Anadolu Universitesi Halkla iliskiler ve Reklamcilik Programi 2026-2027 Ogretim Yili Ders Katalogu

DERS PROGRAMI

l.Yanyil

Ders Kodu

IKT101U iktisada Giris Zorunlu Dersler 4.0

iLT107U iletisim Bilgisi Zorunlu Dersler 5.0

isL107U Genel isletme Zorunlu Dersler 6.0

PSi103U Psikoloji Zorunlu Dersler 6.0

PZL103U Pazarlama Yonetimi Zorunlu Dersler 6.0

Yabanci Dil Dersleri 3.0

Toplam 30

Il.Yanyil

Ders Kodu Ders Adi

HiT102U Halkla iliskiler Zorunlu Dersler 6.0

iLT112U iletisim Kuramlari Zorunlu Dersler 6.0

PZL304U Pazarlama iletisimi Zorunlu Dersler 5.0

iLT102U Yeni iletisim Teknolojileri Secmeli Dersler 5.0

MAIi102U Marka ve Yonetimi Secmeli Dersler 5.0

Yabanci Dil Dersleri 3.0

Toplam 30

I.Yanyil

Ders Kodu Ders Adi

iLT203U Kurumsal iletisim Zorunlu Dersler 6.0

iLT207U ikna Edici iletisim Zorunlu Dersler 6.0

MAI201U Reklamcilik Zorunlu Dersler 7.0

TAR201U Atatirk ilkeleri ve inkilap Tarihi | Zorunlu Dersler 3.0

TUR201U Tark Dili | Zorunlu Dersler 3.0

SMY105U Dijital Medya ve Tuketici Secmeli Dersler 5.0
Toplam 30

IV.Yanyil

Ders Kodu Ders Adi

HiT212U Reklamda Yaraticilik Zorunlu Dersler 7.0

HiT214U Dijital icerik Pazarlamasi Zorunlu Dersler 7.0
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IV.Yariyil

Ders Kodu

TAR202U Atatlrk ilkeleri ve inkilap Tarihi Il Zorunlu Dersler 3.0

TUR202U Tark Dili Il Zorunlu Dersler 3.0

HIT204U Halkla iliskiler Yazarligi Secmeli Dersler 5.0

iLT202U Kriz iletisimi ve Yénetimi Secmeli Dersler 5.0

SMY104U Dijital Cagda Reklam Secmeli Dersler 5.0
Toplam 35

V.Yanyil

Ders Kodu

HIT301U Kurumici Halkla iliskiler Zorunlu Dersler 7.0

PZL303U Tanitim ve Pazarlama Zorunlu Dersler 7.0

SMY107U Sosyal Medya Yonetimi Zorunlu Dersler 6.0

EST101U Gorsel Estetik Secmeli Dersler 5.0

FEL207U Felsefe Secmeli Dersler 5.0

PZL305U internet ve Mobil Pazarlama Secmeli Dersler 5.0
Toplam 35

Vi.Yanyil

Ders Kodu Ders Adi

HIT304U Kamu Diplomasisi ve Uluslararasi Halkla iliskiler Zorunlu Dersler 6.0

HIT310U Medyada Yapim Zorunlu Dersler 7.0

MAI206U Marka iletisimi Tasarimi ve Uygulamalari Zorunlu Dersler 7.0

HiT104U Halkla iliskilerde Etkili iletisim Secmeli Dersler 5.0

HIT306U Surdirilebilirlik ve Halkla iliskiler Secmeli Dersler 5.0

SNT402U Sanat Tarihi Secmeli Dersler 5.0
Toplam 35

Vil.Yanyil

Ders Kodu Ders Adi

HIT401U Halkla iliskiler Kampanya Analizi Zorunlu Dersler 7.0

HIT403U itibar Yonetimi Zorunlu Dersler 6.0

iLT213U Kurum Kiltard Zorunlu Dersler 6.0

PZL209U TUketici Davranislari Zorunlu Dersler 6.0

MAIi203U Medya Planlama Secmeli Dersler 5.0
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Vil.Yanyil
Ders Kodu Ders Adi
Toplam 30
Vill.Yanyil
Ders Kodu Ders Adi
HIT210U Dijital Halkla Iliskiler Zorunlu Dersler 7.0
HiT406U Reklam Kampanya Sureci Zorunlu Dersler 8.0
GiT410U Reklam Tasarim ve Uygulamalari Secmeli Dersler 5.0
HIT402U Halkla iliskiler Arastirmalari Secmeli Dersler 5.0
iLT208U Kurumsal Kimlik ve imaj Yénetimi Secmeli Dersler 5.0
MAIi208U Reklamda Yaraticilik ve Yazarlik Secmeli Dersler 5.0
Toplam 35

Yabanci Dil Dersleri

Ders Kodu Ders Adi Bi;ﬂl;ma

ALM101U Almanca | (ALM)(ALM) 0+0 3.0
FRA101U Fransizca | (FRA)(FRA) 0+0 3.0
iING101U ingilizce | (ENG)(ENG) 0+0 3.0
ALM102U Almanca Il (ALM)(ALM) 0+0 3.0
FRA102U Fransizca Il (FRA)(FRA) 0+0 3.0
iING102U ingilizce Il (ENG)(ENG) 0+0 3.0

Alan DisI Secmeli Dersler

Ders Kodu Ders Adi -ll.;(;;rtilgma

ASC209U Gastronomi ve Medya (TR) 0+0 5.0
BiL109U Dijital D6nisim (TR) 0+0 5.0
BiL209U Mobil Uygulama Gelistirme (TR) 0+0 5.0
EBR105U insan ve Davranis (TR) 0+0 5.0
EDB304U Turk Edebiyatinin Mitolojik Kaynaklari (TR) 0+0 5.0
FEL101U ilkcag Felsefesi (TR) 0+0 5.0
FOT101U Temel Fotografcilik (TR) 0+0 5.0
FOT103U Fotograf Tarihi (TR) 0+0 5.0
FOT108U Film ve Video Yapimi (TR) 0+0 5.0

GiT101U Temel Sanat ve Tasarim Egitimi (TR) 0+0 5.0
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Alan Dis1 Secmeli Dersler

Ders Kodu Ders Adi -{J?/‘;I:I;ma

GIiT104U Gorsel iletisim ve Tasarim Tarihi (TR) 0+0 5.0
GIT106U Tipografi (TR) 0+0 5.0
GIT108U Dijital Kultar (TR) 0+0 5.0
GiT201U Yeni Medya Sanati (TR) 0+0 5.0
GIT301U Gorsel iletisim ve Kuramlari (TR) 0+0 5.0
GIT303U Kurumsal Kimlik Tasarimi (TR) 0+0 5.0
GiT304U Dijital Medya ve Araylz Tasarimi (TR) 0+0 5.0
GIT309U Ambalaj Tasarimi (TR) 0+0 5.0
GIT408U Yapay Zeka ve Tasarim (TR) 0+0 5.0
GiT409U Dijital Oyun Tasarimi (TR) 0+0 5.0
HIT201U Halkla iliskiler Uygulama Teknikleri (TR) 0+0 5.0
HiT203U Halkla iliskiler Yénetimi (TR) 0+0 5.0
HiT206U Kurumsal Sosyal Sorumluluk (TR) 0+0 5.0
HiT207U Halkla iliskilerde Giincel Kavramlar | (TR) 0+0 5.0
HiT208U Halkla iliskilerde Giincel Kavramlar Il (TR) 0+0 5.0
HUK213U Medya Hukuku (TR) 0+0 5.0
IKT412U iktisat Tarihi (TR) 0+0 5.0
iLT101U Bireylerarasi iletisim (TR) 0+0 5.0
iLT103U Halkla iliskiler ve iletisim (TR) 0+0 5.0
iLT104U Etkili iletisim Teknikleri (TR) 0+0 5.0
iLT110U Uluslararasi iletisim (TR) 0+0 5.0
iLT204U Kultirlerarasi iletisim (TR) 0+0 5.0
iLT206U Dijital iletisim ve Yeni Medya (TR) 0+0 5.0
iLT211U iletisim Ortamlari Tasarimi (TR) 0+0 5.0
iSL205U isletme Yoénetimi (TR) 0+0 5.0
KUL202U Gorsel Kultar (TR) 0+0 5.0
MAIi106U Marka iletisiminde Analiz ve Arastirma (TR) 0+0 5.0
MAI204U Marka iletisim Kampanyalari (TR) 0+0 5.0
MEi105U Siyasal iletisim (TR) 0+0 5.0
MEi203U internet Yayincihigi (TR) 0+0 5.0
MEi204U Medya Ekonomisi ve isletmeciligi (TR) 0+0 5.0

MEi210U Medya ve Reklam (TR) 0+0 5.0
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Alan Dis1 Secmeli Dersler

Ders Kodu Ders Adi -{J?/‘;I:I;ma

PZL105U Pazarlama ilkeleri (TR) 0+0 5.0
PZL207U Spor Pazarlamasi (TR) 0+0 5.0
PZL208U Musteri iliskileri Yénetimi (TR) 0+0 5.0
PzZL210U Uluslararasi Pazarlama (TR) 0+0 5.0
PZL216U Eglence Pazarlamasi (TR) 0+0 5.0
PZL218U Turizm Pazarlamasi (TR) 0+0 5.0
PZL301U Havayolu Pazarlamasi (TR) 0+0 5.0
PZL402U Klresel Pazarlama (TR) 0+0 5.0
RTP102U Radyo ve Televizyonda Program Yapimi (TR) 0+0 5.0
SAG205U Saglik isletmelerinde Halkla iliskiler (TR) 0+0 5.0
SMY102U Sosyal Medya Platformlari (TR) 0+0 5.0
SMY203U Dijital Yayincilik (TR) 0+0 5.0
SMY206U Sosyal Medya ve Kurumsal iletisim (TR) 0+0 5.0
SMY207U Dijital Tasarim (TR) 0+0 5.0
SMY209U Sosyal Medya Araclari (TR) 0+0 5.0
SMY210U Sosyal Medya Uygulama Alanlari (TR) 0+0 5.0
SOS101U Sosyolojiye Giris (TR) 0+0 5.0
SOS103U Sosyal Bilimlerde Temel Kavramlar (TR) 0+0 5.0
S0S104U insan ve Toplum (TR) 0+0 5.0
SOS106U Birey ve Davranis (TR) 0+0 5.0
S0S202U Modern Sosyoloji Tarihi (TR) 0+0 5.0
SOS301U Cagdas Sosyoloji Kuramlari (TR) 0+0 5.0
SOS307U Kultlr Sosyolojisi (TR) 0+0 5.0
SOS315U iletisim Sosyolojisi (TR) 0+0 5.0
SOS316U Medya Sosyolojisi (TR) 0+0 5.0
S0S322U Sosyal Medya Sosyolojisi (TR) 0+0 5.0
S0S402U Tiketim Sosyolojisi (TR) 0+0 5.0
SYT104U Spor ve Medya iliskisi (TR) 0+0 5.0
SYT206U Sporda Sponsorluk (TR) 0+0 5.0
TiC204U Elektronik Ticaret (TR) 0+0 5.0
TRM218U Tarimsal Pazarlama (TR) 0+0 5.0

WTK203U Web Yayinciligi (TR) 0+0 5.0
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Alan Dis1 Secmeli Dersler

Ders Kodu Ders Adi E?;I:I;ma

WTK204U Web Yayincihgi Araclari (TR) 0+0 5.0
WTK208U Web Tasarimi Satis ve Pazarlama (TR) 0+0 5.0
WTK209U Gorsel Web Tasarimi (TR) 0+0 5.0
WTK212U Web Grafik Tasarimi (TR) 0+0 5.0
YBS204U Algoritmalar ve Programlama (TR) 0+0 5.0
YBS303U Kullanici Deneyimi Tasarimi (TR) 0+0 5.0
YBS304U Veritabani Programlama (TR) 0+0 5.0
YBS306U ileri Programlama (TR) 0+0 5.0
YBS308U Sosyal Ag Analizi (TR) 0+0 5.0
YBS403U Karar Modelleri (TR) 0+0 5.0

YBS404U Veri Madenciligi (TR) 0+0 5.0
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DERS ICERIKLERI

ALM101U Almanca | AKTS: 3,0
Almanca I: Selamlasmak ve vedalasmak, Kendini ve baskalarini tanitmak, Hal hatir sormak, Bir kisiyi resmf bir
ortamda tanitmak, Meslegini sdylemek, Aile hakkinda konusmak, Uyrugunu ve dilini sdylemek, Saati sdylemek,
Hafta sonu aktiviteleri planlamak, Yiyeceklerin adlarini sdéylemek, Bir seyi 6dung istemek, Fikrini sdylemek,
Adres sormak ve bir yol tarifini anlamak, YOnergeler / talimatlar vermek, Randevulasmak, Bir sorunu dile
getirmek, Bir calisma planini anlamak, GUnun nasil gectigi ile ilgili konusmak, Kampanyalari ve fiyatlari anlamak,
Kasada sikayetlerini dile getirmek.

ALM101U German | ECTS: 3,0

German I: Greetings and goodbyes,Introducing yourself and others, Introducing oneself, Introducing someone in
a formal setting, Talking about a family, Talking about family, Saying your nationality and language, Telling the
time, Planning weekend activities, Names of food, Borrowing something, Asking for an opinion, Asking for an
address and understanding directions, Giving directions/instructions, Making an appointment, Raising a
problem, Understanding a work plan, Talking about how the day was going, Understanding offers and prices,
Expressing complaints at the checkout.

ALM102U Almanca Il AKTS: 3,0
Gefallen / Missfallen ausdricken, einen Vorschlag annehmen / ablehnen, Schilder verstehen, Netzplane
lesenlber Sport und Sportergebnisse sprechen, sich verabreden, Mitteilungen aus der Schule verstehen , in
einem Gesprach zustimmen, widersprechen, nachfragen, nach einem Auftrag fragen, ein Fest organisieren,
Kommunikationsmittel und -gewohnheiten beschreiben, Angebote vergleichen, Anzeigen am Schwarzen Brett
verstehen, eine Berufsbiografie schreiben, Uber verschiedene Kulturen sprechen, Uber eigene Erfahrungen
diskutieren, Uber Lebensmodelle sprechen, einen literarischen Text lesen, Gegenstande beschreiben, einen
Vorgang erklaren

ALM102U German |l ECTS: 3,0

Gefallen / Missfallen ausdricken, einen Vorschlag annehmen / ablehnen, Schilder verstehen, Netzplane
lesenlber Sport und Sportergebnisse sprechen, sich verabreden, Mitteilungen aus der Schule verstehen , in
einem Gesprach zustimmen, widersprechen, nachfragen, nach einem Auftrag fragen, ein Fest organisieren,
Kommunikationsmittel und -gewohnheiten beschreiben, Angebote vergleichen, Anzeigen am Schwarzen Brett
verstehen, eine Berufshiografie schreiben, Uber verschiedene Kulturen sprechen, Uber eigene Erfahrungen
diskutieren, Uber Lebensmodelle sprechen, einen literarischen Text lesen, Gegenstande beschreiben, einen
Vorgang erklaren

ASC209U Gastronomi ve Medya AKTS: 5,0
Temel Kavramlar: Gastronomi ve medya tanimlari, Gastronomi pazari, Gastronomi ve iletisim; Beyazperdede
Gastronomi: Sinema tarihi ve 06zellikleri, Sinemada gastronomi konulu filmler; Yazih Medyada Gastronomi:
Gazete ve dergilerin tarihi ve 6zellikleri, Gazete ve dergilerde gastronomi; Ekrandaki Gastronomi: Televizyonun
tarihi ve ozellikleri, Televizyonda gastronomi; Digital Medyada Gastronomi: internetin tarihi ve 6zellikleri,
internette gastronomi; Etkilesimli Gastronomi: Sosyal medya; Objektifteki Gastronomi: Fotograf; Gastronominin
Toplumsal Sertveni: Sosyoloji.
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ASC209U ECTS: 5,0
Basic concepts: Definitions of gastronomy and media, Market of gastronomy, Gastronomy and communication;
Gastronomy in the Silver Screen: History and characteristics of cinema, Gastronomic genre movies; Gastronomy
in the Printed Media: History and characteristics of newspapers and magazines, Gastronomy in newspapers and
magazines; Gastronomy in Television: History and characteristics of Television, Gastronomy theme TV
programs; Gastronomy in the Digital Media: History and characteristics of Internet, Gastronomy in Internet;
Interaction Gastronomy: Social media; Gastronomy in the Lens: Photograph; Sociological Adventure of
Gastronomy: Sociolo

BiL109U Dijital Déniisiim AKTS: 5,0
Dijital Donldstmun Temelleri; Egitimin DonlGsUmu; Devletin DonlUsimu; Kaltlr, Sanat ve Eglencenin Donlsimu;
Ticaretin Dénlisimi; Yasamin Dénisimi; icerik ve Veri Yénetiminin Déniisiim(i; Bireysel Teknolojilerin
Doénusumu.

BiL109U ECTS: 5,0
Fundamentals of Digital Transformation; Transformation of Education; Transformation of the State;
Transformation of Culture, Art and Entertainment; Transformation of Commerce; Transformation of Life;
Transformation of Content and Data Management; Transformation of Individual Technologies.

BiL209U Mobil Uygulama Gelistirme AKTS: 5,0
Mobil uygulama, Yerel uygulamalar, Web tabanli uygulamalar, Hibrit uygulamalar, Capraz platform uygulamalar,
Kullanilabilirlik, Kullanici deneyimi, Kullanilabilirlik testi, Sezgiseller, Mobil uygulama tasarimi, Mobil uygulama
gelistirme, Android Studio, Flutter, Diyalog ekranlari, Liste kontrolleri, Temalar, Layout, Dart, Widget, Veri tipleri,
Akis yénetimi, Déngiler, Rotalar, Sqlite, Api, Sensérler, ivmedlcer, Yapay zeka, Artiriimis gerceklik, Telefon
defteri uygulamasi, Firebase, Veri tabani, Sensor kullanimi

BiL209U ECTS: 5,0

Mobile app, Native apps, Web-based apps, Hybrid apps, Cross-platform apps, Usability, User experience,
Usability testing, Heuristics, Mobile app design, Mobile app development, Android Studio, Flutter, Dialogue
screens, List controls, Themes, Layout, Dart, Widget, Data types, Flow management, Loops, Routes, Sqlite, Api,
Sensors, Accelerometer, Artificial intelligence, Augmented reality, Phonebook app, Firebase, Database, Sensor
usage

EBR105U insan ve Davranis AKTS: 5,0
Psikoloji: Tanimi, Amaci, Tarihi, Alt Uzmanlik Alanlari ve Arastirma Yontemleri; Gudu: Tanimi ve Turleri;
Gldulenme Kuramlari; Duygu ve Heyecan; Duygu Kuramlari; Duygularin ifade Edilmesi; Algi; Bicim, Hareket,
Derinlik ve Uzakhk Algisi; Algisal Degismezlik; Algida Psikososyal Faktorler; Bilissel Psikolojinin Dogasi; Problem
Coézme; Dil; Zeka; Tutum; Tutum - Davranis iliskisi; Kalipyargilar; Stres; Stresle Basa Cikma; Catisma;
Catismayla Basa Cikma; Kisilik: Psikodinamik Yaklasim, insancil Yaklasim, Ayirici Ozellik Yaklasimlari; Kisilik
Olcme ve Degerlendirme Teknikleri.

EBR105U Yok ECTS: 5,0

Psychology: Definition, Purpose, History, Sub-Specialties and Research Methods; Motivation: Definition and
Types; Theories of Motivation; Emotion and Excitement; Theories of Emotion; Expression of Emotions;
Perception; Perception of Form, Movement, Depth and Distance; Perceptual Constancy; Psychosocial Factors in
Perception; Nature of Cognitive Psychology; Problem Solving; Language; Intelligence; Attitude; Attitude-Behavior
Relationship; Stereotypes; Stress; Coping with Stress; Conflict; Coping with Conflict; Personality: Psychodynamic
Approach, Humanistic Approach, Distinctive Feature Approaches; Personality Measurement and Assessment
Techniques.
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EDB304U Turk Edebiyatinin Mitolojik Kaynaklari AKTS: 5,0
Mit, Mitoloji, Edebiyat; Turk Mitolojisinin Orta Asya Kdkenleri; Turk Mitolojisinin Orta Asya Kdkenleri; Turk
Mitolojisinin Kiltleri; Turk Halk Kaltirti ve Mitoloji; iran Mitolojisi ve Ana Temalari; Eski Tirk Edebiyatinda
Mitolojik ve Efsanevi Kisiler; Eski Tirk Edebiyatinda Mitolojik ve Efsanevi Kisiler; Edebi Motiflerin Mitolojik
Kokenleri; Edebl Motiflerin Mitolojik Kdkenleri; Edebi Motiflerin Mitolojik Kokenleri; Edebi Motiflerin Mitolojik
Kokenleri; Modern Turk Edebiyatinda Mitoloji; Modern Turk Edebiyatinda Mitoloji

EDB304U ECTS: 5,0
Myth, Mythology, Literature; Central Asian Origins of Turkish Mythology; Central Asian Origins of Turkish
Mythology; Cults of Turkish Mythology; Turkish Folk Culture and Mythology; Iranian Mythology and Main Theme;
Mythological and Legendary Persons in Old Turkish Literature; Mythological and Legendary Persons in Old
Turkish Literature; Mythological Origins of Literary Motives; Mythological Origins of Literary Motives;
Mythological Origins of Literary Motives; Mythological Origins of Literary Motives; Mythology in Modern Turkish
Literature; Mythology in Modern Turkish Literature

EST101UV Gorsel Estetik AKTS: 5,0
Estetik ve Gorsel Sanatlar: Estetik tarihi, Kavramlar, Sanat ve gorsel estetik;Sanat ve Fotograf: Sanat,Gelisimi, ki
boyutlu yuzey kullanimi, Fotograf ve sanat iliskisi; Fotograf kesfi teknigi:Fotografin kesfi, Cekim teknikleri,
Uygulamalar ve yaraticilik; Goérsel Algi:Géz, Gérme duyusu, Gorsel iletisim, Gorsel dgeler; Isik, Renk ve
Aydinlatma: Dogal ve yapay isik, Golge, Isigin 6zellikleri, Filtreler; Kompozisyon:Kompozisyon tirleri,Ogeleri,
ilkeleri, Uciincli boyut; Gériintl Ozelligi: ilk gérintiiler,Kamera ve cekim élcekleri, Kurgulama; Goriinti ve
Zaman: Zaman kavramina yaklasimlar, Goruntl hareket ve zaman.

EST101U ECTS: 5,0
Aesthetics and Visual Arts: History of aesthetics, Concepts, Art and visual aesthetics; Art and Photography: Art,
Development, Use of two-dimensional surface, Relationship between photography and art; Photo discovery
technique: Photo discovery, Shooting techniques, Applications and creativity; Visual Perception: Eye, Sight,
Visual communication, Visual elements; Light, Color and Lighting: Natural and artificial light, Shadow, Properties
of light, Filters; Composition: Composition types, Elements, Principles, Third dimension; Image Property: First
images, Camera and shooting scales, Editing; Image and Time: Approaches to the concept of time, Image,
motion and time.

FEL101U ilkgag Felsefesi AKTS: 5,0
Antik Yunan Mitolojisi ve Felsefe; Pre-Sokratikler-Natlralist Dénem: Miletos okulu, Pythagoras ve ardillari,
Degisim ve hareket sorunu, Elea okulu; Pllralist ve Antropolojik Dénem; Sokrates ve Sokratesci Okullar: Megara
okulu, Kinikler okulu, Kirene okulu; Sistematik Dénem I-Platon; Sistematik Donem II-Aristoteles; Helenistik
Felsefe-Ahlaki Donem; Helenistik Felsefe-Yeni-Platonculuk.

FEL101U ECTS: 5,0
Philosophy and Ancient Greek Mythology; Pre-Socratics-Naturalistic Era: The school of miletos, Pythagoras and
his consequtives, The issue of change and movement, The school of elea; Pluralistic and Anthropological Period;
Socrates and Socratesian School: Megara school, The school of cynicists, The school of cyrene; Systematic
Period I- Platon; Systematic Period II-Aristoteles; Hellenistic Philosophy:-Ethical period; Hellenistic Period- New-
Platonism.
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FEL207U Felsefe AKTS: 5,0
Felsefe Nedir; Epistemoloji; Metafizik; Bilim Felsefesi; Ara Sinav Soru C6zimu - I; Ara Sinav Soru C6zimu - Il; Ara
Sinav; Etik; Siyaset Felsefesi; Estetik; Egitim Felsefesi; Donem Sonu Sinavi Soru C6zUmdu - |; Dénem Sonu Sinavi
Soru Cozumu Il; Dénem Sonu Sinavi.

FEL207U ECTS: 5,0
What Philosophy Is; Epistemology; Metaphysics; Philosophy of Science; Questions and Answers Session for
Midterm - I; Questions and Answers Session for Midterm - II; Midterm Exam; Ethics; Political Philosophy;
Aesthetics; Philosophy of Education; Questions and Answers Session for the Final Exam - I; Questions and
Answers Session for the Final Exam - II; Final Exam.

FOT101U Temel Fotografcilik AKTS: 5,0

Fotograf, Isikla Resmetmek; Fotograf Makineleri; Pozlama Sistemleri; Pozlama Kontrol Sistemleri, Diyafram;
Ortlici Hizi, Netleme Sistemleri; Objektifler ve Gérinti Estetigi; Fotograf Filmleri, Isiga Duyarl Yiizeyler; Renkli
Fotografcilik; Siyah/Beyaz Fotografcilikta Karanlik Oda Calismalari; Siyah/Beyaz Negatif Film Banyosu;
Siyah/Beyaz Fotograf Kagidina Baski; Fotografcilikta Kullanilan Filtreler Fotografcilikta; Fotografcilikta Yardimci
Gerecler; Genel Uyarilar, Oneriler.

FOT101U ECTS: 5,0
Photograph, Drawing with light; Cameras for photographing; Exposing systems; Control of Exposing, Aperture;
Obturator (Shutter), Focusing systems; The Lenses and Visual Esthetic; Films for photograph, sensitive layers;
Color Photography; Practices in Black&White; Darkrooms; Developing the Black&White; Negative Films; Printing
on Black&White; Papers; Filters for Photography; Aiding Apparatus for Photography; General Warnings and
Suggestions.

FOT103U Fotograf Tarihi AKTS: 5,0
Fotografin Tarih Oncesi: izdiisiim, Karanlik kutu, Giim{s tuzlari, Isi§a duyarli yiizey; Fotografin Bulunusu: Sanayi
devrimi, Negatif gorintd, Helyografi; Fotografin Yayginlasmasi: Dagerotip, Kalotip; Sanat Yapiti Olarak Fotograf:
Sanatsal fotograf, Yuksek Sanat, Resimselcilik; Fotograf Farkli Ortamlarda: Renkli fotograf, Fotogram, Magnum
Fotos, f/64 grubu, Polaroid; Postmodern Dénemde Fotograf: Postmodernizm, Kavramsal sanat, Dijital fotograf;
Osmanl imparatorlugu'nda ve Cumhuriyetin ilk Déneminde Fotograf; Tirkiye'de 1960 Sonrasi Fotograf:
Halkevleri, Fotograf dernekleri, Fotograf dergileri, Sayisal fotograf.

FOT103U ECTS: 5,0
Prehistory of Photography: Projection, Camera obscura, Silver salts, Photosensitive surface; Discovery of
Photography: Industrial revolution, Negative image, Heliography; Popularization of Photography: Dagerotype,
Calotype; Photography as a Work of Art: Artistic photography, High Art, Pictorialism; Photography in Different
Media: Color photography, Photogram, Magnum Fotos, f/64 group, Polaroid; Photography in the Postmodern
Period: Postmodernism, Conceptual art, Digital photography; Photography in the Ottoman Empire and the First
Period of the Republic; Post-1960 Photography in Turkey: Halkevleri, Photograph associations, Photo magazines,
Digital photography.

FOT108U Film ve Video Yapimi AKTS: 5,0
Film ve Televizyonda Yapim Asamalari: Sinopsis, Gelistirim senaryosu, Senaryo, Cekim senaryosu; Goéruntu
Ydénetmeni ve Kamera Ekibi: Kamera Operatorii, 1. kamera asistani; Isik Olciimi ve Pozlama: Yansiyan isik
dlcimi, Disen 1sik 8lcim; Isiklandirma ve Aydinlatma: Uc anahtar isiklandirma, Isiklandirma orani, Yiiksek ve
disuk anahtar 1sik, Yuksek ve disuk kontrastlik; Rengin Kontrolu ve Filtre Kullanimi: Renk isisi, Beyaz dengesi,
Filtre faktorl; Objektif Dili: Kontrastlik, Perspektif, Netlik, Alan derinligi; Kamera Dinamikleri: Kamera acilari,
Cekim olcekleri, Kamera hareketleri; Kavram Olarak Kompozisyon: Uyum, Kontrastlik, Denge, Oran, Cerceve
orani, Ritm, Hareket.
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FOT108U ECTS: 5,0
Production Phases in Film and Television: Synopsis, Treatment, Script, Shooting script; Cinematographer and
Camera Crew: Cameraman, Focus puller; Light Measurement and Exposure: Reflected light measurement,
Incident light measurement; Lighting and Illumination: Three key lighting, Lighting ratio, High and low key
lighting, High and low contrast; Control of Colour and Filter Applications: Color temperature, White balance,
Filter factor; Language of Lens: Contrast, Perspective, Focus, Depth of field; Camera Dynamics: Camera angles,
Camera distances, Camera movements; Composition As Concept: Harmony, Contrast, Balance, Proportion,
Aspect ratio, Rhythm, Movement.

FRA101U Fransizca | AKTS: 3,0
Dilsel islevler: Kendini tanitma, Selamlasma, Tanimlama, Saat sdyleme, Soru sorma, Cevap verme, Zevklerinden
s6z etme, Cevresinden s6z etme, Talimatlari anlama, Talimat verme, Sagliktan s6z etme, Oneride bulunma;
Soézciik Bilgisi: Meslekler ve uyruklar, Sayilar, Giinler, Aylar, Hava durumu, insan viicudu; Dilbilgisi: Simdiki
zaman, Gecmis zaman, Gelecek zaman, Basit soru zamirleri, isaret sifatlari, lyelik sifatlari, Basit ilgi adillari.

FRA101U French | ECTS: 3,0
Linguistic Functions: Introducing oneself, Greeting each other, Identifying oneself, Giving the time, Asking
questions, Responding, Talking about pleasures, Talking about one's environment, Understanding instructions,
Giving instructions, Talking about health, Making suggestions; Vocabulary: Professions and nationalities,
Numbers, Days, Months, Weather, Human body; Grammar: Present tense, Future tense, Past tense, Simple
interrogative pronouns, Demonstrative adjectives, Possesive adjectives, Simple relative pronouns.

FRA102U Fransizca ll AKTS: 3,0
Fransizca iletisime Gecmek: Soru sorma, Anlama ve anlasiima, ilgi alanlarindan sz etme, S6z alma ve isteme,
Fikrini sdyleme; insan Betimlemek: Fiziksel, Kiyafet, Karakter; Nesne Betimleme: Sekil, Renk; Yer Betimleme:
Cevre, Mekan; Duygularini ifade Etmek: Heyecan, Mutluluk, Uzint{, Dilek, Umut; Konum Bildirmek: Yer, Yon,
Emir kipi; Degisiklikleri ifade etmek: Gecmis zaman, Simdiki zaman, Gelecek zaman, Hatiralar; Mesleki Hayat:
Egitim, Projeler.

FRA102U French Il ECTS: 3,0
Communicate in French: Asking questions, Understanding and being understood, Talking about interests,
Talking and asking to talk, Expressing opinions; Describe a Person: Physical, Dress, Character; Object
Description: Shape, Color; Location Description: Environment, Space; Expressing Emotions: Excitement,
Happiness, Sadness, Wish, Hope; Location: Place, Direction, Imperative; Expressing Changes: Past tense,
Present tense, Future tense, Memories; Professional Life: Education, Projects.

GiT101U Temel Sanat ve Tasarim Egitimi AKTS: 5,0
Sanat Teorileri; Sanat ve Tasarimda Oz ve Bicim iliskisi ve Estetik; Tasarim ve Siirecleri; Sanatsal Tasarimda
Anlatim ve Dislinme Bicimleri; Bellek ve imge; Gésterge Bilim; Eskiz Calismalari ve Malzemeler; Boya Teknikleri
ve Diger Teknik Malzemeler; 2 Boyutlu Yiizeyler ve Olciler; Bilgisayar Destekli Temel Tasarim Calismalarr;
Tasarimda Kavramsal, Gorsel, iliskisel ve Uygulamali Ogeler; Renk; Renk Sisteminin Kékenleri ve
Siniflandiriimasi; Sayisal ve Baski Ortaminda Renk; Gorsel Tasarimda Denge, Ritim, Hareket, Hiyerarsi,
Komposizyon, Butlnlik, Oran/Oranti, Vurgu ve Gestalt; Boyut, Perspektif ve Algi Yanilsamasi.
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GiT101U ECTS: 5,0
Art Theories; Essence and Form Relationship and Aesthetics in Art and Design; Design and Its Processes; styles
of Expression and Thinking in Artistic Design; Memory and Image; Semiotics; Sketches and Materials; Paint
Techniques and Other Technical Materials; 2D Surfaces and Dimensions; Basic Computer Aided Design Studies;
Conceptual, Visual, Relational and Applied Elements in Design; Colour; Origins and Classification of the Color
System; Color in Digital and Print Media; Balance, Rhythm, Movement, Hierarchy, Composition, Integrity,
Ratio/Proportion, Emphasis and Gestalt in Visual Design; Size, Perspective and the lllusion of Perception.

GiT104U Gorsel iletisim ve Tasarim Tarihi AKTS: 5,0

Gérsel, iletisim ve Tarihin ifade Ettikleri: Kiltiirel evrimin baslamasi; Gorsel iletisimin Erken Evreleri: Prehistorik
dénem; Magaradaki Sanat; ilkcag Kiltirleri ve Goérsel iletisimin Gelisimi: iletisimde yeni dénem ve yazi; Baski
Teknolojisinin Avrupaya Gelisi: EndUstri Devrimi Sonrasi Ortaya Cikan Sanat Hareketleri; Viktorya Donemi, Arts
And Crafts ve Art Nouveau; Modern Sanat, Kidbizm, Futidrizm, Dada, Art Deco ve De Stijl; Konstriktivizm,
Bauhaus ve Vkhutemas; 1960’lar Etkisi Altina Alan Yeni Yaklasimlar; Psychedelic Sanat ve Post-Modernizm;
Uluslararasi Tipografik Stil (isvicre Stili), New York Okulu ve Polonya Film Afisleri; Dijital Devrim

GiT104U ECTS: 5,0
Expressions of Visual, Communication and History: Beginning of cultural evolution; Early Stages of Visual
Communication: Prehistoric period; Art in the Cave; Ancient Cultures and Development of Visual
Communication: A new era in communication and writing; The Coming of Printing Technology to Europe: Art
Movements After the Industrial Revolution; Victorian, Arts And Crafts and Art Nouveau; Modern Art, Cubism,
Futurism, Dada, Art Deco and De Stijl; Constructivism, Bauhaus and Vkhutemas; New Approaches Influencing
the 1960s; Psychedelic Art and Post-Modernism; International Typographic Style (Swiss Style), New York School
and Polish Film Posters; Digital Revolution

GiT106U Tipografi AKTS: 5,0
Tipografi, Yazi ve Tipografinin Gelisimi, 20. Yuzyil Modernizmi Kapsaminda Tipografi, Sayisal Tipografi, Yaz
Karakterleri, Tasarim ilkeleri ve Tipografi, Tipografinin Kullanim Alanlar, Tipografi Tasarimi, Okunurluk -
Okuturluk

GiT106U ECTS: 5,0
Typography, The Development of Lettering and Typography, Typography in the Scope of 20th Century
Modernism, Digital Typography, Typefaces, Design Principles and Typography, Usage Areas of Typography,
Typography Design, Legibility - Readability

GiT108U Dijital Kaltur AKTS: 5,0
Dijital KUltlr Sosyolojisi: Teorik Cerceveler; Yikselen Alanlar. Ag Toplumunda Mekan, Konum ve Topluluklar: Ag
Toplumu; Kamusal Alan; Cevrimigi Topluluklar; Konum verisi; Etik. Dijital Yeni Gergek: Sayisal Gergeklik; AR; VR.
Bilgi Ekonomisi: Blokzincir; Kripto para; Bitcoin. Dijital Sanat: Teknoloji Sanat iliskisi; Yeni Medya Sanati; Yeni
Estetik; NFT. Dijital Oyunlar: Dijital Oyuncu topluluklari; Oyunlastirma; E-Sporlar. Yapay Zeka ve Robotlar:
Teknoloji kultur iliskisi; Yapay zeka turleri; Robot kavrami. Algoritmik Yontemler ve BlyUk Veri: Dijital mecra
tUrleri; Veriye erisim; Veri Tlrleri; Web kazima; Sosyal medyada veri toplama; AJ analizi.
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GiT108U ECTS: 5,0
Digital Culture Sociology: Theoretical Frameworks; Ascending Fields. Space, Location and Communities in the
Network Society: Network Society; Public Space; Location data; Ethic. Digital New Reality: Digital Reality; AR;
VR. Knowledge Economy: Blockchain; Cryptocurrency; bitcoin. Digital Art: Technology Art Relation; New Media
Art; New Aesthetics; NFT. Digital Games: Communities; Gamification; E-Sports. Artificial Intelligence and Robots:
Technology culture relationship; Types of artificial intelligence; Robot concept. Algorithmic Methods and Big
Data: Types of digital media; access to data; Data Types; web scraping; Data collection on social media;
Network analysis.

GiT201U Yeni Medya Sanati AKTS: 5,0
Yeni Medya Sanatinin Dogusu; Sanat ve Teknoloji iliskisi, Kékenleri, Tarihi, Yeni Sanat, Yeni Estetik, Yeni Mekan;
Tarih Boyu Estetik Kavrami, Dijital Estetik, Yeni Medya Sanatinda Genisletilmis Gerceklik; Genisletilmis Gergeklik
ve Yeni Medya Sanati Uygulamalari, Veri Gorsellestirme Sanati; Veri Gorsellestirmenin Tarihsel Gelisimi, Sanat
Alaninda Veri Gorsellestirme, Gelenekselden Dijitale Akan; Geleneksel Sanatlarin Yeniden Medyalastiriimasi,
Yeni Sanatin Nesneleri: Kusurlar, Bozmalar Sikistirmalar, Yeni Ortamlar, Yeni Evrenler, Dijital Oyun Sanati; Dijital
Oyunlar ve Sanat iliskisi, Sanat Mekanlarinin Oyunlastiriimasi, Generatif Sanat

GiT201U ECTS: 5,0
The Birth of New Media Art; The Relationship between Art and Technology, Its Origins, History, New Art, New
Aesthetics, New Space; The Concept of Aesthetics Throughout History, Digital Aesthetics, Extended Reality in
New Media Art; Extended Reality and New Media Art Applications, Data Visualization Art; Historical Development
of Data Visualization, Data Visualization in Art, Flowing from Traditional to Digital; Remediation of Traditional
Arts, Objects of New Art: Imperfections, Distortions Compressions, New Mediums, New Universes, Digital Game
Art; Digital Games and Art Relation, Gamification of Art Spaces, Generative Art

GIiT303U Kurumsal Kimlik Tasarimi AKTS: 5,0
Grafik Kimlik: Kavramsal kimlik, Kurum dili ve iletisim platformunun tespiti, Bicim ve form kimligi, Renk kimligi,
Renk oranlari, Tipografik kimlik, Kurumsal olarak kimlik iletisim parcalari, Basili malzemelerde kimlik, Reklam ve
tanitim malzemelerinde kimlik, Dis mekan ortaminda kimlik, Mimari ve ic mimari ortamlarinda kimligin
surdirulebilirligi, Arac ve kurum ici giysilerde kimligin kullanimi, Strdurebilir kimlik anlayisi, Kurum kimligi
kullanim kilavuzunun hazirlanmasi, Kilavuz kullanim ilkeleri, Kurum kimliginin uzun émdurlt bir dile eristirilmesi.

GiT303U ECTS: 5,0
Graphic Identity: Conceptual identity, identification of corporate language and communication platform, form
and style identity, color identity, color ratios, typographic identity, corporate identity communication elements,
identity in printed materials, identity in advertising and promotional materials, identity in outdoor environments,
sustainability of identity in architectural and interior design environments, use of identity in vehicles and
company uniforms, sustainable identity concept, preparation of a corporate identity usage guide, principles of
guide usage, achieving a long-lasting corporate identity language.

GiT408U Yapay Zeka ve Tasarim AKTS: 5,0

Gorsel iletisim Tasarimi « Gorsel iletisim Tasarimi Araclari » Uretken Yapay Zekae Gérsel iletisim Tasariminda
Uretken Yapay Zeka Kullanimi « Uretken Yapay Zeka Teknolojilerie Uretken Yapay Zekanin Tarihi ¢ Uretken
Yapay Zekanin Evrimi ¢ Yapay Zeka ¢ Tasarim Uygulamalari ¢ Metin Dizenleme ¢ Gorsel Tasarime Renk Secimi
e ClaudeAl ¢ MidJourney * Adobe Sensei ¢ Autodesk Generative Design ¢« Khroma ¢ Algoritma ¢ BUyuk Veri
Tasarim ¢ Uretken Tasarim ¢ Adaptif Tasarim ¢ Kisisellestirilmis *Tasarim Tipografi * Gérsel Estetik ¢ Kullanici
Deneyimi * A/B Testleri, Makine Ogrenimi
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GiT408U ECTS: 5,0
Visual Communication Design ¢ Visual Communication Design Tools ¢ Generative Artificial Intelligence ¢ Use of
Generative Artificial Intelligence in Visual Communication Design ¢ Generative Artificial Intelligence
Technologies ¢ History of Generative Artificial Intelligence ¢ Evolution of Generative Artificial Intelligence -«
Artificial Intelligence ¢ Design Applications ¢ Text Editing ¢ Visual Design ¢ Color Selection ¢ ClaudeAl -
MidJourney ¢ Adobe Sensei * Autodesk Generative Design ¢« Khroma ¢ Algorithm ¢ Big Data ¢ Design °
Generative Design ¢ Adaptive Design ¢ Personalized ¢ Design Typography e Visual Aesthetics * User Experience
* A/B Testing, Machine Learning

GiT409U Dijital Oyun Tasarimi AKTS: 5,0
Dijital Oyunlara iliskin Temel Kavramlar; Dijital Oyunlarin Gelisimi; Dijital Oyun Motorlari; Dijital Oyun Varliklari;
Dijtal Oyunlarda Animasyon ve Ses; Dijital Oyun Varliklarinin Davranis Kontroll; Dijital Oyun Tasarimi
Sireclerinde Yapay Zeka Kullanimi; Dijital Oyun Yayincilidi; Dijital Oyunlarin Gelecegine iliskin Ongériiler.

GiT409U ECTS: 5,0
Fundamental Concepts Related to Digital Games; The Evolution of Digital Games; Digital Game Engines; Digital
Game Assets; Animation and Sound in Digital Games; Behavior Control of Digital Game Assets; Use of Artificial
Intelligence in Digital Game Design Processes; Digital Game Publishing; Projections for the Future of Digital
Games.

GiT410U Reklam Tasarim ve Uygulamalan AKTS: 5,0
Reklamcilik, Reklam Stratejileri, Reklamda Yaraticilik, Reklam Tasarimi ve Sanat iliskisi, Basili ve Acik Hava
Reklam Uygulamalari, Televizyonda Reklam Uygulamalari, Dijital Reklam Uygulamalari ve Yeni Teknolojiler,
Gorsel iletisim, Gostergebilim

GiT410U ECTS: 5,0
Advertising, Advertising Strategies, Creativity in Advertising, Advertising Design and Art Relationship, Printed
and Outdoor Advertising Applications, Television Advertising Applications, Digital Advertising Applications and
New Technologies, Visual Communication, Semiotics

HiT102U Halkla iliskiler AKTS: 6,0
Kavram Olarak Halkla iliskiler, Diinyada ve Tirkiye’de Halkla iliskilerin Tarihsel Gelisimi; Halkla iliskiler, iletisim,
Halkla iliskiler Modelleri ve Halkla iliskiler Kariyeri; Uygulamada Halkla iliskiler ve iliskili Oldugu Alanlar; Halkla
iliskiler Stireci; ic ve Dis Halkla iliskiler; Halkla iliskilerde Kullanilan Geleneksel ve Dijital iletisim Araclari; Halkla
iliskiler ve Yeni Medya; Halkla iliskiler ve Etik

HiT102U Public Relations ECTS: 6,0
Public Relations as a Concept; Development Process of Public Relations, Historical Development of PR in the
World and Turkey; Public Relations and Communication, PR Models; Public Relations Career; Internal Public
Relations; External public relations; Traditional Communication Tools Used in Public Relations; Digital
Communication Tools Used in Public Relations; Public Relations and New Media; Public Relations and Ethics

HiT104U Halkla iliskilerde Etkili iletisim AKTS: 5,0
iletisim Kavrami ve Tdarleri, S6zlU iletisimde konusma, S6zsuz iletisim ve beden dili kavrami, Beden dili
gostergeleri, Metin kavrami ve turleri, Etkili yazili iletisim, catisma kavrami, Catisma sirecini ifade etme, Tutum
kavrami ve bilesenleri, ikna kavrami, Empati kavramini ve basamaklari, Duygusal zeka kavrami, Sunum
planlamasi, Sunum icerigini hazirlama
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HIT104U ECTS: 5,0
Concept and types of Communication, talking in verbal communication, concept on non-verbal and body
language, body language indicators, text concept and types, written communication, concept of conflict and
typesconflict process, concept of attitude and it's components, concept of persuasion, concept of empathy and
its stepsconcept of emotional intelligence, presentation planing, presentation content

HiT201U Halkla iliskiler Uygulama Teknikleri AKTS: 5,0
Halkla iliskilerde Gorsel iletisim Tasarimi ve Uygulamalari: Gecmisten giinimiize gérsel iletisim ve basim yayin;
Halkla iliskilerde Baski Teknikleri ve Uygulamalari: Baski teknikleri, baski sonrasi isleri; Halkla iliskilerde Fotograf
ve Uygulamalari: Halkla iliskilerde fotografin énemi ve kullanim alanlari; Halkla iliskilerde Goérsel ve isitsel
Araclarin Kullanim ve Uygulamalari: Halkla iliskilerde gérsel isitsel araclarin énemi; Halkla iliskilerde Sunum
Teknikleri ve Uygulamalari: Heyecani yenmek, sunusa hazirlik, sunusu gerceklestirmek; Halkla iliskilerde
internet Araclari ve Uygulamalari: internet, sosyal aglar, sosyal medya.

HiT201U ECTS: 5,0
Visual Design and Applications in PR: Visual communication and publishing from past to present; Printing
Techniques and Applications in PR: Printing techniques, post-printing works; Photography and Applications in
PR: Importance and usage areas of photography in PR; Usage and Applications of Visual and Audial Media in PR:
The importance of audio-visual tools in PR; Presentation Techniques and Applications in PR: Overcoming the
excitement, preparing for the presentation, Perform the presentation; Internet Tools and Applications in PR:
Internet, social networks, social media.

HiT203U Halkla iliskiler Yénetimi AKTS: 5,0
Halkla iliskiler ve Yénetim: Sistem teorisi, proaktif ve reaktif halkla iliskiler, kurumsal iletisim tarzlari, paydas
teorisi. Stratejik Yonetim ve Halkla iliskiler Yénetimi: Strateji, stratejik yonetim siireci, stratejik diistiinme, vizyon
ve misyon, stratejik halkla iliskiler uygulamalari ve yénetim sireci. Halkla iliskiler Birimlerinin islevleri ve
Orgltlenmesi: Kurumsal iletisim kategorileri, halkla iliskiler departmani ve ajansi. Arastirma ve Analiz:
Arastirma, Analiz, SWOT, Cevreyi izleme arastirmalari. Strateji ve Taktikler: Strateji, stratejik planlama, hedef
kitle, taktikler. Uygulama ve Degerlendirme: Uygulama plani, zaman cizelgesi, 6lcme ve degerlendirme.

HiT203U ECTS: 5,0
Public Relations and Management: Systems theory, proactive and reactive public relations, corporate
communication styles, stakeholder theory. Strategic Management and Public Relations Management: Strategy,
strategic management process, strategic thinking, vision and mission, strategic public relations practices and
management process. Functions and Organization of Public Relations Units: Corporate communication
categories, public relations department and agency. Research and Analysis: Research, Analysis, SWOT,
Environmental monitoring research. Strategy and Tactics: Strategy, strategic planning, target audience, tactics.
Implementation and Evaluation: Implementation.

HiT204U Halkla iliskiler Yazarhgi AKTS: 5,0
Halkla iliskiler Yazarhigi: Rol ve Sorumluluklar: Halkla iliskiler yazarli§i ve ikna siireci; Yazmaya Hazirhk: Yazar
Neyi, Nasil Yazar?: Yazim siireci ve ilkeleri, Yaraticilik ve yazili iletisim; Geleneksel ve Sosyal Medya icin Yazarlk:
Geleneksel medya, Basin biilteni, Sosyal medya; Kurum ici ve Kurum Disina Yonelik Araclar icin Yazarlik I: Halkla
iliskilerde yazili araclar, Yazili araclarin avantaj ve dezavantajlari; Kurum yayinlari; Kurum ici ve Kurum Disina
Yénelik Araclar icin Yazarlik Il: Mesaj tasarimi, lyi mesaj tasarim 6zellikleri; Kriz Zamanlarinda Yazarlik: Kriz
iletisimi planlamasi.
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HiT204U ECTS: 5,0
Public Relations Writing: Role and resposibilities: Public relations writing and the persuasion process;
Preparation to Writing: What and How does Writer Write?: Writing process and principles, Creativity and written
communication; Writing for traditional and socia media: Traditional media, Press release, Social media; Writing
for tools for intended to internal and external of company |: Written tools in public relations, Advantages and
disadvantages of written tools; Writing for tools for intended to internal and external of company Il: Good
message design features; Writing in Crisis: Crisis communication planning.

HiT206U Kurumsal Sosyal Sorumluluk AKTS: 5,0
Kurumsal Sosyal Sorumluluk Kavrami; Kurumsal Sosyal Sorumlulugun Gelisimi; Kurumsal Sosyal Sorumlulukla
Baglantili Kavramlar; Kurumsal Sosyal Sorumluluk Alanlari; Kurumsal Sosyal Sorumlulukta Paydas Yaklasimi;
Kurumsal Sosyal Sorumlulukta Stratejik Yaklasimlar; Pazarlamada Sosyal Sorumluluk Uygulamalari;
Pazarlamada Sosyal Sorumluluk ve is Ahlaki; Pazarlamada Sosyal Sorumluluk ve itibar Yénetimi; Kiiresellesme
Sirecinde Kurumsal Sosyal Sorumluluk; Kurumsal Sosyal Sorumluluk Projelerinin Ozellikleri; Kurumsal Sosyal
Sorumluluk Kampanyalarinda Medya iliskileri.

HiT206U ECTS: 5,0
The Concept of Corporate Social Responsibility; Development of Corporate Social Responsibility; Concepts
Related to Corporate Social Responsibility; Corporate Social Responsibility Areas; Stakeholder Approach to
Corporate Social Responsibility; Strategic Approaches in Corporate Social Responsibility; Social Responsibility
Practices in Marketing; Social Responsibility and Business Ethics in Marketing; Social Responsibility and
Reputation Management in Marketing; Corporate Social Responsibility in the Process of Globalization;
Characteristics of Corporate Social Responsibility Projects; Media Relations in Corporate Social Responsibility
Campaigns.

HiT207U Halkla iliskilerde Giincel Kavramlar | AKTS: 5,0

Halkla iliskiler kavrami; Kurum ici halkla iliskilerin amag, islev ve modelleri; medya iliskileri; Kamu sektorl ve
Ozel sektdr halkla iliskiler uygulamalari; Konu ydnetimi; Kurumsal sosyal sorumluluk; Kurumsal itibar

HiT207U ECTS: 5,0
concept of public relations; aims, functions and models of internal public relationsmedia relations; private ans
public sector public relations practices; concept of issues management; concept of crisess management;
concept of corporate social responsibilitycoprporate reputation

HiT208U Halkla iliskilerde Giincel Kavramlar Il AKTS: 5,0
Etkinlik Yénetimi: Etkinlik kavrami, ydnetimi ve pazarlamasi; Pazarlama Amach Halkla iliskiler: Pazarlama amach
halkla iliskiler kavrami, Pazarlama amacli halkla iliskilerin stratejileri ve araclari; Sponsorluk: Sponsorlugun
tanimi, kapsami, tiirleri ve program siireci, Dijital Halkla iliskiler: Dijital halkla iliskilerde kullanilan sosyal medya
araclari ve platformlari, Finansal Halkla iliskiler: Finansal halkla iliskiler kavrami, Paydas kavrami, Lobicilik:
Lobiciligin tanimi, kapsami ve tirleri; Halkla iliskiler ve Etik: Kavramsal tanim, teoriler, etik kodlar ve modeller;
Uluslararasi Halkla iliskiler: Kavramlar, aktorler ve uygulamalar

HiT208U ECTS: 5,0

Event Management: Event concept, management and marketing; Marketing Public Relations: Concept of
marketing public relations, Marketing public relations strategies and tools; Sponsorship: Definition, scope, types
and program process of sponsorship, Digital Public Relations: Social media tools and platforms used in digital
public relations, Financial Public Relations: Financial public relations concept, Stakeholder concept, Lobbying:
Definition, scope and types of lobbying; Public Relations and Ethics: Conceptual definition, theories, ethical
codes and models; International Public Relations: Concepts, actors and practices
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HiT210U Dijital Halkla iliskiler AKTS: 7,0
Geleneksel Halkla iliskiler, Dijital Halkla iliskiler, Yeni Medya, Dijital Déniisiim, Sosyal Medya, Esik Bekgisi, Sosyal
Medya Etkileyenleri, Hedef Kitle, Kullanicilar Tarafindan Olusturulan icerikler, Ure-Tiiketiciler, Online Topluluklar,
Kusak Kavrami ve Farkh Kusaklar, Dijital Yerliler, Dijital Go¢cmenler, Analog Veri, Dijital Veri, Hipermetin, Sosyal
Medya Platformlari, Halkla iliskilerde Hikaye, Dijital Ortamlarda Hikaye, Dijital Ortamlarda ikna, Biylk Veri
,Yapay Zeka, Sanal Gerceklik, Arttinlmis Gerceklik, Halkla iliskiler Uygulama Alanlari.

HiT210U ECTS: 7,0
Traditional Public Relations, Digital Public Relations, New Media, Digital Transformation, Social Media,
Gatekeeper, Social Media Influencers, Target Audience, User-Generated Content, Prosumers, Online
Communities, Generation Concept and Different Generations, Digital Natives, Digital Immigrants , Analog Data,
Digital Data, Hypertext, Social Media Platforms, Public Relations Story, Digital Media Story, Digital Media
Persuasion, Big Data, Artificial Intelligence, Virtual Reality, Augmented Reality, Public Relations Application
Areas.

HiT212U Reklamda Yaraticihik AKTS: 7,0

Yaraticilik Kavrami, Yaratici Diisiinme Teknikleri, Reklamda Yaratici Strateji, Reklamin iletisim Etkisi, Stratejik
Planlama, Tiiketici icgériisti, Yaratici Oz, Biiyuk Fikir, Olcimleme ve Testler, Kiiltiir, Etik ve Blyuk Fikir iliskisi,
Testler, ikna ve Cekicilikler, Deger ve Cekicilikler, Rasyonel ve Duygusal Cekicilikler, Mesaj Stratejileri, Yaratici
Mesaj Siniflandirmalari, Reklam Yazarligi ve Yaratici Uygulamalar, Reklam Medyalari ve Yaraticilik, Reklam
Yaraticiliginda Donlsim, Yeni Formatlar.

HiT212U ECTS: 7,0
Creativitiy, Creative Thinking Methods,Creative Strategy in Advertisin, Advertising Effects, Strategic Planning,
Consumer Insights, Creative Essence, Big idea Measurment and Tests, Culture, Ethics and Big idea, Tests,
Persuasion and Appeals, Values and Appeals, Message Strategies, CType of Creative Strategies, Copy Writing
and Executions, Media and Creativity, Transformations Advertising Creativity, Nev Formats.

HiT214U Dijital icerik Pazarlamasi AKTS: 7,0
icerik ve Dijital icerik Pazarlamasi Kavramlari: icerik, Dijital icerik pazarlamasi; Dijital icerik Pazarlamasi
Yoéntemleri: Sosyal medya platformlari, Video paylasim platformlari, Web site ve bloglar, Podcast, Mobil
uygulamalar, White paper, E-posta; Video: Gorsel anlatim, Video yayin platformlari, YouTube, TikTok, Twitch;
Sosyal Aglar: Sosyal ag, Sosyal medya platformlari, Facebook, Twitter, Instagram, LinkedIn, Pinterest; Podcast:
Sesli pazarlama, Podcast; Web Site ve Bloglar: Websitesi, Bloglar, Arama motoru pazarlamasi, Influencer
Pazarlama: Influencer, Influencer pazarlama; Transmedya Pazarlama: Transmedya, Transmedya hikayeciligi,
Transmedya pazarlama

HiT214U ECTS: 7,0

Content and Digital Content Marketing Concepts: Content, Digital content marketing; Digital Content Marketing
Methods: Social media platforms, Video sharing platforms, Websites and blogs, Podcast, Mobile applications,
White paper, E-mail; Video: Visual narrative, Video streaming platforms, YouTube, TikTok, Twitch; Social
Networks: Social network, Social media platforms, Facebook, Twitter, Instagram, LinkedIn, Pinterest; Podcast:
Audio marketing, Podcast; Website and Blogs: Website, Blogs, Search engine marketing, Influencer Marketing:
Influencer, Influencer marketing; Transmedia Marketing: Transmedia, Transmedia storytelling, Transmedia
marketing
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HIT301U Kurumici Halkla iliskiler AKTS: 7,0
Kurumici iletisim ve Halkla iliskiler Faaliyetleri; Kurumici Halkla iliskilerin Yénetimi ve Liderlik; Kurumici Halkla
iliskilerde Kurum Kiltiri ve Onemi; Kurumici Halkla iliskilerde Hedef Kitle; Kurumici Halkla iliskiler Amaclari,
Arac ve Ortamlari; Kurumici Halkla iliskilerin iliskili Oldugu Alanlar; Kurumici Halkla iliskilerin Organizasyonu:
Aktérler, Roller ve Yetenekler; Kurumici Halkla iliskiler ve Catisma Yénetimi.

HiT301U ECTS: 7,0
In-company communication and public relations facilities; In-company public relations management and
leadership; Corporate culture and its importance in in-company public relations; Target audience in in-company
PR; In-company PR's objectives, tools and media; In-company PR and related areas; Organizing in-company PR:
Actors, roles and skills; In-company PR and conflict management

HiT304U Kamu Diplomasisi ve Uluslararasi Halkla iliskiler AKTS: 6,0
Uluslararasi Halkla iliskiler ve Bir Halkla iliskiler Etkinligi olarak Kamu Diplomasisi; Kamu Diplomasisinin Bir
Yumusak Giic Ogesi Olarak Ortaya Cikisi; Kamu Diplomasisi Araclari ve Uygulama Alanlari; Kamu Diplomasisi
Modelleri; Kamu Diplomasisinde Geleneksel ve Yeni Medya Uygulamalari; Kamu Diplomasisinde Uluslararasi
Etkinlikler ve Dis Yardimin Rold; Turkiye'de Kamu Diplomasisi;Turkiye'de Kamu Diplomasisi Aktorleri ve
Medyanin Rold.

HiT304U ECTS: 6,0
International Public Relations and Public Diplomacy as an activity of Public Relations; The Emergence of Public
Diplomacy as an element of Soft Power; Public Diplomacy Tools and Application Areas; Models of Public
Diplomacy; Traditional and New Media Applications for Public Diplomacy; International Activities in Public
Diplomacy and The Role of External Aid; Public Diplomacy in Turkey; Public Diplomacy Actors in Turkey and Role
of Medi.

HiT306U Ssurdurilebilirlik ve Halkla iliskiler AKTS: 5,0
Sirdirilebilirlik, Kurumsal Sosyal Sorumluluk ve Halkla iliskiler; Stirdiriilebilirlik Acisindan Halkla iliskiler ve Etik;
Surdurilebilir Marka Anlayisinda Halkla iliskiler; Siirdiirilebilir Stratejik Planlarin Olusturulmasi ve Paylasimi;
Halkla iliskilerde Surdirilebilirligin Olcim(i ve Raporlanmasi; Sosyal Aglar ile Strdarilebilirlik Farkindahginin
Artirilmasi; Kitle iletisim Araclari ile Surdirilebilirlik Farkindaliginin Artirllmasi; Yiz Yiize Ortamlarda
SuUrdurdlebilirlik Farkindaliginin Artirilmasi.

HIT306U ECTS: 5,0
Sustainability, corporate social responsibility and public relations; Public Relations and Ethics in terms of
Sustainability; Public Relations in Sustainable Brand Understanding; Creating and Sharing Sustainable Strategic
Plans; Measuring and Reporting Sustainability in Public Relations; Increasing Sustainability Awareness with
Social Networks; Increasing Sustainability Awareness with Mass Media; Increasing Sustainability Awareness in
Face-to-Face Environments

HiT310U Medyada Yapim AKTS: 7,0
Kavram olarak Yapim; Yapim nedir?; Yapim Asamalari; Medya ve Yapim Endustrisi; Geleneksel ve Dijital
Medyada Yapim Tirleri; Senaryo, Yapim Oncesi Siirec ve Biitce; Yapimda Kullanilan Gérsel isitsel Ogeler; Yapim
Sireci; Yapim Sonrasi Sireg; Dijital Medyada icerik Yapimi; Medya Sektdriinde Yayinlarin Dizenlenmesi,
Denetimi ve Planlanmasi.
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HiT310U Yok ECTS: 7,0
Media as a Term; What is production?; Produciton Stages; Media and Production Industry; Production Types in
Traditional and Digital Media; Scenario, Pre-production Process and Budget; Audio-Visual Elements Used in
Production; Production Process; Post Production Process; Content Production in Digital Media; Regulation,
Supervision and Planning of Broadcasts in the Media Sector.

HiT401U Halkla iliskiler Kampanya Analizi AKTS: 7,0
Halkla iliskiler Kampanyasi Planlama: SWOT Analizi, Amac ve Hedeflerin Belirlenmesi, Olcme ve Degerlendirme ;
Durum Analizi: Halkla iliskiler Kampanyalarinda Durum Analizinin Basamaklari; Hedefler: Halkla iliskiler
Hedeflerinin Belirlenmesinde Stratejik Yénetim ve Onemi; Hedef Kitle; Mesaj ve Medya Stratejileri; Etkinlik
Stratejileri; Uygulama Planlari; Halkla iliskiler Kampanyalarinin Olclilmesi ve Degerlendirilmesi.

HiT401U ECTS: 7,0
Public relations campaign planning: SWOT analysis, Defining goals and targets, Measuring and evaluation;
Situation analysis: Steps of situation analysis in public relations campaigns; Goals: Strategic management and
its importance in defining targets of public relations; Target Audience; Message and media strategies; Event
strategies; Execution plans; Measuring and evaluating public relations campaigns.

HiT402U Halkla iliskiler Arastirmalan AKTS: 5,0
Halkla iliskilerde Bilimsel Arastirmanin Onemi: Bilgi ve Bilginin Kaynagi, Ampirizm; Arastirma Sorunu ve
Yénteminin Belirlenmesi; Halkla iliskilerde Nicel Arastirmalar; Halkla iliskilerde Nitel Arastirmalar; Halkla
iliskilerde Web Analitik Arastirmalari; Nicel Veri Analizi; Arastirma Raporunun Yazilmasi ve Sunulmasi; Halkla
iliskiler Arastirmalarinda Etik.

HiT402U ECTS: 5,0
Importance of Scientific Research in Public Relations: Knowledge and the source of knowledge, empiricism;
Identifying Research Problem and Method; Quantitative Researches in Public Relations; Qualitative Researches
in Public Relations; Web Analytic Researches in Public Relations; Quantitative Data Analysis; Writing and
Submitting The Research Report; Ethical Issues in Public Relations Researches.

HiT403U itibar Yénetimi AKTS: 6,0
itibar Yénetimi Nedir: itibar meshur olmak degildir, Degerler itibar ydnetimi giiven, itibar yénetimi bir proje degil
bir felsefedir, Elle tutulamayan degerlerin itibara donidsmesi, Kurumlarin farklilasma stratejileri kapsaminda
itibar yénetimi, Algilar gercekler ve itibar, Sosyal ortaklar ve beklentileri, itibar riskleri yénetimi, itibar
ekonomisi; Sosyal Ortaklarin (Paydaslarin) Onemi; itibar Arastirmalari; itibar Yonetim Sirecleri; itibarin is
Sonuclar Uzerindeki Etkisi; Kurumsal Marka Stratejileri ve itibar Yénetimi; Hem Yeni Hem Dijital Hem Sosyal
Hem de Medya; Kurumsal iletisim ve itibar.

HiT403U ECTS: 6,0
What Is Reputation Mangement: Reputation does not equal to fame, Values Reputation Management and Trust,
Reputation management is not a project but a philosophy, Reputation management in terms of differentiation
strategies of organizations, Perceptions realities and reputation, Social partners (shareholders) and their
expectations, Reputation risks management, Reputation economy; Importance of Social Partners
(Shareholders); Reputation Research; Reputation Management Processes; Effects of Reputation on Bussiness
Outcome; Corporate Brand Strategies and Reputation Management, New, Digital, Social Media; Corporate
Communication and Reputation.
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HiT406U Reklam Kampanya Sireci AKTS: 8,0
Reklam Kampanya Streci adl ders kitabi, reklam kampanyasinin ne oldugu ve kampanya slrecinin nasil
uygulanmasi gerektigini aciklamak amaciyla hazirlanmistir. Bu nedenle reklam kampanya sirecini olusturan
asamalar adim adim ele alinip agiklanmistir. Bu baglamda durum analizi ile baslayan sureg, stratejik planlama
ve yaratici stratejilerin olusturulmasinin geleneksel ve dijital mecralarda nasil olusturuldugunun aciklanmasiyla
devam etmis, son olarak da ortaya ¢cikan kampanyanin etkili olup olmadiginin élcimlenmesiyle sona ermistir.

HiT406U ECTS: 8,0
The textbook titled Advertising Campaign Process has been prepared to explain what an advertising campaign
is and how the campaign process should be implemented. For this reason, the stages that make up the
advertising campaign process are discussed and explained step by step. In this context, the process starts with
the situation analysis, continues with the explanation of how strategic planning and creative strategies are
created in traditional and digital media, and finally ends with the measurement of whether the resulting
campaign is effective or not.

HUK213U Medya Hukuku AKTS: 5,0
Medya Hukuku Medya Hukukun Kavram ve Kaynaklari: Basin Yayin Faaliyetleri ve Yasal DlUzenlemeler: Sureli
yayin, Sorumlu midir; Radyo ve Televizyon Yayincihgi: Radyo ve televizyon (st kurulu; internet Yayinciligi ve
Yasal Diizenlemeler: Bilisim suclari, internet yayinciligi ve kisilik haklar;; Medyada Cezai Sorumluluk: Cezai
sorumluluk kavrami ve kitle iletisim araclarina gére cezai sorumluluk; Medyada Hukuki Sorumluluk: Kisilik hakki
ve Ozellikleri; Medyada Duzeltme ve Cevap Hakki: Dizeltme ve cevap hakkinin hukuki niteligi; Medyada
Ozdenetim Sistemleri: Ozdenetim, Basin ombudsmanhgi, Okur ve izleyici temsilciligi.

HUK213U ECTS: 5,0
Media Law Concept and Sources of Media Law: Press Activities and Legal Regulations: Periodicals, Responsible
Manager; Radio and Television Broadcasting: Radio and television supreme board; Internet Broadcasting and
Legal Regulations: Cybercrimes, Internet broadcasting and personality rights; Criminal Liability in the Media:
The concept of criminal responsibility and criminal responsibility according to mass media; Legal Responsibility
in the Media: Personal Rights and Characteristics; Right of Correction and Reply in the Media: Legal nature of
the right of rectification and reply; Self-Regulatory Systems in the Media: Self-regulation, Press Ombudsman,
Reader's agency

iKT101U iktisada Giris AKTS: 4,0
Temel Kavramlar ve Tuketici Davranisi: Temel kavramlar, Kitlik ve tercih, iktisadin temel sorulari, Tiketici
davranislari ve fayda; Arz, Talep ve Esneklik: Talep, Arz, Piyasa dengesi, Esneklik; Uretim, Maliyetler ve Firma
Davranisi: Uretim, Maliyet, K&r maksimizasyonu; Makroekonominin Kapsami ve Temel Makroekonomik
Degiskenler; Milli Gelir Dlzeyinin Belirlenmesi; Para ve Bankacilik: Paranin tanimi, islevleri ve 6l¢llmesi, Paranin
tarihsel gelisimi, Para arzi, para talebi ve denge faiz orani; Toplam Talep-Toplam Arz Analizi ve Politika
Uygulamalari.

iKT101U Introduction to Economics ECTS: 4,0

Basic Terms and Consumer Behaviors: Basic terms, Scarcity and choice, Fundamental questions of economics,
Consumer behaviors and utility; Supply, Demand and Flexibility: Supply, Demand, Market equilibrium,
Flexibility; Production, Costs and Firm Behavior: Production, Cost, Firm behavior; The Coverage of
Macroeconomics and Basic Macroeconomic Variables; Defining The Level of National Income; Money and
Banking: Definition, functions and measurement of money, Historical development of money, Money supply,
money demand and equilibrium interest rate; Analysis of Aggregate Demand-Aggregate Supply and Policy
Implementations.
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iKT412U iktisat Tarihi AKTS: 5,0
iktisat Tarihi dersinde iktisat tarihine giris; Orta cagda Avrupa toplum ve ekonomisi; Orta cagda Avrupa tarimi;
Asya’da toplum ve ekonomi; Amerika’da toplum ve ekonomi; Modern cagin basinda ekonomik gelismeler;
Sanayi devrimi; On dokuzuncu yUzyilda ekonomik degismeler; Tarimsal gelisme ve organizasyon; Uluslararasi
ticaret ve Dunya ekonomisi; Sanayilesmenin yayilmasi ve etkileri; On dokuzuncu ylUzyilda Osmanl ekonomisiyle
ilgili gelismeler; Yirminci ylzyilda diinya ekonomisi; Savaslar ve ekonomik performans konulari 6gretilecektir.

iKT412U Economic History ECTS: 5,0

Introduction to the history of economics; European society and economy in the middle ages; European
agriculture in the middle ages; Economy and society in Asia; Economy and society in America; Economic
developments in the beginning of the modern age; Industrial revolution; Economic developments in the
nineteenth century; Agricultural development and organization; International trade and the World economy;
Spread of industrialization and its effects; Developments in the nineteenth century of the Ottoman economy;
World economy in the twentieth century; Wars and economic performance topics are taught.

iLT101U Bireylerarasi iletisim AKTS: 5,0
iletisim kavrami; Bireylerarasi iletisim; iletisim modelleri; Bireylerarasi iletisim sirecleri, temel 6geleri, 6nemli
unsurlari, asamalari, yapisi; Bireylerarasi iletisimde dinleme-konusma sureci ve becerileri; Davranis, gudd,
duygu, 6§renme, algi, kisilik, tutum kavramlari; iletisim ve davranis iliskisi; Davranis bicimleri; Kiltiir kavrami ve
kapsami; Bireylerarasi iletisim ve klltir; S6zI0 ve sdzsiiz iletisimin kiltar ile iliskisi; iletisim araclari ve
bireylerarasi iletisime etkileri; Catisma kavrami; Negatif ve pozitif catisma; Catisma bicimlerinin avantaj ve
dezavantajlar; Catisma ikliminin dnemi; Catisma yonetimi ve stratejileri; Onyargi, kalipyargi, empati

iLT101U Interpersonal Communication ECTS: 5,0
The concept of communication; interpersonal communication; Communication models; Interpersonal
communication processes, basic elements, important elements, stages, structure; Listening-speaking process
and skills in interpersonal communication; Behavior, motivation, emotion, learning, perception, personality,
attitude concepts; Relationship between communication and behavior; Behaviors; The concept and scope of
culture; Interpersonal communication and culture; The relationship between verbal and nonverbal
communication and culture; Communication tools and their effects on interpersonal communication; The
concept of conflict; Negative and positive conflict

iLT102U Yeni iletisim Teknolojileri AKTS: 5,0
Dijital dinya ve dijital dinya vatandashgi, dijital gizlilik, dijital iletisimin 6zellikleri; Akilli TV ve IPTV
uygulamalari, etkilesimli medya; internet radyoculugu, calisma prensipleri, yayincilik tirleri ve yasal boyutlar;E-
gazete ve e-gazetecilik, e-gazeteciligin hukuksal sorunlari, haber odakli tasarim;Mobil teknolojiler, mobil
teknolojilerin gelisimi ve uygulamalari;Sosyal aglar, etkileri, kisisel yayincilikta kullanimi, sosyal medya
okuryazarhgi, kisisel 6grenme ve arastirma aglari;Kusumsal sosyal medya, pazarlama uygulamalari, itibar
yonetimi, blaylk veri ve sosyal medya analizi;Gelecegin iletisim teknolojileri, yeni etkilesim bicimleri, zihinsel
iletisim.

iLT102U New Communication Technologies ECTS: 5,0
Digital world and digital world citizenship, digital privacy, features of digital communication; Smart TV and IPTV
applications, interactive media; Internet radio broadcasting, working principles, broadcasting types and legal
dimensions; E-newspaper and e-journalism, legal problems of e-journalism, news-oriented design; Mobile
technologies, the development and applications of mobile technologies; Social networks, their effects, use in
personal broadcasting, social media literacy, personal learning and research networks; Private social media,
marketing practices, reputation management, big data and social media analysis; Future communication
technologies.
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iLT103U Halkla iliskiler ve iletisim AKTS: 5,0
iletisim ve iletisim Siirecinde Halkla iliskiler: iletisimin temel amaclari, iletisim siirecleri ve Tirleri, Halkla iliskiler
siirecinin temel islevleri; Kisilerarasi iletisim: Onemi, Tanimlan, Sartlari, Ozellikleri; Kisisel iliskiler ve Davranis
Gelistirme Streci; iletisim Sirecinde Anlasim ve Uzlasma: Tutumlar, Sosyal etki, Uyma; iletisim ve Alg:: Dil ve
algi iliskisi; iletisim ve ikna: ikna siirecinde etkili olan faktérler, iknaya direnme nedenleri ve Direncin kirilmasi;
iletisim Siirecinde Empati Kurma Davranisi; Kurumsal iletisim: Kurumsal iletisim modeli, Kurum kultiirii, Kurum
kGltGrindan Unsurlari, Boyutlari, Diger kurumsal slreclerle iliskisi, Kurumsal kimlik.

iLT103U ECTS: 5,0
Communication and Public Relations in the Communication Process: The main purposes of communication,
Communication processes and types, Basic functions of the public relations process; Interpersonal
Communication: Importance, Definitions, Conditions, Characteristics; Personal Relationships and Behavior
Development Process; Agreement and Compromise in Communication Process: Attitudes, Social influence,
Adaptation; Communication and Perception: The relationship between language and perception; Communication
and Persuasion; Empathy Behavior in Communication Process; Corporate Communication: Corporate
communication model, Corporate culture, Corporate identity.

iLT104U Etkili iletisim Teknikleri AKTS: 5,0
Etkili iletisim ve Dogru Anlamak; Etkili iletisim ve Dogru Anlatma; Sanal iletisim; Etkili iletisim ve Toplumsal
Cinsiyet; iletisimde Kalite; Etkili iletisimde Konusma ve Dinleme; Etkileme, Etkili iletisim ve ikna Edici Konusma;
Sozsiiz iletisim: Etkili iletisimin Temeli.

iLT104U Effective Communication Techniques ECTS: 5,0
Effective Communication and Correct Understanding; Effective Communication and Correct Narration; Virtual
Communication; Effective Communication and Gender; Quality in Communication; Speaking and Listening in
Effective Communication; Influencing, Effective Communication and Persuasive Speaking; Nonverbal
Communication: The Foundation of Effective Communication.

iLT107U iletisim Bilgisi AKTS: 5,0
iletisime Giris: Bir siirec olarak iletisim ve dgeleri; Sézel iletisim: lyi bir konusmanin stratejisi; S6zsiiz iletisim:
Sozsiiz iletisim kodlarinin ortak 6zellikleri; Bireylerarasi iletisim ve Grup iletisimi: Bireylerarasi iletisim unsurlart,
modeli ve ilkeleri; Orgiitsel iletisim: Orgiitsel iletisim siireci, Orgiitsel iletisim ortaminda ¢atisma, s6zsiiz iletisim
ve halkla iliskiler; Kitle iletisimi: Kitle iletisim araclari, Kitle iletisim araclarinin dzellikleri ve islevleri; Cevrimici
iletisim: Cevrimici iletisim nedir?, Cevrimici iletisim kurarken nelere dikkat etmeliyiz?; Uluslararasi ve
Kiltiirlerarasi iletisim: Kiltiirel boyutlar, Kiltiirlerarasi farkliliklar.

iLT107U ECTS: 5,0
Introduction to Communication: Communication as a process and its elements; Verbal Communication: The
strategy of a good speech; Nonverbal Communication: Common features of nonverbal communication codes;
Interpersonal Communication and Group Communication: Elements, model and principles of interpersonal
communication; Organizational Communication: Organizational communication process; Mass Communication:
Mass media, Features and functions of mass media; Online Communication: What is online communication?,
Should we pay attention to when communicating online?; International and Intercultural Communication:
Cultural dimensions, Intercultural differences.
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iLT110U Uluslararasi iletisim AKTS: 5,0
Uluslararasi iletisimin altyapisi: Uluslararasi iletisim, Medya, Siyasal sistemler, Kamu yayincih§i; iletisim
6zgurlagu: iletisim ézgurlagi, ifade 6zgiirligi, Nefret séylemi; Kiresel medya sistemleri: Global kdy, Kiiresel
medya sistemleri; iletisim ve glc: Gli¢, Gi¢ cesitleri, Kultirlerarasi iletisim; Kiresel iletisim kultrleri: iletisim
araclari, Kiresellesme, Kiltlir emperyalizmi; Klresellesme ve iletisim: Teknoloji, Medya sahipligi; Kluresel haber
aglan: Haber ajanslari, internet ve sosyal aglar; internet ve sosyal aglar: internet, Etkilesim, Sosyal ag yayinlari.

iLT110U Yok ECTS: 5,0
International communication infrastructure: International communication, Media, Political systems, Public
broadcasting; Freedom of communication: Freedom of communication, Freedom of expression, Hate speech;
Global media systems: Global village, Global media systems; Communication and power: Power, Types of
power, Intercultural communication; Global communication cultures: Communication tools, Globalisation,
Cultural imperialism; Globalisation and communication: Technology, Media ownership; Global news networks:
News agencies, Internet and social networks; Internet and social networks: Internet, Interactivity, Social network
casting.

iLT112U iletisim Kuramlar AKTS: 6,0
iletisim Kuramlarina Giris: iletisim kavrami ve anlami, iletisim arastirmalarinin siniflandiriimasi; Cizgisel ve
Sosyal-Psikolojik Yaklasimlar: Propaganda ve ikna calismalari; Medyanin Etkilerine Yonelik Yaklasimlar: Kamuoyu
olusturma, Suskunluk sarmali, Glindem belirleme, Yetistirme kurami; izleyici Merkezli Yaklasimlar: Kullanimlar
ve doyumlar, Kullanimlar ve etkiler; Teknoloji Merkezli Yaklasimlar: Enformasyon toplumu ve iletisim
teknolojileri, Bilgi acigi yaklasimi; Dilbilimsel ve Goéstergebilimsel Yaklasimlar; Elestirel Yaklasimlar: Siyasal
ekonomi, Kiiltiirel emperyazilm, Frankfurt okulu ve kiltiir endiistrisi; Tiirkiye’de iletisim Arastirmalart.

iLT112U ECTS: 6,0
Introduction to Communication Theories: Concept and meaning of communication, Classification of
communication studies; Linear and Social-Psychological Approaches: Propaganda and persuasion; Approaches
to the Effects of the Media: Public opinion, Spiral of silence, Agenda setting, Cultivation theory; Audience-
Centered Approaches: Uses and gratifications, Uses and effects; Technology Centered Approaches: Information
society and communication technologies, Knowledge gap theory; Linguistic and Semiotic Approaches; Critical
Approaches: Political economy, Cultural imperialism, Frankfurt school and culture industry; Communication
Studies in Turkey.

iLT202U Kriz iletisimi ve Yoénetimi AKTS: 5,0
Kriz Kavrami ve isletmeler Acisindan Kriz Yaratan Faktérler; Kriz Kavrami ve isletmeler Acisindan Kriz Yaratan
Faktorler; Kriz SUrecinin Asamalari Etkileri ve Kriz Yonetimi Kavrami; Kriz Strecinin Asamalari Etkileri ve Kriz
Yénetimi Kavram; Krize Yanit Siireci; Kriz Oncesi Yapilacak Calismalar; Kriz Aninda Yapilacak Calismalar; Kriz
Aninda Yapilacak Calismalar; Kriz Sonrasi Yénetim ve Ornek Olaylar; Kriz Sonrasi Yénetim ve Ornek Olaylar; Kriz
iletisim Sireci; Kriz iletisiminde Yeni Medya.

iLT202U ECTS: 5,0
Crisis Concept and The Factors Creating Crisis For Companies; Crisis Concept and The Factors Creating Crisis For
Companies; The Stages of Crisis Process, Its Effects and The Concept of Crisis Management; The Stages of Crisis
Process, Its Effects and The Concept of Crisis Management; The Process of Crisis Response; The Studies to Be
Done in Pre-crisis; The Studies to Be Done in Times of Crisis; The Studies to Be Done in Times of Crisis; The
Management in Post-crisis and The Sample Reviews; The Management in Post-crisis and The Sample Reviews;
The Process of Crisis Communication; The New Media in Crisis Communication.
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iLT203U Kurumsal iletisim AKTS: 6,0
Kurumsal iletisim Kavram ve Kuramlar; Kurumsal iletisimin Etkilesim icinde Oldugu Alanlar; Kurumsal iletisimde
Kullanilan Teknik ve Araclar; Kurumsal iletisimde Stratejik Yonetim; Stratejik Planlama; Kurum Kiiltiri ve Kimligi;
Kurumsal Kimlik Bilesenleri; Kurumsal Tasarim ve Gorsel Kimlik; Kurumsal itibar Yénetimi; Online itibar Yénetimi;
Kurumsal imaj, Marka ve Reklam Yénetimi; Kurumsal Pazarlama; Kurumsal iletisim ve Sosyal Medya; Kurumsal
Sosyal Sorumluluk ve Halkla iliskiler

iLT203U Yok ECTS: 6,0

Corporate Communication Concepts and Theories; Areas in which Corporate Communication Interacts;
Techniques and Tools Used in Corporate Communication; Strategic Management in Corporate Communication;
Strategic planning; Institutional Culture and Identity; Corporate Identity Components; Corporate Design and
Visual ldentity; Corporate Reputation Management; Online Reputation Management; Corporate Image, Brand
and Advertising Management; Corporate Marketing; Corporate Communication and Social Media; Corporate
Social Responsibility and Public Relations

iLT204U Kultiirlerarasi iletisim AKTS: 5,0
Kultirlerarasi iletisim: Kiltirlerarasi iletisimin Konusu, Kilturlerarasi iletisim Biliminin Amaci, Kiltiirlerarasi
iletisim Biliminin Gelisim Tarihi, Kiltirlerarasi iletisimle ilgili Temel Kavramlar; Toplumsal Yasam, Kiltir Ve
iletisim; Kultirlerarasi iletisim Kuramlari: Enformasyon Sistemleri Kurami, Kiltirel Boyutlar Kurami;
Kaltirlerarasi Farklilasma Ve iletisim; So6zlu iletisim Bicemlerinde Farklilasma; Sézsiiz iletisim Bicemleri;
Kultirlerarasi iletisim Yeterligi; Kaltiirlerarasi iletisimin Kullanim Alanlari: Turizm Ve Kiiltirlerarasi iletisim, Saghk
Ve Kiiltiirlerarasi iletisim, Egitim Ve Kiltirlerarasi iletisim, Hukuk Ve Kiltirlerarasi iletisim, Sanat Ve Kiltirler

iLT204U ECTS: 5,0
Intercultural Communication: Subject of Intercultural Communication, Purpose of Intercultural Communication
Science, Development History of Intercultural Communication Science, Basic Concepts of Intercultural
Communication; Social Life, Culture and Communication; Intercultural Communication Theories: Information
Systems Theory, Cultural Dimensions Theory; Intercultural Differentiation and Communication; Differentiation in
Oral Communication Styles; Nonverbal Communication Styles; Intercultural Communication Competence; Uses
of Intercultural Communication: Tourism And Intercultural Communication, Health And Intercultural
Communication, Education And Intercultural Com

iLT206U Dijital iletisim ve Yeni Medya AKTS: 5,0
Yeni iletisim Teknolojilerinin Gelisimi; Degisim Araci Olarak Yeni Medya; Yeni Medya Kullaniminin Etkileri; Sosyal
Medya Platformlari; Sosyal Medyada Etkilesim; Sosyal Medya ve Kurumsal iletisim; Sosyal Medyada Marka
Yonetimi; Kuresellesme ve Sosyal Medya Uygulamalari

iLT206U Digital Communications and New Media ECTS: 5,0
Development of New Communication Technologies; New Media as a Change Tool; Effects of New Media Use;
Social Media Platforms; Interaction in Social Media; Social Media and Corporate Communications; Brand
Management in Social Media; Globalization and Social Media Applications

iLT207U ikna Edici iletisim AKTS: 6,0
ikna Kavrami ve Tanimlari: ikna araclari, retorik, etik; iknanin isleyisine Yénelik Kuramlar ve Modeller; ikna
Surecinin Psikolojik Etki Faktérleri: Tutumlar, duygular, degerler ve inanclar; ikna Edici iletisimde Kaynak ve
Alici: Kaynagin ozellikleri, kanit, mesaj yapilandirma ve anlatim, dil ve konusma, alicilarin analizi; iknada Mesaj
ve Mesaj Cekicilikleri: Mesajin yapisi, cekicilikler, semboller, metaforlar ve arketipler, sdzsiiz iletisim; ikna
Taktikleri: Bireylerarasi iletisim ve ikna taktikleri; Dijital iletisim ve ikna: Dijital teknolojiler, dijital ikna siirecleri;
iletisim Kampanyalarinda ikna: iletisim kampanyalar tiirleri, modelleri
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iLT207U ECTS: 6,0
Persuasion Concept and Definitions: Persuasion tools, rhetoric, ethics; Theories and Models for Persuasion;
Psychological Impact Factors of Persuasion Process: Attitudes, feelings, values and beliefs; Source and Receiver
in Persuasive Communication: Characteristics of the source, evidence, message construction, language, analysis
of receivers; Message and Message Appeals in Persuasion: Structure of the message, appeals, symbols,
metaphors and archetypes, nonverbal communication; Persuasion Tactics: Interpersonal communication and
persuasion tactics; Digital Communication and Persuasion:Digital technologies, persuasion processes;
Persuasion in Communication Campaigns

iLT208U Kurumsal Kimlik ve imaj Yénetimi AKTS: 5,0
Kimlik ve Kurumsal Kimlik Tanimi ve Siniflandirmalari; Kurum Kimligi ve Kurum Kimliginin Olusturulmasi; Kurum
Kimliginin Bilesenleri; Kurum Kimligi ve Kurumsal itibar; imaj ve Kurumsal imaj Kavramlari; imaj Cesitleri ve
Fonksiyonlari; Kurumsal imaj Olusumu ve Hedef Kitle; imaj Stratejileri ve Politikalari

iLT208U ECTS: 5,0
Definition and categorization of identitiy and corporate identitiy; Corporate identitiy and constitution of
corporate identitiy; Components of corporate identitiy; Corporate identitiy and corporate reputation; Concepts of
image and corporate image; The variety and functions of image; Constitution of corporate image and target
audience; Image Strategies and policies

iLT211U iletisim Ortamlari Tasarimi AKTS: 5,0
ILETiISIM ORTAMLARI TASARIMI Kavramlar: iletisim, Mesaj, imaj, Tasarim; Tarihsel Gelisimi: Yazinin dodusu ve
gelisimi, Teknolojinin etkileri, imajlarin ortaya cikisi ve gelisimi; Gazete Tasarimi: Unsurlari ve tasarimi; Dergi
Tasarimi: Sayfa tasarimi ve islevleri, Turleri, tasarimi, Bllten-brosur ve afis tasarimi; Radyo Yayinciligr Tasarimi:
Yayincilik - programcilik, Ozellikleri ve yayincinin sorumluluklari, Programinin icerigi; Televizyon Program
Tasarimi: Dramatik yapimlar, Cocuk, haber, egitim, mlzik-eglence programlari; Reklam Tasarimi: Reklamda
taraflar, Meslegin dzellikleri, Uygulama siireci; Web (internet) Tasarimi: Tirleri ve yapisi.

iLT211U ECTS: 5,0
COMMUNICATION MEDIA DESIGNConcepts: Communication, Message, Image, Design; Historical Development:
The birth and development of writing, The effects of technology, The emergence and development of images;
Newspaper Design: Elements and design; Magazine Design: Page design and functions, Types, design, Bulletin-
brochure and poster design; Radio Broadcasting Design: Broadcasting - programming, Characteristics and
responsibilities of the broadcaster, Content of the program; Television Program Design: Dramatic productions,
Children's, news, education, music-entertainment programs; Advertising Design: Parties in advertising; Web
Design, Types and structure.

iLT213U Kurum Kultara AKTS: 6,0
Kaltar; toplum ve Kurum Kultlirt Tanimlamalar: Kurum Kulttrt Kavrami; Kurum Kaltara Siniflandirmalari; Kurum
Kiltird ve Kurumsal Davranis; Kurum Kiltirii ve Kurumsal imaj: Kurum Kiltirii ve Kurumsal imaj iliskisi; Kurum
Kiltird ve Kurumsal itibar; Kurum Kiltiri ve Liderlik Kurum Kiltiriniin Olusmasinda Liderin Etkisi; Kurum
Kiltirt ve Kurumsal Marka; Kurum Kiiltiiriiniin Temel islevleri ve Sonuclari.

iLT213U ECTS: 6,0
Culture, society and definitions of corporate culture: Concept of corporate culture; Classifications of corporate
culture; Corporate culture and corporate behavior; Corporate culture and corporate image: The relationship of
corporate culture and corporate image; Corporate culture and corporate reputation; Corporate culture and
leadership: The effect of leadership in formation of corporate culture; Corporate culture and corporate brand;
Basic functions and results of corporate culture.
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iNG101U ingilizce | AKTS: 3,0
‘Be’ Fiili: Kendini tanitma, Kisisel bilgiler verme, Tesekkiir etme; Siniftaki Yerleri ve Esyalari Tarif Etme; iyelik
Zamirleri; Kisileri Tarif Etme; Genis Zaman: Evet-hayir sorulari, Kisa cevaplar, Gunlik ve haftalik rutinler; Genis
Zaman: Sorular, Sikhk Zarflar; There’s/There are: Mahalleyi ve etkinlikleri tarif etme; Saati Sorma ve Soyleme;
Simdiki Zaman: Hava durumu ve sporlar; Alisveris: Giysiler, Renkler, Fiyatlar; ‘Can’: Duz cumleler, Soru
cimleleri, Kisa cevaplar; Ulkeler, Diller ve Milliyetler; Gecmis Zaman: Diizenli ve Diizensiz Fiiller; ‘Be’ Fiili:
Gecmis zaman hali, Soru hali; ‘Many’ ve ‘Much’: Sayilabilir ve sayilamayan isimler, Teklifler, Ricalar.

iNG101U English | ECTS: 3,0
Verb ‘Be’: Introducing yourself, Giving personal information, Thanking; Describing Things and Places in the
Class; Possessive Pronouns; Describing People; Simple Present: Yes-no questions; Short answers, Daily and
weekly routines; Simple Present: Questions, Frequency adverbs; There’s/There are: Describing neighborhood
and activities; Asking and Telling Time; Present Continuous: Weather and sports; Shopping: Clothes, Colors,
Prices; ‘Can’: Statements, Questions, Short answers; Countries, Languages and Nationalities; Simple Past:
Regular and irregular verbs; Verb ‘Be’: Past form, Question form; ‘Many’ and ‘Much’: Countable and uncountable
nouns, Offers, Requests.

iNG102U ingilizce 11 AKTS: 3,0
Kendiniz, aileniz ve sevdiginiz seyler hakkinda konusma; Hobileriniz, ilgi alanlariniz ve muzik zevkinizi sdyleme;
Saglik, ilaclar, uyku aliskanliklari ve stresten bahsetme; Gelecek zaman kullanimi; Hatiralardan bahsetme;
Yardim teklifi ve yén sorma ifadeleri; Diikkanlar ve sehrinizdeki sevdiginiz yerleri séyleme; Oneri ve tavsiye
isteme ve verme; Tatiller ve seyahate hazirlik ifadeleri; Eviniz, esyalariniz ve aliskanliklariniz ile ilgili konusma;
Kazalar ve ters giden seylerden bahsetme; Farkli iletisim kurma yollarini sdyleme; Kisileri tarif etme; Planlar ve
etkinlik dizenleme ile ilgili konusma.

iNG102U English 11 ECTS: 3,0
Talking about yourself, your family, and your favorite things; Talking about your hobbies, interests, and taste in
music; Talking about health, remedies, sleep habits, and stress; Talking about the future; Talking about
memories; Offering help and asking for directions; Talking about stores and favorite places in your city or town;
Asking for and giving advice and suggestions; Talking about vacations and getting ready for a trip; Talking
about your home, your belongings, and your habits; Talking about accidents and things that went wrong;
Talking about different ways of communicating; Talking about what people look like; Talking about plans and
organizing events.

iSL107U Genel isletme AKTS: 6,0
isletmeler ve Ozellikleri: isletmenin tanimi, isletmenin amaclari ve islevleri, isletmelerin siniflandiriimasi; isletme
Cevresi; Etik ve Sosyal Sorumluluk; isletmelerin Kurulusu ve Biiylimesi; isletmelerde Yénetim: Yénetim kavrami,
Yénetim Piramidi, Yonetsel yetenekler, Yénetsel roller Yénetim Fonksiyonlari; isletmelerde Uretim ve Pazarlama;
isletmelerde insan Kaynaklari Yonetimi; isletmelerde Muhasebe ve Finansal Yénetim.

iSL107U General Business ECTS: 6,0
Businesses and their Characteristics: Definition of business, Purposes and functions of business, Classification of
businesses; Business Environment; Ethics and Social Responsibility; Establishment and Growth of Businesses;
Management in Business: Management concept, Management Pyramid, Managerial abilities, Managerial roles
Management Functions; Production and Marketing in Business; Human Resources Management in Business;
Accounting and Financial Management in Business.
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iSL205U isletme Yonetimi AKTS: 5,0
Yénetim ve Yonetici, isletme Yénetimi ve Amaclari, Yéneticinin Rolleri ve Yetkileri; Klasik ve Neo-Klasik Yénetim
Kuramlari, Bilimsel Yonetim, Yonetim Sureci Ve Birokrasi Yaklasimlari; Modern Yonetim Kuramlari, Sistem
Yaklasimi, Durumsallik Yaklasimi; Planlama, Planlama Yapilirken Karsilasilan Sorunlari Onleme Yéntemleri;
Orgiitleme, Orgiitleme ilkeleri, Orgiit Tasarimi; Yéneltme, Liderlik Teorileri, Motivasyon Teorileri; Koordinasyon
ve Kontrol, Koordinasyon ve Orgiit Kiiltiiri; Cagdas Yénetim Konular.

iSL205U ECTS: 5,0
Management and Manager, Business Management and Its Purposes, Manager's Roles and Authorities; Classical
and Neo-Classical Management Theories, Scientific Management, Management Process and Bureaucracy
Approaches; Modern Management Theories, System Approach, Contingency Approach; Planning, Methods of
Preventing Problems Encountered During Planning; Organizing, Organizing Principles, Organizational Design;
Direction, Leadership Theories, Motivation Theories; Coordination and Control, Coordination and Organizational
Culture; Contemporary Management Issues.

KUL202U Gérsel Kiiltiir AKTS: 5,0
Gorsel Kultar kitabr insanoglunun gelismesi, ilerlemesi ve evrilerek gergcek anlamda ‘insan’ olmasinda en 6nemli
niteliklerden biri olan, ‘kultir’ konusunu gorsel bir dille size aktarmak icin tasarlanmistir. Gédrmeden, 6nce
bakariz, saniyeler icinde karar verir davranislarimizi yénlendirir, yeni surecler ve algilar olustururuz. Gorsel
Kultlr Kitabi, coklu ve katmanh disiinme yeteneginizi gelistirmek, bakarak, gérerek, katmanlarda derinleserek
6grenebilmeniz amacina yonelik olarak tasarlanmistir. Kultlr olgusunu; mimarlik, sanat, duragan ve hareketli
goéruntd, gorsel-okuryazarlk ve sayisal yasam isiginda ele alinarak hazirlandi.

KUL202U ECTS: 5,0
The Visual Culture book has been designed to convey to you the subject of 'culture', which is one of the most
important qualities for the development, progress and evolution of human beings to become truly 'human’, in a
visual language. Before we see, we look, decide within seconds, direct our behavior, create new processes and
perceptions. Visual Culture Book is designed to improve your ability to think multiple and layered, to learn by
looking, seeing and deepening in layers. The phenomenon of culture; It was prepared by considering
architecture, art, still and moving image, visual literacy and digital life.

MAi102U Marka ve Yénetimi AKTS: 5,0
Marka ve marka yOnetimi kavramlari; Pazarlama biriminin is ve gdrev tanimlamalari ve pazarlama plani; Pazar
analizi; Bolimleme (segmentasyon); Konumlandirma; marka kimlik ve kisiligi; Marka mimarisi; Marka
yOonetiminin uygulanabilecedi farkl alanlar

MAi102U ECTS: 5,0
The concepts of brand and brand management; Job Descriptions of the Marketing Unit and Marketing Plan;
Market Analysis; Segmentation; Positioning; Brand Identity and Personality; Brand architecture; Different Areas
Where Brand Management Can Be Applied

MAIi106U Marka iletisiminde Analiz ve Arastirma AKTS: 5,0
Veriye Dayali Marka iletisimi: Veriden Bilgiye, Karar Alma, Bilgi Kaynaklari, Arastiram ve Analiz; Arastirma
Yaklasimlari ve Desenleri: Temel Kavramlar, Arastirma Yaklasimlari, Nicel Arastirma Desenleri, Nitel Arastirma
Desenleri, Karma Arastiram Desenleri; Nicel Analiz Teknikleri: Betimsel istatistikler, Kestirimsel istatistikler,
Blyik Veri, Duygu Analizi, Sosyal A§ Analizi; Nitel Analizler: Nitel Veri Analiz Sireci, icerik Analizi, Séylem
Analizi; Diger Analiz Teknikleri: Medya Olciim Arastirmalari, SWOT Analizi, Fizyolojik Olciimler, Tutum Olcekleri;
Anket; Gorisme ve Gozlem; Verilerin Yorumlanmasi ve Raporlanmasi
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MAi106U ECTS: 5,0
Data-Driven Brand Communication: From data for Knowledge, Decision Making, Information Resources,
Research and Analysis; Research Approaches and Designs: Main Concepts, Research Approaches, Quantitative
Research Designs, Qualitative Research Designs, Mixed Research Designs; Quantitative Analyses: Descriptive
Statistics, Predictive Statistics, Big Data, Sentiment Analysis, Social Network Analysis; Qualitative Analyses:
Qualitative Data Analysis Process, Content Analysis, Discourse Analysis; Other Analyses: Media Measurement
Studies, SWOT Analysis, Physiological Measurements, Attitude Scales; Survey; Interview and Observation; Data
Interpretation and Reporting

MAi201U Reklamcilik AKTS: 7,0
Reklam nedir?, Reklamin islevleri, Reklamin rolleri Biitiinlesik Pazarlama iletisim ve Reklam, Biitiinlesik
Pazarlama iletisimi Araclari, Reklamin iletisim Etkileri, Kuram ve Modeller,Reklamcilik Sektérii ve Kurumlar,
Reklam Ajans Turleri, Reklamcilik Kurumlari, Reklam ve Tuketiciler, Yaratici Strateji ve Tuketiciler,Reklam
Planlama Sureci, Durum Analizi, Mesaj Stratejisi, Medya Stratejisi

MAi201U ECTS: 7,0
Advertising, Advertising Functions, Roles of Adverising, Integrated Marketing Communication, IMC and its
Tools,Advertising Effects, Theory and Models, Advertising Industry, Advertising Agency, Ad Agency Types,
Institutions of Advertising, Advertising and Consumers, Creative Strategy and Consumer Behaviour, Advertising
Planinig Process, Analysis, Message Strategy, Media Strategy

MAi203U Medya Planlama AKTS: 5,0
Medya, Reklam ve Pazarlama iliskisi; Medya Planlama Siireci: Hedef kitle secimi, Bdlgesellik, Reklam
zamanlamasi; Temel Kavramlar: izlenme orani, Erisim, izlenme payi, Bin kisiye erisim maliyeti, Birit izlenme
orani; Medya Olciimleri: Kisidlcer, Panel, Anket, Evren, Orneklem; Medya Amaclar ve Stratejileri; Mecralarin
Karsilastiriimasi; Online Medya Planlama; Medya Maliyetleri.

MAi203U ECTS: 5,0
Media, Advertising and Marketing Relationship; Media Planning Process: Target audience selection, Regionalism,
Advertising timing; Basic Concepts: Rating, Reach, Share, Cost of reaching thousand people, Gross impression;
Media Measurements: Peoplemeater, Panel, Questionnaire, Population, Sample; Media Objectives and
Strategies; Comparison of Media; Online Media Planning; Media Costs.

MAi204U Marka iletisim Kampanyalari AKTS: 5,0
Marka iletisiminde Kampanya Stireci; Global ve Glokal Kampanyalar (Reklam ve Halkla iliskiler); Kurumsal Marka
iletisim Kampanyalari; Siyasal iletisim Kampanyalari; Destinasyon Pazarlamasi; Sosyal Medya Kampanyalari ;
Liks Uriin Markalamasi ve Kampanyalari; Marka iletisim Kampanyalarinin Degerlendiriimesi,Denetim, Yasal ve
Etik Konular

MAi204U ECTS: 5,0
Campaign Process in Brand Communication; Global and Glocal Campaigns (Advertising and Public Relations);
Corporate Brand Communication Campaigns; Political Communication Campaigns; Destination Marketing; Social
Media Campaigns; Luxury Product Branding and Campaigns; Evaluation of Brand Communication Campaigns,
Audit, Legal and Ethical Issues

MAIi206U Marka iletisimi Tasarimi ve Uygulamalan AKTS: 7,0
Marka Tasarimina Giris; Pazar Acisindan Markalasmanin Degerlendirilmesi; Bir Markanin Tim Unsurlari; Duyusal
ve Deneyimsel Markalama; Viral Marka Yénetimi ve Dijitallesen Markalar; Marka Topluluklari ve iletisimi; Marka
Yénetiminde En Yeni Paradigma: Néromarkalama; Marka iletisiminde Yeni Egilimler
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MAi206U ECTS: 7,0
Introduction to Brand Design; Evaluation of Branding in terms of Market; All Elements of a Brand; Sensory and
Experiential Branding; Viral Brand Management and Digitalized Brands; Brand Communities and
Communication; The Newest Paradigm in Brand Management: Neuromarking; New Trends in Brand
Communication

MAi208U Reklamda Yaraticilik ve Yazarlik AKTS: 5,0
Reklam Yazarhdi ve Yaraticihk: Yaratici kisilik, Yaratici reklam; Yaratici Strateji: Reklamcilikta yaratici stratejiler,
Yaratici stratejilerde kullanilan taktikler; Yaratici Fikir Kavrami ve Yaratici Fikrin Bulunmasi: Yaratici fikir bulma
teknikleri, Reklamda yaratici streg; Gorsel-S6zel Metafor Kullanimi:Sézel metafor, Gérsel metafor; Basili Mecra
icin Reklam Yazmak: Gazete ve dergi icin reklam yazimi, Mektup, Brosir icin reklam yazimi; Gérsel-isitsel Mecra
icin Reklam Yazmak: TV igin reklam yazmak, Radyo icin reklam yazmak; Dijital Mecrada Reklam Yazmak;
Yaratici Fikrin Sunulmasi.

MAIi208U ECTS: 5,0
Copywriting and Creativity: Creative personality, Creative advertising; Creative Strategy: Creative strategies in
advertising, Tactics used in creative strategies; Creative Idea and Come up with Creative Ideas: Creative
process in advertising; Using Visual-Verbal Metaphor: Verbal metaphor, Visual metaphor; Advertising for Printed
Media: Advertising for newspapers and magazines, Advertising for Letters, Brochures; Copywriting
Advertisements for Audio-Visual Media: copywriting advertisements for TV, copywriting advertisements for
Radio; Advertising in Digital Media; Presentation of Creative work.

MEi105U Siyasal iletisim AKTS: 5,0
Siyasal iletisim : Siyasal iletisim Tanimlama Bicimleri ve Genel Kavramlar; Siyasal iletisim Teknikleri; Arastirma
Yéntemleri; Kamuoyu; Siyasal iletisimde Propaganda; Secim Kampanyalari; Siyasal iletisimde Lobicilik; Lobicilik
Turleri; Lobicilikte Kullanilan Araclar ve Yéntemler; Siyasal iletisimde Kriz; Krizin siirecleri ve Krizle Miicadele;
iletisim Araclarinin Toplum Baglantisi ve Anlasmazliklarin Yeri; Siyasal iletisimde ikna; Hitabet; Beden Dili ve
isaretlerin Onemi; Siyasal iletisim Kitle Araclari; Siyasal iletisim ve Halkla iliskiler; Bilgi Yénetimi; Siyasal iletisim
Acisindan imaj

MEi105U ECTS: 5,0
Political Communication Definitions and General Concepts; Political Communication Techniques; Research
methods; Public opinion; Propaganda in Political Communication; Election Campaigns; Lobbying in Political
Communication; Types of Lobbying; Means and Methods Used in Lobbying; Crisis in Political Communication;
Processes of the Crisis and Challenging the Crisis; Community Relations of Communication Means and the main
conflicts ; Persuasion in Political Communication; Oratory; Body Language and Importance of Signs; Political
Communication Mass Media; Political Communication and Public Relations; Information Management; Image in
Terms of Political Communication.

MEi203U internet Yayincihig: AKTS: 5,0
internet Yayincihgr Nedir; internet Yayinciligi Araclari Nelerdir; internet Ortaminda Yayin Tirleri Nelerdir; Dijital
Medya Kuramlari; Siber Kiltiir Kavrami; Sosyal Medyayi Nedir ve Ozellikleri Nelerdir; internet Reklamciliginin
Ayirt Edici Ozellikleri Nelerdir; internet Tasarimi Nedir.

MEi203U ECTS: 5,0
What is Internet Publishing and Broadcasting?; What are Internet Publishing and Broadcasting Tools?; What are
the Internet Publishing and Broadcasting Types?; Digital Media Theories; Concept of Cyber Culture; What is
Social Media and What Are Its Characteristics?; What are the Distinctive Features of Internet Advertising?; What
is Internet Design?
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MEi204U Medya Ekonomisi ve isletmeciligi AKTS: 5,0
Medya Ekonomisine Giris: Medya ekonomisine yaklasimlar; Medyada Tekellesme Egilimleri: Turkiye’de medya
sahiplik yapisindaki degisim; Reklam Endiistrisi ve Medya: Reklam araci olarak medya; Basin isletmeciligi:
isletme tirleri; Radyo-Televizyon Sektériiniin Ekonomisi ve isletmeciligi: Radyo ve televizyon isletmeciligi;
Sinema Sektériiniin Ekonomisi ve isletmeciligi: Sinema sektériiniin temel bilesenleri ve deder zinciri, Sinema
endustrisinde temel modeller, Yeni Medya ve Yaratici Endustri: Yeni medyanin 6zellikleri, Dijital oyun enduUstrisi;
Medya isletmelerinde Calisanlarin Yasami: Basin sendikaciligi.

MEi204U ECTS: 5,0
Introduction to Media Economics: Approaches on media economics; Monopolization in Media: Transformation of
the ownership structure in Turkish media industry; Advertising Industry and Media: Media as an advertising
mean; Management for Press Industry: Varieties of management; The Economics of Radio and Television
Industry and Their Management: Management for radio and television industry; Economics of Cinema Industry
and Its Managment: Basic components of cinema industry and the value chain, Basic models for cinema
industry; New Media and Creative Industry: Features of new media, Dijital game industry; Workers’ Life in Media
Organizations: Press Unionism.

MEi210U Medya ve Reklam AKTS: 5,0
Medya ve Reklam: Medya, Kultir ve Reklam: Kaltlir ve reklam endustirisi, Klresellesme strecinde reklam
endustrisi, Tuketim kultard ve reklam; Reklamin Tarihi: Reklamin dinyadaki tarihsel gelisimi, Reklamin
Turkiye'deki gelisimi; Basin ve Reklam: Basili reklam mecrelari; Radyo ve Reklam: Dlnya’da ve Turkiye'de
radyonun gelisimi, Reklam araci olarak radyonun 0Ozellikleri; Televizyon ve Reklam: Televizyon reklamlarinin
gliclii ve glicsiz yonleri, Yayin ve icerik acisindan televizyon reklam tiirleri; internet ve Reklam: internet reklam
turleri; Mobil Reklam: Mobil reklam turleri; Reklamda Etik.

MEi210U ECTS: 5,0
Media, Culture and Advertising: Culture and advertising industry, Advertising industry at the time of
globalization, consumer culture and advertising; History of Advertising: Historical development of advertising in
the World, Historical development of advertising in Turkey; Press and Advertising: Mediums of print advertising;
Radio and Advertising: Development of radio in the World and Turkey, Specities of radio as a advertising
medium; Television and Advertising: Powerful and weak sides of television advertising, Television advertising
genres in case of broadcasting and content; Internet and Advertising: Species of internet advetising; Mobile
Advertising.

PSi103U Psikoloji AKTS: 6,0
Bir Bilim Olarak Psikoloji: Tanimi, Tarihi, Alt alanlari; Arastirma Yontemleri; GUdulenme ve Duygular: Guduler,
Duygular; Duyum ve Algi: Algisal sirecler; Ogrenme: Ogrenmeye davranissal, bilissel ve sosyal yaklasim; Yasam
Boyu Gelisim: Bebeklik, cocukluk, ergenlik ve yetiskinlikte gelisim; Kisilik: Kisiligin Tanimi ve 6lcilmesi, Kisilik
teorileri; Anormal Davranis: Normal ve anormal davranis, Anormal davranisa temel yaklasimlar, Anormal
davranisin siniflandiriimasi

PSi1l03U Psychology ECTS: 6,0
Psychology as a Science: Definition, Theory, Sub-Areas; Research Methods; Motivation and Emotion: Motives;
Emotions; Perception and Sensation: Perceptual processes; Learning: Behavioral, cognitive, and social theories
of learning; Lifespan Development: Development in infancy, childhood, adolesence, and adulthood; Personality:
Defining and measuring personality, Theories of personality; Abnormal Behavior: Abnormal and normal
behavior, Approaches of abnormal behavior, Classification of abnormal behaviors
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PZL103U Pazarlama Yonetimi AKTS: 6,0
Deger Yaratim Sireci Olarak Pazarlama: Pazarlama kavrami, Deger yaratim slreci; Pazarlama Yonetim Silreci:
Stratejik pazarlama planlamasi, Pazarlama amacg ve hedefleri; Pazarlama Stratejileri ve Rekabet: Rekabetci
pazar yapilari, Rekabet temelli isletme stratejisi; Urlin Kavrami ve Uriin Siniflandirmalari: Urin kararlari, Yeni
Urin gelistirme kararlari; Fiyat Yonetimi: Fiyatlandirma karar slreci, Fiyat ayarlama stratejileri; Dagitim
Yénetimi: Dagitim kanalinin tasarimi; Pazarlama iletisimi Yonetimi: Pazarlama iletisimi karmasi, Dijital pazarlama
iletisimi uygulamalari; Pazarlama Performansinin Degerlendirilmesi ve Kontrol: Pazarlama kontrol trleri.

PZL103U ECTS: 6,0
Marketing as a Value Creation Process: Marketing concept, Value creation process; Marketing Management
Process: Strategic marketing planning, Marketing goals and objectives; Marketing Strategies and Competition:
Competitive market structures, Competitive business strategy; Product Concept and Product Classifications:
Product decisions, New product development decisions; Price Management: Pricing decision process, Price
adjustment strategies; Channel Management: Channel design; Marketing Communication Management:
Marketing communications mix, Digital marketing communication tools; Evaluation of Marketing Performance
and Control: Types of marketing control.

PZL207UVU Spor Pazarlamasi AKTS: 5,0
Spor endUstrisi ve pazarlama:Spor UGrind, Spor ticareti, Spor egitimi, Pazarlama karmasi;Sporda tiketici ve
taraftarlik davranisi: Misteri, Spor tlketicisi, Spor taraftari, Spor seyircisi, Spor katilimi;Spor pazarinin
bolimlendirilmesi: Pazar bolimlendirme, Spor pazari, Konumlandirma, Nis pazar; Sportif Grdn: Yeni arun, Lisans,
Yeni urin sireci, Urlin yasam egrisi; Sporda fiyatlandirma: Fiyat, Deder, Fiyatlandirma sireci, Fiyatlandirma
stratejileri; Sporda dagitim kararlari;Dagitim, Lojistik, Perakendecilik, Spor medyasi; Sporda pazarlama iletisim:
iletisim, Pazarlama iletisimi, Satis, Kisisel satis, Uriin, Fiyat; Stratejik spor pazarlamasi yonetimi: Vizyon, misyon.

PZL207U Sports Marketing ECTS: 5,0
Sports industry and marketing: Sports product, Sports trade, Sports education, Marketing mix; Consumer and
fan behavior in sports: Customer, Sports consumer, Sports fan, Sports audience, Sports participation; Sports
market segmentation: Market segmentation, Sports market, Positioning, Niche market; Sporting product: New
product, License, New product process, Product life cycle; Pricing in sports: Price, value, Pricing process, Pricing
strategies; distribution decisions in sports; Distribution, Logistics, Retailing, Sports media; Marketing
communication in sports: Communication, Marketing communication, Sales, Personal selling, Product, Price.

PZL208U Miisteri iliskileri Yonetimi AKTS: 5,0
Misteri iliskileri Yonetimi: Tanimi, Kapsami, Onemi; Misterilerle iletisim ve Boyutlari; Hizmetlerde Misteri
Baglilig ve Kalite; Miisteri iliskilerinde Stratejik Yaklasim Misteri iliskilerinin Planlamasi ve Uygulama Siireci;
Orglt Kultird ve Misteri iliskileri; Musteri iliskileri Yénetimi Uygulamalari; Misteri iliskilerinde Karsilasilan
Sorunlar ve Cozumleri .

PZL208U Yok ECTS: 5,0
Customer Relationship Management: Definition, Scope, Importance; Communication with Customers and Its
Dimensions; Customer Loyalty and Quality in Services; Strategic Approach in Customer Relations Planning and
Implementation Process of Customer Relations; Organizational Culture and Customer Relations; Customer
Relationship Management Applications; Problems Encountered in Customer Relations and Solutions .

PZL209U Tuketici Davranislari AKTS: 6,0
Tiketici Davranisi Kavrami ve Disiplinlerarasi Yaklasim; Tiiketici Davranisinin Pazarlamadaki Yeri ve Onemi;
Karar Vericiler Olarak TUketiciler; Tlketicilerin Alisveris Karari; Tuketicilerin Satin Alma ve Degerlendirme
Kararlari; Tuketici Davranisinda Bireysel Etkiler; TUketici Davranisinda Kualtlrel Etkiler; TUketici Davranisinda
Grup Etkileri; Tuketici Satin Alma Karar Sureci; Dijital Cag ve Tuketici Davranisina Etkileri.
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PZL209U Consumer Behaviour ECTS: 6,0
Concept of Consumer Behavior and Interdisciplinary Approach; The Role and Importance of Consumer Behavior
in Marketing; Consumers as Decision Makers; Consumers' Shopping Decision; Consumers' Purchasing and
Evaluation Decisions; Individual Effects on Consumer Behavior; Cultural Effects on Consumer Behavior; Group
Effects on Consumer Behavior; Consumer Purchasing Decision Process; The Digital Age and Its Effects on
Consumer Behavior.

PZL210U Uluslararasi Pazarlama AKTS: 5,0
Uluslararasi Pazarlama: Kavramlar ve Kapsam; Uluslararasi Pazarlama Cevresi; Uluslararasi Pazarlama Cevresi;
Uluslararasi Pazar Arastirmalari; Uluslararasi Pazar Arastirmalari; Uluslararasi Pazarlara Giris Stratejileri;
Uluslararasi Pazarlara Giris Stratejileri; Ara Sinav; Uluslararasi Pazarlarda Urlin; Uluslararasi Pazarlarda Uriin;
Uluslararasi Pazarlarda Dagitim; Uluslararasi Pazarlarda Fiyatlandirma; Uluslararasi Pazarlarda Tutundurma;
Final Sinavi.

PZL210U ECTS: 5,0
International Marketing: Concepts and Scope; International Marketing Environment; International Marketing
Environment; International Market Research; International Market Research; Strategies for Entry to International
Markets; Strategies for Entry to International Markets; Midterm Exam; Product in International Markets; Product
in International Markets; Distribution in International Markets; Pricing in International Markets; Promotion in
International Markets; Final Exam.

PZL216U Eglence Pazarlamasi AKTS: 5,0
Bos Zaman ve Eglence Pazarlamasi: Bos Zaman Kavrami, Bos Zaman Aktiviteleri, Cevrim ici Bos Zaman, Bos
Zaman ve Rekreasyonel Faaliyetler, Eglence Pazarlamasi; Eglence Deneyimi: Geleneksel ve Deneyimsel
Pazarlamanin Ozellikleri, Deneyim ve Eglence Pazarlamasi iliskisi; Etkinlik: Etkinlik Kavrami ve Siniflandiriimasi,
Etkinlik Katilim Motivasyonlari; Turizm ve Spor; Rekreasyonel Alisveris; Kiltlire Dayali Eglence: Sanat
Pazarlamasi, Festivaller, Mlzik, Tiyatro, Muze, Film; Dijital ve Sanal Eglence; Oyun ve Elektronik Spor (E-Spor):
Oyun ve E-Spor EndUstrisinin Gelisimi, E-Spor ve Eglence Deneyimi.

PZL216U Entertainment Marketing ECTS: 5,0
Leisure and Entertainment Marketing: Concept of Leisure, Leisure Activities, Online Leisure, Leisure and
Recreational Activities, Entertainment Marketing; Entertainment Experience: Characteristics of Traditional and
Experiential Marketing, Relationship between Experience and Entertainment Marketing; Event: Concept and
Classification of Events, Event Participation Motivations; Tourism and Sports; Recreational Shopping; Culture-
Based Entertainment: Arts Marketing, Festivals, Music, Theatre, Museum, Film; Digital and Virtual
Entertainment; Gaming and Electronic Sports (E-Sports): Development of Gaming and E-Sports Industry, E-
Sports and Entertainment Experience.

PZL218U Turizm Pazarlamasi AKTS: 5,0
Pazarlama ve Turizm Pazarlamasi: Pazarlama ve turizm pazarlamasi iliskisi; Turizm Pazarlamasinda isletme Disi
ve ici Cevre Faktérleri; Turizm Pazarlamasinda Pazarlama Karmasi Elemanlarinin Yeri: Uriin, Fiyat, Dagitim,
Tutundurma; Turizm Pazarlamasinda Genisletilmis Pazarlama Karmasi Elemanlarinin Yeri: insan, Siirec, Fiziksel
kanitlar; Turizm Pazarlarinda Pazar Bélimleme, Hedef Pazari Se¢gme ve Konumlandirma; Pazarlama Bilgi
Sistemleri ve Pazarlama Arastirmasi; Turizm Pazarlamasinda Sosyal Medya Kullanimi: Turizmde sosyal medya
pazarlamasi ve stratejisi; Turizm Pazarlamasinin Gelecegi: Turizm pazarlama cevresindeki degisimler.
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PZL218U Tourism Marketing ECTS: 5,0
Marketing and Tourism Marketing: Relationship between marketing and tourism marketing; External and
Internal Environmental Factors in Tourism Marketing; The Role of Marketing Mix Elements in Tourism Marketing:
Product, Price, Distribution, Promotion; The Role of Extended Marketing Mix Elements in Tourism Marketing:
Human, Process, Physical evidence; Market Segmentation, Target Market Selection and Positioning in Tourism
Markets; Marketing Information Systems and Marketing Research; The Use of Social Media in Tourism
Marketing: Social media marketing and strategy in tourism; The Future of Tourism Marketing: Changes in
tourism marketing environment.

PZL301U Havayolu Pazarlamasi AKTS: 5,0
Havayolu Pazarlamasi: Pazarlama, Hizmet kavramlari ve Hava Tasimaciligi Hizmetleri igcin Pazar, Havayolu
Sektérii Pazarlama cevresi, Havayolu isletmelerinde rekabet stratejileri , Havayolu Pazarinda Uriin Analizi;
Havayolu Pazarinda Fiyatlama ve Gelir Yénetimi; Havayolu Pazarinda Uriin Dagitimi; Havayolu Pazarinda Satis,
Reklam ve Tutundurma Politikalari; Havayollarinda iliskisel Pazarlama.

PZL301U Airline Marketing ECTS: 5,0
Marketing, service marketing and Air transport marketplace; Marketing Environment of Airline Industry (Peste
Analysis); Competition Strategies for Airlines (Porter Competitive Analysis); Product Analysis in the Airline
Marketplace; Pricing and Revenue Management in the Airline Marketplace; Product Distribution in Airline
Market; Sales, Advertising and Promotion Policies in Airline Market; Relationship Marketing in Airlines.

PZL303U Tanitim ve Pazarlama AKTS: 7,0
Pazarlama ve Pazarlama Karmasi: Pazarlama Taniminda Yer Alan Onemli noktalar, Pazarlama Kavraminin
Tarihsel Gelisimi; Pazarlama iletisimi: iletisim Kavrami ve Ogeleri, Reklam: Reklamda Duygularin Kullanimi;
Tiketim Kiltird ve Reklamcilik: Tiketim Kiiltiirii Olgusu ve Ozellikleri; Reklamcilikta Yeni Medya; Satis
Tutundurma; Kisisel Satis ve Dogrudan Pazarlama; Halkla iliskiler, Sponsorluk ve Kurumsal Reklam.

PZL303U ECTS: 7,0
Marketing and marketing mix: Important points located in marketing definition, Historical development of
marketing concept; Marketing communication: The concept of communication and its elements; Advertising:
Use of emotions in advertising; Consumption culture and advertising: The concept of consumption culture and
its characteristics ; New media in advertising; Sales promotion; Personnal selling and direct marketing; Public
relations, sponsorship and corporate advertising.

PZL304U Pazarlama iletisimi AKTS: 5,0
Pazarlama iletisimine (P.i) Giris: iletisim, P.i ve unsurlari, P.I marka ve toplum; Pazarlama iletisimi Yénetimi:
Bltiinlesik P.i, Planlama ve érgltleme, P.i Ahlaki; Reklam: Reklam kampanyasi planlama, Mesaj ve medya
stratejileri; Halkla iliskiler (H.i) ve Sponsorluk: H.i. ortam ve araclari, Sponsorluk; Kisisel Satis: Kisisel satis siireci,
Satis yonetimi; Satis Tutundurma: Amaclari, Tirleri, Araclar; Dijital Cagda Pazarlama iletisimi: PESO, Dijital
reklamlar, Online ortakliklar, Sosyal Medya ve icerik pazarlamasi; Diger Pazarlama iletisimi Uygulamalari:
Agizdan adiza iletisim, Marka topluluklari, Fuarlar, Magaza ici ve acik hava uygulamalari, Gerilla pazarlama

PZL304U ECTS: 5,0
Introduction to Marketing Communications (M.C): Communication, M.C mix, M.C brand and society; Marketing
Communications Management: Integrated M.C, Planning and Organizing, Ethics; Advertising: Advertising
campaign planning process, Message and media strategies; Public Relations (P.R) and Sponsorship: P.R. tools,
Sponsorship; Personal Selling: Selling process, Sales management; Sales Promotion: Purposes, Types, Tools;
Marketing Communications in the Digital Age: PESO, Digital advertising, Online partnerships, Social Media and
content marketing; Other Marketing Communications: Word of mouth, Brand communities, Fairs, In-store and
outdoor ads, Guerrilla marketing
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PZL305U internet ve Mobil Pazarlama AKTS: 5,0
internet ve Mobil Teknolojilerin Kiiltirel ve Toplumsal Boyutu: Tanimlar Siber kiltar Siber uzay, Teknolojiye farkl
yaklasimlar teknofobik, teknofilik ve ekolojik, Siber kiltiire farkl yaklasimlar, internet kiiltiiri, Mobil teknoloji
kaltdra; Mobil Pazarlama Temelleri; Mobil Ticaret; Mobil Reklam; Basarili Bir Mobil Pazarlama Kampanyasinin
Ozellikleri ve Dinyadan Ornekler; Turkiye'de internet ve Mobil Pazarlama; internet ve Mobil Pazarlamada Veri ve
Veri Madenciligini; internet ve Mobil Pazarlamanin Etik ve Hukuksal Boyutlari.

PZL305U ECTS: 5,0
Cultural and Social Aspects of Internet and Mobile Technologies: Definitions of cyberculture and cyberspace,
Different approaches to technology technophobic, technophilic and ecologic, Different approaches to
cyberculture, Internet culture, Mobile technology culture; Foundations of Mobile Marketing; Mobile Commerce;
Mobile Advertising; Features of a Successful Mobile Marketing Campaign and Examples from World; Internet and
Mobile Marketing in Turkey; Data and Data Mining in Internet and Mobile Marketing; Ethical and Legal
Dimensions of Internet and Mobile Marketing.

PZL402U Kiiresel Pazarlama AKTS: 5,0
Kiresel Pazarlama, Klresellesme ve Klresel Pazarlama; Klresel Pazarlamay! Etkileyen Ekonomik ve Demografik
Kosullar; Kultarel, Politik ve Teknolojik Cevrenin Kiresel Pazarlamaya Etkileri, Kultir Kavrami, Ozellikleri ve
Unsurlari, Kiltirlerin Siniflandiriimasi; Uluslararasi Pazarlara Giris Stratejileri, isletmeleri Uluslararasilasmaya
Yoénelten Sebepler; Kiiresel Pazarlar icin Uriin ve Hizmet Stratejileri; Kiiresel Pazarlarda Fiyatlama Stratejileri,
Klresel Pazarlarda Fiyatlama Kararlari; Kiresel Pazarlarda Dagditim Stratejileri; Klresel Pazarlarda Dagitim
Kanallarinin Yapisi; Kiiresel iletisim Stratejileri.

PZL402U ECTS: 5,0
Global Marketing, Globalization and Global Marketing; Economic and Demographic Conditions Affecting Global
Marketing; Effects of Cultural, Political and Technological Environment on Global Marketing, Concept of Culture,
Characteristics and Elements, Classification of Cultures; Entry Strategies for International Markets, Reasons for
Internationalization of Businesses; Product and Service Strategies for Global Markets; Pricing Strategies in
Global Markets, Pricing Decisions in Global Markets; Distribution Strategies in Global Markets; Structure of
Distribution Channels in Global Markets; Global Communication Strategies.

RTP102U Radyo ve Televizyonda Program Yapimi AKTS: 5,0
RTP102U-Radyo ve Televizyonda Program YapimiRadyo ve Televizyonda iletisim Siireci; Radyo Program Yaratim
ve Yapim Siireci, Yapim Yaklasimlari ve Unsurlari; Televizyon Anlati Yapisi ve Yapim Unsurlari; Yapim Oncesi;
Gorsel ve isitsel Anlatim Ogeleri; Televizyonda Dizi Ve Film Senaryosu Yazimi; Televizyon Programi Yapim
Asamasl; Yapim Sonrasli

RTP102U ECTS: 5,0
RTP102U- Programme Production for Radio and TelevisionRadio and Television Communication Process; Radio
Programme Production and Creation Process; Television Narrative Structure; Pre-Production; Visual and Auditory
Elements of Television; Writing TV Series and Film Script; Television Program Production Phase;Post-Production

SAG205U Saglik isletmelerinde Halkla iliskiler AKTS: 5,0
Halkla iliskiler Kavramsal Cercevesi ve Saglik Sektérii; Saglik Kurumlarinda Halkla iliskiler; Halkla iliskiler ve
iletisim; Halkla iliskilerin Yonetimi; Saglik Kurumlari, Ekonomik Faktérler ve Halkla iliskiler Finansmani; Halkla
iliskiler, Kurumsal Sosyal Sorumluluk ve Etik; isletmelerin Kanita Dayali Saglik Politikalarinda Halkla iliskiler;
Saglik Personelinin Hukuki ve Cezai Sorumluluklari.
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SAG205U ECTS: 5,0
Conceptual Framework of Public Relations and Health Sector; Public Relations in Health Institutions; Public
Relations and Communication; Public Relations Management; Health Institutions, Economic Factors and Public
Relations Financing; Public Relations, Corporate Social Responsibility and Ethics; Public Relations in Evidence-
Based Health Policies of Businesses; Legal and Criminal Responsibilities of Health Personnel.

SMY102U Sosyal Medya Platformlan AKTS: 5,0
Sosyal Medyanin Kavramsal Cercevesi ve Teknik Altyapisi: Sosyal medyanin altyapisi, internet, Sosyal medya;
Kisiler Arasi iletisim Platformlari: Popiiler kisiler arasi iletisim platformlari; Sosyal Medya ve Bloglar/Mikrobloglar:
Blog tirleri, Blog terimleri, popller mikrobloglar; Akademik Sosyal AJ ve Platformlar: Akademik sosyal ag
platformlari; Fotograf ve Video Paylasim Platformlari: Fotograf ve video formatlari; Sosyal Medya ve Gulvenlik:
Sosyal medya ve riskler; Sosyal Medya Platformlari ve APller: Apiler ve kullanim senaryolari; is Diinyasi ve
Sosyal Medya Platformlart iliskisi: Teknik hususlar ve is uygulamalari.

SMY102U ECTS: 5,0

Theoretical Framework and Technical Infrastructure of Social Media: Infrastructure of social media, Internet,
Social media; Interpersonal Communication Platforms: Popular interpersonal communication platforms; Social
Media and Blogs/Microblogs: Types of blogs, Blog terms, popular microblogs; Academic Social Networking and
Platforms: Academic social networking platforms; Photo and Video Sharing Platforms: Photo and video formats;
Social Media and Safety: Social media and risks; Social Media Platforms and APIs: APIs and usage scenarios;
Relationship between Business World and Social Media Platforms: Technical aspects and business practices.

SMY104U Dijital Cagda Reklam AKTS: 5,0
Reklamcilikta Dijital Déniisiim: Dijitallesme, Web teknolojileri, internet reklamcilii; Dijital Medya Stratejisi:
Hedef kitle, icgdri, Medya siniflamasi, Planlama ve satin alma, Raporlama ve analiz; icerik Pazarlamasi: Inbound
pazarlama, Dogal reklam, Influencer, Kullanicinin Urettigi icerik; Sosyal Medya Reklamcihgi: Platformlar, Reklam
formatlari; Mobil Pazarlama ve Reklamcilik: Mobilite, Mobil cihazlar, Konum, Beacon, QR kod; Arama Motoru
Pazarlamasi: Google reklamlari, Anahtar kelime, Optimizasyon, Backlink, Algoritma; Veriye Dayali Reklamcilik:
Programatik, Cevrimici davranissal reklamcilik; Bitiinlesik Pazarlama iletisimi: Tutundurma karmasi,
Batlnlestirme.

SMY104U Digital Age Advertising ECTS: 5,0
Digital Transformation in Advertising: Digitization, Web technologies, Internet advertising; Digital Media
Strategy: Target audience, Insight, Media classification, Planning and purchasing, Reporting and analysis;
Content Marketing: Inbound marketing, Native advertising, Influencer, User generated content; Social Media
Advertising: Platforms, Advertising formats; Mobile Marketing and Advertising: Mobility, Mobile devices,
Location, Beacon, QR code; Search Engine Marketing: Google ads, Keyword, Optimization, Backlink, Algorithm;
Data Driven Advertising: Programmatic, Online behavioral advertising; Integrated Marketing Communications:
Promotion mix, Integration.

SMY105U Dijital Medya ve Tuketici AKTS: 5,0
Dijital Medya: Dijital medyanin 6zellikleri, Web teknolojilerinin evrimi; Dijital TUketici: Dijitallesme, GUclenen
tiketici, Dijital tuketicilerin dzellikleri; Cevrim ici Topluluklar: Topluluk tarleri, Katihm nedenleri, Uye turleri;
Paylasim Ekonomisi: Paylasimin degisen yapisi, Paylasim platformlari; Gizlilik: Tlketici gizliligi, Gizlilik endiseleri,
Verilerin korunmasi; Kisisel Yayincilik: icerik kavrami, Kullanicinin tirettigi icerik, Kisisel yayin araclari; Hikaye
Anlatimi: Hikayenin islevleri ve etkileri, Dijital cagda hikayenin dénlisimd, Hikaye anlatim slreci, Arag ve
ortamlar; Dijital Oyun ve Tlketici: Oyun platformlari, Oyun ekonomisi, Oyun ve tiketim.
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SMY105U ECTS: 5,0
Digital Media: Characteristics, Evolution of web technologies; Digital Consumer: Digitalization, Empowering
consumer, Characteristics of digital consumers; Online Communities: Types of communities, Reasons for
participation, Types of members; Sharing Economy: Changing structure of sharing, Sharing platforms; Privacy:
Consumer privacy, Privacy concerns, Data protection; Personal Broadcasting: Content, User-generated content,
Personal broadcasting tools; Storytelling: Functions and effects of stories, Transformation of story in the digital
age, Storytelling process, Tools and media; Digital Gaming and Consumer: Gaming platforms, Gaming economy,
Gaming and consumption.

SMY203U Dijital Yayincihik AKTS: 5,0
Dijital Yayincilik, Dijitallesen Cagda Yayincilik, Dijital Medya ve Turkiye'de Yeni Nesil Habercilik Kultura, Dijital
Fotograf, Dijitallesen Sinema, Radyo Yayinciligi ve Dijital DOntsim, Televizyon Yayinciliginin Déntsumu, Dijital
Medya ve Halkla iliskiler, Dijital Cagda Bilisim Hukuku

SMY203U ECTS: 5,0
Digital Broadcasting, Broadcasting in the Digitalizing Age, Digital Media and New Generation Journalism Culture
in Turkey, Digital Photography, Digitizing Cinema, Radio Broadcasting and Digital Transformation,
Transformation of Television Broadcasting, Digital Media and Public Relations, Informatics Law in the Digital Age

SMY206U Sosyal Medya ve Kurumsal iletisim AKTS: 5,0
Kurumsal iletisim ve Sosyal Medya Kavramsal Cerceve; Kurumsal iletisim Yénetimi ve Liderlik; Kurumsal iletisim
ve Sosyal Medyanin Endistri 4.0 icindeki Rolii; Sosyal Medya ve Kriz iletisimi; Sosyal Medya Caginda Sosyal
Sorumluluk; Sosyal Medya ve Kurumsal iletisimin Ekonomik Boyutu; Sosyal Medya ve Algi Yénetimi; Kurumsal
iletisim ve Sosyal Medyanin Uluslararasi Ticarette itibar Yonetimine Etkisi.

SMY206U ECTS: 5,0
Corporate Communication and Social Media Theoretical Framework; Corporate Communication Management
and Leadership; The Role of Corporate Communication and Social Media in Industry 4.0; Social Media and Crisis
Communication; Social Responsibility in the Age of Social Media; The Economic Aspect of Social Media and
Corporate Communication; Social Media and Perception Management; The Effect of Corporate Communication
and Social Media on Reputation Management in International Trade.

SMY207U Dijital Tasarim AKTS: 5,0

Dijital iletisim Teknolojileri; Grafik Tasarim ve Masalistii Yayincilik; Dijital iletisim ve Mesaj Tasarimi; Dijital Sanat
ve Medya; Dijital Gériintii isleme ve Fotograf Teknolojileri; Dijital illlistrasyon; 3D Tasarim; Tasarim Hukuku

SMY207U ECTS: 5,0
Digital Communication Technologies; Graphic Design and Desktop Publishing; Digital Communication and
Message Design; Digital Art and Media; Digital Image Processing and Photography Technologies; Digital
Illustration; 3D Design; Design Law

SMY209U Sosyal Medya Araclari AKTS: 5,0
Sosyal Medyanin Temelleri; Sosyal Medya Okuryazarlidi; Sosyal Medyada Web 2.0 Araclari: Bloglar, vikiler,
podcastler, sosyal ag platformlari, icerik paylasim araclari; Sosyal Medyada icerik Gelistirme: Metin, gérsel,
video ve etkilesimli icerik Uretimi; Sosyal Medyada Haber Takibi ve Paylasimi; Sosyal Medyada Veri Toplama ve
Analiz: Veri toplama araclari, temel analiz yontemleri, raporlama; Kisisel Verilerin Korunmasi ve GUvenlik; Sosyal
Medya Hukuku ve Etigi.
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SMY209U ECTS: 5,0
Fundamentals of Social Media; Social Media Literacy; Web 2.0 Tools in Social Media: Blogs, wikis, podcasts,
social networking platforms, content-sharing tools; Content Development in Social Media: Production of text,
visual, video, and interactive content; News Tracking and Sharing in Social Media; Data Collection and Analysis
in Social Media: Data collection tools, basic analysis methods, reporting; Protection of Personal Data and
Security; Social Media Law and Ethics.

SMY210U Sosyal Medya Uygulama Alanlari AKTS: 5,0
Sosyal Medyada Uygulama Alanlari: E-6grenme; Sosyal Medyada Marka YOonetimi; Sosyal Medyada Pazarlama;
Sosyal Medya Reklamcili§i; Sosyal Medyada Halkla iliskiler Yénetimi; Sosyal Medya ve Kamu Diplomasisi; Sosyal
Medyada Siyasal iletisim; Sosyal Medyanin Ekonomi-Politigi; Dijital icerik Uretimi ve Kullanici Katilimi; Sosyal
Medya Analitigi ve Performans Olciimi; Etik, Mahremiyet ve Dijital Giivenlik; Sosyal Medya Uygulamalarinda
Glncel Egilimler.

SMY210U ECTS: 5,0

Applications of Social Media: E-learning; Brand Management on Social Media; Marketing on Social Media; Social
Media Advertising; Public Relations Management on Social Media; Social Media and Public Diplomacy; Political
Communication on Social Media; The Political Economy of Social Media; Digital Content Production and User
Engagement; Social Media Analytics and Performance Measurement; Ethics, Privacy, and Digital Security;
Current Trends in Social Media Applications.

SNT402U Sanat Tarihi AKTS: 5,0

Tarih Oncesi ve ilk Cag’'da Anadolu, Mezopotamya ve Eski Misir Sanati, Dogu ve Uzak Dogu Sanati, Yunan ve
Roma Sanati; Bizans Sanati, islam Sanati, Tirk Sanati, Avrupa Sanati, 19.-21. yiizyil Sanat Akimlari.

SNT402U ECTS: 5,0

Anatolian, Mesopotamian and Egyptian Art in Prehistoric Period and First Age, Eastern Art, Greek and Roman
ArtByzantine Art, Islamic Art,Turkish Art, European Art, Art Movements of 19.-21. Century.

SO0S101U Sosyolojiye Giris AKTS: 5,0

Toplum, bilim ve yontem; Sosyolojide temel yaklasimlar; Toplumsal degisme ve kliresellesme; Siyaset ve
toplum; Kultur ve toplum; Aile ve kadin; Din ve toplum; Hukuk, sug, egitim ve toplum.

SO0S101U Introduction to Sociology ECTS: 5,0

Society, science and method; Fundamental approaches in sociology; Social change and globalization; Politics
and society; Culture and society; Family and Women; Religion and society; Law, crime, education and society.

SOS103U Sosyal Bilimlerde Temel Kavramlar AKTS: 5,0

Kualtlir; Ekonomi; Din; Aile, ataerkillilk ve toplumsal cinsiyet; Siyaset; Toplumsal tabakalasma ve esitsizlik;
Medya; Toplum.

SOS103U ECTS: 5,0
Culture; Economy; Religion; Family, patriarchy and gender; Politics; Social stratification and inequality; Media;
Society.

S0S104U insan ve Toplum AKTS: 5,0

Toplumsal Gruplar; Medya, Kitle iletisimi ve Toplum; Kentlesme; Cevre ve Toplum; Gé¢ Olgusu ve Uluslararasi
Goc¢ Kuramlari; Demografi ve Nifus; Saglk, Hastalik ve Toplum; Vatandaslik, Ulus-Devlet ve Kiresellesme.
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S0S104U ECTS: 5,0
Social Groups; Media, Mass Communication and Society; Urbanization; Environment and Society; The
Phenomenon of Migration and International Migration Theories; Demography and Population; Health, Disease
and Society; Citizenship, Nation-State and Globalization.

SOS106U Birey ve Davranis AKTS: 5,0
Glduler ve Gudulenme; Duygular; Yasam boyu gelisim; Kisilik; Stres ve saglik psikolojisi; Normal disi
davranislar; Psikoterapi; Sosyal psikoloji.

SOS106U ECTS: 5,0

Motives and motivation; Emotions; Lifelong development; Personality; Stress and psychology of health;
Abnormal behaviors; Psychotherapy; Social psychology.

S0S202U Modern Sosyoloji Tarihi AKTS: 5,0
islevselcilik-1: Talcot Parsons; islevselcilik-1l: Parsons sonrasi islevselcilikte gelismeler; islevselcilige karsi elestirel
gelismeler: Catisma teorisi ve sosyolojik imgelem; Sembolik Etkilesimcilik; Fenomenoloji ve Fenomenolojik
Sosyoloji; Etnometodoloji; Frankfurt Okulu; Feminist teori.

S0S202U ECTS: 5,0
Functionalism-I: Talcot Parsons; Functionalism-Il: Developments in Functionalism After Parsons; Critical
developments against Functionalism: Conflict theory and sociological imagination; Symbolic Interactionism;
Phenomenology and Phenomenological Sociology; Ethnomethodology; The Frankfurt School; Feminist theory.

S0S301U Cagdas Sosyoloji Kuramlari AKTS: 5,0
Sanayi Sonrasi Toplum: Daniel Bell; Alain Touraine: Modernlik ve Demokrasi; Postmodern Sosyal Teori; Zygmunt
Bauman: Modernlik ve Postmodernlik; Tlketim Toplumu, Similasyon / Simulakrlar ve Sessiz Cogunluk: Jean
Baudrillard; Post-Yapisalcilik: Michel Foucault ve Jacques Derrida; Postmarksizm ve Radikal Demokrasi;
Immanuel Wallerstein ve Dunya Sistemi Kurami:

SOS301U ECTS: 5,0
Post-industrial society: Daniel Bell; Alain Touraine: Modernity and Democracy; Postmodern Social Theory;
Zygmunt Bauman: Modernity and Postmodernity; Consumption Society, Simulation / Simulacra and Silent
Majority: Jean Baudrillard; Post-Structuralism: Michel Foucault and Jacques Derrida; Postmarxism and Radical
Democracy; Immanuel Wallerstein and World System Theory.

SOS307U Kultir Sosyolojisi AKTS: 5,0
Kaltlrdn 6énemi; Kultdr: Antropolojik yaklasimlar; Toplumbilimsel bir olgu olarak kulttr; Kaltdr olgusunun
ideolojik kullanimlari; Kiltlr ve gelenek; Kiltlr, bilgi ve toplum; Kiltlrin toplumsal simge Uretme 6zelligi: Kalic
ve donlstlricl 6geler; Sanatin Gretimi; Sanatin alimlanmasi ve tlketimi; Turkiye'de kiltir olgusu; Kiltdr,
kaltarel haklar ve toplumsal kimlikler; Kiresellesme surecinde kultir karsilasmalari ve yeni bilesimler.

SOS307U ECTS: 5,0
The importance of culture; Anthropological approaches to culture; Culture as a sociological phenomenon;
Ideological theories of the phenomenon of culture; Culture and tradition; Culture, information and society;
Culture having the peculiarity of producing social symbols: Permanent and transformative elements; The
production of art; The reception and consumption of culture; Culture phenomenon in Turkey; Culture, cultural
rights and social identites; Cultural encounters and new compositions in the globalization process.
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S0S315U iletisim Sosyolojisi AKTS: 5,0
iletisim Sosyolojisinde Tanimlar, Kavramlar ve Yaklasimlar; iletisim Arastirmalari; Kitle iletisim Kuramlari;
Toplumsal ve Tarihsel Boyutu icinde iletisim; Basin Ozgiirliigl; Yeni Medya Diizeninde Kamusal Alan, Demokrasi,
iletisim Ozglrligu ve Toplumsal Denetim; Soézli, Yazili ve Gérsel Kiltirde insan ve Toplum; Mobil iletisim
Teknolojileri: Baglanmanin Sinirlari.

S0OS315U ECTS: 5,0
Definitions, Concepts and Approaches in Communication Sociology; Communication Studies; Mass
Communication Theories; Communication in its Social and Historical Dimension; Freedom of the Press; Public
Space, Democracy, Freedom of Communication and Social Control in the New Media Order; Human and Society
in Verbal, Inscriptive and Visual Culture; Mobile Communication Technologies: The Limits of Connectivity.

S0S316U Medya Sosyolojisi AKTS: 5,0
Bilim, toplum, sosyoloji ve iletisim bagi; Dogaldan aracilanmisa insan iletisiminin temel yapisi; Biyolojik, kisisel
ve kisiler arasi yapilar; Orgitsel yapilar ve iletisim; Kitle iletisimi: Sosyal anlam, gelisim, érgiitlenme ve érgiitsel
iliskiler; Kitle iletisiminde Uretim, dagitim, tiketim, kontrol ve yaklasimlar; Yeni teknolojilerle aracilanmis
iletisim; Ulus ici ve uluslararasi sistem.

SOS316U ECTS: 5,0
Science, sociology and communication links; The basic structure of human communication from natural to
mediated forms; Biological, personal and inter personal communication; Organizational structures and
communication; Mass communication: Social meaning, development, organization and organizational
connections; Mass communication and its production, dissemination, consumption, control and approaches;
Communication mediated with new technologies; National and international system.

S0S322U Sosyal Medya Sosyolojisi AKTS: 5,0
Ag toplumu ve dijital toplum teorileri; Yeni sosyal medya alani: teknoloji ve iletisim; Dijital toplum, kamusal ve
O0zel alan: Mahremiyet iliskilerinin donisumi; Sosyal medya ve yeni toplumsal iliskiler: Sanal cemaatler, dijital
topluluklar ve demokrasi; Sosyal medya, glvenlik ve yeni suclar; Sosyal medya, populer kultir ve kimlik
insasinin yeni bicimleri; Sosyal medya ve risk toplumu; Tlrkiye ve sosyal medya: Kavram, kullanim ve endustri.

S0S322U ECTS: 5,0
Network society and theories of digital society; New social media sphere and communication; Digital society;
public and private sphere: Transformation of privacy relationships; Social media and new social relations: Virtual
communities; digital societies and democracy; Social media, security and new crimes; Social media, popular
culture and new forms of identity construction; Social media and risk society; Turkey and social media: Concept,
utilization and industry.

S0S402U Tuketim Sosyolojisi AKTS: 5,0
Sosyolojik Kuramda tiketim; Gayri maddi emek ve yeni tuketim bicimleri; Kiresellesme, kultlr ve tuketim;
Tuketim ve toplumsal tabakalasma; Tuketim, beden ve moda; Gida ve yemek tiketiminin sosyolojisi; Kentsel
mekan ve tiketim; Gindelik hayat ve tiketim.

S0S402U ECTS: 5,0
Consumption in sociological theories; Immaterial labor and new forms of consumption; Globalization, culture
and consumption; Consumption and social stratification; Consumption, body and fashion; The sociology of the
consumption of food and eating; Urban space and consumption; Everyday life and consumption.
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SYT206U Sporda Sponsorluk AKTS: 5,0

Spor Sponsorlugu Kavrami ve Ozellikleri; Spor Sponsorlugu Kavrami ve Gelisimi; Sponsorluk Kategorileri ve
Tarleri; Spor Sponsorlugunun Yararlari ve Sakincalari; Sponsorluk Yonetimi: Sponsorluk planlamasi, Sponsorluk
amaclarinin belirlenmesi, Hedef pazarin belirlenmesi, Hedef kitlenin belirlenmesi, Sponsorlugun Uygulanmasi,
Degerlendirme; Sponsorlugun Fiyatlandirilmasi; Sponsorlugun Duyurumu; Sponsorluk Etkinlik Olcimu:
Sponsorluk degerlendirme slreci, Sponsorluk 6lcimtnde kullanilan arastirma tlrleri, Sponsorlugun
degerlendiriimesiyle ilgili kullanilan yéntemler; Sinsi Pazarlama; Sponsorluk Paketinin Pazarlanmasi; iletisim
Araci Olarak Sponsorluk.

SYT206U ECTS: 5,0
Concept and Features of Sports Sponsorship; Concept and Development of Sports Sponsorship; Sponsorship
Categories and Types; Advantages and Disadvantages of Sports Sponsorship; Sponsorship Management:
Sponsorship planning, Determination of sponsorship objectives, Determination of target market, Determination
of target audience, Application of Sponsorship, Evaluation; Pricing of Sponsorship; Publicity of Sponsorship;
Sponsorship Efficiency Measurement: Sponsorship evaluation process, Types of research used in sponsorship
measurement, Methods used to evaluate sponsorship; Ambush Marketing; Marketing the Sponsorship Package;
Sponsorship as A Communication Tool.

TAR201U Atatiirk ilkeleri ve inkilap Tarihi | AKTS: 3,0
Cumbhuriyet'in ilan edildigi 1923 tarihinden Mustafa Kemal Atatlrk'lin vefat ettigi 1938 yilina kadar olan slirecte
Turkiye Cumhuriyeti'nin ic ve dis siyasetini ve gelismeleri konu almaktadir. Bu surec zarfinda yasanan i¢c ve dis
siyasi gelismelerin yani sira gerceklestirilen inkilap hamleleri ve bu atilimlarin toplumda meydana getirdigi
sosyo-kulttrel degisim de irdelenecektir.

TAR201U Principles of Atatiirk and the History of Turkish Revolution | ECTS: 3,0
It covers the domestic and foreign policy and developments of the Republic of Turkey in the period from 1923,
when the Republic was proclaimed, to 1938, when Mustafa Kemal Atatlrk passed away. In addition to the
internal and external political developments experienced during this process, the refo

TAR202U Atatiirk ilkeleri ve inkilap Tarihi Il AKTS: 3,0

Tirk inkilabi ve inkilap Hareketler; Tirk inkilabinin Hedefleri; Bir Devlet Kurucusu Olarak Mustafa Kemal
Atatiirk’iin Hayati ve ilkeler; ismet inén{i Dénemi (1939-1950); Tirkiye’'nin Demokrat Partili Yillari (1950-1960);
Darbelerin Goélgesinde Yoluna Devam Eden Turkiye (1960-1980); Turkiye Cumhuriyeti Siyasi Hayatinda
Ozallivillar (1980-1991); Tiirkiye'de Koalisyonlar ve Krizler Dénemi(1991-2002); Adalet ve Kalkinma Partisi (AK
Parti) Doneminde Turkiye (2002-2018).

TAR202U Principles of Atatiirk and the History of Turkish Revolution Il ECTS: 3,0

Turkish Revolution and Revolutionary Movements; Goals of the Turkish Revolution; The Life of Mustafa Kemal
Atatlirk as a Founder of a State and Principles; ismet indn(i Period (1939-1950); Turkey's Democratic Party Years
(1950-1960); Turkey Continuing on the Path of the Shadows of Coups (1960-1980); Ozalli Years in the Life of the
Political Republic of Turkey (1980-1991); The Period of Coalitions and Crises in Turkey (1991-2002); Turkey
during the Justice and Development Party (AK Party) Era (2002-2018).

Tic204U Elektronik Ticaret AKTS: 5,0
Bilgi Ekonomisi ve Elektronik Ticaret; Elektronik Ticaretin Altyapisi; Elektronik Ticarette Guvenlik; E-Pazarlama;
Elektronik Ticaret ve ilgili Hukuki Diizenlemeler: Elektronik ticarette temel hukuksal sorunlar, Elektronik ticaret
ve fikri mulkiyet haklari, Elektronik ticaret ve haksiz rekabet, Elektronik ticarette islem givenligi ve elektronik
imza (e-imza), Elektronik sozlesmeler, Elektronik ticaret ve tuketicilerin korunmasi; Elektronik Ticaret ve
Vergilendirme; Elektronik Ticaret ve Lojistik; Elektronik Ticaret ve Bilgi Sistemleri.
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Tic204U ECTS: 5,0
Information Economy and Electronic Commerce; Infrastructure of Electronic Commerce; Security in Electronic
Commerce; E-Marketing; Electronic Commerce and Related Legal Regulations: Basic legal issues in electronic
commerce, Electronic commerce and intellectual property rights, Electronic commerce and unfair competition,
Transaction security and electronic signature (e-signature) in electronic commerce, Electronic contracts,
Electronic commerce and consumer protection; Electronic Commerce and Taxation; Electronic Commerce and
Logistics; Electronic Commerce and Information Systems.

TRM218U Tarimsal Pazarlama AKTS: 5,0

Pazarlamanin Kuramsal Cergevesi ve Gelisimi; Tarimsal Pazarlama Cevresi; Pazarlama Bilgi Sistemleri ve
Pazarlama Arastirmalari; Pazar Béliimlendirmesi ve Hedef Pazar Secimi; Tarimsal Pazarlama islevleri; Tarimsal
Pazarlama Sistemleri; Tarim/Gida Deger Zinciri ve Yeni Nesil Pazarlama Ydntemleri; Tarimsal Pazarlamada
Finansman; Tarimsal Pazarlamada Ekonomik ve Finansal Parametreler; Tarimsal Pazarlamada Etik ve Etik
Modeller; Pazarlama Karmasi Unsurlarinda Etik Boyutlar; Tarimsal Pazarlama Planlamasi.

TRM218U Agricultural Marketing ECTS: 5,0
The Theoretical Framework and Development of Marketing; Agricultural Marketing Environment; Marketing
Information Systems and Marketing Research; Market Segmentation and Target Market Selection; Agricultural
Marketing Functions; Agricultural Marketing Systems; Agriculture/Food Value Chain and New Generation
Marketing Methods; Financing in Agricultural Marketing; Economic and Financial Parameters in Agricultural
Marketing; Ethics and Ethical Models in Agricultural Marketing; Ethical Dimensions in Marketing Mix Elements;
Agricultural Marketing Planning.

TUR202U Turk Dili Il AKTS: 3,0
Kompozisyon Bilgileri: Kompozisyonla ilgili genel bilgiler, paragraf ve paragrafta anlatim bicimleri; Noktalama
isaretleri; Yazim Kurallari; Yazili anlatim tarleri ve uygulamalari I: Dastnce yazilari; Yazili anlatim tdrleri ve
uygulamalari II: Sanatsal yazilar; Bilimsel Yazilar ve Yazisma Turleri: Bilimsel yazilar, Yazisma tirleri; Okuma ve
Dinleme: Okuma, Okudugunu anlama stratejileri, Elestirel okuma; Dinleme; Okuma Dinleme iliskisi; S6zli
Anlatim: Konusma ve gulzel konusma ile ilgili temel kavramlar, Beden Dili ve S6zli Anlatimdaki Yeri; Konusma
Tirleri; Basarili Sunum ilkeleri ve Teknikleri; S6zli Anlatimda Bazi Soyleyis Ozellikleri.

TUR202U Turkish Language Il ECTS: 3,0
Composition information: General information about composition, Paragraph, and ways of paragraph
expressions; Punctuation; Spelling Rules; Types of Text and Applications I: Expository writing; Types of Text and
Applications II: Narrative writing; Scientific Writing and Correspondence Types; Reading and Listening: Reading,
Reading comprehension strategies, Critical reading; Listening; Listening and Reading Relationship; Oral
Expression: The basic concepts of speech and effective speaking; Body Language and The Role of Body
Language in Oral Expression; Speech Types; Principles and Techniques of Effective Presentations; Articulatory
Features of Oral Expression.

WTK203U Web Yayinciligi AKTS: 5,0

Web Yayincihiginin Temel Kavramlari, Web Yayinciliginin Dogusu, Kodlama ve Tasarim; Web'in Calisma Prensibi,
Web Tasarim Mimarisi; Web Yayinciliginda Sunucu, Alan Adi ve Barindirma Kavramlari, Web Sitelerinin
Yayinlanmasi; Dijital Yayincilik Araclari, Uretim, Yayinlama ve Yayin Ortamlari; Web Yayinciliginda Dosya
Yonetimi, FTP, Sunucu Dosyalariyla Calisma ve Dosya Yonetim Araclari; Web Yayinciliginda Veritabani Yonetimi;
SSL Sertifikasi Kullanimi, Dosya Sifreleme, Alan Adlari ve DNS Glvenligi, DDOS Korumasi, Web Servisleri, Site
Guvenlik Taramasi; Web Yayinciiginda Yeni Teknolojiler.
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WTK203U ECTS: 5,0

Basic Concepts of Web Broadcasting, Web Publishing Fundamentals, Coding and Design; Working Principle of
Web, Web Design Architecture; Server, Domain Name and Hosting Concepts in Web Publishing, Publishing Web
Sites; Digital Publishing Tools, Production, Publishing and Publish Environments; File Management in Web
Publishing, FTP, Working with Server Files and File Management Tools; Database Management in Web
Publishing; SSL Certificate Usage, File Encryption, Domain Names and DNS Security, DDOS Protection, Web
Services, Security Scan of Websites; New Technologies in Web Publishing.

WTK204U Web Yayincilig: Araclari AKTS: 5,0
Web Yayinciligi ve Gelistirme Araclari:MasaUlstl Yayincilik ve Gelistirme Araclari,Bulut Tabanh Yayincilik ve
Yardimci Araclar, FTP Araclari; Basit HTML Editorleri ile Web Yayincihgi:HTML Editorlerinin Temel Ozellikleri,
Tasarim Editorleri ile Web Tasarimi;Web Yayinciligi Yardimci Araclari:Filezilla, Cyberduck, Total Commander,
Commander One, Freecommander; Acik Kaynak Kodlu Masalsti Web Yayincilik Araclari:Google Web Designer,
Komodo Edit, Eclipse; Lisansli Masalsti Web Yayincilik Araclari:Adobe Dreamweaver CC;Bulut Bilisim Web
Yayincilik Araglari:Web Yayinciliginda Bulut Bilisim;Web Yayinciligi ve Mobil Teknolojiler; Guncel Web Yayincihgi
Araclari.

WTK204U ECTS: 5,0
Web Publishing and Development Tools: Desktop Publishing and Development Tools, Cloud Based Publishing
and Ancillary Tools, FTP Tools; Web Publishing with Simple HTML Editors: Basic Features of HTML Editors, Web
Design with Design Editors; Web Publishing Utilities: Filezilla, Cyberduck, Total Commander, Commander One,
Freecommander; Open Source Desktop Web Publishing Tools: Google Web Designer, Komodo Edit, Eclipse;
Licensed Desktop Web Publishing Tools: Adobe Dreamweaver CC; Cloud Computing Web Publishing Tools: Cloud
Computing in Web Publishing; Web Publishing and Mobile Technologies; Current Web Publishing Tools.

WTK208U Web Tasarimi Satis ve Pazarlama AKTS: 5,0

Web Tasariminda Profesyonel Kalite ve Gorinim: Meslek olarak web tasarimciligi, Basarili bir web sitesi
gelistirme slUreci; Web Tasarimi ve Online Pazarlama: E-is modelleri, Online pazarlamanin gelisimi; Web
Tasariminda Kurumsal Blog: Kurumsal blog yaratma; Web Tasariminda Misteri Hizmetleri ve Destegi; Web
Tasariminda Pazarlama iletisimi; Arama Motoru Optimizasyonu ve Pazarlama; Elektronik Posta Pazarlamasi;
Sosyal Medya Pazarlamasi ve Olcimu.

WTK208U ECTS: 5,0

Professional Quality and Appearance in Web Design: Web designer as a profession, A successful website
development process; Web Design and Online Marketing: E-business models, Development of online marketing;
Corporate Blog in Web Design: Creating a corporate blog; Customer Service and Support in Web Design;
Marketing Communication in Web Design; Search Engine Optimization and Marketing; Electronic Mail Marketing;
Social Media Marketing and Measurement.

WTK209U Gorsel Web Tasarimi AKTS: 5,0

Web icin Gorsel Tasarim: Gorsel tasarim unsurlari, Web sitesi kullanici 6zelliklerinin énemi; Web icin Tasarim
ilkeleri; Gérsel tasarim elementleri; Logo Tasarimi: Amblem, logo ve logotaypin tasarim 6zellikleri; Tipografi;
Anlam yaratma, Tipografi paketleri; Gorsel Web Tasariminda Renk: Rengin 6zellikleri, Renk modelleri, Kullanim
ozellikleri: Web Tasariminda Etkilesim: Etkilesim tasarimi, Etkilesim elementleri: Portfolyo: Planlama, Portfolyo
olusturma, Portfolyoda satis ve pazarlama.
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WTK209U ECTS: 5,0

Visual Design for the Web: Elements of visual design, Importance of website user features; Design Principles for
the Web; Visual design elements; Logo Design: Design features of emblem, logo and logotype; Typography;
Meaning creation, Typography packages; Color in Visual Web Design: Properties of color, Color models, Usage
features: Interaction in Web Design: Interaction design, Interaction elements: Portfolio: Planning, Portfolio
creation, Portfolio sales and marketing.

WTK212U Web Grafik Tasarimi AKTS: 5,0
Web Grafik Tasarimin Gelisimi: Grafik tasarim, Grafik tasarimci, Grafik tasarim programlarinin 6nemi; Web Grafik
Tasariminda Kalite ve Standartlar: Web grafik tasarimin kisa tarihi, Web grafik tasariminda kalite faktorleri, Web
grafik tasarim kalite standartlari; lllustrator ile Grafik Tasarim: lllustrator ile basit ¢izimler, Illustrator ortaminda
katmanlarla ¢calisma; CorelDRAW ile Grafik Tasarim: Corel ile basit cizimler; Google Web Designer ile Grafik
Tasarimi; Photoshop ile Grafik Tasarimi; InDesign ile Grafik Tasarimi; Acik Kaynak Kodlu Web Gratik Tasarim
Araclari: GIMP, GEGL, Inkscape.

WTK212U ECTS: 5,0
Advances of Web Graphic Design: Graphic design, Graphic designer, Importance of graphic design programs;
Quality and Standards in Web Graphic Design: A brief history of web graphic design, Quality factors in web
graphic design, Web graphic design quality standards; Graphic Design with Illustrator: Simple drawings with
[llustrator, Working with layers in lllustrator; Graphic Design with CoreIDRAW: Simple drawings with Corel;
Graphic Design with Google Web Designer; Graphic Design with Photoshop; Graphic Design with InDesign; Open
Source Web Graphic Design Tools: GIMP, GEGL, Inkscape.

YBS204U Algoritmalar ve Programlama AKTS: 5,0
Algoritma Kavrami ve Programlama Temelleri; Diziler, Baglh Listeler, Kuyruklar ve Yiginlar; Agaclar, Yigin
Agaclar ve Ozetleme Tablolari; Algoritma Tasarimi; Algoritma Analizi: Asimptotik gosterimler, Ozyinelemeli ve
dzyinelemesiz algoritmalarin analizi; Arama Algoritmalari: Ardisik arama, ikili arama, Arama algoritmalarinin
karsilastirilmasi; Siralama Algoritmalari: Baloncuk siralamasi, Secmeli siralama, Araya sokarak siralama, Hizli
siralama, Birlestirerek siralama, Yigin siralamasi, Siralama algoritmalarinin 6zellikleri; Cizge Algoritmalari.

YBS204U ECTS: 5,0

Algorithm Concept and Programming Basics; Arrays, Linked Lists, Queues and Stacks; Trees, Heaps and Hash
Tables; Algorithm Design; Algorithm Analysis: Asymptotic representations, Analysis of recursive and
nonrecursive algorithms; Search Algorithms: Sequential search, Binary search, Comparison of search
algorithms; Sorting Algorithms: Bubble sort, Selective sort, Insertion sort, Quick sort, Merge sort, Heap sort,
Features of sorting algorithms; Graph Algorithms.

YBS303U Kullanici Deneyimi Tasarimi AKTS: 5,0
Kullanici deneyimleri, Grlin veya hizmete yoénelik tasarim strecinin ayrilmaz bir parcasidir. Kullanici deneyimi
tasarimi, Urdn veya hizmetlerin estetik 6zelliklerinden islevlerine kadar tum yonleri ile kullanictyr memnun
edecek ve olasi sorunlari en disuk dizeye indirecek tasarim endiselerinden ve deneyimlerinden olusan bir
alandir. Uriin ya da hizmetinizle birlikte olusacak kullanici etkilesiminin, sonuc olarak deneyimlerinin nasil
olacagini belirleyecek olan ve tasarim slreci icinde dikkate alinmasi gereken 6nemli noktalardir.

YBS303U ECTS: 5,0
User experiences are an integral part of the design process for the product or service. User experience design is
an area of design concerns and experiences that will satisfy the user in all aspects from the aesthetic features
of the products or services to their functions and minimize potential problems. User interaction that will occur
with your product or service are important points that will determine what their experience will be as a result
and should be taken into consideration during the design process.
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YBS304U Veritabani Programlama AKTS: 5,0
Veritabani Programlamaya Giris: Veritabani Yonetim Sistemi Kurulumu, Veritabani Olusturma; T-SQL
Programlama: Akis Kontrol(i, imlec islemleri; Sakl Yordam Ve Fonksiyon Kullanimi: Sistem Sakl Yordamlari,
Yerel Sakh Yordamlar, Sistem Fonksiyonlari, Kullanici Tanimli Fonksiyonlar; Kisitlayici Ve Tetikleyiciler:
Kisitlayicilar, Tetikleyiciler; Hareket Yénetimi Ve Es Zamanhlik Kontrolli: Hareket Ve Ozellikleri, Kilitleme
Yonetimi; Glvenlik Ve Yetkilendirme: Sunucu Ve Ag Gulvenligi, Veritabani Yonetim Sisteminde Yetkilendirme;
Yedekleme, Felaket Yonetimi, Bakim: Yedekleme, Geri Ylkleme, Felaket Yonetimi; Daginik Veritabani Sistemleri:
Bulut Bilisim, NoSQL Yapilari

YBS304U ECTS: 5,0

Introduction to Database Programming: Database Management System Setup, Database Creation; T-SQL
Programming: Flow Control, Cursor Operations; Using Stored Procedures and Functions: System Stored
Procedures, Local Stored Procedures, System Functions, User Defined Functions; Constraints and Triggers:
Constraints, Triggers; Transaction Management and Concurrency Control: Transactions and Their Properties,
Locking Management; Security And Authorization: Server And Network Security, Authorization in Database
Management System; Backup, Disaster Recovery, Maintenance: Backup, Restore, Disaster Recovery; Distributed
Database Systems: Cloud Computing, NoSQL Structures

YBS306U ileri Programlama AKTS: 5,0

Nesneye Yonelik Programlamaya Giris: Nesneye Yonelik Programlama, Cozimleme ve Tasarim, Nesneye Yonelik
Programlama Temelleri; Java Diline Giris: Java Platformu, Timlesik Gelistirme Ortami, Java S6zdizimi ve ilk
Uygulama; Java’'da Programlama Deyimleri: Degiskenler, Operatoérler, Kontrol Akis Deyimleri; Sinif Tanimlama:
Siniflar, Nesneler; Java’da Sarmalama, Kalhtim ve Cok Bicimlilik: Sarmalama, Kalitim, Cok Bicimlilik; Java’'da
Soyut Siniflar ve Arayiizler: Soyut Siniflar, Arayiizler; Java'da Kural Disi Durum isleme: Kural Disi Durumlar, Kural
Disi Durum isleme; Java’da Kullanici Aray(zii Tabanli Programlama: Javafx Temelleri, Arayiiz Tasarimi,

YBS306U ECTS: 5,0
Introduction to Object-Oriented Programming: Object-Oriented Programming, Analysis and Design, Object
Oriented Programming Principles; Introduction to Java Language: Java Platform, Integrated Development
Environment, Java Syntax and Firsr Application; Programming Expressions in Java: Variables, Operators, Control
Flow Statements; Class Definition: Classes, Objects; Encapsulation, Inheritance and Polymorphism in Java:
Encapsulation, Inheritance, Polymorphism; Abstract Classes and Interfaces in Java: Abstract Classes, Interfaces;
Exception Handling in Java: Exceptions, Exception Handling; User Interface in Java: Javafx Basics, Interface
Design,

YBS308U Sosyal Ag Analizi AKTS: 5,0

Ag Bilimi ve Sosyal Aglar: Cizge kurami, Sosyal aglarin gelisimi, Ag analizinin katkilari; Temel Kavramlar: Derece
dagilimi, Komsuluk matrisi, Ag tirleri ve yogunlugu, En kisa patika; Aglarin Turleri: Rassal aglar, Alti adim
hipotezi, Kiicik diinya aglar; Olcekten Bagimsizlik ve Kuvvet Yasasi: internetin haritasi, Olcekten bagimsizlik,
Kuvvet yasasi, Aglarin biyUmesi; Aglarda Topluluklarin Belirlenmesi: Topluluk, Uyum modeli, Yapisal esdegerlilik
modeli, Hiyerarsik kiimelenme, Dendogramlar; Merkezilik Olciileri: Derece, Arasindalik ve Yakinlik Merkeziligi;
Pajek ile Aglarin Cizimi ve Analizi; NodeXL ile Aglarin Cizimi ve Analizi.
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YBS308U ECTS: 5,0

Network Science and Social Networks: Graph theory, The development of social networks, The contributions of
network analysis; Basic Concepts: Degree distribution, The adjacency matrix, Network type and density, The
shortest path; Types of Networks: Random networks, Six-degrees of seperation, Small-world networks; Scale-
freeness and Power Law: Internet map, Scale-freeness, Power law, The growth of the network; Determining
Communities: Social cohesion model, Structural equivalence model, Hierarchical clustering, Dendograms;
Centrality Measures: Degree, closeness, and betweenness; Drawing and Analysis of Networks with Pajek;
Drawing and Analysis

YBS403U Karar Modelleri AKTS: 5,0
Karar Sureci: Temel kavramlar, Karar turleri; Belirsizlik Ortaminda Karar: iyimserlik olcatd, Kétimserlik dlcutd,
Uzlasma Olgutd, Es olasilik 6lcutl; Risk Ortaminda Karar: En iyi beklenen deger 6lcltl, En blylk olasilik 6lgltuy;
Karar Agaclari ve Bayes Teoremi; Ek Bilgi ve Karar: Tam bilginin beklenen degeri; Dogrusal Olmayan Modeller:
Konveks ve konkav fonksiyonlar, Kisitsiz optimizasyon, Kisitli optimizasyon; Cizge Modelleri: En kisa yol
problemi, En yuksek akis problemi, En kicUk yayilma problemi; Benzetim Modelleri; Benzetimin kullanim
alanlari, Kuyruk problemlerinde benzetim

YBS403U ECTS: 5,0
Decision Making Process: Fundamental concepts, Decision types; Decision Under Uncertainty: Maximax
criterion, Maximin criterion, Hurwicz criterion, Laplace criterion; Decision Under Risk: Expected value criterion,
Maximum likelihood criterion; Decision Trees and Bayesian Theorem; Additional Information and Decision: The
expected value of perfect information; Nonlinear Models: Convex and Concave functions, Unconstrained
optimization, constrained optimization; Network Models: The shortest route problem, The maximum flow
problem, The minimum spanning problem; Simulation Models; The usage areas of simulation, Simulation of
queuing problems.

YBS404U Veri Madenciligi AKTS: 5,0
Temel Kavramlar; Veri madenciligi, Modeller, Uygulamalar: R Yazilimi; Kurulmasi, Temel komutlar, Paketler: Veri
dizenleme; Degisken tipleri, Veri Hazirlama, Dontstlrme: Benzerlik ve Uzaklik 6élclleri; Dontstimler, Cesitli
Uzakhlar: iliski Kurallari, ilging Kural, R ¢d6zimi: Karar Agaclari; Karar Adaci, Entropi, Gibi, Siniflandirma:
Kimeleme Analizi; Kimeleme, Uzaklik, Asamali Kimeleme, Birlestirici Kimeleme, R uygulama: Web Madenciligi;
Surecg, Siniflandirmalar, Sosyal Medya

YBS404U ECTS: 5,0
Basic concepts; Data mining, Models, Applications: R Software; Installation, Basic commands, Packages: Data
editing; Variable types, Data Preparation, Transformation: Similarity and Distance measures; Transformations,
Various Distances: Association Rules, Interesting Rule, R solution: Decision Trees; Decision Tree, Entropy, Gini,
Classification: Cluster Analysis; Clustering, Distance, Clustering Types, R application: Web Mining; Process,
Classifications, Social Media



