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Katalogu

DERS PROGRAMI

l.Yanyil
Ders Kodu
HUK101U Hukukun Temel Kavramlar Zorunlu Dersler 5.0
iKT101U iktisada Giris Zorunlu Dersler 6.0
PMY101U Organizasyonlarda Davranis Zorunlu Dersler 8.0
PZL105U Pazarlama ilkeleri Zorunlu Dersler 8.0
Yabanci Dil Dersleri 3.0
Toplam 30
I.Yanyil
Ders Kodu
PMY104U Perakendecilige Giris Zorunlu Dersler 6.0
PZL302U Satis Teknikleri Zorunlu Dersler 6.0
HUK126U TUketici Hukuku Secmeli Dersler 5.0
iKy106U Belge Yonetimi ve Ofis Uygulamalari Secmeli Dersler 5.0
isL106U isletme Fonksiyonlari Secmeli Dersler 5.0
WTK208U Web Tasarimi Satis ve Pazarlama Secmeli Dersler 5.0
Yabanci Dil Dersleri 3.0
Toplam 35
I.Yanyil
Ders Kodu Ders Adi
PMY201U Perakendecilikte Musteri iliskileri Yonetimi Zorunlu Dersler 7.0
PMY205U Perakende Yonetimi Zorunlu Dersler 7.0
TAR201U Atatirk ilkeleri ve inkilap Tarihi | Zorunlu Dersler 3.0
TUR201U Tlrk Dili | Zorunlu Dersler 3.0
iKY207U Ucret ve Odiil Yonetimi Secmeli Dersler 5.0
PMY203U Magaza Atmosferi Secmeli Dersler 5.0
PZL209U TuUketici Davranislari Secmeli Dersler 5.0
Toplam 35

IV.Yanyil

Ders Kodu Ders Adi

PMY202U E-Perakendecilik Zorunlu Dersler 7.0
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IV.Yariyil

Ders Kodu

PMY206U Perakendecilikte Uriin Yénetimi Zorunlu Dersler 7.0

TAR202U Atatirk ilkeleri ve inkilap Tarihi Il Zorunlu Dersler 3.0

TUR202U Tark Dili Il Zorunlu Dersler 3.0

BYA208U Ekip YOnetimi ve Liderlik Secmeli Dersler 5.0

PZL214U Satis Yonetimi Secmeli Dersler 5.0

SMY102U Sosyal Medya Platformlari Secmeli Dersler 5.0
Toplam 35

Yabanci Dil Dersleri

Ders Kodu Ders Adi -lrjs‘;ﬂl;ma

ALM101U Almanca | (ALM)(ALM) 0+0 3.0
FRA101U Fransizca | (FRA)(FRA) 0+0 3.0
iING101U ingilizce | (ENG)(ENG) 0+0 3.0
ALM102U Almanca Il (ALM)(ALM) 0+0 3.0
FRA102U Fransizca Il (FRA)(FRA) 0+0 3.0
iING102U ingilizce Il (ENG)(ENG) 0+0 3.0

Alan DisiI Secmeli Dersler

Ders Kodu Ders Adi -{J?(Z:jl;ma

ADL201U Buro Teknolojileri (TR) 0+0 5.0
BYA104U Modern Buro Yonetimi (TR) 0+0 5.0
BYA106U is Hayatinda Standartlar (TR) 0+0 5.0
BYA202U Dosyalama Arsivleme (TR) 0+0 5.0
BYA203U Mesleki Yazismalar (TR) 0+0 5.0
BYA204U is Ortaminda Protokol ve Davranis Kurallari (TR) 0+0 5.0
CMH104U Toplanti ve Sunu Teknikleri (TR) 0+0 5.0
HiT206U Kurumsal Sosyal Sorumluluk (TR) 0+0 5.0
HiT214U Dijital icerik Pazarlamasi (TR) 0+0 5.0
HIT301U Kurumici Halkla iliskiler (TR) 0+0 5.0
HIT306U Surdirulebilirlik ve Halkla iliskiler (TR) 0+0 5.0
HIT401U Halkla iliskiler Kampanya Analizi (TR) 0+0 5.0

HiT403U itibar Yonetimi (TR) 0+0 5.0
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Alan Dis1 Secmeli Dersler

Ders Kodu Ders Adi -{Jsgﬁl;:ma

iLT203U Kurumsal iletisim (TR) 0+0 5.0
iLT206U Dijital iletisim ve Yeni Medya (TR) 0+0 5.0
iLT213U Kurum Kalttra (TR) 0+0 5.0
MAI102U Marka ve Y6netimi (TR) 0+0 5.0
MAI204U Marka iletisim Kampanyalari (TR) 0+0 5.0
PZL303U Tanitim ve Pazarlama (TR) 0+0 5.0

PZL305U internet ve Mobil Pazarlama (TR) 0+0 5.0
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DERS ICERIKLERI

ADL201U Buiro Teknolojileri AKTS: 5,0

GUnumuUz Burolari ve Teknoloji; Biro Donanimlari ve Cevrimici Teknolojiler; Bilgi Kaynaklarina Erisim ve e-
Ogrenme; Toplanti ve Sunum Sistemleri; Bilgi isleme Sistemleri ve Mobil iletisim: is hayatinda bilgi, E-insan
kaynaklari sirecleri, Mobil teknolojiler; Bilgi Glvenligi ve Yonetimi; Erisilebilir Blirolar ve Ergonomi; Blro
Donanimlarinin Secimi, Satin Aiinmasi ve Etkin Kullanimi.

ADL201U ECTS: 5,0

Today's Offices and Technology; Office Equipment and Online Technologies; Access to Information Resources
and e-Learning; Meeting and Presentation Systems; Information Processing Systems and Mobile
Communications: Information in business life, E-human resources processes, Mobile technologies; Information
Security and Management; Accessible Offices and Ergonomics; Selection, Purchase and Effective Use of Office
Equipment.

ALM101U Almanca | AKTS: 3,0

Almanca I: Selamlasmak ve vedalasmak, Kendini ve baskalarini tanitmak, Hal hatir sormak, Bir kisiyi resmf bir
ortamda tanitmak, Meslegini sdylemek, Aile hakkinda konusmak, Uyrugunu ve dilini sdylemek, Saati sdylemek,
Hafta sonu aktiviteleri planlamak, Yiyeceklerin adlarini sdéylemek, Bir seyi 6dung istemek, Fikrini sdylemek,
Adres sormak ve bir yol tarifini anlamak, Yénergeler / talimatlar vermek, Randevulasmak, Bir sorunu dile
getirmek, Bir calisma planini anlamak, GUnln naslil gectigi ile ilgili konusmak, Kampanyalari ve fiyatlari anlamak,
Kasada sikayetlerini dile getirmek.

ALM101U German | ECTS: 3,0

German I: Greetings and goodbyes,Introducing yourself and others, Introducing oneself, Introducing someone in
a formal setting, Talking about a family, Talking about family, Saying your nationality and language, Telling the
time, Planning weekend activities, Names of food, Borrowing something, Asking for an opinion, Asking for an
address and understanding directions, Giving directions/instructions, Making an appointment, Raising a
problem, Understanding a work plan, Talking about how the day was going, Understanding offers and prices,
Expressing complaints at the checkout.

ALM102U Almanca Il AKTS: 3,0

Gefallen / Missfallen ausdriicken, einen Vorschlag annehmen / ablehnen, Schilder verstehen, Netzplane
lesenUber Sport und Sportergebnisse sprechen, sich verabreden, Mitteilungen aus der Schule verstehen , in
einem Gesprach zustimmen, widersprechen, nachfragen, nach einem Auftrag fragen, ein Fest organisieren,
Kommunikationsmittel und -gewohnheiten beschreiben, Angebote vergleichen, Anzeigen am Schwarzen Brett
verstehen, eine Berufsbiografie schreiben, lber verschiedene Kulturen sprechen, Uber eigene Erfahrungen
diskutieren, Uber Lebensmodelle sprechen, einen literarischen Text lesen, Gegenstande beschreiben, einen
Vorgang erklaren

ALM102U German Il ECTS: 3,0
Gefallen / Missfallen ausdricken, einen Vorschlag annehmen / ablehnen, Schilder verstehen, Netzplane
lesenlber Sport und Sportergebnisse sprechen, sich verabreden, Mitteilungen aus der Schule verstehen , in
einem Gesprach zustimmen, widersprechen, nachfragen, nach einem Auftrag fragen, ein Fest organisieren,
Kommunikationsmittel und -gewohnheiten beschreiben, Angebote vergleichen, Anzeigen am Schwarzen Brett
verstehen, eine Berufsbiografie schreiben, Uber verschiedene Kulturen sprechen, Uber eigene Erfahrungen
diskutieren, Uber Lebensmodelle sprechen, einen literarischen Text lesen, Gegenstande beschreiben, einen
Vorgang erklaren
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BYA104U Modern Biliro Yonetimi AKTS: 5,0

Modern Burolarda Yénetim; Modern Biro Uygulamalari: Blro sistemleri, Belge yénetimi, Zaman ve toplanti
yénetimi; Modern Biirolarin Tasarimi ve Diizeni; is Ahlaki: Temel kavramlar, Ahlaki diisiincenin gelisimi, Cok
kaltarli global sirketler ve is ahlaki; Blrolarda Sosyal Medya: Sosyal medya kullanim politikalari, is hayatinda
sosyal medyanin etkisi ve rolli; Modern Biirolarda iletisim Yénetimi; Degisen is Hayati Start Up’lar: Start Up’larin
dzellikleri, Start Up’larda is modelleri, Start Up’larda strateji; Gelecegin is Hayati: is hayatinda dijitallesme,
otomasyon, robotlar ve yapay zeka, Sanal bliro organizasyonlari.

BYA104U ECTS: 5,0
Management in Modern Offices; Modern Office Applications: Office systems, Document management, Time and
meeting management; Design and Layout of Modern Offices; Business Ethics: Basic concepts, Development of
moral thinking, Multicultural global companies and business ethics; Social Media in Offices: Social media usage
policies, Effect and role of social media in business life; Communication Management in Modern Offices;
Changing Business Life Start-Ups: Features of Start-Ups, Business models in Start-Ups, Strategy in Start-Ups;
Business Life of the Future: Digitalization, automation, robots and artificial intelligence in business life, Virtual
office organizations.

BYA202U Dosyalama Arsivieme AKTS: 5,0
Bilgi, Belge ve Kayit Yonetimi; Bilgi ve Belge Merkezleri; Bilgi ve Belge Merkezlerinde Yonetim; Bilgi ve Belge
Merkezlerinde Yapi; Dosyalama Sistemleri; Bilgi ve Belge Merkezlerinde Degisim Streci; Elektronik Belge
Ydnetim Sistemleri ve e-Devlet Uygulamalari; Arsivieme.

BYA202U ECTS: 5,0
Information, Document and Records Management; Information and Documentation Centers; Management in
Information and Documentation Centers; Structure in Information and Documentation Centers; Filing Systems;
Change Process in Information and Documentation Centers; Electronic Document Management Systems and e-
Government Applications; Archiving.

BYA203U Mesleki Yazismalar AKTS: 5,0
Mesleki Yazismalar iliskin Genel Bilgiler; Resmi Yazilar; Resmi Yazi Turleri; is Yazilari Kavrami; is Yazilari Amaci;
is Yazilarinin Onemi; Ozel Yazilarin Kullanim Amaclari; Ozel Yazilarin Ozellikleri; Form Kavrami; Formlarin Amaci;
Formlarin Ozellikleri; Raporlarin Genel Ozellikleri; Raporlarin Hazirlama Stireci; Belge Kavrami; Belge Tirleri;
Belge Ozellikleri; Belge Yénetimi; Elektronik Yazismalar.

BYA203U ECTS: 5,0
General Information on Professional Correspondence; Official Writings; Official Fonts; The Concept of Business
Letters; Purpose of Business Letters; Importance of Business Letters; Purposes of Use of Special Articles;
Characteristics of Special Articles; Form Concept; Purpose of Forms; Properties of Forms; General Features of
Reports; Preparation Process of Reports; Document Concept; Document Types; Document Properties; Document
Management; Electronic Correspondence.

BYA204U is Ortaminda Protokol ve Davranis Kurallar AKTS: 5,0

Gorgli ve Protokol Kavrami; Protokol ilkeleri ve Tiirleri; Sosyal Yasamda ve is Yasaminda Davranis Bicimleri ve
Protokol; S6zIii ve Yazili iletisimde Protokol; Sézsiiz iletisimde Davranis ve Protokol; Kurumsal Etkinliklerde
Protokol; Yonetsel Davranis Protokoll; Yonetici Asistaninin Uygulamasi Gereken Protokol Kurallari ve Davranis
Bicimi.
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BYA204U ECTS: 5,0
The Concept of Etiquette and Protocol; Protocol Principles and Types; Types of Behavior and Protocol in Social
and Business Life; Protocol in Oral and Written Communication; Behavior and Protocol in Nonverbal
Communication; Protocol in Institutional Events; Managerial Behavior Protocol; Protocol Rules and Behavior to
be Followed by the Executive Assistant.

BYA208U Ekip Yonetimi ve Liderlik AKTS: 5,0
Ekip Yonetimi ve Liderlik dersimizin ilk (initesinde ekip ve ekip calismasi kavramina odaklanmaktadir. ikinci (inite
ise liderlik konusunu ayrin-tilariyla aciklamaktadir. Uclincii Gnitede karar verme konusuna deginilmistir.
Dordlnci unite hedef belirleme ve hedefe yonlendirme konusunu aciklarken besinci Unitede ekip iletisimi,
altinci Unite ekip farkhliklarinin yénetimi,yedinci Gnite ekiplerde catisma yonetimi ve uzlasmanin saglanmasi ve
sekizinci son Unite ise ekip performansi ve motivasyonu konusunu acgiklamaktadir.

BYA208U ECTS: 5,0
In our lesson of team management and leadership in the first chapter, we will be more focused on team and
teamwork. In the second chapter the leadership concept is explained. Then, in the third chapter making decision
is mentioned. In the fourth chapter , while explaining the goal setting and directing concepts, in the fifth chapter
team communication, in the sixth chapter managing the team diversity, in the seventh chapter managing team
complexes, and in the eighth unit chapterperformance and motivation are well explained.

CMH104U Toplanti ve Sunu Teknikleri AKTS: 5,0
Toplanti Kavrami ve Toplanti Tirleri; Toplanti Oncesi Planlama; Toplantilarin Yiritiilmesi ve Toplanti Sonrasi
Takip; Sanal Toplantilar ve Teknoloji; Toplanti SGrecinin Dinamikleri; Gruplari Anlamak ve Grup Yonetimi; Etkili
Sunuslar ve Ozellikleri; Bilginin Gérsel Sunumu.

CMH104U Meeting and Presentation Techniques ECTS: 5,0
Meeting Concept and Meeting Types; Pre-Meeting Planning; Conducting Meetings and Post-Meeting Follow-up;
Virtual Meetings and Technology; Dynamics of Meeting Process; Understanding Groups and Group Management;
Effective Presentations and Their Characteristics; Visual Presentation of Information.

FRA101U Fransizca | AKTS: 3,0
Dilsel islevler: Kendini tanitma, Selamlasma, Tanimlama, Saat sdyleme, Soru sorma, Cevap verme, Zevklerinden
s6z etme, Cevresinden s6z etme, Talimatlari anlama, Talimat verme, Sagliktan s6z etme, Oneride bulunma;
Sozcik Bilgisi: Meslekler ve uyruklar, Sayilar, Ginler, Aylar, Hava durumu, insan viicudu; Dilbilgisi: Simdiki
zaman, Gecmis zaman, Gelecek zaman, Basit soru zamirleri, isaret sifatlari, iyelik sifatlari, Basit ilgi adillari.

FRA101U French | ECTS: 3,0
Linguistic Functions: Introducing oneself, Greeting each other, Identifying oneself, Giving the time, Asking
questions, Responding, Talking about pleasures, Talking about one's environment, Understanding instructions,
Giving instructions, Talking about health, Making suggestions; Vocabulary: Professions and nationalities,
Numbers, Days, Months, Weather, Human body; Grammar: Present tense, Future tense, Past tense, Simple
interrogative pronouns, Demonstrative adjectives, Possesive adjectives, Simple relative pronouns.

FRA102U Fransizca Il AKTS: 3,0
Fransizca iletisime Gecmek: Soru sorma, Anlama ve anlasiima, ilgi alanlarindan sz etme, S6z alma ve isteme,
Fikrini séyleme; insan Betimlemek: Fiziksel, Kiyafet, Karakter; Nesne Betimleme: Sekil, Renk; Yer Betimleme:
Cevre, Mekan; Duygularini ifade Etmek: Heyecan, Mutluluk, Uziintl, Dilek, Umut; Konum Bildirmek: Yer, Yon,
Emir kipi; Degisiklikleri ifade etmek: Gecmis zaman, Simdiki zaman, Gelecek zaman, Hatiralar; Mesleki Hayat:
Egitim, Projeler.



Anadolu Universitesi Perakende Satis ve Magaza Yonetimi Programi 2026-2027 Ogretim Yili Ders
Katalogu

FRA102U French 1l ECTS: 3,0

Communicate in French: Asking questions, Understanding and being understood, Talking about interests,
Talking and asking to talk, Expressing opinions; Describe a Person: Physical, Dress, Character; Object
Description: Shape, Color; Location Description: Environment, Space; Expressing Emotions: Excitement,
Happiness, Sadness, Wish, Hope; Location: Place, Direction, Imperative; Expressing Changes: Past tense,
Present tense, Future tense, Memories; Professional Life: Education, Projects.

HiT206U Kurumsal Sosyal Sorumluluk AKTS: 5,0
Kurumsal Sosyal Sorumluluk Kavrami; Kurumsal Sosyal Sorumlulugun Gelisimi; Kurumsal Sosyal Sorumlulukla
Baglantih Kavramlar; Kurumsal Sosyal Sorumluluk Alanlari; Kurumsal Sosyal Sorumlulukta Paydas Yaklasimi;
Kurumsal Sosyal Sorumlulukta Stratejik Yaklasimlar; Pazarlamada Sosyal Sorumluluk Uygulamalari;
Pazarlamada Sosyal Sorumluluk ve is Ahlaki; Pazarlamada Sosyal Sorumluluk ve itibar Yénetimi; Kiiresellesme
Siirecinde Kurumsal Sosyal Sorumluluk; Kurumsal Sosyal Sorumluluk Projelerinin Ozellikleri; Kurumsal Sosyal
Sorumluluk Kampanyalarinda Medya iliskileri.

HiT206U ECTS: 5,0
The Concept of Corporate Social Responsibility; Development of Corporate Social Responsibility; Concepts
Related to Corporate Social Responsibility; Corporate Social Responsibility Areas; Stakeholder Approach to
Corporate Social Responsibility; Strategic Approaches in Corporate Social Responsibility; Social Responsibility
Practices in Marketing; Social Responsibility and Business Ethics in Marketing; Social Responsibility and
Reputation Management in Marketing; Corporate Social Responsibility in the Process of Globalization;
Characteristics of Corporate Social Responsibility Projects; Media Relations in Corporate Social Responsibility
Campaigns.

HiT214U Dijital icerik Pazarlamasi AKTS: 5,0
icerik ve Dijital icerik Pazarlamasi Kavramlari: icerik, Dijital icerik pazarlamasi; Dijital icerik Pazarlamasi
Yontemleri: Sosyal medya platformlari, Video paylasim platformlari, Web site ve bloglar, Podcast, Mobil
uygulamalar, White paper, E-posta; Video: Gérsel anlatim, Video yayin platformlari, YouTube, TikTok, Twitch;
Sosyal Aglar: Sosyal ag, Sosyal medya platformlari, Facebook, Twitter, Instagram, LinkedIn, Pinterest; Podcast:
Sesli pazarlama, Podcast; Web Site ve Bloglar: Websitesi, Bloglar, Arama motoru pazarlamasi, Influencer
Pazarlama: Influencer, Influencer pazarlama; Transmedya Pazarlama: Transmedya, Transmedya hikayeciligi,
Transmedya pazarlama

HiT214U ECTS: 5,0
Content and Digital Content Marketing Concepts: Content, Digital content marketing; Digital Content Marketing
Methods: Social media platforms, Video sharing platforms, Websites and blogs, Podcast, Mobile applications,
White paper, E-mail; Video: Visual narrative, Video streaming platforms, YouTube, TikTok, Twitch; Social
Networks: Social network, Social media platforms, Facebook, Twitter, Instagram, LinkedlIn, Pinterest; Podcast:
Audio marketing, Podcast; Website and Blogs: Website, Blogs, Search engine marketing, Influencer Marketing:
Influencer, Influencer marketing; Transmedia Marketing: Transmedia, Transmedia storytelling, Transmedia
marketing

HiT301U Kurumici Halkla iliskiler AKTS: 5,0
Kurumici iletisim ve Halkla iliskiler Faaliyetleri; Kurumici Halkla iliskilerin Yénetimi ve Liderlik; Kurumici Halkla
iliskilerde Kurum Kiltiri ve Onemi; Kurumici Halkla iliskilerde Hedef Kitle; Kurumici Halkla iliskiler Amaclari,
Arac ve Ortamlari; Kurumici Halkla iliskilerin iliskili Oldugu Alanlar; Kurumici Halkla iliskilerin Organizasyonu:
Aktérler, Roller ve Yetenekler; Kurumici Halkla iliskiler ve Catisma Yoénetimi.
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HIT301U ECTS: 5,0
In-company communication and public relations facilities; In-company public relations management and
leadership; Corporate culture and its importance in in-company public relations; Target audience in in-company
PR; In-company PR's objectives, tools and media; In-company PR and related areas; Organizing in-company PR:
Actors, roles and skills; In-company PR and conflict management

HiT306U Siirdiiriilebilirlik ve Halkla iliskiler AKTS: 5,0
Surdirilebilirlik, Kurumsal Sosyal Sorumluluk ve Halkla iliskiler; Stirdirilebilirlik Acisindan Halkla iliskiler ve Etik;
Surdirilebilir Marka Anlayisinda Halkla iliskiler; Siirdiriilebilir Stratejik Planlarin Olusturulmasi ve Paylasimi;
Halkla iliskilerde Sirdirilebilirligin Olcimi ve Raporlanmasi; Sosyal Agdlar ile Strdurilebilirlik Farkindaliginin
Artirilmasi; Kitle iletisim Araclari ile Surdirilebilirlik Farkindaliginin Artirilmasi; Yiz Yize Ortamlarda
SuUrdurdlebilirlik Farkindaliginin Artirilmasi.

HiT306U ECTS: 5,0
Sustainability, corporate social responsibility and public relations; Public Relations and Ethics in terms of
Sustainability; Public Relations in Sustainable Brand Understanding; Creating and Sharing Sustainable Strategic
Plans; Measuring and Reporting Sustainability in Public Relations; Increasing Sustainability Awareness with
Social Networks; Increasing Sustainability Awareness with Mass Media; Increasing Sustainability Awareness in
Face-to-Face Environments

HiT401U Halkla iliskiler Kampanya Analizi AKTS: 5,0
Halkla iliskiler Kampanyasi Planlama: SWOT Analizi, Amac ve Hedeflerin Belirlenmesi, Olcme ve Degerlendirme ;
Durum Analizi: Halkla iliskiler Kampanyalarinda Durum Analizinin Basamaklar;; Hedefler: Halkla iliskiler
Hedeflerinin Belirlenmesinde Stratejik Yénetim ve Onemi; Hedef Kitle; Mesaj ve Medya Stratejileri; Etkinlik
Stratejileri; Uygulama Planlari; Halkla iliskiler Kampanyalarinin Olciilmesi ve Degerlendirilmesi.

HiT401U ECTS: 5,0
Public relations campaign planning: SWOT analysis, Defining goals and targets, Measuring and evaluation;
Situation analysis: Steps of situation analysis in public relations campaigns; Goals: Strategic management and
its importance in defining targets of public relations; Target Audience; Message and media strategies; Event
strategies; Execution plans; Measuring and evaluating public relations campaigns.

HiT403U itibar Yonetimi AKTS: 5,0
itibar Yonetimi Nedir: itibar meshur olmak degildir, Degerler itibar ydnetimi giiven, itibar yénetimi bir proje degil
bir felsefedir, Elle tutulamayan degerlerin itibara dontismesi, Kurumlarin farklilasma stratejileri kapsaminda
itibar yénetimi, Algilar gercekler ve itibar, Sosyal ortaklar ve beklentileri, itibar riskleri yénetimi, itibar
ekonomisi; Sosyal Ortaklarin (Paydaslarin) Onemi; itibar Arastirmalari; itibar Yénetim Sirecleri; itibarin is
Sonugclarn Uzerindeki Etkisi; Kurumsal Marka Stratejileri ve itibar Yonetimi; Hem Yeni Hem Dijital Hem Sosyal
Hem de Medya; Kurumsal iletisim ve itibar.

HiT403U ECTS: 5,0
What Is Reputation Mangement: Reputation does not equal to fame, Values Reputation Management and Trust,
Reputation management is not a project but a philosophy, Reputation management in terms of differentiation
strategies of organizations, Perceptions realities and reputation, Social partners (shareholders) and their
expectations, Reputation risks management, Reputation economy; Importance of Social Partners
(Shareholders); Reputation Research; Reputation Management Processes; Effects of Reputation on Bussiness
Outcome; Corporate Brand Strategies and Reputation Management, New, Digital, Social Media; Corporate
Communication and Reputation.
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HUK101U Hukukun Temel Kavramlan AKTS: 5,0
Toplumsal duzen kurallari ve bunlarin icinde yeralan hukuk kurallari; Zor kullanma olarak hukuk, Yaptirim;
Hukukun uygulanmasi, kaynaklari, yorumlanmasi, hukuk kurallarinin ¢catismasi; Karsilastirmali hukuk ve hukuk
sistemleri; Turk hukukunun tarihsel gelisimi; Yarg:r Orglti, Adli Yargi; idari Yargl, Anayasa Yargisi, diger yargi
kollari; Hak kavrami, haklarin ayrimi; Haklarin kazanilmasi, kullaniimasi; Haklarin kaybedilmesi, korunmasi; Ozel
Hukukun Dallari, Medeni hukuk, Borclar hukuku; is Hukuku, Ticaret hukuku, Devletler 6zel hukuku; Kamu
Hukukunun dallari, Uluslararasi hukuk, Anayasa hukuku; idare hukuku, Ceza hukuku, Vergi hukuku.

HUK101U Fundamental Concepts of Law ECTS: 5,0
Rules of social order and rules of law; Law as a law enforcement, sanction; Implementation of the law, its
sources, interpretation, conflict of law rules; Comparative law and legal systems; Historical development of
Turkish law; Judicial Organization, Judiciary Judiciary; Administrative Judiciary, Constitutional Judgment, other
judicial branches; The concept of right, the distinction of rights; Acquisition and use of rights; Loss of rights,
protection; Branches of Private Law, Civil Law, Law of Obligations; Labor Law, Commercial Law, States Private
Law; Branches of public law, international law, constitutional law; Administrative law, Criminal law, Tax law.

iKT101U iktisada Giris AKTS: 6,0
Temel Kavramlar ve Tuketici Davranisi: Temel kavramlar, Kitlik ve tercih, iktisadin temel sorulari, Tiketici
davranislari ve fayda; Arz, Talep ve Esneklik: Talep, Arz, Piyasa dengesi, Esneklik; Uretim, Maliyetler ve Firma
Davranisi: Uretim, Maliyet, Ka&r maksimizasyonu; Makroekonominin Kapsami ve Temel Makroekonomik
Degiskenler; Milli Gelir Dlzeyinin Belirlenmesi; Para ve Bankacilik: Paranin tanimi, islevleri ve él¢llmesi, Paranin
tarihsel gelisimi, Para arzi, para talebi ve denge faiz orani; Toplam Talep-Toplam Arz Analizi ve Politika
Uygulamalari.

iKT101U Introduction to Economics ECTS: 6,0

Basic Terms and Consumer Behaviors: Basic terms, Scarcity and choice, Fundamental questions of economics,
Consumer behaviors and utility; Supply, Demand and Flexibility: Supply, Demand, Market equilibrium,
Flexibility; Production, Costs and Firm Behavior: Production, Cost, Firm behavior; The Coverage of
Macroeconomics and Basic Macroeconomic Variables; Defining The Level of National Income; Money and
Banking: Definition, functions and measurement of money, Historical development of money, Money supply,
money demand and equilibrium interest rate; Analysis of Aggregate Demand-Aggregate Supply and Policy
Implementations.

iKy207U Ucret ve Odiil Yonetimi AKTS: 5,0
Ucret Yénetimi: Ucretin Tanimi Ve Onemi; Ucretin Bilesenleri; Ucret Yénetimi Sistemi Ve Siireci; Ucret Yapilari-
Bicimsel Olmayan Ve Bicimsel Ucret Yapilari, ise Ve Kisiye Dayali Ucret Yapilari, Hiyerarsik Ve Basik Ucret
Yapilari, Piyasa Yénelimli Ve isletme Yénelimli Ucret Yapilari; Ucret Sistemleri- Zamana Dayali Ucret Sistemleri,
Ozendirici Ucret Sistemleri, Diger Ucret Sistemleri.

iKY207U ECTS: 5,0
Wage Management:Definition And Importance Of Wage; Components Of Wage; Wage Management System And
Process; Wage Structures- Informal And Formal Wage Structures, Wage Structures Based On Job And Person,
Hierarchical And Flat Wage Structures, Market Oriented And Business Oriented Wage Structures; Wage
Systems- Time Based Pay Systems, Incentive Pay Systems, Other Pay Systems.
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iLT203U Kurumsal iletisim AKTS: 5,0
Kurumsal iletisim Kavram ve Kuramlar; Kurumsal iletisimin Etkilesim icinde Oldugu Alanlar; Kurumsal iletisimde
Kullanilan Teknik ve Araclar; Kurumsal iletisimde Stratejik Yonetim; Stratejik Planlama; Kurum Kiiltiri ve Kimligi;
Kurumsal Kimlik Bilesenleri; Kurumsal Tasarim ve Gorsel Kimlik; Kurumsal itibar Yénetimi; Online itibar Yénetimi;
Kurumsal imaj, Marka ve Reklam Yénetimi; Kurumsal Pazarlama; Kurumsal iletisim ve Sosyal Medya; Kurumsal
Sosyal Sorumluluk ve Halkla iliskiler

iLT203U Yok ECTS: 5,0

Corporate Communication Concepts and Theories; Areas in which Corporate Communication Interacts;
Techniques and Tools Used in Corporate Communication; Strategic Management in Corporate Communication;
Strategic planning; Institutional Culture and Identity; Corporate Identity Components; Corporate Design and
Visual ldentity; Corporate Reputation Management; Online Reputation Management; Corporate Image, Brand
and Advertising Management; Corporate Marketing; Corporate Communication and Social Media; Corporate
Social Responsibility and Public Relations

iLT206U Dijital iletisim ve Yeni Medya AKTS: 5,0
Yeni iletisim Teknolojilerinin Gelisimi; Degisim Araci Olarak Yeni Medya; Yeni Medya Kullaniminin Etkileri; Sosyal
Medya Platformlari; Sosyal Medyada Etkilesim; Sosyal Medya ve Kurumsal iletisim; Sosyal Medyada Marka
Yonetimi; Klresellesme ve Sosyal Medya Uygulamalari

iLT206U Digital Communications and New Media ECTS: 5,0
Development of New Communication Technologies; New Media as a Change Tool; Effects of New Media Use;
Social Media Platforms; Interaction in Social Media; Social Media and Corporate Communications; Brand
Management in Social Media; Globalization and Social Media Applications

iLT213U Kurum Kiulturu AKTS: 5,0
Kualtdr; toplum ve Kurum Kultirt Tanimlamalari: Kurum Kultart Kavrami; Kurum Kulttrd Siniflandirmalari; Kurum
Kiltari ve Kurumsal Davranis; Kurum Kiltiirii ve Kurumsal imaj: Kurum Kiltiirii ve Kurumsal imaj iliskisi; Kurum
Kaltird ve Kurumsal itibar; Kurum Kiltiri ve Liderlik Kurum Kiltiriiniin Olusmasinda Liderin Etkisi; Kurum
Kiltirt ve Kurumsal Marka; Kurum Kiltiiriniin Temel islevleri ve Sonuclari.

iLT213U ECTS: 5,0
Culture, society and definitions of corporate culture: Concept of corporate culture; Classifications of corporate
culture; Corporate culture and corporate behavior; Corporate culture and corporate image: The relationship of
corporate culture and corporate image; Corporate culture and corporate reputation; Corporate culture and
leadership: The effect of leadership in formation of corporate culture; Corporate culture and corporate brand;
Basic functions and results of corporate culture.

iNG101U ingilizce | AKTS: 3,0
‘Be’ Fiili: Kendini tanitma, Kisisel bilgiler verme, Tesekkiir etme; Siniftaki Yerleri ve Esyalari Tarif Etme; iyelik
Zamirleri; Kisileri Tarif Etme; Genis Zaman: Evet-hayir sorulari, Kisa cevaplar, Gunlik ve haftalik rutinler; Genis
Zaman: Sorular, Siklik Zarflar; There's/There are: Mahalleyi ve etkinlikleri tarif etme; Saati Sorma ve Séyleme;
Simdiki Zaman: Hava durumu ve sporlar; Alisveris: Giysiler, Renkler, Fiyatlar; ‘Can’: DUz cumleler, Soru
cimleleri, Kisa cevaplar; Ulkeler, Diller ve Milliyetler; Gecmis Zaman: Diizenli ve Diizensiz Fiiller; ‘Be’ Fiili:
Gecmis zaman hali, Soru hali; ‘Many’ ve ‘Much’: Sayilabilir ve sayllamayan isimler, Teklifler, Ricalar.
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iING101U English | ECTS: 3,0
Verb ‘Be’: Introducing yourself, Giving personal information, Thanking; Describing Things and Places in the
Class; Possessive Pronouns; Describing People; Simple Present: Yes-no questions; Short answers, Daily and
weekly routines; Simple Present: Questions, Frequency adverbs; There’s/There are: Describing neighborhood
and activities; Asking and Telling Time; Present Continuous: Weather and sports; Shopping: Clothes, Colors,
Prices; ‘Can’: Statements, Questions, Short answers; Countries, Languages and Nationalities; Simple Past:
Regular and irregular verbs; Verb ‘Be’: Past form, Question form; ‘Many’ and ‘Much’: Countable and uncountable
nouns, Offers, Requests.

iNG102U ingilizce 11 AKTS: 3,0
Kendiniz, aileniz ve sevdiginiz seyler hakkinda konusma; Hobileriniz, ilgi alanlariniz ve muzik zevkinizi sdyleme;
Saglik, ilaglar, uyku ahskanliklari ve stresten bahsetme; Gelecek zaman kullanimi; Hatiralardan bahsetme;
Yardim teklifi ve yén sorma ifadeleri; Diikkanlar ve sehrinizdeki sevdiginiz yerleri séyleme; Oneri ve tavsiye
isteme ve verme; Tatiller ve seyahate hazirlik ifadeleri; Eviniz, esyalariniz ve aliskanliklariniz ile ilgili konusma;
Kazalar ve ters giden seylerden bahsetme; Farkl iletisim kurma yollarini sdéyleme; Kisileri tarif etme; Planlar ve
etkinlik dizenleme ile ilgili konusma.

iNG102U English 1l ECTS: 3,0
Talking about yourself, your family, and your favorite things; Talking about your hobbies, interests, and taste in
music; Talking about health, remedies, sleep habits, and stress; Talking about the future; Talking about
memories; Offering help and asking for directions; Talking about stores and favorite places in your city or town;
Asking for and giving advice and suggestions; Talking about vacations and getting ready for a trip; Talking
about your home, your belongings, and your habits; Talking about accidents and things that went wrong;
Talking about different ways of communicating; Talking about what people look like; Talking about plans and
organizing events.

iSL106U isletme Fonksiyonlari AKTS: 5,0
Ydnetim Fonksiyonu: Yonetim kavrami ve yonetim fonksiyonlari, Yonetici kavrami ve yetkinlikleri, Karar verme;
Pazarlama Fonksiyonu: Pazarlamanin konusu ve kapsami, Pazarlamanin evrimi, Pazarlama yonetimi ve
pazarlama karmasi, Uriin gelistirme siireci; Uretim Fonksiyonu: Uretim ve {retim sistemleri, Yeni liretim
sistemleri, Uretim ydnetimi ve kapsami; insan Kaynaklari Fonksiyonu: Kavramlar, cevresi, ilkeleri ve boyutlar,
Alt yapi faaliyetleri, iKY fonksiyonlari; Muhasebe Fonksiyonu: Tanimi, tiirleri ve muhasebe bilgisi kullanicilari,
Yasa ve mevzuat, Muhasebe siireci; Finans Fonksiyonu; Arastirma Gelistirme Fonksiyonu; Halkla iliskiler
Fonksiyonu.

iSL106U Business Functions ECTS: 5,0
Management: Management concept and management functions, Manager concept and manager's
competencies, Decision making; Marketing: Subject and scope of marketing, Evolution of marketing, Marketing
management and marketing mix, Product development process; Production: Production and production
systems, New production systems , Production management and scope; Human Resources: Concepts, HR
environment, principles and dimensions, Infrastructure activities, HRM functions; Accounting: Definition, types
of accounting and users of accounting information, Regulations, Accounting process; Finance; Research and
Development; Public Relations.

MAi102U Marka ve Yonetimi AKTS: 5,0
Marka ve marka yonetimi kavramlari; Pazarlama biriminin is ve goérev tanimlamalari ve pazarlama plani; Pazar
analizi; Bélimleme (segmentasyon); Konumlandirma; marka kimlik ve kisiligi; Marka mimarisi; Marka
yOnetiminin uygulanabilecedi farkl alanlar
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MAi102U ECTS: 5,0
The concepts of brand and brand management; Job Descriptions of the Marketing Unit and Marketing Plan;
Market Analysis; Segmentation; Positioning; Brand Identity and Personality; Brand architecture; Different Areas
Where Brand Management Can Be Applied

MAi204U Marka iletisim Kampanyalari AKTS: 5,0
Marka iletisiminde Kampanya Siireci; Global ve Glokal Kampanyalar (Reklam ve Halkla iliskiler); Kurumsal Marka
iletisim Kampanyalari; Siyasal iletisim Kampanyalari; Destinasyon Pazarlamasi; Sosyal Medya Kampanyalari ;
Liks Uriin Markalamasi ve Kampanyalari; Marka iletisim Kampanyalarinin Degerlendiriimesi,Denetim, Yasal ve
Etik Konular

MAi204U ECTS: 5,0
Campaign Process in Brand Communication; Global and Glocal Campaigns (Advertising and Public Relations);
Corporate Brand Communication Campaigns; Political Communication Campaigns; Destination Marketing; Social
Media Campaigns; Luxury Product Branding and Campaigns; Evaluation of Brand Communication Campaigns,
Audit, Legal and Ethical Issues

PMY104U Perakendecilige Giris AKTS: 6,0
Perakendeciligin Tanimi, Kapsami ve Onemi; Perakendeciligi Etkileyen Cevresel Faktorler; Perakendecilikte Etik
ve Sosyal Sorumluluk; Perakendecilik Turleri; Sahiplik Agisindan Perakendecilik ve Hizmet Perakendeciligi;
Uluslararasi Perakendecilik

PMY104U Introduction to Retailing ECTS: 6,0
Definition, Scope and Importance of Retailing; Environmental Factors Affecting Retailing; Ethics and Social
Responsibility in Retailing; Types of Retailing; Retailing in Terms of Ownership and Service Retailing;
International Retailing

PMY201U Perakendecilikte Miisteri iliskileri Yonetimi AKTS: 7,0
Misteri iliskileri Kavram ve Ozellikleri; Misterilerle iletisim Kurma; Miisteri Hizmeti ve Hizmet Kalitesi; Misteri
Tatmini, Sadakati ve Elde Tutma; CRM Programlari ve Uygulama; Misteri Sikayet Yénetimi; Misteri iliskilerinin
Olciilmesi; Musteri Odakli Orgit Kiltard

PMY201U Consumer Relationship Management in Retaling ECTS: 7,0
Concept and Characteristics of Customer Relations; Communication with Customers; Customer Service and
Service Quality; Customer Satisfaction, Loyalty and Retention; CRM Programs and Application; Customer
Complaint Management; Measuring Customer Relations; Customer Oriented Organizational Culture

PMY202U E-Perakendecilik AKTS: 7,0
E-Ticaretten E-Perakendecilige:E-ticaret kavrami, gelisimi, Geleneksel perakendecilikten E-perakendecilige; E
Perakendeciligin Gelisimi ve Modeller: Dinya’da ve Turkiye’de gelisimi: E-perakendecilik is modelleri; Dijital
TUketiciyi Anlamak; E-Magdaza Tasarimi: E-perakendecilikte web, E-magaza cevresi, atmosfer ve imaj; E-
Alisveriste Giivenlik ve Odeme Sistemleri; E-Hizmet ve E-Miisteri iliskileri Yénetimi (E-CRM): E-hizmet kalitesi, E-
CRM, stratejiler; Mobil Alisveris ve Tlketici: Mobil alisverisin etkileyen faktorler; Bltlin Kanal Perakendeciligi ve
Perakendeciligin Gelecegi: Butin kanal perakendeciligi, stratejileri, Perakendecilik trendleri
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PMY202U E-Retailing ECTS: 7,0
From E-Commerce to E-Retailing: The concept of e-commerce, its development, From traditional retailing to e-
retailing; Development of E-Retailing and Models: Development process in the World and in Turkey: E-retailing
business models; Understanding the Digital Consumer; E-Shop Design: Web, E-shop environment, atmosphere
and image in e-retailing; Security and Payment Systems in E-Shopping; E-Service and E-Customer Relationship
Management (E-CRM): E-service quality, E-CRM, strategies; Mobile Shopping and Consumer: Factors affecting
mobile shopping; Omni- Channel Retailing and the Future of Retailing: Omni- channel retailing, strategies,
retailing trends

PMY203U Magaza Atmosferi AKTS: 5,0
Kurum Kimliginin Bir Unsuru Olarak kurumsal Tasarim: Uriin tasarimi, Cevre tasarimi; Magaza imaji; Magaza
Atmosferinin Etkileri: Satislar Uzerindeki etkiler, Tuketici davranislarina yonelik etkiler; Madazanin Dis
Goérunusuyle ilgili Unsurlar: Magazanin kurulus yeri, Magazanin girisi; Magaza Zemin, Tavan ve Duvar
Dlizenlemeleri; Sergileme Unsurlari: Cizgiler, Sekiller; Magazalarda Kullanilan Donati TUrleri: Raf Uniteleri,
Standlar; Magaza Atmosferinde Koku ile ilgili Faktérler: Kokularin siniflandiriimasi, Magazanin genel kokusu;
Renler ve Etkileri; Temel Alan Dizenlemeleri: lIzgara dizeni, serbest diizen; Sanal Magazalarda Tasarim ve
Dekorasyon: Sanal magaza 6nu.

PMY203U Store Atmosphere ECTS: 5,0
Corporate Design as an Element of Corporate Identity: Product design, Environmental design; Store Image;
Effects of Store Atmosphere: Effects on sales, Effects on consumer behavior; Elements Related to the
Appearance of the Store: The place of establishment of the store, The entrance of the store; Store Floor, Ceiling
and Wall Arrangements; Display Elements: Lines, Shapes; Types of Equipment Used in Stores: Shelving units,
Stands; Factors Related to Smell in Store Atmosphere: Classification of scents, General scent of the store; Colors
and Effects; Basic Area Arrangements: Grid layout, free layout; Design and Decoration in Virtual Stores: Front of
the virtual store.

PMY205U Perakende Yonetimi AKTS: 7,0

Perakendecilige giris, perakendecilik icin temel kavramlar, vizyon ve misyon ifadelerinin yazilmasi;
Perakendecilikte planlama slreci, perakende yénetiminin ilk yonetsel basamaklari; Perakendecilikte kurulus yeri
kararlari; Perakendecilikte organizasyon kararlari, perakende magazalarda yonetim sekilleri; Perakendecilik ve
insan kaynaklari yénetimi; Perakendecilik ve ¢calisma iliskileri, is kanunu ve perakende sektoru igin calisma
iliskilerinin dizenlenmesi; Perakendecilikte finansal yonetim; Perakendecilik ve tutundurma eylemleri;
Perakendecilikte glvenlik yonetimi, magaza, calisan ve musteri glvenligine yonelik bilgiler.

PMY205U Retail Management ECTS: 7,0
Introduction to retailing; some basic concepts for the course, writing vision and mission statements for retailing;
Planning process in retailing; Location decisions in retailing; Organizational decisions in retailing, management
and organisation forms in retail stores;; Retailing and human resources management; Retailing and labor
relations, labor law and regulation of labor relations for the retail industry; Financial management in retail
industy; Retailing and promotion actions; Information on security management in retail, stores, security areas
for stores, employees and customers.
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PMY206U Perakendecilikte Uriin Yonetimi AKTS: 7,0
Perakendecilikte Uriin Yénetimine Giris: Uriinlerin siniflandiriimasi, Uriin tanimi, Uriin seviyeleri, Uriin karmasi,
Karar alanlari, Uriin sektérler; Perakende Uriin Yénetiminde Karar Vericiler: Perakende satin alma
organizasyonlari, Perakende Urlin yonetimine geleneksel yaklasim, perakende Urin yénetimine musteri odakli
yaklasim, Merkezilesmis ve merkezilesmemis perakende satin alma organizasyonlari, satin alma
organizasyonlarinda yonetsel roller; Kategori Yonetimi: Kategori yonetiminin taraflara sagladigi yararlar,
kategori yonetiminde perakendeci ve Ureticinin degisen rolleri, kategori yonetimi is slirec eylemleri, Kategori
puan karti

PMY206U Retail Product Management ECTS: 7,0

Introduction to Product Management in Retailing: Classification of products, Product definition, Product classes,
Product mix, Decision areas, Product sectors; Decision makers in retail product management: Retail purchasing
organisations, Retail product management, retail purchasing organisations, managerial cylinder in purchasing
organisations; Category Management: Benefits of category management to parties, changing roles of retailer
and manufacturer in category management, category management business process actions, Category
scorecard

PZL209U Tuketici Davranislari AKTS: 5,0
Tiketici Davranisi Kavrami ve Disiplinlerarasi Yaklasim; Tiiketici Davranisinin Pazarlamadaki Yeri ve Onemi;
Karar Vericiler Olarak TUketiciler; TlUketicilerin Alisveris Karari; Tlketicilerin Satin Alma ve Degerlendirme
Kararlari; TUketici Davranisinda Bireysel Etkiler; Tuketici Davranisinda KultUrel Etkiler; Tlketici Davranisinda
Grup Etkileri; Tuketici Satin Alma Karar Sireci; Dijital Cag ve Tuketici Davranisina Etkileri.

PZL209U Consumer Behaviour ECTS: 5,0
Concept of Consumer Behavior and Interdisciplinary Approach; The Role and Importance of Consumer Behavior
in Marketing; Consumers as Decision Makers; Consumers' Shopping Decision; Consumers' Purchasing and
Evaluation Decisions; Individual Effects on Consumer Behavior; Cultural Effects on Consumer Behavior; Group
Effects on Consumer Behavior; Consumer Purchasing Decision Process; The Digital Age and Its Effects on
Consumer Behavior.

PZL214U Satis Yonetimi AKTS: 5,0
Perakendecilikte Pazarlamanin ve Satis Yénetiminin Onemi; Pazarlama ve Satis Yénetimi Kavramlarinin Ne
Anlama Geldigi; Satis Yénetiminin Konusu ve Unsurlari; Dis Cevre Faktdrleri ve Satis Yénetimi; i¢c Cevre
Faktorleri ve Satis Yénetimi; Perakendeci isletmelerde Satis Sirecleri; Perakendecilikte Satis Sirecinin
Asamalari; Perakendecilikte Misteri iliskilerinin Onemi; Pazar Potansiyeli, Satis Potansiyeli ve Satis Tahmini;
Satis Tahmin Yéntemleri; Satis Kotalari; Satis Elemaninin Ozellikleri ve Satisin Onemi; Satis Elemanlarinin Secimi
ve Egitimi; Orglt ve Orgitleme Sireci; insan ihtiyaclar ve Gudilenme Teorileri.

PZL214U Sales Management ECTS: 5,0

Importance of Marketing and Sales Management in Retailing; What the Concepts of Marketing and Sales
Management Mean; Subject and Elements of Sales Management; External Environmental Factors and Sales
Management; Internal Environmental Factors and Sales Management; Sales Processes in Retail Businesses;
Stages of the Sales Process in Retailing; Importance of Customer Relations in Retailing; Market Potential, Sales
Potential and Sales Forecast; Sales Forecasting Methods; Sales Quotas; Characteristics of Sales Person and
Importance of Sales; Selection and Training of Sales Persons; Organization and the Organizing Process; Human
Needs and Motivation Theories.
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PZL302U Satis Teknikleri AKTS: 6,0
Pazarlamada Satisin Yeri ve Onemi, Satiscilik Meslegi ve Satista Etkili Olan Faktérler, Satista S6zli ve S6zsiiz
iletisim, Bilgi Toplama ve Satisa Hazirlik, Satista Sunum Teknikleri, Miisteri itirazlari ve Musteri itirazlarini
Karsilama Teknikleri, Satis Kapama Teknikleri, Miisteri iliskileri Yonetimi ve Miisteri Hizmetleri.

PZL302U Sales Techniques ECTS: 6,0
The Place and Importance of Sales in Marketing, The Profession of Salesman and the Factors that Affect Sales,
Verbal and Non-Verbal Communication in Sales, Information Collection and Preparation for Sale, Presentation
Techniques in Sales, Customer Objections and Methods of Meeting Customer Objections, Sales Closing
Techniques, Customer Relationship Management and Customer Service.

PZL303U Tanitim ve Pazarlama AKTS: 5,0
Pazarlama ve Pazarlama Karmasi: Pazarlama Taniminda Yer Alan Onemli noktalar, Pazarlama Kavraminin
Tarihsel Gelisimi; Pazarlama iletisimi: iletisim Kavrami ve Ogeleri, Reklam: Reklamda Duygularin Kullanimi;
Tiketim Kiltird ve Reklamcilik: Tiketim Kiiltiirii Olgusu ve Ozellikleri; Reklamcilikta Yeni Medya; Satis
Tutundurma; Kisisel Satis ve Dogrudan Pazarlama; Halkla iliskiler, Sponsorluk ve Kurumsal Reklam.

PZL303U ECTS: 5,0
Marketing and marketing mix: Important points located in marketing definition, Historical development of
marketing concept; Marketing communication: The concept of communication and its elements; Advertising:
Use of emotions in advertising; Consumption culture and advertising: The concept of consumption culture and
its characteristics ; New media in advertising; Sales promotion; Personnal selling and direct marketing; Public
relations, sponsorship and corporate advertising.

PZL305U internet ve Mobil Pazarlama AKTS: 5,0
internet ve Mobil Teknolojilerin Kiiltirel ve Toplumsal Boyutu: Tanimlar Siber kiiltir Siber uzay, Teknolojiye farkl
yaklasimlar teknofobik, teknofilik ve ekolojik, Siber kiltiire farkli yaklasimlar, internet kiiltir(i, Mobil teknoloji
kaltlrd; Mobil Pazarlama Temelleri; Mobil Ticaret; Mobil Reklam; Basarili Bir Mobil Pazarlama Kampanyasinin
Ozellikleri ve Diinyadan Ornekler; Turkiye'de internet ve Mobil Pazarlama; internet ve Mobil Pazarlamada Veri ve
Veri Madenciligini; internet ve Mobil Pazarlamanin Etik ve Hukuksal Boyutlari.

PZL305U ECTS: 5,0
Cultural and Social Aspects of Internet and Mobile Technologies: Definitions of cyberculture and cyberspace,
Different approaches to technology technophobic, technophilic and ecologic, Different approaches to
cyberculture, Internet culture, Mobile technology culture; Foundations of Mobile Marketing; Mobile Commerce;
Mobile Advertising; Features of a Successful Mobile Marketing Campaign and Examples from World; Internet and
Mobile Marketing in Turkey; Data and Data Mining in Internet and Mobile Marketing; Ethical and Legal
Dimensions of Internet and Mobile Marketing.

SMY102U Sosyal Medya Platformlan AKTS: 5,0
Sosyal Medyanin Kavramsal Cercevesi ve Teknik Altyapisi: Sosyal medyanin altyapisi, internet, Sosyal medya;
Kisiler Arasi iletisim Platformlari: Populer kisiler arasi iletisim platformlari; Sosyal Medya ve Bloglar/Mikrobloglar:
Blog ttirleri, Blog terimleri, populer mikrobloglar; Akademik Sosyal AJ ve Platformlar: Akademik sosyal ag
platformlari; Fotograf ve Video Paylasim Platformlari: Fotograf ve video formatlari; Sosyal Medya ve Glvenlik:
Sosyal medya ve riskler; Sosyal Medya Platformlari ve APller: Apiler ve kullanim senaryolari; is Diinyasi ve
Sosyal Medya Platformlari iliskisi: Teknik hususlar ve is uygulamalari.
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SMY102U ECTS: 5,0
Theoretical Framework and Technical Infrastructure of Social Media: Infrastructure of social media, Internet,
Social media; Interpersonal Communication Platforms: Popular interpersonal communication platforms; Social
Media and Blogs/Microblogs: Types of blogs, Blog terms, popular microblogs; Academic Social Networking and
Platforms: Academic social networking platforms; Photo and Video Sharing Platforms: Photo and video formats;
Social Media and Safety: Social media and risks; Social Media Platforms and APIs: APls and usage scenarios;
Relationship between Business World and Social Media Platforms: Technical aspects and business practices.

TAR201U Atatiirk ilkeleri ve inkilap Tarihi | AKTS: 3,0
Cumbhuriyet'in ilan edildigi 1923 tarihinden Mustafa Kemal Atatlrk'lin vefat ettigi 1938 yilina kadar olan slirecte
Turkiye Cumhuriyeti'nin i¢c ve dis siyasetini ve gelismeleri konu almaktadir. Bu surec¢ zarfinda yasanan i¢ ve dis
siyasi gelismelerin yani sira gerceklestirilen inkilap hamleleri ve bu atilimlarin toplumda meydana getirdigi
sosyo-kulttrel degisim de irdelenecektir.

TAR201U Principles of Atatiirk and the History of Turkish Revolution | ECTS: 3,0
It covers the domestic and foreign policy and developments of the Republic of Turkey in the period from 1923,
when the Republic was proclaimed, to 1938, when Mustafa Kemal Atatlrk passed away. In addition to the
internal and external political developments experienced during this process, the refo

TAR202U Atatiirk ilkeleri ve inkilap Tarihi Il AKTS: 3,0
Tirk inkilabi ve inkilap Hareketler; Tirk inkilabinin Hedefleri; Bir Devlet Kurucusu Olarak Mustafa Kemal
Atatiirk’(in Hayati ve ilkeler; ismet inéni{i Dénemi (1939-1950); Tirkiye'nin Demokrat Partili Yillari (1950-1960);
Darbelerin Golgesinde Yoluna Devam Eden Turkiye (1960-1980); Tlrkiye Cumhuriyeti Siyasi Hayatinda
Ozallivillar (1980-1991); Tirkiye'de Koalisyonlar ve Krizler Dénemi(1991-2002); Adalet ve Kalkinma Partisi (AK
Parti) Doneminde Turkiye (2002-2018).

TAR202U Principles of Atatiirk and the History of Turkish Revolution Il ECTS: 3,0
Turkish Revolution and Revolutionary Movements; Goals of the Turkish Revolution; The Life of Mustafa Kemal
Atatlirk as a Founder of a State and Principles; ismet indn(i Period (1939-1950); Turkey's Democratic Party Years
(1950-1960); Turkey Continuing on the Path of the Shadows of Coups (1960-1980); Ozalli Years in the Life of the
Political Republic of Turkey (1980-1991); The Period of Coalitions and Crises in Turkey (1991-2002); Turkey
during the Justice and Development Party (AK Party) Era (2002-2018).

TUR202U Tark Dili Il AKTS: 3,0

Kompozisyon Bilgileri: Kompozisyonla ilgili genel bilgiler, paragraf ve paragrafta anlatim bicimleri; Noktalama
isaretleri; Yazim Kurallari; Yazili anlatim tdrleri ve uygulamalari I: Distnce yazilari; Yazili anlatim tarleri ve
uygulamalari Il: Sanatsal yazilar; Bilimsel Yazilar ve Yazisma Turleri: Bilimsel yazilar, Yazisma tarleri; Okuma ve
Dinleme: Okuma, Okudugunu anlama stratejileri, Elestirel okuma; Dinleme; Okuma Dinleme iliskisi; S6zlii
Anlatim: Konusma ve guzel konusma ile ilgili temel kavramlar, Beden Dili ve S6zIU Anlatimdaki Yeri; Konusma
Turleri; Basarili Sunum ilkeleri ve Teknikleri; S6zli Anlatimda Bazi Soyleyis Ozellikleri.

TUR202U Turkish Language Il ECTS: 3,0
Composition information: General information about composition, Paragraph, and ways of paragraph
expressions; Punctuation; Spelling Rules; Types of Text and Applications |: Expository writing; Types of Text and
Applications II: Narrative writing; Scientific Writing and Correspondence Types; Reading and Listening: Reading,
Reading comprehension strategies, Critical reading; Listening; Listening and Reading Relationship; Oral
Expression: The basic concepts of speech and effective speaking; Body Language and The Role of Body
Language in Oral Expression; Speech Types; Principles and Techniques of Effective Presentations; Articulatory
Features of Oral Expression.



Anadolu Universitesi Perakende Satis ve Magaza Yonetimi Programi 2026-2027 Ogretim Yili Ders
Katalogu

WTK208U Web Tasarimi Satis ve Pazarlama AKTS: 5,0
Web Tasariminda Profesyonel Kalite ve Gorinim: Meslek olarak web tasarimciligi, Basarili bir web sitesi
gelistirme slUreci; Web Tasarimi ve Online Pazarlama: E-is modelleri, Online pazarlamanin gelisimi; Web
Tasariminda Kurumsal Blog: Kurumsal blog yaratma; Web Tasariminda MUsteri Hizmetleri ve Destegi; Web
Tasariminda Pazarlama iletisimi; Arama Motoru Optimizasyonu ve Pazarlama; Elektronik Posta Pazarlamasi;
Sosyal Medya Pazarlamasi ve Olcimu.

WTK208U ECTS: 5,0
Professional Quality and Appearance in Web Design: Web designer as a profession, A successful website
development process; Web Design and Online Marketing: E-business models, Development of online marketing;
Corporate Blog in Web Design: Creating a corporate blog; Customer Service and Support in Web Design;
Marketing Communication in Web Design; Search Engine Optimization and Marketing; Electronic Mail Marketing;
Social Media Marketing and Measurement.



