Anadolu Universitesi Kurumsal iletisim Programi (Tezsiz YL) (Uzaktan Ogretim) Programi 2026-2027
Ogretim Yili Ders Katalogu

DERS PROGRAMI

Secmeli Dersler

Ders Kodu Ders Adi lTJ‘;;:JiI;ma
KiL501 iletisim Calismalarina Giris (TR) 340 6.0
KiL505 Giindem Yénetimi ve Kriz iletisimi (TR) 340 6.0
KiL507 Kiiresel iletisim (TR) 3+0 6.0
KiL510 Kurumsal iletisim Araclari Tasarimi (TR) 3+0 6.0
KiL515 Kurumsal Kimlik ve imaj Yénetimi (TR) 340 6.0
KiL517 Kurumlarda itibar Yonetimi (TR) 3+0 6.0
KiL519 Kurum ici iletisim (TR) 340 6.0
LEE510 Bilim Etigi ve Arastirma Teknikleri (TR) 3+0 6.0
PZL523 Pazarlama Yonetimi (TR) 3+0 6.0
iSL590 Kurumsal Yénetim (TR) 340 6.0
KiL502 Kurumsal Marka Yonetimi (TR) 3+0 6.0
KiL509 Kurumsal Sosyal Sorumluluk ve Etik (TR) 3+0 6.0
KiL511 Kurumsal iletisimde Yazarlik (TR) 3+0 6.0
KiL514 Kurumsal Sosyal Medya Yonetimi (TR) 3+0 6.0
PZL520 Butiinlesik Pazarlama iletisimi (TR) 3+0 6.0
Il.Yanyil
Ders Kodu Ders Adi Ders Turiu
DPU500 Do6nem Projesi Zorunlu Dersler 0.0
Secmeli Dersler 30.0

Toplam 30
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DERS ICERIKLERI

DPU500 Donem Projesi AKTS: 0,0
Doénem Projesine Giris: Konu belirleme, Alan incelemesi, Danisman gortsmeleri; Literatlir Calismasi: Kaynak
tarama, Tematik yapi, Elestirel dederlendirme; Proje Cercevesi: Kavramlar arasi iliskiler, Model olusturma,
Uygulama alani; Yontem Secimi: Nitel yaklasim, Nicel yaklasim, Uygulamali analiz; Veri Calismalari: Veri
toplama, Analiz hazirligi, Bulgularin diizenlenmesi; Raporlama Slreci: Proje yazimi, Revizyon, Sunum.

DPU500 Term Project ECTS: 0,0
Introduction to the Term Project: Topic selection, Field exploration, Supervisor meetings; Literature Study:
Source review, Thematic structuring, Critical evaluation; Project Framework: Conceptual relations, Model
development, Applied context; Method Selection: Qualitative approach, Quantitative approach, Applied analysis;
Data Work: Data collection, Analysis preparation, Structuring findings; Reporting Process: Project writing,
Revision, Presentation.

iSL590 Kurumsal Yonetim AKTS: 6,0
Kurumsal Yénetim Kavrami ve Kuramlari: Pay Sahipleri Kurami, Paydas Kuram, Vekalet Kurami; Kurumsal
Yoénetim ilkeleri; Kurumsal Yonetim Mekanizmalari; Kurumsal Yénetim Mevzuati; Kurumsal Yénetim isletmenin
Performansi iliskisi; Kurumsal Yénetimin ic Denetimle iliskisi; Kurumsal Sosyal Sorumluluk Kurumsal Yénetim
iliskisi; Kurumsal itibar-Kurumsal Yénetim iliskisi; Aile isletmelerinde Kurumsal Yénetim.

i$L590 Corporate Governance ECTS: 6,0
Corporate Governance and Theories: Shareholders Theory, Stakeholders Theory, Agency Theory; Principles of
Corporate Governance; Corporate Governance Mechanisms; Corporate Governance Relevant to Legislation;
Corporate Governance Business Performance Relation; Corporate Governance Relevant to Internal Audit;
Corporate Social Responsibility Corporate Governance Relation; Corporate Reputation Corporate Governance
Relation; Corporate Governance in Family Business.

KiL501 iletisim Calismalarina Giris AKTS: 6,0
iletisim Calismalarina Giris dersi kitle iletisim kuram ve arastirmalarinin sorunsallari, temel savlari ve
kullandiklari metodolojilerini kendi tarihselligi baglaminda ele alan bir derstir. Kuramlarin amaci medyanin
toplumsal, kulttrel, ekonomik ve siyasi sureclerle etkilesimlerini analiz etmek; bireyler ve toplumlar tGzerindeki
etkilerini gorebilmektir.D6nem boyunca haftalara gore kuramlarin secimi iletisim arastirmalarinin tarihsel
gelisim slUrecine paralel olarak belirlenmistir dolayisiyla derste anaakim/liberal ve elestirel/marksist medya
calismalarini tarihsel gelisimi izlenmektedir.

KiL501 Introduction to Communication Studies ECTS: 6,0

Introduction to Communication Studies course is a course that deals with the problematic, basic arguments and
methodologies of mass communication theories and researches. The purpose of the theories is to analyze the
interactions of the media with social, cultural, economic and political processes; to be able to see the effects on
individuals and societies.Throughout the semester, the selection of theories by week was determined in parallel
with the historical development process of communication research, so the course follows the historical
development of mainstream /liberal and critical/Marxist media studies.

KiL502 Kurumsal Marka Yonetimi AKTS: 6,0
Marka Kavrami: Markanin icerdigi Anlamlar, Marka Hangi Yararlari Saglar?; Marka ile ilgili kavramlar: Marka
Cagrisimlari, Marka Vaadi, Marka Deneyimi, Marka Aski -Lovemarks; Marka Konumlandirma Kavrami: Marka
Konumlandirma Stratejileri; Marka ismi: Marka isminin sahip olmasi gereken 6zellikler; Marka Denkligi: Marka
Denkligi Kavrami; Litks Marka: Liiks Marka Kavrami, Litks Markalarin Pazarlanmasi, Litks Marka iletisimi
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KiL502 Corporate Brand Management ECTS: 6,0
Brand Concept: Meanings Contained in the Brand, What Benefits Does the Brand Provide?; Brand-related
concepts: Brand Associations, Brand Promise, Brand Experience, Brand Love - Lovemarks; Brand Positioning
Concept: Brand Positioning Strategies; Brand Name: Features that a brand name should have; Brand Equity:
Brand Equity Concept; Luxury Brand: Luxury Brand Concept, Marketing of Luxury Brands, Luxury Brand
Communication

KiL507 Kiiresel iletisim AKTS: 6,0
Kiiresellesmenin Gelisimi; Uluslararasi iletisim Yaklasimlari Acisindan Degerlendirilmesi ; Kiiltiirlerarasi iletisim
Ve Dil Kullanimi; S6zsiz iletisim Sorunlari; is dinyasinda Kdiltlrlerarasi iletisim; Kiresel Pazarlama iletisimi
Calismalari; Politik, Yasal ve Ekonomik Cercevenin incelenmesi; Kiiltiirel Cercevenin incelenmesi; Uluslararasi
Sirketlerin Halkla iliskiler Calismalarini Etkilemesi; Yerel ve Uluslararasi Hi Arasindaki Benzerlik ve Farkliliklar;
Cok Kultirli Ortamlarda Hi Etkinlikleri; Kiiresel Hi Cercevesinde Stratejik Yaklasimlar ; Kiresel Hi Calismalarinda
Yeni iletisim Teknolojilerinin Kullanimi; Kiresel Hi Kampanyalarinin Ozellikleri.

KiL507 Global Communication ECTS: 6,0
Development of Globalization; Evaluation of International Communication Approaches; Intercultural
Communication and Language Use; Nonverbal Communication Problems; Intercultural Communication in the
Business World; Global Marketing Communication Studies; Analysis of Political, Legal and Economic Framework;
Examining the Cultural Framework; International Companies Affecting PR Activities; Similarities and Differences
Between Local and International PR; PR Activities in Multicultural Settings; Strategic Approaches in Global PR
Framework; Use of New Communication Technologies in Global PR Studies; Features of Global PR Campaigns.

KiL509 Kurumsal Sosyal Sorumluluk ve Etik AKTS: 6,0

Kurumsal Sosyal Sorumluluk Kavrami ve Onemi; Kurumsal Sosyal Sorumlulukla Baglantili Temel Kavramlar;
Tarihsel Gelisimi; DlUzenleyici OLusum ve Standartlar; Trendler ve Kritik Karar Noktalari; Strdurulebilirlik ve
Surdarilebilir Kalkinma Amaclarn Kurumsal Sosyal Girisimler: Kurumsal hayirseverlik, amaca yonelik pazarlama,
sosyal pazarlama, géonuallulik uygulamalari; Etik Kavrami ve Baslica Etik Yaklasimlari I; Etik Kavrami ve Baslica
Etik Yaklasimlari Il, Pazarlama iletisimi ve Etik; Yeni Medya ve Etik; Etiksel Karar Alma; Tiketici Etigi

KiL509 Corporate Social Responsibility and Ethics ECTS: 6,0
The Concept of Corporate Social Responsibility (CSR) and Its Importance; Basic Concepts related to Corporate
Social Responsibility; Historical Development of CSR; Regulatory Practices, Initiatives and Standards; Trends and
Critical Decision Points; Sustainability and Sustainable Development Goals; Corporate Social Initiatives:
Corporate philanthropy, Cause-related marketing, Social marketing, volunteering practices; The Concept of
Ethics and Ethical Approaches I; Concept of Ethics and Ethical Approaches IlI, Marketing Communications and
Ethics; New Media and Ethics; Ethical Decision Making; Consumer Ethics

KiL510 Kurumsal iletisim Araclan Tasarimi AKTS: 6,0
Kurumsal iletisim: Amac, islev, Arac, Strateji, Ortam; Kurum Kiltiri: Kavram, Amac; Kurum Kimligi: Amac,
Kavram, Modeller; Kurumsal Tasarim: Kavram, Amac, Yayin, Yapim, Degerlendirme

KiL510 Designing Corporate Communications Tools ECTS: 6,0
Corporate Communications: Purpose, Function, Tool, Strategy, Environment; Corporate Culture: Concept,
Purpose; Corporate ldentity: Purpose, Concept, Models; Corporate Design: Concept, Purpose, Publication,
Production, Evaluation
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KiL511 Kurumsal iletisimde Yazarhk AKTS: 6,0
Halkla iliskilerden Kurumsal iletisime; Kurumsal iletisimde Yazarlik; Kurumsal iletisim Yazarinin Rol ve
Sorumluluklari; Kurumsal iletisimde Haber Kavrami ve Haber Degeri; Yazmaya Hazirlik ve Yazma Siireci;
Gelenekselde ve Dijitalde Medya iliskileri; Kurumsal iletisim Yazarhi§inda ikna; Geleneksel Medya icin Yazarlk;
Sosyal Medya icin Yazarlk; Kurumsal iletisim Araclari icin Yazarlik: Basin Biilteni, Rdportaj, Kurum Gazetesi,
Kurum Dergisi, Haber mektubu, Insértler, Konusma Metinleri, Kurumsal Reklam, Brosur, Afis, Kitapcik, Sosyal
Medya icerikleri; Kriz Dénemlerinde Yazarlik; Kurumsal iletisim Araclarinin Analizi.

KiL511 Corporate Communications Writing ECTS: 6,0
From Public Relations to Corporate Communication; Writing in Corporate Communication; Corporate
Communication Author's Roles and Responsibilities; News Concept and News Value in Corporate
Communication; Preparation for Writing and Writing Process; Media Relations in Traditional and Digital;
Persuasion in Corporate Communication Writing; Writing for Traditional Media; Writing for Social Media; Writing
for Corporate Communication Tools: Press Bulletin, Interview, Corporate Newspaper, Corporate Magazine, News
Letter, Inserts, Speech Texts, Corporate Advertising, Brochure, Poster, Booklet, Social Media Contents; Writing in
Times of Crisis; Analysis of Corporate Com.

KiL514 Kurumsal Sosyal Medya Yonetimi AKTS: 6,0
Sosyal Medya: Tanimi, Onemi, Gelisimi; Sosyal Medya Araclar: Facebook, Instagram, Twitter, Youtube, Linkedin,
Podcast; icerik: Tanimi, Onemi; icerik Pazarlamasi: Tanimi, Onemi, Web 3.0 Kavrami; Kurumsal Markalarin
Sosyal Medya Kullanimlari: Sosyal Medyada icerik Uretimi, Sosyal Medya Ydnetimi, Sosyal Medyada itibar
Yoénetimi, Markalar ve Tuketici Etkilesimi, Basarili Sosyal Medya Kampanyalari.

KiL514 Corporate Social Media Management ECTS: 6,0
Social Media: Definition, Importance, Historical Development; Social Media Tools: Facebook, Instagram, Twitter,
Youtube, LinkedIn, Podcast; Content: Definition, Importance; Content Marketing: Definition, Importance, The
Concept of Web 3.0; Social Media Usage of Corporate Brands: Producing Content in Social Media, Social Media
Management, Corporate Reputation in Social Media, Brands and Consumer Interaction, Successful Social Media
Campaigns.

KiL515 Kurumsal Kimlik ve imaj Yénetimi AKTS: 6,0
Kurumsal Kimligin Tarihsel Gelisimi: Tlrkiye de kurumsal kimlik calismalarinin tarihsel érnekleri; Kurumsal
Kimligin Kavramsal Olarak Sinirlandiriimasi; Kurumsal Kimligin Yapilari; Kurumsal Kimligin Unsurlari; Kurum
Kimligi Stratejisi; Kurum Kimliginin Olusturulmasi; Kurum Kualtir(; Kurumsal Davranis; Kurumsal imaj Kavrami;
Kurumsal imaj Cesitleri; Kurumsal imaj Fonksiyonlari; Kurumsal imaj Olusumu ve Hedef Kitle; Kurumsal imaj
Stratejileri; Kurumsal imaj Politikalari.

KiL515 Corporate Identity and Image Management ECTS: 6,0
Historical Development of Corporate Identity: Historical Examples of Corporate ldentity in Turkey; Conceptual
Limitation of Corporate Identity; Structures of Corporate ldentity; Elements of Corporate Identity; Corporate
Identity Strategy; Establishing the Corporate Identity; Corporate Culture; Corporate Behavior; The Concept of
Corporate Image; Types of Corporate Image; Corporate Image Functions; Corporate Image Formation and
Target Audience; Corporate Image Strategies; Corporate Images Policies.

KiL517 Kurumlarda itibar Yénetimi AKTS: 6,0
Kurumsal iletisim Nedir?: iletisim tiirleri ve kurumsal itibar iliskisi, Kurumsal iletisim perspektifi; iletisim ve itibar:
Marka-imaj-itibar; Kurum Kimliginin Yaratiimasi: Kimlik konseptleri; Kurum Kimliginin Olciimlenmesi; Kurumsal
Marka ile iletisim; itibar Platformu Gelistirme; itibarin iletisimi; Paydaslarla iletisim; Kurumsal iletisimin
Degerlendirilmesi; Kurumsal itibar Arastirmalari; Kurumsal iletisimin Organize edilmesi.
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KiL517 Reputation Management of Corporations ECTS: 6,0
What is Corporate Communication?: Types of communication and the corporate reputation relation, The
corporate communication perspective; Communication and Reputation: Brand-image-reputation; Creating
Corporate identity: Identity concepts; Measuring Corporate ldentity; Communicating with the Corporate Brand;
Developing Reputation Platform; Communicating the Corporate Reputation; Communicating with the
Stakeholders; Assessing the Corporate Communication; Corporate Reputation Research; Organizing Corporate
Communication.

KiL519 Kurum ici iletisim AKTS: 6,0
Temel Kavramlar: Kurumsal iletisim, Halkla iliskiler, Kurumici iletisim, Hedef kitle, Paydas, Kimlik, imaj, itibar;
Kurumici iletisimde Hedef Kitle: Calisanlar, Yoneticiler, Hissedarlar, Calisan yakinlari, Diger paydaslar; Kurum
KUltlrG: Degerler, Normlar, Semboller, Hikayeler, Kurumsal davranis, Kurum kultlrinun islevleri, Kurum kaltaru
yoénetimi; Kurumici iletisim Arac ve Ortamlari: Kurumsal yayinlar, Etkinlikler, Kutlamalar, Térenler, Gériismeler,
Toplantilar, Yazismalar, Dijital iletisim araclari.

KiL519 Internal Communication ECTS: 6,0
Basic Concepts: Corporate communication, Public relations, Internal communication, Target audience,
Stakeholder, Identity, Image, Reputation; Target audience in internal communication: Employees, Managers,
Stockholders, Employees’ families, Other stakeholders; Corporate culture: Values, Norms, Symbols, Stories,
Corporate behavior, Functions of corporate culture, Corporate culture management; Internal communication
tools and media: Corporate publications, Events, Celebrations, Ceremonies, Interviews, Meetings,
Correspondence, Digital communication tools.

LEE510 Bilim Etigi ve Arastirma Teknikleri AKTS: 6,0
Bilim ve Bilimsel Arastirma: Bilim, Bilimsel bilgi, Bilimsel yontem, Bilimsel arastirmalarda paradigmalar; Bilimsel
Arastirma Sireci; Nicel Arastirma Yaklasimi: Nicel arastirma sireci; Nicel Arastirma Teknikleri, Ornekleme
teknikleri, Olciim diizeyleri, Nicel analiz teknikleri; Nitel Arastirma Yaklasimi: Nitel arastirma sureci, Nitel
arastirma desenleri, Nitel arastirma teknikleri, Nitel arastirmalarda analiz; Gecgerlik ve Guvenirlik; Bilimsel
Arastirmalarda Raporlama; Bilimsel Arastirma Etigi.

LEE510 Ethics of Science and Research Techniques ECTS: 6,0
Science and Scientific Research: Science, Scientific knowledge, Scientific method, Paradigms in scientific
research; The Scientific Research Process; Quantitative Research Approach: The quantitative research process;
Quantitative research techniques, Sampling techniques, Levels of measurement, Quantitative analysis
techniques; Qualitative Research Approach: The qualitative research process, Qualitative research designs,
Qualitative research techniques, Analysis in qualitative research; Validity and Reliability; Reporting in Scientific
Research; Research Ethics.

PZL520 Bitiinlesik Pazarlama iletisimi AKTS: 6,0
Batlnlesik pazarlama iletisim, Kurumsal iletisim, Geleneksel pazarlama iletisimi araclari, Dijital teknolojiler,

PZL520 Integrated Marketing Communications ECTS: 6,0

Integrated marketing communications, Corporate communications, Traditional marcom tools, Digital
technologies
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PZL523 Pazarlama Yonetimi AKTS: 6,0
Pazarlama Kavrami ve Gelisimi; Tiiketici ve Pazar Analizi; Pazarlama Stratejisi ve Pazarlama Karmasi; Uriin,
Hizmet ve Marka; Yeni Uriin Gelistirme ve Yenilikcilik; Fiyat Uygulamalari ve Politikalari; Pazarlama Kanallari;
Perakendecilik ve AVM; Pazarlama iletisimi Stratejisi; Kisisel Satis; Mlsteri Hizmetleri Yénetimi; Kiiresellesme ve
Pazarlama; Postmodern Pazarlama; Pazarlamada Sosyal Sorumluluk.

PZL523 Marketing Management ECTS: 6,0
Marketing Concept and its Developmental Process; Consumer and Market Analysis; Marketing Strategy and the
Marketing Mix; Product, Service and the Brand; New Product Development and Innovativation; Pricing
Applications and Policies; Marketing Channels; Retailing and Shopping Malls; Marketing Communication
Strategy; Personal selling; Customer Services Management; Globalization and Marketing; Postmodern
Marketing; Social Responsibility in Marketing.



