi, Sé6zlesmeler, Etik ve yasal konular; Reklam Filmi Unsurlari: Gérunta, Hareket,
Aydinlatma, Oyuncu, Dekor, Aksesuar, Ses, Muzik; Reklam Filmi Mecralari: Televizyon, Sinema, Internet, Sosyal
medya, Acikhava; Dijital Reklam Yapimi: Video reklam, Facebook, Instagram, Youtube, Pre-roll, Mid-roll; Film
Yapim Teknikleri: Canli cekim, Ozel efektler, Animasyon; Reklam Yapim Uygulamalari: Senaryo, Yapim éncesi,
PPM, Cekim, Yapim sonrasi, Yayin.

RHi367 Advertising Film Production ECTS: 5,0
Producing: Producer, Production team, Contracts, Ethics and legal issues; Advertising Film Elements: Image,
Motion, Lighting, Player, Decor, Accessories, Sound, Music; Advertising Film Media: Television, Cinema, Internet,
Social media, OOH; Digital Ad Production: Video ad, Facebook, Instagram, Youtube, Pre-roll, Mid-roll; Filmmaking
Techniques: Live shooting, Special effects, Animation; Advertising Production Applications: Scenario, Pre-
Production, PPM, Shooting, Post Production, Broadcasting.
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RHi369 Reklamcilikta Psikolojik Yaklasimlar AKTS: 4,5
Reklamin psikolojik etkileri, Reklamin islevleri, Algisal secim, Duyular, Tuketici bilgi isleme siireci, Ogrenme ve
hafiza, Animsama ve Cagrisim, Motivasyon ve ihtiyaclar, ilginlik, Degerler, Bilincalti ve duygular, Tutum
modelleri, ikna ve tutum degisimi, Bilissel tutarlilik, Reklamin satin alma davranislarina etkisi, Tiketici
O0zdeslesmesi, Gostergebilim, Reklamda metafor kullanimi.

RHi369 Psychological Approaches in Advertising ECTS: 4,5
Psychological effects of advertising, Functions of advertising, Perceptual choice, Senses, Consumer information
processing, Learning and memory, Recall and Association, Motivation and needs, Involvement, Values,
Subconscious and emotions, Attitude models, Persuasion and attitude change, Cognitive consistency, The effect
of advertising on purchasing behavior, Consumer identification, Semiotics, Use of metaphors in advertising.

RHi440 Halkla iliskiler Kampanyalari Analizi AKTS: 4,5
Gruplarin olusturulmasi ve danismanlarin belirlenmesi; Calisma projesi brif dagitimi; Sorunun belirlenmesi ve
durum analizi; mesaj, Medya ve etkinlik stratejilerinin belirlenmesi; Uygulama planlarinin hazirlanmasi;
Olciimleme/degerlendirmenin hazirlanmasi; Kampanya raporunun sunumu; Il. proje brifinin dagitiimasi; Sorunun
belirlenmesi ve durum analizi; Mesaj, medya ve etkinlik stratejilerinin belirlenmesi; Uygulama planlarinin
hazirlanmasi; Olciimleme/degerlendirmenin hazirlanmasi; Kampanya raporunun hazirlanmasi; Kampanyanin
sunumu.

RHi440 Analysis of Public Relations Campaigns ECTS: 4,5
Creating project groups and assinging project advisors; Distribution of project briefs; Determining a problem and
situation analysis; Determining the message, media and event strategies; Preparing practice plans; Preparing
the measurement and evaluation; Presentations of campaign reports; Distribution of the 2nd project briefs;
Determining a problem and situation analysis; Determining the message, media and event strategies; Preparing
practice plans; Preparing the measurement and evaluation; Preparing a campaign report; Presentation of the
campaign.

RHi456 Uluslararasi Reklamcilik ve Halkla iliskiler AKTS: 4,5
Kiresellesmenin Gelisimi ve Onemi; Dlnya Ticaretinin Gelisimi; Uluslararasi Pazarlama Cercevesi; Uluslararasi
Pazarlama Stratejileri; Kiiltiirlerarasi iletisim Kavrami ve Ozellikleri; Kiltiirlerarasi iletisim Kuramlari; Uluslararasi
Halkla iliskiler ve Uluslararasi iletisim Baglantisi; Uluslararasi Halkla iliskileri Etkileyen Faktérler; Uluslararasi
Halkla iliskilerde Yénelimler; Uluslararasi Halkla iliskiler Kampanyalari; Uluslararasi iletisim ve Reklamcihgin
Gelisimi; Uluslararasi Reklam Ajanslarinin Gelisimi; Uluslararasi Reklam Calismalari; Uluslararasi Reklam
Calismalarinda Yasanan Sorunlar.

RHi456 International Advertising and Public Relations ECTS: 4,5
The Development and Importance of Globalization; The Development of World Trade; The International
Marketing Framework; International Marketing Strategies; The Concept and Characteristics of Intercultural
Communication; Intercultural Communication Theories; International Public Relations and the Connection
Between International Communication; Factors Affecting International Public Relations; Trends in International
Public Relations; International Public Relations Campaigns; The Development of International Communication
and Advertising; The Development of International Advertising Agencies; International Advertising Studies;
Problems Encountered in International Ads

RHi458 International Projects (Uluslararasi Proje Uygulamalari) AKTS: 6,0

Yeni teknolojiler, teknolojik gelismeler, tuketici trendleri, yeni Urlin ve hizmetler, tuketicilerin gelecekle ilgili
beklentileri,
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RHi458 International Projects ECTS: 6,0
New technologies, technological developments, consumer trends, new products/services, consumers'
anticipations of the future,

RHi459 Dijital Reklam Yazarhgi AKTS: 6,0
Yeni iletisim Teknolojileri: Arttiriimis gerceklik, Sanal gerceklik, Yapay zeka; Yeni Medya: Yeni medyanin
reklamciliya etkisi, Sosyal medya, Sosyal medya uygulamalari; icerik Pazarlamasi: icerik pazarlamasi
uygulamalari, Influencer marketing; Dogal Reklamcilik: Dogal reklamcilik uygulamalari; Sosyal Medya
Reklamciligi: Youtube reklam uygulamasi, Spotify reklam uygulamasi, Instagram reklam uygulamasi.

RHi459 Digital Advertising Copywriting ECTS: 6,0
New Communication Technologies: Augmented reality, Virtual reality, Artificial intelligence; New Media: The
effect of new media on advertising, Social media, Social media applications; Content Marketing: Content
marketing applications, Influencer marketing; Natural Advertising: Natural advertising practices; Social Media
Advertising: Youtube ad practices, Spotify ad practices, Instagram ad practices.

RHi461 Bitirme Projesi | AKTS: 8,0

Kampanya Konusunun Belirlenmesi; Kurum ya da Uriiniin Secimi; Brief Alma ve On Degerlendirme; Durum
Analizi: Uriin 6zellikleri, Pazar arastirmasi, Rakipler; Hedef Kitle Ozellikleri; Reklam Kampanya Stratejisi: Yaratici
stratejinin gelistirilmesi, Metin platformu, Vaat, Cekicilikler, Yaratici/yapim tarzi ve formati; Yaratici Calismalar:
Basin ilanlari, Televizyon reklam filmi senaryosu-storyboard; Medya Planlamasi; Bltce; Sunumun Planlanmasi;
Degerlendirme.

RHi461 Graduation Project | ECTS: 8,0
Determining the subject: Choosing the corporate or product; briefing and evaluation; Situation analysis: Product
characteristics, market research, competitors, target audience, campaign strategy: Improving creative
strategies, copy write platform, promise, main attractions, creative production style and format; creative
studies: Printed advertising, scenario and storyboard of TV advertising; media planning; budget; Presentation;
Evaluation.

RHi462 Bitirme Projesi Il AKTS: 8,0
Kampanya Konusunun Belirlenmesi; Kurum ya da Uriiniin Secimi; Brief Alma ve On Degerlendirme; Kampanya
Planlamasi: Durum analizi, icsel ve dissal analiz, Arastirma, Hedef kitlelerin belirlenmesi, Hedef kitle ézellikleri,
Nihai hedefin belirlenmesi; Amaclarin Hedef Kitleler Temelinde Belirlenmesi, Faaliyetlerin Olusturulmasi;
Tasarim; Yaratici Calismalar; Kampanya Uygulama Takvimi; Butge; Sunus ve Planlama ve Hazirliklari;
Degerlendirme.

RHi462 Graduation Project Il ECTS: 8,0
Determining the subject; Choosing a corporate or product; Briefing and evaluation; Planning campaigns:
Situation analysis, Internal and external analyses, Research, Determining the target audience, characteristics of
the target audience, forming activities; Designing, Creative studies, Campaign calendar; Budget; Presentation
and evaluation.
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RHi463 Reklam Yazarhg Uygulamalar AKTS: 6,0

Yazih iletisim araclari icin metin yazimi: Dergi icin metin yazimi érnekleri ve uygulamalari, gazete icin metin
yazimi drnekleri ve uygulamalari, brosiir ve biilten icin metin yazimi érnek ve uygulamalari; Radyo icin Metin
Yazimi: Sesin gucu, radyo dinleyicileri, radyo metni yazim teknikleri, radyo metni érnekleri ve uygulamalari;
Televizyon igin Metin Yazimi: Televizyon metin yazimi planlamasi, televizyon reklam metni senaryo teknikleri,
televizyon reklam yapim teknikleri, televizyon reklam metni yazimi érnekleri ve uygulamalari; Diger Reklam
Araclari icin Metin Yazimi: Afis, acikhava.

RHi463 Advertising Copywriting Practices ECTS: 6,0
Copywriting for written communication tools: Examples and applications for magazine Copywrite; Examples and
applications for newspaper Copywrite; Examples and applications for brochure and bulletin Copywrite; Radio
Copywrite: Power of voice, radio listeners, techniques of radio copy write; Examples and applications for radio
Copywrite; Copywriting for TV: Planning TV Copywrite; TV scriptwriting; Techniques of producing TV
commercials; Examples and applications of TV advertising copy write; Copywriting for other advertising tools:
Poster, outdoor.

RHi466 Seminar IV (Seminer IV) AKTS: 5,0

Kurumsal iletisim, Kurumsal iletisim yonetimi, Kurum ici iletisim, Calisma kosullari, Sektdrel gelismeler,
Kurumsal kimlik, imaj, itibar, Kurumsal tasarim, Medya iliskileri, Kriz iletisimi, Kurumsal iletisim uygulamalari.

RHi466 Seminar IV ECTS: 5,0
Corporate communication, Corporate communication management, In-house communication, Working
conditions, Sectorial developments, Corporate identity, Image, Reputation, Corporate design, Media relations,
Crisis communication, Corporate communication practices.

Siy102 Political Science (Siyaset Bilimi) AKTS: 3,0
Siyaset ve Politika Kavramlari: Konusu, Kapsami, Karakteristik 6zellikleri; Siyaset ve Bilim; Siyaset
BilimindeYdontem Sorunu; Siyaset Biliminde Cagdas Gelismeler; Toplum ve Siyaset; Siyaset ve Ahlak; Devlet ve
iktidar; Siyasal Mitler ve ideolojiler; Siyasal Sistem ve Rejimler; Siyasal Giicler: Siyasi partiler ve secimler, Baski
ve etki gruplari, Klasik ve demokratik elit teorileri, Siyasal katilim, Kamuoyu, Propaganda medya ve siyaset;
Siyasal Catisma, Siyasal Uzlasma; Glncel Bir Konu Hakkinda Misafir Konusmacinin Derse Daveti.

SiY102 Political Science ECTS: 3,0

Politics and Political Concepts: Course Subject and Scope ;Characteristics; Politics and Science; In Political
ScienceMethod Problem; Contemporary Developments in Political Science; Society and Politics; Politics and
Ethics; State and Power; Political Myths and Ideologies; Political System and Regimes; Political Powers: Political
parties and elections, Interest and influence groups; Classical and democratic elite theories, Political
participation,Public Opinion, Propaganda, Media and Politics; Political Conflict; Political Compromise; Guest on a
TopicSpeaker's Invitation to the Lesson.

S0OS153 Sosyoloji AKTS: 3,5
Toplumsal Kurum, Toplumsal Gruplar, Toplumsal Tabakalasma, Toplumsal Degisme, Toplumsallasma,
Aydinlanma ve Bilimsel Devrim, Siyasal Devrimler ve Endustri Devrimi, Sanayilesme ve Sosyolojik Pozitivizmin
Yukselisi, EndUstri Toplumu ve Pozitif Bilim, Sanayi Toplumu, Kapitalist Toplum, Modern Devlet, Kentlesme ve
GUnluk Hayat, Sosyolojik tahayyl, Uretim iligkileri, Yabancilasma, Altyapi ve Ustyapi, Sinif teorisi, Kapitalist
sistem c¢dziimlemesi, Din, isbdlimi, Toplumsal dayanisma, Anomi, intihar, Suc, ideal tip, Toplumsal eylem,
Birokrasi, Protestan Etigi, Bicimsel sosyoloji
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S0S153 Sociology ECTS: 3,5
Social Institution, Social Groups, Social Stratification, Social Change, Socialization, Enlightenment and Scientific
Revolution, Political Revolutions and Industrial Revolution, Industrialization and the Rise of Sociological
Positivism, Industrial Society and Positive Science, Industrial Society, Capitalist Society, Modern State,
Urbanization and Daily Life , Sociological imagination, Production relations, Alienation, Infrastructure and
Superstructure, Class theory, Capitalist system analysis, Religion, Division of labor, Social solidarity, Anomie,
Suicide, Crime, Ideal type, Social action, Bureaucracy, Protestant Ethics, Formal sociology.

ST)324 Staj AKTS: 5,0
Stajin Amaci ve Kapsami: Kurumsal ortamda mesleki deneyim kazanma, Halkla iliskiler ve reklamcilik
uygulamalarini gdézlemleme; Staj Siirecinin Planlanmasi: Staj yeri secimi, Kurum tanima, is streclerine uyum;
Mesleki Uygulamalar: Kurumsal iletisim faaliyetleri, Reklam ve tanitim ¢alismalari, Dijital iletisim uygulamalari,
Medya iliskileri; Mesleki Becerilerin Gelistirilmesi: Takim calismasi, Problem ¢c6zme, Mesleki sorumluluk; Staj
Raporu ve Degerlendirme: Staj raporu hazirlama, Deneyimlerin degerlendirilmesi, Akademik denetim.

ST)324 Internship ECTS: 5,0
Purpose and Scope of Internship: Gaining professional experience in organizational settings, Observing public
relations and advertising practices; Planning the Internship Process: Selecting an internship placement,
Familiarization with the organization, Adaptation to work processes; Professional Practices: Corporate
communication activities, Advertising and promotional practices, Digital communication applications, Media
relations; Development of Professional Skills: Teamwork, Problem solving, Professional responsibility; Internship
Report and Evaluation: Preparing the internship report, Evaluation of experiences, Academic supervision.

TAR165 Atatiirk ilkeleri ve inkilap Tarihi | AKTS: 2,0
Osmanl Toplum ve Devlet Dizeninin Geri Kalmasi ve Yapilan Reform Hareketleri; Osmanli Devleti'nin Birinci
Dinya Savasi'na Girmesi; Osmanli Devleti'nin Parcalanmasi ve Milli Micadele'nin Baslamasi; Mustafa Kemal
Pasa'nin Anadolu'da Milli Miicadele'yi Orgltlemesi; Birinci Turkiye Buyuk Millet Meclisi'nin Acllmasi Aclimasi ve
Yapisi; 1920-1922 Yillari Arasi Askeri ve Siyasal Gelismeler; Lozan Baris antlasmasi ve Yeni DOnem

TAR165 Atatiirk's Principles and History of Turkish Revolution | ECTS: 2,0
The decline of Ottoman society and state regulation and the reform movements; Introduction of the Ottoman
Empire into the First World War; The fragmentation of the Ottoman Empire and the beginning of the National
Struggle; Mustafa Kemal Pasha organizing the National Struggle in Anatolia, Opening and Construction of the
First Turkish Grand National Assembly; Military and Political Developments between 1920 and 1922; Lausanne
Peace Treaty and New Period

TAR166 Atatiirk ilkeleri ve inkilap Tarihi Il AKTS: 2,0

Cumbhuriyetin ilk Yillarinda Genel Gériniim: Tarim, Ulasim ve Ekonomik Yapi; idari Reformlar; Siyasi Devrimler:
Saltanatin Kaldirilmasi, Halifeligin Kaldirilmasi, 1923-1938 Yillari Arasinda Yapilan Sosyal ve Ekonomik
Devrimlerin Yapisi;Siyasi Muhalefet; Halkevleri; Atatlrk ilkeleri; Kultlir Calismalari; Atatiirk Dénemi Tirk Dis
Politikasi; 1938-2002 Yillari Arasinda Ekonomik Gelismeler; 1938-2002 Yillari Arasinda Turk Dis Politikasi;
Atatdrk'ten Sonra Turkiye'nin Genel Gorinumu; 1938-2002 Yillari Arasinda Sosyal, Kulturel ve Sanatsal
Degismeler
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TAR166 Atatirk's Principles and History of Turkish Revolution Il ECTS: 2,0
General View in the Early Years of the Republic:Agriculture, Transportation and Economic Structure;
Administrative Reforms;Political Revolutions:Abolition of the Sultanate; The Structure of Social and Economic
Revolutions Between 1923-1938;Political Opposition;People's Houses;Ataturk's Principles;Culture
Studies;Foreign Policy of Atatlrk Period;Economic Developments Between 1938-2002;Turkish Foreign Policy
Between 1938-2002;General View of Turkey After Ataturk;Social, Cultural and Artistic Changes between
1938-2002

Tivls2 Tiyatro AKTS: 2,5

Antik Yunan Tiyatrosu, Hellenistik Donem; Roma Tiyatrosu, Ortacad; Ronesans Tiyatrosu, Avrupa; 18. Ylzyilda
Tiyatro Sanati, Avrupa; 19. Yluzyilda Tiyatro Sanati, Avrupa; 19. Yluzyil Sonlarinda Tiyatro Sanati, Avrupa; 20.
Yuzyil Tiyatrosu, Kuramcilar: Meyerhold; 20. YUzyil Tiyatrosu, Kuramcilar: Brecht; 20. Yuzyil Tiyatrosu,
Kuramcilar: Artaud; 20. Yuzyil Tiyatrosu, Kuramcilar: Grotowsky; 20. YlUzyil Tiyatrosu, Kuramcilar: Schecner;
Oyun izleme.

Tivy152 Theatre ECTS: 2,5
Ancient Greek Theatre, The Hellenistic Theatre; Roman Theatre, The Middle Ages.; Renaissance Theatre,
Europe; 18th Century Theatre, Europe, 19th Century Theatre, Europe; End of 19th Century Theatre, Europe;
20th Century, Theorists: Meyerhold; 20th Century, Theorists: Brecht; 20th Century, Theorists: Artaud; 20th
Century, Theorists: Grotowsky; 20th Century, Theorists: Schecner; Watching Play

TUR120 Turk isaret Dili AKTS: 3,0
isaret Diline Genel Bakis; Diinyada isaret Dili Tarihi; Tirk isaret Dili Tarihi; Tiirk isaret Diline Giris: Parmak
abecesi, Zamirlerin gdsterilisi, Kendini, ailesini ve yakinlarini tanitma, Selamlasma, Tanisma, iliski sézleri; Temel
Sozcuklerin Gosterilisi: Sifatlarin gosterilisi: Nitelik sifatlari, Nicelik sifatlari, Eylemlerin goésterilisi: Zit anlamlilar,
Simdiki zaman, Gegcmis zaman, Gelecek zaman, Zaman zarflari; Saghkli Yasam: Saglikla ilgili problemleri ifade
edebilme, Spor terimleri, Gereklilik ifade etme; Bankada: Bankada temel islemleri yapabilmek icin gerekli
iletisim kaliplari; Tatil Bashyor: Tatil ile ilgili temel sézcukler.

TUR120 Turkish Sign Language ECTS: 3,0
Overview of Sign Language; History of Sign Language in the World; History of Turkish Sign Language;
Introduction to Turkish Sign Language: Finger alphabet, Pronouns, Introducing oneself and family, Greetings,
Meeting, Relationship words; Showing Basic Words: Adjectives: Adjectives of quality, Adjectives of quantity;
Verbs: Present tense, Past tense, Future tense, Time adverbs, Antonyms; Healthy Living: Expression of
healthrelated problems, Sports terms, Expressing requirements; In a Bank: Expressions required to carry out
basic procedures in a bank; Vacation: Basic words about vacation.

TUR121 Yazihh Anlatim AKTS: 2,0
Kompozisyon Kurallari; Yazim ve Noktalama isaretleri; iletisim ve Dilin islevleri; Metin Gelistirme Yéntemi ve
Uygulamalari; Anlatimda Basvurulan Séz Obekleri: Tamlamalar, Eylemsi gruplari, Kalip ifadeler, Deyimler,
Atasozlerinin kullanilmasi ve metin UGzerinde uygulama; Anlatim Bicimleri: Aciklayici anlatim ve uygulama,
Tartismaci anlatim ve uygulama, Betimleyici- dykuleyici anlatim ve uygulama; DUslUnceyi Temellendirme ve
Gelistirme Teknikleri; Anlatimda Basvurulan Diger Yollar ve Dlizyazida Kullanilan Sanatlar; Yazi Turleri; Metin
inceleme Yéntemleri.
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TUR121 Writing ECTS: 2,0
Composition Rules; Spelling and Punctuation; Communication and Language Functions; Text Enhancement
Methods and Exercises; Word Phrases: Compounds, Gerundial groups, Pattern phrases, Idioms, Usage of
proverbs and Exercises with texts; Narrative Methods: Descriptive speech and practice, Argumentative speech
and practice, Descriptive-narrative speech and practice; Thought Foundation and Development Techniques; Arts
in Prose and Other Ways Used in Expression; Text Types; Text Analysis Methods.

TUR122 Sozli Anlatim AKTS: 2,0
Dersin konulari, amaci ve islenis sekliiletisim nedir? Sézli iletisimin yasamimizdaki yeri ve énemiKonusmanin
boyutlari: Dinleyici boyutu ve ortam boyutuBasarili, iyi bir konusmanin nitelikleriTlrkcenin dogru

telaffuzuTurkcenin dogru telaffuzuKonusmada sesin kullanimi:Diksiyon,vurgu,tonlamakKonusma engelleri ve
bunlarin asilmasiOkuma Anlama DinlemeKonusma tdrleri: Gunlik konusmalar: Séylesi, Tanisma, Tanistirma,
Soru sorma ve yanitlama, Oziir dileme,Telefonda konusma, Gériismekonusma etkinligiMinazaraTek kisilik
konusmalar: Konferans, Soylev, Demeg, Acis konusmasi, Bir kisiyi tanitmaKime konusmalari: Acik oturum,
Panel, Forum, Sempozyum, Kongre

TUR122 Speaking Skills ECTS: 2,0
Course topics, purpose and method of teachingWhat is communication? The place and importance of verbal
communication in our livesDimensions of speech: Audience size and environment sizeQualities of a good,
successful speechCorrect pronunciation of TurkishCorrect pronunciation of TurkishUse of voice in speech:
Diction, stress, intonationSpeech barriers and overcoming themReading Comprehension ListeningTypes of
conversations: Daily conversations: Conversation, Meeting, Introductions, Asking and answering questions,
Apologizing, Talking on the phone, Interviewspeaking activityDiscussionOne-man speeches: Conference,
Speech, Statement, Keynote speech, Introduc

TUR125 Tirk Dili | AKTS: 2,0
Dil: Bilimsel bakimdan dilin 6zellikleri, Dil-disunce ve duygu baglantisi, Dillerin dogusu ile ilgili kuramlar, Dil
turleri, Tirkcenin Diinya dilleri arasindaki yeri; Dil-Kiiltiir iliskisi; Tirk Dilinin Gelisimi ve Tarihsel Dénemleri;
Tlrkcenin Yaziminda Kullanilan Alfabeler; Turk Dili Calismalari; Yazi Devrimi; Ses Bilgisi: Ses olaylari; Bicim
Bilgisi ve S6z Dizimi; Turkcenin Anlatim GuUcU; Tarkgenin Tldretme GUcU; Turk Dilinin Zenginlik Alanlari: Dinya
dillerinin Turk diline etkisi, Turk dilinin Dinya dillerine etkisi, Turk dilinin yayilma alanlari; Turk Dilinin Karsi
Karsiya Bulundugu Sorunlar; S6zclUk ve Terim Tlretme; S6zlU ve Yazili Anlatim Bozukluklari

TUR125 Turkish Language | ECTS: 2,0
Language: Particularities of Language in the Scientific approach; Language-thinking and sentiment connection;
Theories relating the naissance of the languages; Types of languages; Place of Turkish language among world
languages; Relations between language and culture: Evolution of Turkish Language and its historical periods;
Alphabets used for writing of Turkish language; Turkish language studies; Revolution of Writing.

TUR126 Tark Dili Il AKTS: 2,0
Kompozisyon Bilgileri: Yazili kompozisyonun olusturulmasi, paragraf ve paragrafta anlatim bicimleri; Noktalama
isaretleri; Yazim Kurallari; Yazili Anlatim Tuarleri ve Uygulamalari I: DUsUnce yazilari; Yazili anlatim tarleri ve
uygulamalari Il: Sanatsal yazilar; Bilimsel Yazilar ve Yazisma Turleri: Bilimsel yazilar, Yazisma turleri; Okuma ve
Dinleme: Okuma, Okudugunu anlama stratejileri, Elestirel okuma; Dinleme; Okuma Dinleme iliskisi; S6zl{
Anlatim: Dogru, glzel ve etkili konusmanin temel ilkeleri; Beden Dili ve S6zIU Anlatimdaki Yeri; Konusma Trleri;
Basarili Sunum ilkeleri ve Teknikleri; S6zl(i Anlatimda Bazi Soyleyis Ozellikleri.
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TUR126 Turkish Language Il ECTS: 2,0

Composition: Rules of writing a composition, paragraphs and wording in paragraphs; Punctuation; Rules of
Writing; Types of written expression and practices I: Think pieces; Types of written expression and practices Il:
Art Writings; Scientific Writings and Types of Writings; Reading and Listening: Reading, Strategies on
understanding of the reading; Critical Reading; Relation Between reading and listening.



